A12"x18"bantam  champ  that  socks 'em  harder, 
knocks  'em  out  faster,  and  gives  you  a  bigger 
gate  than  any  press  this  size  you  ever  saw 

Business  today  isn’t  a  game  you  play.  but  doles  the  sheets  to  the  grippers  at 
The  blows  that  land  are  all  that  count,  top  speed  without  misses  or  doubles. 
This  Little  Giant  keeps  feeding  ’em  flattens  ’em  on  the  tapes  and  conveys 
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least 75%  more impressional strength,  printing!  Really,  you  never  saw  such 
makes  one  fountain  filling  do  a  long-  a  press  as  the  Model  6  Little  Giant, 
er  run,  takes  on  all  comers  from  tis-  Q/yg  jff/g  PRESS  A  CHANCE 
sue  to  gummed  labels  to  postal  cards  ^hop  and  you’ll  quickly  find 

or  4-ply  cardboard.  The  new  Model  6  it  king  of  the  ring,  paying  out  hand- 
never  feints,  fouls  or  fumbles,  what-  somely  on  any  job  within  its  size 
ever  the  task  or  the  time  to  do  it  in,  range.  Ask  your  ATF  Representative. 
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fed  Offset  Presses,  Foundry  Type,  Process  Cameras.  Distributors  of  Vandercook,  Challenge, 
Chandler  &  Price,  Hamilton,  Rosbaci  Equipment  for  Composing  Room,  Pressroom,  Bindery. 
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^ditonal:  Giegengack-The  Man  of  the  Year 


AE.  GIEGENGACK,  President  and 
•  General  Manager  of  the  National 
Graphic  Arts  Expositions,  Inc.,  has  been 
designated  The  Man  of  the  Year  in  the 
graphic  arts  field  by  the  votes  of  nine 
judges  who  weighed  the  merits  of  32 

nominees  for  the  coveted  title. 

• 

Although  pleased  to  see  that  the  names 
of  other  outstanding  men,  notably  Fred 
J.  Hartman  and  Frank  F.  Pfeiffer,  were 
placed  in  nomination  for  the  significant 
contributions  they  made  to  the  industry 
and  received  serious  consideration,  judg¬ 
ing  by  the  votes  of  the  jurors,  GAM  feels 
that  Mr.  Giegengack  has  earned  the  title 
of  The  Man  of  the  Year. 

He  has  undoubtedly  earned  it  not  so 
much  by  the  contributions  he  has  made 
in  the  past — ^and  these  contributions  have 
been  noteworthy — as  he  has  by  planning, 
organizing  and  bringing  the  6th  Educa¬ 
tional  Graphic  Arts  Exposition  to  a  suc¬ 
cessful  completion. 

By  hours  of  planning  and  tireless  ef¬ 
forts  in  working  out  details  and  complet¬ 
ing  the  overall  picture,  he  has  made  it 
possible  for  everyone  associated  with 
graphic  arts  plants  in  all  parts  of  the 
world,  to  view  and  consider  the  biggest 


array,  all  under  one  roof,  of  productive 
equipment  used  in  all  branches  of  the 
graphic  arts  industry.  By  the  medium  of 
the  Graphic  Arts  Exposition,  Mr.  Giegen¬ 
gack  has  made  it  possible  for  users  of 
equipment 'to  meet  personally  the  makers 
and  sellers  of  such  equipment;  to  dis¬ 
cuss  production  problems;  and  to  learn 
of  the  most  modern  methods  of  produc¬ 
ing  printing  with  greater  efficiency.  In 
short,  Mr.  Giegengack  has  made  the 
Graphic  Arts  Exposition  a  common  meet¬ 
ing-ground  where  manufacturer,  supplier 
and  printer  may  exchange  viewpoints, 
and,  in  the  doing  so,  come  to  a  better 
understanding  of  one  another. 

GAM  is  happy  in  the  thought  that  in 
this  first  year  of  its  presentation  of  the 
A.  F.  Lewis  Memorial  Award,  a  man  of 
Mr.  Giegengack's  standing  and  accom¬ 
plishments  should  have  been  voted  The 
Man  of  the  Year.  GAM  salutes  him  on 
this  added  laurel. 

GAM  also  congratulates  and  thanks 
the  judges,  Raymond  L.  Blattenberger, 
Edwin  H.  Evers,  John  G.  Henderson, 
W.  K.  James,  J.  Gus  l.iebenow,  Harold 
L.  McGirr,  Carlton  Mellick,  Frank  Preu- 
cil,  and  Fred  E.  Winsor,  for  their  efforts 
in  helping  to  select  The  Man  of  the  Year. 
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Sales  Outlook  is  Good 
for  Graphic  Arts  Equipment 

by  Peter  B.  B.  Andrews 

Standby  Economic  Advisor, 

'National  Security  Resources  Board 


A  PERIOD  of  heavy  demand  for 
printing  and  publishing  equip¬ 
ment  is  ahead,  tempered  only  by  the 
question  of  availability  of  materials 
for  manufacturers. 

Nevertheless,  on  the  basis  of  mate¬ 
rials  likely  to  be  obtained  by  these 
manufacturers  and  the  anticipated  de¬ 
mand,  the  writer  and  his  300-man 
board  of  future  sales  rating  associates 
have  assigned  the  top  rating  of  five 
stars  for  graphic  arts  equipment  sales 
prospects  in  the  next  twelve  months. 

In  the  main,  the  Future  Sales  Rat¬ 
ings  judges  base  their  rating  for 
printing  and  publishing  equipment 
sales  on  the  consensus  belief  that 
American  business  will  operate  as  a 
fractional  war  economy ;  there  will 
be  a  fairly  adequate  supply  of  raw 
materials  for  a  high  rate  of  manufac¬ 
ture;  there  will  be  a  relatively  good 
supply  of  paper,  inks  and  type  metals; 
public  employment  and  disposable 
income  will  continue  to  produce  high 
buying  power,  and  advertising  pros¬ 
pects  are  excellent. 

In  studies  of  modernization  and  ex¬ 
pansion  potentials  of  various  indus¬ 
tries,  the  writer  and  his  future  sales 
rating  associates  have  estimated  the 
plant  and  equipment  potential  for  the 
graphic  arts  industry  at  about  $1,500,- 


000.000.  The  heavy  wear  and  tear  of 
near-capacity  operation  since  then  has 
resulted  in  a  consensus  revision  of 
this  figure  to  $1,575,000,000.  This  in¬ 
cludes  many  possible  orders  for  equip¬ 
ment  where  efficient  selling  is  re¬ 
quired  to  develop  the  desire  for  equip¬ 
ment  into  an  order. 

This  estimate  is  based  on  the  writ¬ 
er’s  surveys  among  Government  econ¬ 
omists  and  trade  authorities  in  the 
300-man  board  which  comprises  Fu¬ 
ture  Sales  Ratings,  a  nationally  fa¬ 
mous  organization  which  rates  the 
100  leading  industries  of  the  U.  S. 

In  these  ratings  the  printing  and 
publishing  equipment  industry  re¬ 
ceives  a  sales  prospect  symbol  of  five 
stars  for  the  next  12  months.  That  is 
the  highest  rating  category,  deter¬ 
mined  by  a  board  of  completely  im¬ 
partial  judges.  Ratings  of  the  full  list 
of  100  industries  are  published  quar¬ 
terly  by  Sales  Management. 

Obviously,  a  heavy  intensification 
of  the  war  effort,  or  an  unexpected 
turn  to  all-out  war  would  change  the 
basic  thinking  of  these  sales  analysts. 
The  writer  witnessed,  during  his  serv¬ 
ice  through  the  four  years  of  World 
War  II  as  industrial  economic  ad¬ 
viser  to  the  War  Production  Board, 
the  inability  of  printing  and  publish- 
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ing  equipment  manufacturers  to  ful¬ 
fill  demand  because  of  their  switch 
to  manufacture  of  war  materials, 
which  they  began  making  early  in 
the  war  and  continued  effectively  do¬ 
ing  so  throughout  the  emergency. 

Today’s  situation,  however,  is  not 
at  all  comparable  with  that  of  World 
War  II.  Only  a  few  months  after  we 
entered  that  war,  50%  of  our  total 
industrial  effort  was  going  into  mili¬ 
tary  production.  Now,  only  a  small 
fraction  of  the  country’s  large  manu¬ 
facturing  capacity  is  going  into  war 
goods.  And,  that  capacity  has  been 
built  up  greatly  since  the  war’s  end. 

It  is  significant  to  observe  that  over 
$18,000,000,000  went  into  expendi¬ 
tures  for  new  plant  and  equipment 
in  this  country  during  the  year  1949, 
over  $19,000,000,000  in  1948,  over 
$16,000,000,000  in  1947,  and  $12,000,- 
000,000  in  1946.  That  represents  a  tre¬ 
mendous  expansion  of  productive 
facilities. 

By  comparison,  expenditures  for 
new  plant  and  equipment  in  1940  to¬ 
taled  $6,500,000,000;  in  1939  they 
were  $5,200,000,000,  and  in  1938  they 
totaled  $4,500,000, 0<X).  We  are  a  far 
bigger,  and  by  reason  of  vast  expan¬ 
sion  into  more  modern  plant  in  recent 
years,  a  much  more  efiScient  nation  of 
industrial  production  than  we  were  a 
decade  ago. 

Considering  the  size  of  our  modern 
plant,  it  is  believed  that  the  military 
goods  now  called  for  can  be  produced 
with  ease  and  with  a  leeway  still  per¬ 
mitting  an  output  of  civilian  products 
not  far  from  the  level  of  recent  years. 

At  the  moment  we  are  turning  out 
war  goods  at  the  rate  of  about  $15,- 
000,000,000  annually,  and  the  current 
goal  of  the  fractional  war  economy  is 
about  $28,000,000,000,  or  only  10% 
of  the  gross  national  product  of  the 
country,  now  running  at  the  rate  of 
about  $280,000,000,000  annually. 

It  may  be  noted  that  the  gross  na¬ 
tional  product  in  a  good  year  like 


Peter  B.  B.  Andrews 

Top-ranking  sales  forecaster  Peter 
B.  B.  Andrews  has  a  high  batting 
average  of  success  over  a  long  period 
of  years.  A  former  editor  and  econ¬ 
omist  of  Standard  Statistics  Company 
and  The  ‘Wall  Street  Journal,  Dr. 
Andrews  also  conducted  for  Sales 
Management  over  the  last  15  years 
the  Future  Sales  Ratings  surveys  for 
the  100  leading  industries  of  the 
country,  with  a  remarkable  record  of 
84.0%  accuracy. 

He  was  called  to  Washington  by 
WPB  Director  William  S.  Knudsen 
in  1941  and  served  as  Industrial  Eco¬ 
nomic  Adviser  throughout  the  four 
years  of  the  war.  He  has  done  mar¬ 
keting  studies  for  some  of  the  coun¬ 
try’s  largest  enterprises,  and  in  the 
past  20  years  has  written  many  eco¬ 
nomic  articles  for  some  30  of  the 
leading  magazines  of  the  nation. 


1947  totaled  $231,600,000,000,  or  al¬ 
most  $50,000,000,000  less  than  the 
current  annual  rate!  This  difference 
is  not  far  from  double  the  present 
projected  annual  rate  of  military  ex¬ 
penditures. 

Naturally,  there  will  be  some  sacri¬ 
fices,  even  under  the  present  program, 
as  production  for  the  military  rises, 
with  some  resultant  deflationary  effect 
on  production  of  civilian  goods.  But 
the  basic  printing  and  publishing 
equipment  lines  are  less  likely  to  de¬ 
crease  than  many  other  lines,  reflect¬ 
ing  their  more  essential  nature. 

Automobiles,  now  at  the  tremen¬ 
dous  annual  production  rate  of  8,500,- 
000  cars,  may  decline  to  about  a 
5,000,000  rate — still  huge  by  compari¬ 
son  with  past  years.  Trucks  may  re¬ 
cede  from  about  a  1,500,000  annual 
production  rate  to  about  1,000,000, 
refrigerators  from  about  6,000,000  to 
4,000,000,  washing  machines  from 
5,000,000  to  3,000,000  and  vacuum 
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cleaners  from  3,500,000  to  2,300,000, 
to  use  a  few  examples  where  mate¬ 
rials  may  be  saved. 

These  potential  production  rates 
for  the  future,  however,  are  still  at 
prosperity  levels.  In  fact,  with  the 
production  facilities  the  country  has 
now,  there  are  enough  materials  for 
both  a  booming  civilian  economy 
and  fulfillment  of  the  current  war 
schedule. 

In  steel,  for  example,  one  of  the 
most  essential  of  war  materials,  ca¬ 
pacity  has  been  expanded  beyond 
100,000,000  tons  annually,  a  jump  of 
18,000,000  tons  since  1939.  Maximum 
needs  of  the  present  war  schedule 
are  only  5,000,000  to  6,000,000  tons. 

Stockpiling,  moreover,  has  pro¬ 
gressed  to  the  point  in  critical  metals 
where  we  now  have  an  estimated 
70%  of  the  copper  requirements, 
100%  of  the  aluminum  requirements, 
80%  of  the  zinc  requirements,  55% 
of  the  lead  requirements  and  50%  of 
the  tin  requirements  necessary  for 
the  conduct  of  the  Far  Eastern  War 
as  now  anticipated.  And,  despite 
heavy  production  of  civilian  goods, 
the  tempo  of  stockpiling  has  risen 
sharply  in  recent  weeks,  to  insure  a 
greater  margin  of  safety. 

Moreover,  productivity  of  our  na¬ 
tion’s  plants,  as  well  as  capacity,  is 
rising  and  will  rise  further.  In  steel, 
for  example,  there  are  6,000,000  addi¬ 
tional  tons  of  capacity  under  construc¬ 
tion,  on  top  of  the  record-breaking 
plant  now  existing.  Furthermore,  if 
auto  and  truck  production  fall  back 
to  the  amounts  shown  in  preceding 
paragraphs,  there  would  be  a  saving 
of  about  10,000,000  tons  of  steel  there, 
while  the  refrigerator  cutback  would 
release  another  2,000,000  tons  of  steel. 

Despite  improved  productivity,  there 
is  still  some  slack  in  the  nation’s  pro¬ 
ducing  ability.  Even  without  an  un¬ 
usual  increase  in  the  labor  force  or 
in  hours  of  work,  the  present  material 
and  human  resources  of  the  economy 


are  sufficient  to  lift  the  nation’s  total 
production  by  tbe  end  of  1950  to  an 
annual  rate  some  $10,000,000,000 
above  the  current  rate,  with  further 
gains  to  be  anticipated  in  1951  and 
succeeding  years,  to  reach  an  im¬ 
mense  goal  of  $350,000,000,000,  or 
about  $70,(100,000,000  over  the  pres¬ 
ent  annual  rate  of  gross  national 
product. 

War-scare  buying  and  inventory¬ 
hoarding  have  tended  to  rock  the  eco¬ 
nomic  boat,  but  Washington  now  has 
powers  to  crack  down  hard  on  hoard¬ 
ers,  and  to  emphasize  these  powers, 
examples  are  sure  to  be  made  of  some 
offenders.  Nothing  official  has  been 
done  as  yet  to  take  away  the  excess 
in  some  inventories,  but,  as  in  the 
early  stages  of  World  War  II,  such 
inventories  of  critical  materials  are 
likely  to  be  exposed  soon  and  surplus 
holdings  reduced. 

The  writer  discovered  during  his 
association  with  the  War  Production 
Board  in  the  last  war  that  the  very 
large  majority  of  businessmen  are 
highly  cooperative  in  sacrifices  for 
the  war  effort;  nevertheless,  there 
always  seems  to  be  a  small,  tough 
core  of  uncooperative  people  who 
must  constantly  be  watched  and  pun¬ 
ished  to  bring  about  a  more  equitable 
distribution  of  materials  for  all. 

If  unfair  distribution  of  materials 
and  goods  should  get  out  of  hand, 
then  full-scale  rationing  and  price 
controls  would  be  used,  even  in  a 
semi-war  economy.  Such  controls  often 
hit  some  people  inequitably,  because 
of  the  base  period  used  in  determin¬ 
ing  quotas  or  because  of  special  work 
being  done.  In  such  cases,  we  were 
always  glad  to  listen  to  appeals  for 
extra  materials,  and  granted  those 
that  were  legitimate  and  justified. 
Many  misunderstandings  and  undue 
fears  arose  on  controls  and  appeals 
in  World  War  II  days,  but  business¬ 
men  discovered  the  Government  rea¬ 
sonable  if'  it  understands  a  situation. 
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PRINTERS’  ROLLERS 
LITHO-OfFSET  ROLLERS 


OVmyONB  HUNDRED  YBAkS  OF  ROtlBR  MAKING^ 


of 

RUBBER  •  NON-MELTABLE  •  FABRIC  COVERED 
ROTOGRAVURE  •  OFFSET 

COMPOSITION  •  VARNISH-LACQUER  •  GRAINING 


SHIP  YOUR  OLD  ROLLERS  TO 

THE  FACTORY  MOST  CONVENIENT  TO  YOU 


JO  Modern  Factories  Serving  Printers  in  31  States 


Pacific  Caaat  Sales  Rapraaaatatlva;  THE  CALIFORNIA  INK  CO.,  INC. 


The  high  level  of  business  activity 
anticipated  by  the  Board  of  Judges 
of  Future  Sales  Ratings  means  inevi¬ 
tably  a  very  busy  commercial  printing 
industry.  Likewise,  the  excellent  ad¬ 
vertising  prospects  point  to  a  high 
tempo  of  industry  in  graphic  arts. 
The  writer  believes  that  manufactur¬ 
ers  of  printing  and  publishing  equip¬ 
ment  are  also  likely  to  become  heavy 
advertisers  in  the  present  military 
economy,  even  if  it  becomes  an  all-out 
war  economy  and  they  convert  to  pro¬ 
ducing  war  goods,  for  this  industry 
remembers  the  experience  of  the  last 
war  when  advertising  dipped  tempo¬ 
rarily  and  then  soared  on  to  new 
heights.  This  time  it  would  be  un¬ 
likely  even  to  dip,  for  the  memory  of 
how  war  stimulates  advertising,  in¬ 
cluding  heavy  advertising  by  the  com¬ 
petition,  still  is  fresh. 

Just  as  in  the  days  of  World  War 
II,  there  is  unwarranted  concern 
among  some  people  about  what  the 
Government  may  think  of  industrial 
advertising  expenditures  as  a  logical 
business  expense  before  taxes,  or 
whether  or  not  the  Government  will 
attempt  in  some  other  way  to  control 
advertising. 

For  many  years,  our  nation  has  had 
a  stimulated  economy,  and  advertising 
has  been  the  great  stimulator.  It  is 
recognized  that  a  time  of  emergency 
su.h  as  the  present  needs  more  than 
ever  the  spark  which  energizes  Amer¬ 
ican  business.  Advertising,  therefore, 
will  be  considered  by  the  Treasury 
Department  as  a  legitimate  expense 
deductible  before  taxes. 

New  tax  laws,  moreover,  will  stim¬ 
ulate  increases  in  advertising  expen¬ 
ditures,  since  reasonable  expenditures 
are  deductible  before  taxes;  not  only 
will  the  recent  rise  in  corporation 
taxes  from  38%  to  45%  for  1951  have 
this  effect,  but  a  great  additional 
stimulant  to  industrial  advertising 
would  arise  from  the  proposed  excess 
profits  tax,  which  to  the  writer  looks 


inevitable  for  1951,  unless  there  is  a 
miraculous  turn  in  the  war  trend. 

In  any  event,  the  great  demand 
potential  for  printing  and  publishing 
equipment  certainly  exists.  It  exists 
through  a  large  honeycomb  of  opera¬ 
tions,  including  the  production  (both 
publishing  and  producing)  of  news¬ 
papers,  magazines  and  periodicals, 
books,  and  a  vast  gamut  of  miscel¬ 
laneous  printed  products,  together 
with  numerous  distinctly  related 
trade  services  such  as  photoengrav¬ 
ing,  electrotyping  and  stereotyping, 
gravure  platemaking,  lithographic 
platemaking,  trade  typography,  pam¬ 
phlet  and  edition  trade  binding,  li¬ 
brary  binding,  loose-leaf  and  blank- 
book  making,  finishing,  varnishing, 
gumming,  die-cutting,  hot  embossing, 
tin  mounting,  paper  making  and  mer¬ 
chandising,  paper  converting,  and 
dozens  of  other  industrial  paths. 

Assuming  continued  ability  to  pro¬ 
duce  equipment,  manufacturers  of 
graphic  arts  machinery  probably 
would  sell  in  the  next  12  months  in 
new  equipment  and  plant  substan¬ 
tially  above  the  1950  level — about 
$90,000,000  in  new  plant  and  equip¬ 
ment  to  the  newspaper  publishing  in¬ 
dustry,  about  $37,0(>0,000  to  the  mag¬ 
azine  publishing  industry,  about  $8,- 
000,000  to  book  publishing,  about 
$70,000,000  to  the  general  commercial 
printing  industry,  about  $4,700,000  to 
book  printing,  about  $3,800,000  to 
bookbinding,  about  $2,200,000  to  type¬ 
setting,  about  $2,700,000  to  electro¬ 
typing  and  stereotyping,  about  $20,- 
000,000  to  lithographing,  about  $5,- 
000,000  to  photoengraving,  about  $6,- 
500,000  to  wall  paper  and  about  $3,- 
000,000  to  the  greeting  card  industry. 

In  any  event,  as  the  graphic  arts 
equipment  situation  shapes  up  now 
under  the  Future  Sales  Rating  anal¬ 
ysis,  manufacturers  should  have  a 
great  deal  of  equipment  to  sell  in  the 
12  months  ahead,  and  a  favorable 
market  in  which  to  sell  it. 
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28  X  41  CY  Cutter  and  Creaser 


Bed  Size . 32%"  x  41 

Maximum  Sheaf . 28  x  41 

Maximum  size  form  in  chase . 28"  x  38 

Stock  handled . to  .036 

(except  in  coses  of  unusual  stiffness) 

Range  of  operating  speed . 2000  to  4000 


(The  maximum  running  speed  of  this 
machine  is  4,000  28  x  41  sheets 
?r  hour.  Net  production  per 
imning  hour,  even  at  a  good 
iverage  cruising  speed,  is  23% 

;reatcr  than  any  cylinder  Cutter  and 
Creaser  of  comparable  size. 

Its  capacity  per  hour  is  75% 
r(  other  Cutters  almost 
three  times  its  size. 


This  booklet  die  cut  and  embossed 
ithe  Miller  Cutter  and  Creaser  at  a 
speed  of  3500  per  hour,  fully  de¬ 
scribes  this  machine  and  will  be 
sent  to  you  without  obligation 
upon  your  request. 


M  H  M  M 


The  Promise  of  Technology 
in  Printing 


Excerpts  from  a  paper  by  admiral  Luis  de  Ftorez,  consulting 
engineer,  president  of  de  Florez  Engineering  Company,  Inc., 
delivered  In  the  symposium  of  "Access  to  Ideas”— Is  Reading 
Obsolete?  at  the  /Massachusetts  Institute  of  Technology,  June  12. 


IF  we  are  to  direct  technology  to 
the  improvement  of  printing  tech¬ 
niques  and  set  it  to  work  on  the  crea¬ 
tion  of  processes  and  machinery  to  en¬ 
hance  quality  and  reduce  cost,  we 
should  first  provide  a  firm  base  to  start 
from  and  a  hopeful  outlook. 

At  no  time  in  history  has  there  ever 
been  so  much  knowledge  or  talent 
available  for  basic  research  of  this 
character,  nor  greater  know-how  to 
organize  it.  It  cannot  fail  if  adequate 
support  is  provided. 

The  basic  research  suggested  is  not 
within  the  capabilities  of  any  one  man, 
or  even  by  a  number  of  men  with  the 
same  background  of  training  and  occu¬ 
pation.  The  philosophy  of  making 
printed  matter  more  effective  in  all  its 
objectives  can  only  be  developed  by 
a  team  composed  of  specialists  in  dif¬ 
ferent  fields.  The  psychologist,  the 
advertising  man,  the  publisher,  the 
reader,  the  author,  the  educator,  and 
thinkers  of  still  other  fields,  must  be 
brought  together  to  study  ways  of 
presenting  and  transferring  ideas  and 
knowledge. 

Their  program  should  disregard  all 
tradition,  and  should  begin  with  the 
basic  psychological  investigation  into 


the  general  subjects  of  comprehen¬ 
sion,  training,  readability,  and  percep¬ 
tion.  It  would  necessarily  include  the 
study  of  characters,  format,  colors  and 
color  contrasts,  illustration,  and  even 
the  study  of  such  devices  as  strip 
presentation,  which  has  such  strong 
appeal  to  the  children  of  every  age. 

Are  the  forms  of  printing  in  com¬ 
mon  use  today  the  most  effective  in 
conveying  information?  Are  the  char¬ 
acters  in  use,  and  their  disposition  on 
the  printed  page,  designed  to  give  the 
greatest  facility  and  greatest  appeal  to 
the  reader?  What  new  forms  of  print¬ 
ing  can  be  devised  to  better  serve  the 
purpose?  Are  we  training  our  future 
readers  to  best  advantage  to  compre¬ 
hend  printed  matter?  Questions  such 
as  these  are  perennial  and  must  be 
reviewed  constantly  for  the  tastes  and 
customs  of  people  will  change  with 
the  passage  of  time,  sometimes  un¬ 
noticed  until  suddenly  we  become 
aware  of  a  result. 

Tradition  has  decreed,  for  instance, 
that  the  proper  arrangement  for  the 
printed  word  should  be  in  the  form 
of  lines  of  type  arranged  in  such  man¬ 
ner  that  the  ends  of  the  printed  lines 
Continued  on  page  22 
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“And  here  are  some  other  names 
that  will  make  news . . . 

. . .  names  of  new  Linotype  developments  featured  at  the  big 
National  Graphic  Arts  Exposition  in  Chicago. 

“There’s  the  new  Comet  “100”— a  new  line  machine  designed 
from  the  base  up  for  easier  operation  and  simplified  maintenance. 
And  it’s  just  about  as  fast  as  its  namesake,  too! 

“Next  is  the  new  MLCo  Quadder— a  swell  piece  of  engineering 
—  simple,  sturdy  and  — best  of  all  —  applicable  to  practically  all 
linecasting  machines  now  in  use  - 

“And  more,  too  — the  new  Linofilm  — a  Linotype  photo-com¬ 
posing  machine! 

“I’ll  tell  you  more  about  what's  behind  the  above  names  next 
month;  in  the  meantime,  thanks  again  for  your  wonderful  response 
to  our  little  contest  and  congratulations  to  the  lucky  winners!” 


Mergenthaler  Linotype  Company 
29  Ryerson  Street  _ 
Brooklyn  5,  New  York 


LINOTYPE 


Linotype  Times  Roman  with  Bold  and  Gothic  No.  19 


The  Promise  of  Technology 

Continued  from  page  18 

on  the  page  begin  and  end  at  straight 
vertical  boundaries. 

Recent  investigation  by  a  group  at 
Tufts  has  indicated  that  printed  matter 
is  actually  easier  to  read  and  compre¬ 
hend  if  the  lines  of  print  are  disposed 
in  such  a  manner  that  they  are  cen¬ 
tered  on  a  vertical  line  at  the  center 
of  a  column  without  reference  to  the 
evenness  of  the  edges.  A  page  carry¬ 
ing  two  such  columns  of  printing  is 
not  only  preferable  to  comprehension, 
but  carries  as  much  printed  matter  as 
the  conventional  format. 

We  know  that  it  is  now  possible  to 
teach  children,  also  adults,  to  read  at 
extraordinary  speeds  by  training  their 
eyes  to  grasp  the  meaning  of  lines  in¬ 
stead  of  words,  and  even  comprehend 
entire  paragraphs  at  a  glance. 

During  the  last  war  we  found  it  pos. 
sible  to  teach  instant  recognition  of 
aircraft  by  flashing  their  pictures  on  a 
screen,  decreasing  the  intervals  of 
time  of  the  projection  until  only  one 
hundredth  of  a  second  was  required 
for  recognition  by  the  average  trainee. 
The  combination  of  new  forms  of 
presentation  and  new  methods  of  edu¬ 
cational  training  deserves  profound 
consideration  and  continuous  long 
range  study. 

We  should  not  expect  long  range 
research  to  terminate  in  final  answers, 
but  consider  it  as  a  continuous  ex¬ 
ploration  which  would  establish  a 
trend  and,  from  time  to  time,  point 
to  the  need  for  specific  developments 
for  adoption  by  the  industry.  Neither 
should  we  attempt  to  predict  the  re¬ 
sults  of  such  investigations,  but  sim¬ 
ply  admit  the  possibility  of  improve¬ 
ment  and  go  ahead. 

Research  of  this  fundamental  char¬ 
acter,  which  will  result  in  the  selec¬ 
tion  of  common  goals,  must  be  under¬ 
taken  on  some  sort  of  cooperative  basis. 


since  the  printing  industry  is  com¬ 
posed  for  the  most  part  of  a  great 
number  of  small  concerns,  no  one  of 
which  is  likely  to  be  financially  able 
to  support  such  a  sweeping  long  range 
investigation.  Therefore,  it  is  incum¬ 
bent  on  the  industry  as  a  whole,  pos¬ 
sibly  throu^  the  various  trade  asso¬ 
ciations,  to  make  joint  sponsorships 
possible. 

Joint  sponsorships  should  also  en¬ 
compass  fundamental  study  of  the  raw 
materials  used  by  the  industry,  such  as 
paper  and  inks,  and  even  adhesives, 
since  basic  improvement  of  such  ma¬ 
terials  can  lead  to  radical  changes  in 
production  methods  and  costs.  Al¬ 
though  the  responsibility  for  the  devel¬ 
opment  of  these  materials  lies  theo¬ 
retically  outside  the  industry,  their  in¬ 
fluence  on  the  industry  is  so  great  that 
closely  integrated  research  is  essential 
in  striving  for  better  printing  tech¬ 
niques. 

It  is  just  as  important  for  an  indus¬ 
try  to  invest  in  research  to  safeguard 
its  future  as  it  is  for  its  manufacturers 
to  set  up  depreciation  accounts  for 
their  machinery.  Concepts  and  meth¬ 
ods  have  a  way  of  becoming  just  as 
obsolete  as  machinery  and  must  be 
modified  or  replaced  to  keep  pace  with 
a  constantly  changing  world. 

With  the  guidance  provided  by  long 
range  research  and  an  increasing 
knowledge  of  the  nature  and  possibili¬ 
ties  of  materials,  the  technical  skill 
and  experience  which  already  exists 
will  allow  us  to  proceed  safely  with 
the  application  of  technology  to  the 
development  of  the  new  techniques  re¬ 
quired,  and  their  adaptation  to  current 
manufacture. 

The  production  of  printed  matter  in 
quantity,  in  whatever  form  it  may  be 
produced — even  including  its  shipment 
and  distribution  to  the  public,  is  essen¬ 
tially  a  process.  To  achieve  efficient 
operation  we  must  view  the  process 
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here's  the  new  OK  SUPER 
paper  trimming  knife  made  of 
SUPER  STEEL,  with  the  SUPER 
FINISH  cutting  edge. 


Super  steel  especially  produced  for 
Ohio  Knife  Co.  assures  super  tough¬ 
ness  and  uniform  hardness  when  heat 
treated  in  our  new  electric  furnaces. 
Our  new  20  ton  longitudinal  grinder 
assures  perfect  tolerances  and  mirror 
like  finish. 


M imM^an/utmU  i^... 

0/r  SLITTERS 
e/r  CHiPPERS 
0/r  CUTTERS 


Enlarged  illustration 
shows  the  super  tine 
cutting  edge  of  Ohio 
Knife  that  gives  eitra 
clean  cuts. 


Enlarged  illustration 
shows  rough  edges  of 
ordinary  knives 


CINCINNATI  23,  OHIO  'tkn 

OHIO  KIIIF 

E  Co. 
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as  a  whole,  constantly  keeping  in  mind 
the  ultimate  purpose  of  the  operation, 
reserving  the  option  of  regrouping  or 
modifying  the  various  steps  to  simplify 
procedure  and  avoid  difficult  mechani¬ 
cal  problems. 

The  improvement  in  individual  ma¬ 
chines  is  essential  as  one  of  the  steps 
on  the  road  to  progress,  but  we  must 
not  let  our  interest  and  enthusiasm 
for  specific  mechanisms  be  construed, 
necessarily,  as  the  equivalent  to  im¬ 
proving  the  process  itself.  It  is  essen¬ 
tial  that  the  concept  and  evaluation 
of  a  proposed  machine  be  measured  in 
terms  of  its  effect  on  the  process  as  a 
whole,  and  not  solely  with  relation  to 
improvement  of  some  individual  step. 

These  points  were  evident  repeat¬ 
edly  in  the  development  of  a  new 
and  certainly  unconventional  process 
to  make  a  conventional  hard  case  book 
which  1,  and  my  associates,  completed 
a  year  ago. 

We  had  for  an  objective  the  con¬ 
struction  of,  what  might  be  called,  an 
assembly  line  to  manufacture  80,000 
books  per  day,  together  with  a  reduc¬ 
tion  in  labor  of  50%  over  conventional 
operation.  That  we  achieved  this  goal, 
and  more,  is  certainly  more  a  tribute 
to  the  engineering  approach  than 
knowledge  of  the  art,  for  none  of  us 
had  ever  had  previous  experience  in 
book  manufacture. 

We  realized  early  in  the  planning 
that,  if  radical  simplification  ever  was 
going  to  be  possible,  we  had  to  elimi¬ 
nate  the  traditional  method  of  binding 
pages  together  by  sewing  together  the 
printed  matter  folded  into  signatures. 
No  improvement  in  sewing  machines, 
which  have  already  been  perfected  to 
a  high  degree,  or  conveying  machin¬ 
ery,  could  ever  reduce  labor  to  the 
extent  which  would  make  the  project 
attractive.  The  Gordian  knot  was  cut 
by  the  substitution  of  a  binding  meth¬ 
od  whereby  the  individual  pages  are 
joined  together  with  a  plastic  film  ap¬ 


plied  and  cured  in  a  continuous  bind¬ 
ing  machine. 

This  change  in  process  permitted  the 
regrouping  of  steps  and  elimination  of 
enough  hand  operation  to  achieve  the 
objective  and  warrant  the  development 
of  the  required  plastic,  and  several 
new  automatic  machines  to  put  the 
books  together. 

Besides  making  it  possible  to  achieve 
the  desired  objective,  the  change  opens 
the  way  for  another  important  step 
for  simplification  and  labor  saving.  It 
makes  possible  the  development  of  a 
new  type  of  high  speed  printing  press, 
employing  a  variable  length  belt  in¬ 
stead  of  a  fixed  plate  cylinder,  which 
can  print  and  collate  the  pages  of  an 
entire  book  and  deliver  them  as  a  unit 
directly  to  the  binder,  thus  providing 
full  flexibility  of  numbers  and  sizes 
of  pages.  The  savings  are  evident  for 
we  can  thus  eliminate  entirely  the 
cumbersome  and  arduous  procedure  of 
folding,  storing,  and  gathering  of  sig¬ 
natures.  The  experimental  work  in 
this  project  has  been  completed,  and 
the  next  major  step  in  reduction  of 
effort  in  book  production  is  not  far  off. 

If  time  permitted,  it  would  be  of 
interest  to  describe  the  necessary  sys¬ 
tematic  survey  and  research  which  de¬ 
fined  the  individual  problems  to  be 
solved  to  arrive  at  the  new  procedure, 
and  which  led  to  the  development  of 
a  satisfactory  flexible  rubber  plate, 
new  adhesives,  new  equipment  for 
casing-in,  jacketing  and  cartoning. 

Briefly  casting  our  eyes  to  other 
phases  of  the  printing  industry  for 
examples,  it  is  not  too  difficult  to  find 
anachronisms  in  plants  which  might  be 
considered  modem  by  today’s  stand¬ 
ards,  and  where  the  more  general  ap¬ 
plication  of  technology  can  create  vast 
improvement.  For  instance,  in  the 
printing  of  the  newspaper  today,  we 
witness  a  spectacle  of  an  efficient  high 
speed  mechanism  which  will  print  and 
fold  newspapers  at  amazing  speed,  and 
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THIS  FAST... 
ECONOMICAL  WAY 


NEW  low-cost  GBC  table  model  equipment* 
opens  the  profitable  plastic  binding  field  to 
every  printer  and  binder  . . .  professionally 
binds  up  to  250  books  per  hour.  Handles 
both  wide  and  narrow-back  bindings  ...  all 
diameters  . . .  any  length  in  all  cover 
styles.  Any  girl  in  your  shop  can  operate 
it.  First  few  jobs  return  your  investment. 

Special  free  trial  effer 

Try  this  highly  efficient  equipment  in 
your  own  shop.Tt  is  UNCONDITIONALLY 
GUARANTEED  to  be  satisfactory  in 
all  ways.  Send  coupon  below  for  full 
information. 


COmiTE  IQUIPmNT  COSTS  less  THAN  A  TYPEWRITiR 


More  and  more  buyers 

ore  demanding  plastic  bindings 

on  booklets  and  catalogs. 

Here  is  your  opportunity  to 
cosh  in  on  this  preference. 


PUNCHING  MACHINE  (left):  Fast . . .  easy  to  operate.  Simply 
insert  paper  and  press  down  handle.  BINDING  MACHINE  (right): 
Opens  plastic  rings  mechanically.  Place  sheets  on  open  rings. 
Close  and  remove  finished  book.  Both  1 2-  and  1 6-inch  table 


i 


16BC} 


Ganaral  Binding 
Corporation 

World’s  largest  producers  of 
mechanical  bindings 

Chicago  14,  Illinois 


models . . .  also  power  equipment. 


Mail  Coupon  for  SAMPLES  and  FREE  TRIAL  OFFER 


General  Binding  Corporation,  Dept.  GAM-9 
810  W.  Belmont  Ave.,  Chicago  14,  III. 

Pleoie  send  me  Bulletin  1700  describing  your  new 
low-cost  portable  GBC  plastic  binding  equipment... 
also  2  handy  memo  books  bound  this  modem  way. 
Tell  me  how  I  can  try  this  equipment  without  obligation. 


Nome _ _ 

Company. 

Address _ 

City _ 


‘Patents  Pending 


yet  when  these  newspapers  are  deliv¬ 
ered  from  the  press,  on  conveyors  to 
the  mailing  department,  they  are 
counted  and  stacked  by  hand  into 
miscellaneous  bundles  for  distribution. 

To  fully  capitalize  on  the  tremen¬ 
dous  technical  advance  which  has  re¬ 
sulted  in  the  high  speed  press  itself, 
it  would  be  only  logical  to  expect  that 
the  newspapers  should  be  prepared  for 
delivery  by  some  automatic  means.  We 
know  that  can  be  done,  and  that  it  is 
possible  not  to  stack  and  package 
mechanically,  but  to  mechanize  the 
whole  system  of  handling  subscription 
lists  with  electronic  devices,  to  control 
addressing  and  packaging,  and  the 
placing  of  the  correct  number  of  news¬ 
papers  in  each  package.  The  reduc¬ 
tion  of  overall  manufacturing  costs, 
made  possible  by  addition  of  such  a 
mechanism,  would  be  far  greater  than 
that  attainable  by  further  development 
of  the  printing  press  alone,  and  im¬ 
prove  service  to  the  public. 

In  another  direction  we  observe  the 
great  need  for  improving  methods  and 
equipment  to  reduce  the  cost  of  com¬ 
position  and  to  make  short  runs  pos¬ 
sible.  Such  a  development  is  of  vital 
importance  to  all  forms  of  publishing 
for  it  would  not  only  lessen  direct 
costs,  but  probably  do  more  to  dis¬ 
seminate  original  thought  than  any 
other  single  improvement. 

Today  the  cost  of  composition  and 
the  making  of  plates  is  high,  and  the 
only  way  by  which  the  unit  cost  can  be 
kept  down  is  by  producing  the  same 
printed  matter  in  large  quantities. 
Such  conditions  constitute  a  formida¬ 
ble  barrier  to  the  acceptance,  for  pub¬ 
lication,  of  the  work  of  the  young 
untried  author,  who  may  turn  out  to 
be  a  best  seller  some  day;  by  the 
same  token,  they  are  hardly  conducive 
to  originality  on  the  part  of  the  edi¬ 
torial  staff.  Perhaps  the  solution  lies 
in  the  direction  of  photocomposition 
and  plastic  plates — perhaps  by  other 


means,  but  one  way  or  another  a  solu¬ 
tion  is  necessary  and  certainly  pos¬ 
sible. 

The  consideration  of  raw  materials 
now  coming  into  existence  also  offers 
important  opportunities.  The  produc¬ 
tion  of  a  new  type  of  bleached  ground 
wood  paper  ^points  to  the  possibility 
of  substantial  reduction  in  the  basic 
cost  of  printed  matter.  Quick  drying 
plastic  base  inks  can  substantially  re¬ 
duce  the  processing  time  and  the  size 
of  printing  machinery.  New  adhesives, 
which  can  be  formulated  to  meet  al¬ 
most  any  needs,  can  greatly  facilitate 
the  manufacture  of  books  and  en¬ 
hance  their  quality. 

The  reading  of  books  has  greatly 
increased  since  the  termination  of  the 
war,  and,  likewise,  the  construction  of 
new  homes.  It  is  not  impossible  that 
this  combination  may  produce  a  tre¬ 
mendous  market  for  the  hard  cover 
book  to  fill  new  book  cases  if  we  can 
reduce  the  cost  of  such  printed  matter. 

The  applied  research  to  develop  new 
manufacturing  processes  and  equip¬ 
ment  should  not  be  considered  to  be  in 
the  same  category  as  the  basic  research 
required  to  determine  trend  and  the 
logical  objectives  for  the  industry  as 
a  whole  as  far  as  sponsorship  is  con¬ 
cerned. 

The  direct  beneficiaries  of  such 
work  are  individual  concerns,  either 
manufacturers  of  printed  matter  or 
builders  of  machines.  There  is  the 
opportunity  of  proprietary  return  from 
invention  and  direct  benefit  from  the 
reduction  of  manufacturing  costs.  It 
would  be  logical,  therefore,  to  expect 
individual  concerns  to  provide  sup¬ 
port.  The  question  remains — will  it  he 
forthcoming  when  needed?  The  inter¬ 
est  of  machinery  builders  is  naturally 
to  continue  the  line  of  machines  al¬ 
ready  in  production,  while  printing 
concerns  tend  to  stretch  the  life  of 
their  equipment  sometimes  far  beyond 
the  point  of  utility. 
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HUNDREDS  IN  USE  ALL  OVER  THE  WORLD 

•  Prevents  offsetting  on  all  class-  liquid  used,  even  on  heaviest 
es  of  work,  including  halftones,  forms,  is  negligible. 

type,  solids  and  varnished  over-  , 

prints.  Enables  press  to  run  at  *  Nozzle  and  liquid  container 

maximum  production  speed.  made  in  one  unit;  easily  cleaned  by 

•  No  electtical  conneaions  or  P^ss  briefly  with  vrater 

drilling  required.  Miminator  *“  container. 

sprays  sheet  with  every  revolution.  «  Eliminator  is  quickly  installed. 

•  Nozzle  direction  and  quantity  Simple  and  completely  auto- 
of  liquid  spray  adiustable  while  matic.  Operates  with  little  attea- 
press  is  running.  Amount  of  tion.  Only  two  oiling  points. 


ONE  U.  S.  PLANT  HAS  18 
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—make  fine  printing 
so  much  easier  to  sell 

I 


Quality  printing  ^  on  fine  pa¬ 
per!  You  quote  both  with  great 
results  after  reading  Fox  River’s 
booklets  on  better^  letters  as  ad¬ 
vertised  in  Time  and  other  na¬ 
tional  magazines.'  Help  your 
own  correspondence,  too.  Write 
on  your  letterhead,'  please. 

Fox  River  Paper  Corp. 

5254  Appleton  St.,  Appleton,  Wis. 
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It  is  not  difficult  to  find  opportuni¬ 
ties  for  the  development  of  equipment 
which  can  produce  high  returns  in 
terms  of  immediate  savings.  Failure 
to  take  action  seems  to  stem  more 
from  a  lack  of  perspective  than  lack 
of  opportunity. 

Perhaps  a  stimulus  to  progress,  in 
this  phase  of  technological  develop¬ 
ment,  can  be  found  in  the  utilization 
of  independent  research  and  engineer¬ 
ing  organizations  which  can  be  called 
in  to  analyze  and  solve  specific  prob¬ 
lems  on  a  project  basis.  Thus,  neither 
the  manufacturer  nor  the  machine 
builder  is  required  to  maintain  a  per¬ 
manent  engineering  staff,  but  can 
transfer  the  burden  to  outside  organi- 
1  zations  specifically  equipped  for  re- 
j  search  of  this  type. 

In  my  remarks  today,  I  have  stressed 
the  need  for  intelligent  systematic  re¬ 
search  as  a  guide  to  technological  de¬ 
velopment.  In  closing,  I  should  not 
neglect  to  point  out  the  need  for  qual¬ 
ity  in  research,  to  safeguard  the  funds 
which  must  be  devoted  to  this  work. 
The  failure  of  mediocre  thinking  to 
bring  about  useful  results  or,  para¬ 
doxically,  the  success  of  ill-chosen 
costly  developments,  which  bring  little 
economic  benefit,  is  discouraging  and 
sometimes  ruinous. 

In  comparison  with  the  development 
of  other  younger  industries,  such  as 
motion  pictures  and  radio,  develop¬ 
ment  of  the  graphic  arts  industry  has 
lagged  behind,  perhaps  because  of  its 
age-old  traditions  and  former  lack  of 
direct  competition.  Perhaps  the  advent 
of  competition  will  prove  to  be  a  boon, 
if  it  can  stimulate  the  organized  and 
intensive  effort  necessary,  to  meet  the 
challenge  with  progress  bringing  to 
bear  the  technical  skill  and  tools  we 
can  now  command. 

We  see  proof  everywhere  that  tech¬ 
nology  will  not  fail  to  bring  us  what 
we  have  the  wisdom  and  strength  to 
strive  for.  Therein  lies  its  promise. 
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Linotape  Products  Company*  Denver,  Colorado 


Linotape  Dri-stain  Prokess 


Years  of  scieritific  knowledge  and  technical  skill  have  been  f. 
boiled  down  to  o  little  piece  of  tope  called  LINOTAPE,  the  heart 
of  this  new  shop  process. 


With  the  DRI-STAIN  process  you  can  now  enjoy  all  the  benefits*  of 
contrasted  mats,  plus  the  advantages  of  doing  them  yourself  in  youi 
own  shop— and  at  times  convenient  to  you.  Anyone  can  do  it 
by  following  the  simple  instructions. 


*  Contrasted  mots  always  save  you 
money  by  reducing  errors,  eyestrain  and 
fatigue,  and  increasing  production. 


DtmonstratKi  ot  th« 

Educational  Graphic  Arts  Exposition, 
Sopttmber  1 1  *23,  1 950,  Chicogo. 
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by  David  Markstein 


Here  ore  some  reasons  why  soles  ore  lost  with  helpful 
cures  and  suggestions  on  how  to  ovoid  these  errors. 


WHEN  John  Doakes  was  20  years 
old,  something  occurred  which 
very  much  disturbed  his  good  opinion 
of  his  own  ability. 

A  customer  turned  away  cold,  right 
in  the  middle  of  the  Doakes  selling 
speech.  He  turned  away  and  began  to 
shufiBe  through  papers  on  his  desk, 
obviously  dismissing  Doakes  from  his 
thoughts  and  from  his  office. 

John  was  then  beginning  business 
life  as  the  young  junior  salesman  for 
a  big  printing  house  in  the  South.  To- 
dav,  he  is  sales  manager  of  the  same 
firm.  Twenty  years  ago  saw  the  worst 
of  the  big  depression.  It  was  not  at 
all  uncommon  to  lose  sales.  But  it  hurt 
to  have  a  customer  turn  his  back  in 
the  middle  of  Doakes’  best  selling 
effort.  So  John  sat  down  at  his  desk, 
back  in  the  shop,  and  pondered. 

Was  the  work  turned  out  by  his 
plant  inferior?  Was  his  price  so  high 
as  to  be  outrageous?  Neither  was  the 


case.  The  plant  had  a  long-established 
reputation  for  printing  of  the  highest 
quality  and,  moreover,  its  prices  were 
highly  competitive.  In  this  particular 
case,  the  price  had  been  shaved  close 
to  the  cost  point  in  order  to  land  the 
order.  If  the  fault  did  not  lay  with 
either  the  quality  of  the  work  or  the 
price,  decided  Doakes,  then  it  must 
have  been  in  his  presentation  of  the 
sales  story.  This  reasoning  was  the 
first  step  in  a  plan  which  Doakes  im¬ 
mediately  inaugurated.  It  has  lasted 
to  this  day.  He  bought  a  ten-cent 
store  notebook.  Each  time  he  lost  a 
sale,  he  carefully  entered  the  facts  in 
this  dime  store  notebook.  He  marked 
down  the  reason  why  he  had  lost  the 
sale.  Then  he  fretted  out  an  answer. 

“I  seldom  lost  a  sale  for  the  same 
reason  twice,”  he  boasts  today. 

What  are  some  of  these  common 
causes  for  losing  sales?  And  what  are 
the  cures?  John  Doakes’  notebook  has 
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Butine$$  Papei 


^The  Nation's 


Howard  Writing 
How<xrd  Posting  Ledgei 


Howard  Ledger 
Howard  Mimeograph 


Companion  Lines 


grown  into  a  desk  drawer  full  of  simi¬ 
lar  pads  in  the  20  years  which  have 
passed  since  that  depression  morning. 
Carefully  entered  under  headings  of 
“Reason”  and  “Cure”  are  many  notes 
like  the  following: 

Reason:  “I  let  myself  be  drawn  into 
an  argument." 

Cure:  “Discuss.  Don’t  argue.  Even 
if  the  customer  is  an  argumentative 
cuss,  with  a  chip  ten  feet  wide  resting 
on  his  shoulder,  don’t  let  him  turn  the 
sale  into  an  argument. 

“When  the  salesman  argues,  he  is 
meeting  the  argumentative  customer 
on  his  own  ground.  It’s  better  to  force 
the  customer  to  meet  on  the  salesman’s 
ground.  You  can  win  arguments — and 
lose  sales  at  the  same  time.  Keep  calm, 
cool,  patient.  Tell  the  story.  Tell — 
don’t  yell.” 

Reason:  “/  let  the  customer  think 
too  long  after  he  had  said  okay." 

Cure:  “Don’t  ever  linger  over  a 
closed  sale,  once  the  order  has  been 
given.  It  gives  the  customer  time  for 
second  thought,  for  hesitation  and  for 
putting  off.” 

Reason:  “/  talked  money,  when  he 
was  interested  in  other  angles." 

Cure:  “Everybody  has  some  para¬ 
mount  feature,  or  angle,  in  which  he 
is  interested.  It  is  folly  to  talk  one 
thing  when  the  customer  is  interested 
in  another  thing. 

“In  this  case,  I  let  myself  be  sub¬ 
consciously  influenced  by  the  several 
preceding  customers,  idl  of  whom  had 
price  objections  which  needed  to  be 
broken  down.  So  I  started  in  by  bear¬ 
ing  down  on  reasons  wby  the  price 
was  low  in  view  of  the  value  received. 
This  customer  didn’t  care  about  the 
money. 

“So  the  cure,  as  I  see  it,  is  first  to 
make  sure  of  what  interests  the  cus¬ 
tomer.  In  fact,  from  here  on  out,  I  in¬ 
tend  to  try  using  a  little  amateur 


psychology  to  ‘peg’  my  prospect  as  to 
his  type  before  I  try  to  use  any  par¬ 
ticular  approach  on  him.  A  few  min¬ 
utes’  desultory  conversation  in  ad¬ 
vance  can  pay  off  by  making  it  pos. 
sible  for  the  sales  presentation  itself 
to  come  in  on  the  beam.” 

Reason:  “/  didn’t  bear  down  hard 
enough  on  competitive  advantages." 

Cure:  “Why  should  Mister  Cus¬ 
tomer  buy  from  me  instead*  of  my 
competitors?  I  must  learn  every  com¬ 
petitive  advantage  better  than  I  now 
know  them.  Furthermore,  1  must  know 
how  to  present  these  advantages  in  the 
customer’s  language,  in  terms  of  how 
he  will  benefit  from  them.  These  com¬ 
petitive  buying  points  are  tbe  only 
reasons  I  can  offer  wby  Mister  Cus¬ 
tomer  should  sign  with  me  instead  of 
a  competing  salesman.” 

Reason:  “/  didn’t  make  him  take 
part  in  the  sale.” 

Cure:  “Maybe  psychologists  know 
why.  I  don’t.  But  it  remains  a  fact  that 
getting  the  customer  to  do  something 
during  the  sale — hold  a  purchase  or¬ 
der  in  his  hand,  or  take  any  other 
physical  step — makes  the  close  come 
easier.  So  in  future,  I  will  make  him 
take  some  action,  any  action,  as  long 
as  he  is  doing  something  and  taking 
part  in  the  sale  rather  than  being  an 
outsider  who  merely  listens  to  my 
chatter.” 

Reason:  “/  let  a  sure  sale  get  away 
from  me." 

Cure:  “I  had  him  in  the  palm  of  my 
hand,  almost  to  the  end  when  he 
walked  away.  I  waited  too  long  to 
close.  There  is  a  right  moment  for 
closing  in  every  selling  deal,  and  it 
isn’t  the  same  every  time — not  by  a 
long  shot.  The  cure  for  missing  sales 
this  way  is  to  feel  out  my  prospect, 
and  pick  the  moment  when  he  has 
Continued  on  page  146 
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CtnlUmen;  Phase  ship,  at  once,  the  JoUowhtg  trial  artier  OS  APPROVAL. 
Inreice  tv  be  cancelled  if  merchandise  not  satisfactory. 

nUTU: _ Qt.  lira  @  $2.00  M _ Oil.  Jan  @  $6.00  aa.  □  Rad  □  Whtta. 

(Alto  la  5-10-30-55  uHon  dnrnia  and  caaa  Iota  at  lowar  prieaa) 

MAKE-REAOV  PASTE: _ PinU$.eo  aa.  _ Ota.  $1.00  aa _ Gala.  $2.50  aa. 

(Alta  avallaUa  In  bulk  paeklnct)  F.  0.  B.  Chicaco  ar  Now  Yoifc 

NAME _ 


ADDRESS 


STATE. 


JOSBER'S  NAME 


ni  I  J|T  ■  n  brings  a  new  high  degree  of  quality  and  practical  efficiency  to  your 
Kl  lll|ll|j  cold  padding  operations.  Comes  ready  to  brush  on.  Forms  a  very 
*  tough,  pliable  film  that  bends  but  won’t  crack,  crystallize,  or  relax  its 

grip.  PLIATAB  smooths  on,  is  non-stringing,  saves  labor,  cuts  wafte,  dries  speedily  on  all  papers 
or  cardboards.  Pads  hold  together  yirm/y,  permanently,  each  sheet  releasing  readily  with  a 
clean  smooth  edge.  PLIATAB  padded  jobs  bring  REPEAT  orders!  Remember — only  theiesr 
is  good  enough  —  the  difference  in  cost  is  so  small  in  proportion  to  other  costs,  you  can’t 
afford  NOT  to  use  PLIATAB!  It’s  a  clean,  non-sticky  Glue  which  remains  unaffected  by  changes 
in  temperature  —  dilutes  easily  with  water!  Use  the  coupon  NOW! 

A  MAKE-READY  PASTE  YOU’LL  LIKE 

Here’s  a  quality  Adhesive  for  all  pressroom,  bind¬ 
ery,  editorial  and  general  pasting  operations.  It’s 
a  soft,  firm,  odorless  jelly  Paste  . .  holds  Its  body 
however  long  you  keep  it  on  your  hand.  Harmless 
to  clothing,  paper  and  skin.  Won’t  crystallize  or 
form  lumps  to  batter  type.  Adheres  firmly  to  all 
papers,  woods,  metals,  fabrics,  glass  and  other 
materials.  Use  this  modem  new  product  <d  science. 
You’ll  say  it’s  the  best  you’ve  ever  had. 

ORDER  FROM  YOUR  JOBBER 
OR  MAIL  THIS  COUPON  TODAYI 


Please  send  specimens  for  review  and  criticism  direct 
to  Orville  E.  Reed,  First  National  Bank  Bldg.,  Howell, 
Michigan.  When  writing  printers  for  specimens  re¬ 
viewed,  please  send  sufficient  postage. 


6  4  T  DON’T  know  whether  or  not  you  consider  letterheads  and 
X  business  cards  advertising,  but  I  centainly  do.  .  .  That  phrase 
appeared  in  a  letter  recently  received  from  *Jim  Robertson,  Printer 
at  the  Silver  Maple  Press,  832  Solana  Dr.,  Lafayette,  Calif.  I  certainly 
do,  also,  Mr.  Robertson. 

Everything  you  or  one  of  your  customers  puts  into  the  mail,  whether 
it  be  a  letterhead,  a  price  list,  a  quotation,  an  invoice,  or  what-not,  is 
“advertising.” 

Not  only  should  you  be  certain  that  everything  you  put  in  the  mail 
properly  represents  you,  but  you  should  point  out  to  all  of  your  customers 
and  prospects  the  importance  of  good  printing,  effective  layout,  the 
prof)er  use  of  color,  to  give  an  all-over  pleasant  effect  to  every  piece 
of  printed  matter. 

YOST  PRINTERS  &  STATIONERS,  128 
E.  Lemon  Ave.,  Monrovia,  Calif.,  has 
issued  a  folder  printed  in  three  colors 
entitled  “A  helpful  little  story  about 
your  printing,”  but  the  inside  pages  of 
this  folder  do  not  carry  out  the  theme 
of  the  title.  It  proposes  to  talk  about 
“your”  printing  (the  customer’s),  but 
on  the  inside  it  contains  nothing  but 
talk  about  what  the  printer  has  to  offer. 
It  shows  photographs  of  the  different 
printing  processes  and  the  copy  is  all 
about  Yost,  its  abilities,  its  equipment,  the 
length  of  time  it  has  been  in  business, 
etc.  The  layout  is  good,  the  halftones 


There  is  a  tendency  among  business 
men  to  pay  close  attention  to  the  “quality” 
of  general  advertising,  and  then  to  reduce 
the  effectiveness  of  their  all-over  public 
relations  by  slighting  what  to  them  ap¬ 
pears  to  be  unimportant  things,  such  as 
envelope  corner  cards,  business  cards, 
statements,  and  the  other  printed  matter 
which,  in  many  cases,  is  the  only  contact 
they  have  with  the  people  w^om  they 
want  to  impress  favorably. 

Yes,  sir,  Mr.  Robertson,  you  and  your 
customers’  letterheads  and  business  cards 
arc  as  much  “advertising”  as  a  double 
spread  in  a  national  publication. 
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BEST  SOURCE  FOR  CARBON  PAPER 


Wherever  your  plant  is  located,  in  any  state  or  territory  of  the  United 
States,  you  can  benefit  from  Frye’s  fast  service  on  one-time  carbon 
purchases  —  this  in  addition  to  buying  at  factory  price-savings!  Frye's 
large  warehouse  supply  and  variety  of  stock  items  offers  every  forms 
printer  the  kind  of  shipments  that  save  shop  time,  speed  forms  jobs 
toward  early  deliveries. 


A  copy  of  Frye’s  "One-time  Carbon  Stock  Item  Design  Manual"  will 
help  you  save  on  costs,  control  waste,  and  take  advantage  of  same  day 
shipping  service.  It  will  be  mailed  free  with  Frye’s  compliments.  Write 
for  it  today! 


MANUFACTURING  CO. 

DES  MOINES  4.  IOWA 


are  well-printed,  but  the  copy  could 
have  more  of  the  “you”  attitude  than 
it  docs. 


the  piece  itself  reflects  the  idea  that 
Drake  can  now  turn  out  “fine  offset 
printing.”  The  copy  is  brief,  the  illustra¬ 
tions  dramatic,  and  this  is  an  all  around 
fine  job. 


•SCHNEIDEREITH  &  SONS,  208  S. 
Sharp  St.,  Baltimore  l^Md.,  is  sending 
out  a  series  of  blotters  which  do  an  ex¬ 
cellent  job.  The  current  issue  contains  a 
quotation  from  Josh  Billings,  “It  ain't 
so  much  ignorance  that  gets  a  man  into 
trouble,  but  it’s  knowing  too  darn  much 
about  things  that  ain’t  so,”  along  with 
an  editorial  note  telling  something  about 
Josh  Billings,  and  tying  in  with  today’s 
“political”  comment.  We  don’t  ordinarily 
recommend  the  discussion  of  politics  in 
our  advertising,  but  this  one  is  handled 
so  deftly  that  it  is  not  offensive. 


•We’ve  mentioned  MITCHELL  PRESS, 
6625  Dorchester  Ave.,  Chicago  37,  111., 
in  these  columns  on  several  occasions. 
Along  with  a  copy  of  its  most  recent 
blotter,  there  is  a  letter  which  says  in 
part,  “We  have  planned  a  steady  monthly 
mailing  for  five  months  of  these  (blotters) 
as  a  trial,  mailing  approximately  2M 
each  month — hoping  to  wear  down  the 
prosptect’s  resistance.  So  far  results  have 
been  fairly  good,  with  three  or  four  new 
accounts  traceable  to  this  advertising.” 
The  blotters  themselves  carry  a  cartoon 
with  -appropriate  caption  and  a  minimum 
of  copy  about  Mitchell  Press.  The  fact 
that  this  printer  has  been  able  to  trace 
three  or  four  new  accounts  to  this  ad¬ 
vertising  should  be  proof  enough  that 
it  is  effective.  Keep  it  up,  Mitchell.  The 


•THE  DRAKE  PRESS,  333  So.  Broad  St., 
Philadelphia  7,  Pa.,  issued  a  very  well 
lithographed  announcement  to  the  effect 
that  Drake  Press  has  purchased  the  Hon- 
old  Lithograph  Company,  one  of  Phila¬ 
delphia’s  fine  offset  printing  firms,  and 
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)  Mr.  I.  ''Blow  Cold"  plans 

bto  put  the  big  Freeze  on 
Rollo,  the  Doyco  Rollerl 


■the  Roller 


Heck!  —  you  might 
well  try  to  freeze 
a  polor  bear! 
Roll©  rolls  on— fit 
as  a  hot  fiddle! 


Mr.  Cold  stoges  o 
snowstorm  so  big 
it  snows  snowballs! 


Daycos  nevierneed  "deMn^!" 


Whatever  the  weather — sub-zero 
or  sub-tropical — Dayco  Rollers 
work  year-round  unaffected. 
They’ve  killed  the  old-fashioned 
idea  that,  come  fall,  a  printer  had 
to  change  to  "winter-type”  rollers. 
With  Daycos  there’s  no  need  to — 
they  roll  in  the  coldest  weather, 
without  change  of  tack,  softness,  or 
diameter.  Get  Daycos  today  and 
thumb  your  nose  at  the  thermome¬ 
ter!  Tbe  Dayton  Rubber  Company, 
Dayton  1,  Ohio. 


IQiiyivgiM 

PIONEERS  OF  IMPROVEMENTS  FOR  SETTER  PRINTINQ 
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truth  of  the  saying  that  “the  constant 
dripping  of  water  wears  away  the  stone” 
is  being  proven  every  day  hy  printers 
who  make  an  every  month  mail  contact 
with  their  prospects  and  customers. 

For  years,  it  seems,  I  have  been  receiving 
a  little  card  entitled  “Bits  O’  Philosophy” 
from  LATMER  PRINTERS  AND 
LITHOGRAPHERS,  5620-22  Broad  St., 
Pittsburgh,  Pa.  Each  is  a  classic  in  copy, 
and  the  consistency  of  the  mailings  have 
made  an  indelible  impression  on  my 
mind.  The  front  of  this  card  is  given 
over  entirely  to  a  well-written  editorial 
on  some  inspirational  subject,  and  the 
address  side  gives  merely  the  name  of 
the  printer,  the  address  and  telephone 
number.  This  is  an  outstanding  job 
of  keeping  constant  monthly  contact  with 
customers  and  prospects.  It  is  simple, 
inexpensive  to  produce,  and  makes  a 
reader  feel  that  Latmer  is  the  kind  of 
an  outfit  he  would  like  to  do  business 
with. 


*R.  T.  LEWIS  COMPANY,  72  First  Ave., 
Pittsburgh  22,  Pa.,  has  issued  a  very 
effective  blotter.  It  contains  a  minimum 
of  copy  and  excellent  use  of  white  space. 
In  fact,  the-only  copy  on  the  blotter  is 
the  one  word  “Printing,”  together  with 
the  name,  address  and  telephone  number. 
But  the  effective  use  of  illustration  and 
printing  in  two  colors,  makes  this  an 
outstanding  attention  gcttei. 

•TRIANGLE  PRESS,  I  OS  E.  Main  St., 
Pana,  Ill.,  believes  in  simplicity.  The 
blotter  it  has  mailed  is  printed  in  green 
and  black  on  a  green  coated  blotter,  ant' 
contains  only  the  name,  address,  telephone 
number  and  city  in  which  the  printer 
is  located,  along  with  a  listing  of  some 
of  the  items  of  printing  in  which  it 
specializes.  A  good  job.  Effective. 

•DONALD  F.  CHARTIER  COMPANY, 
224  W.  Main  St.,  Marlboro,  Mass.,  is 
mailing  a  series  of  postal  cards  to  its 
customers  and  prospects.  These  cartls 
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the  trademark  of  the 
finest  in  design,  engineering  and 


precision  manufacture 


The  Miehle  nameplate  has  become  a  familiar  trade- 
mark-of-quality  to  printers  throughout  the  world — a 
reflection  of  over  a  half-century  of  progress  In  re¬ 
search,  development  and  design  of  the  finest  printing 
presses. 

Miehle  presses  have  played  an  important  role  in 
the  printing  industry,  from  the  first  cylinder  presses 
of  60  years  ago,  to  today’s  modern,  high-production, 
automatic  equipment. 

Consistent,  outstanding  performance  during  these 
many  years  has  made  the  Miehle  trademark  a  seal  of 
quality — a  guarantee  of  the  very  finest  in  printing 
presses. 

MIEHLE  PRINTING  PRESS  &  MFG.  CO. 

WORLD'S  LARGEST  MANUFACTURER  OF  SHEET  FED  PRESSES 

CHICAGO  8,  ILLINOIS 
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ace  simple,  to  the  point,  effective  and 
well-printed.  The  current  issue  features 
the  word  “Modern”  done  in  script.  The 
card  contains  only  19  words  of  copy, 
well-displayed  and  .speaking  volumes. 
Mr.  Chartier  says  in  a  letter  to  this  de¬ 
partment,  “I  am  a  great  believer  in 
postcard  advertising  and  I  believe  that 
this  is  probably  my  largest  order  getter.” 

•ASA  BARTLETT  PRESS.  25  Foster  St., 
Worcester  8,  Mass.,  is  mailing  a  blotter 
to  its  customers  and  prospects,  pointing 
out  the  fact  that  it  has  three  telephone 
trunk  lines  available  for  customer  conven¬ 
ience.  This  blotter  is  printed  in  two 
colors,  and  the  use  of  cuts  of  telephones 
is  very  effectively  done.  The  typography 
is  simple.  The  message  is  direct  and 
graphically  presented.  A  good  job. 

•SPECIALTY  PRINTING  COMPANY, 
Lebanon,  Mo.,  makes  good  use  of  cartoon 
illustrations  on  its  blotter.  It  shows  a 


cartoon  of  a  printing  buyer  with  an 
obviously  muddled  mind  and  beside  this 
cartoon  the  display  line,  “Going  ’round 
in  circles,”  and  next  the  cartoon  figure 
hurrying  away  with  some  papers  in  his 
hand  with  the  display  line,  “Trying  to 
find  a  better  printing  house?”  And  the 
copy  continuts,  “Your  search  will  be 
over  if  you  accept  this  invitation  to  re¬ 
quest  our  quotation  on  any  printed 
forms,  stationery,  etc.,  that  you  may  need 
now  or  right  soon.”  The  last  cartoon 
shows  the  man  looking  at  the  printing 
company’s  name,  and  the  two  words, 
“Ah!  Eureka!”  Printed  in  brown  and 
blue,  this  is  a  very  effective  layout.  It 
attracts  attention  in  the  mail. 

LOOKING  AHEAD.  .  .  .  Copy  for  this 
department  was  written  in  the  summer, 
and  my  mail  contained  many  examples 
of  printer  announcements  of  vacations. 
Some  printers  closed  their  shops  for 
a  week  or  two,  and  used  various 
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Eliminates 

One-Time 

Carbon 


Any  Stock 


Save  time  and  money  for  your  customers  . . .  make 
money  for  yourself.  Translcrlt  are  suppliers  to  the 
trade  only.  Check  your  profit  possibilities  today. 


Informdtion 
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methods  of  letting  their  customers  and 
prospects  know  about  it.  The  outstanding 
examples  come  from  ‘COMMERCIAL 
PRESS,  3521  Butler  St.,  Pittsburgh  1, 
Pa.,  who  uses  a  postal  card  for  this  pur¬ 
pose.  The  postal  card  shows  a  concert 
pianist  at  a  grand  piano,  and  the  head¬ 
ing  is  “Vacation  makes  such  wonderful 
music!”  The  copy  is  clever  and  reads  as 
follows:  “Please  make  a  note  that  we 
will  close  jlat  for  our  mass  vacation  from 
4:30  P.M.  July  28th  to  8  A.M.  sharp 
August  14th.  It  is  of  major  importance 
to  us,  but  minor  to  you  if  you  will  join  us 
in  harmony  by  advising  your  needs  now.” 
.  .  .  ‘L.  GRAND  PRINTING  COM¬ 
PANY,  55  Main  St.,  Yonkers,  N.  Y.,  uses 
a  blotter  for  this  purpose.  The  blotter 
shows  a  fellow  and  his  girl  canoeing,  and 
the  heading  is  “Our  men  will  be  on  vaca¬ 
tion  from  July  24th  to  August  7th.”  The 
copy  continues  to  urge  printing  buyers 
to  anticipate  their  printing  requirements 
so  that  there  will  be  no  chance  of  their 


running  out  of  some  printing  items  dur¬ 
ing  this  vacation  period.  .  .  .  ‘MERRILL 
L.  CLIFFORD,  29  Worthington  St., 
Springfield  3,  Mass.,  uses  a  postal  card 
at  the  top  of  which  is  a  drawing  of 
various  vacation  scenes — a  sailboat,  a 
fisherman,  a  camp — and  the  heading  in 
red,  “Vacation  days  arc  here  again!” 
along  with  the  statement  that  the  print 
shop  will  be  closed  for  two  weeks  begin¬ 
ning  July  1st.  I  have  injected  these  vaca¬ 
tion  samples  here,  because  you  may 
want  to  write  the  printers  mentioned  and 
get  samples  for  use  next  year. 

CAPSULE  COMMENTS  .  .  .  ‘MIRELES 
PRINTING  CO.,  518  N.  Campbell  St., 
El  Paso,  Tex.:  “Your  folder  is  beautiful. 
The  typography  is  excellent.  The  choice 
of  color  and  general  appearance  is  fine. 
But,  why  not  talk  the  printing  buyer’s 
language  instead  of  using  the  trite  and 
uninteresting  ‘Quality  -  Service  -  Price’ 
theme.”  .  .  .  ‘INDIAN  PRINTING 
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HAND-PROCESS  EMBOSSOGRAPHER 


The  Model  "4”  is  ideal  for  the  newcomer  ...  or  for 
jobs  not  requiring  fully-automatic  production.  A 
full-sized,  heavy-duty,  all-electric  machine  with 
plenty  of  heating  and  cooling.  Movable . . .  collapsi¬ 
ble.  The  finest  hand-process  machine  ever  built! 


Efflbossograph  permanent  Powders  and  Inks  are  the  finest 
you  can  buy.  Over  a  quarter  century  of  experience  and 
know-how  assure  highest  quality  and  uniformity  of 
produa  at  a  popular  price.  Can  be  used  with  any  equip¬ 
ment.  Write  today  for  complete  price  list. 


Ihere's  an  EMBOSSOGRAPH 
product  for  every 
RAISED  PRINTING  need! 


AUTOMATIC  CYCLONE  EMBOSSOGRAPHER 


^  The  new  Cyclone  (suction-type)  Embossographer 
«  will  handle  every  raised  printing  job— Dull  or  Gloss 
g  — Gold  or  Silver — in  heavy  or  fine  granulations. 
^  Perfectly  clean  work  as  fast  as  your  press  can  print . . . 
H  for  large  or  small  shops. 


Get  the  BIG  PROFITS  from  Raised  Printing  with  Embossograph 
Machirtes  and  Powders  &  Inks.  Write  today  for  literature. 

EASY  TERMS  AVAILABLE 


EMBOSSOGRAPH  PROCESS  CO.,  INC.25iwiiiiamst  .n  y  7.wq  2  2379 


makers  of  embossograph  machinery  and  powders-  for  30  YEARS 


SERVICE,  181  Concord  St.,  Nashua, 
N.  H.;  “Your  blotter  is  brief  and  to  the 
point.  It  puts  over  what  you  want  to  say 
in  very  few  words  and  is  effective.” 

.  .  .  BEBOUT  &  DOWNS,  INC.,  1514 
Prospect  Ave.,  Cleveland  15,  O.:  “Your 
Tales  From  a  Print  Shop  continues  to  be 
interesting  and  informative.  Reproduc¬ 
ing  the  Graphic  Arts  Monthly  Honorable 
Mention  Certificate  you  received  in  the 
recent  letterhead  contest  tells  more  than 
a  thousand ,  words  that  you  know  how 
to  design  and  print  good  letterheads. 
Congratulations.”  .  .  *  EUREKA  PRINT, 
75  N.  Central  Ave.,  Columbus  4,  O.: 
“Haven’t  you  tried  to  do  too  many  things 
on  your  blotter.^  The  use  of  three  cuts 
and  too  much  display  type  results  in 
nothing  on  the  blotter  standing  out.  Your 
quotations  are  excellent,  and  is,  in  itself, 
enough  to  get  over  an  idea  to  printing 
buyers  without  the  use  of  all  the  extrane¬ 
ous  matter  you  have  used.  Do  vou 
agree?”  .  .  .  ‘TRIANGLE  PRINTING 
CO.,  3403  Houston  Ave.,  Houston,  Tex.: 
“Your  continuous  postal  card  campaign 
is  very  interesting,  instructive,  effective 
and  must  be  doing  an  excellent  job  for 
you.”  .  .  .  ‘JOE  SCOTT,  ORLEANS 
PRINTING  WORKS,  5527  Rosemary  PL, 
New  Orleans,  La.:  “The  big  bold  type 
and  brief  copy  used  on  your  blotter  com¬ 
mands  attention  in  the  mail.”  .  .  . 
ROYAL  PRINTING  COMPANY,  63  “S. 
Fourth  St.,  Minneapolis  1,  Minn.:  “The 
very  ingenious  fish  cut-out  containing  the 
fisherman’s  calendar  is  highly  effective 
and  well-done.”  .  .  .  THE  MORET 
PRESS,  2180-82  Law  St.,  New  Orleans 
19,  La.:  “Your  blotter  is  well-printed, 
but  don’t  you  think  you  are  talking  a 
little  too  much  about  yourself  and  not 
enough  about  your  customers’  or  pros¬ 
pects’  requirements?”  .  .  .  PIGG  PRINT¬ 
ING,  136  N.  Chestnut,  Centralia,  Ill.: 
“The  giant  card  showing  how  an  apple 
is  reproduced  in  three  colors,  is  very 
interesting  to  someone  who  knows  about 
the  details  of  printing.  How  effective  is 


this  type  of  approach  when  it  reaches 
the  desk  of  a  buyer  who  knows  little 
or  nothing  about  printing  craftsman¬ 
ship?  Perhaps  getting  over  on  the  buyer’s 
side  of  the  desk  would  make  your  direct 
mail  more  effective.  What  do  you  think?” 

.  .  .  EBONY  PRINTING  CO.,  122  E. 
25th  St.,  Ntw  York  10,  N.  Y.:  “Your 
blotter  scries  containing  slogans  and 
quoted  sayings  continues  to  be  interesting. 
Don’t  you  find  this  good-will  building 
type  of  copy  more  effective  than  bragging 
about  how  g<xxl  you  are  or  what  printing 
equipment  you  have  available?”  .  .  . 
‘THE  DOWNERS  GROVE  REPORTER, 
4945  Main  St.  (The  name  of  the  city 
in  which  this  printer  is  located  does  not 
appear  on  the  blotter) :  “You’ve  done  a 
g(H>d  iob  of  printing  on  your  blotter, 
a:id  the  use  of  the  owl  cut  helps  put 
over  the  idea  of  know-how.”  .  .  . 
FCHNEIDEREITH  &  SONS,  208  S. 
Sharp  St.,  Baltimore  1,  Md.:  “We  can't 
close  this  rlcpartment  without  congratu¬ 
lating  you  wholeheartedly  on  the  scries 
of  booklets  you  have  been  sending  to  the 
trade.  They  are  outstanding.  The  copy 
is  excellent,  the  typography  encourages 
reading,  and  the  all-over  excellence  of  the 
series  is  above  average.  An  outstanding 
iob.”  .  .  .  ‘PIETY  HILL  PRESS,  11 
Ravine  Rd.,  Birmingham,  Mich.:  “The 
unusual  layout  and  the  boldness  of  type- 
used  on  your  letterhead  is  impressive. 
Your  postal  card  announcing  the  new 
phone  number  tells  your  story  briefly  and 
cffectivelv.  You  seem  to  know  how  to 
make  type  talk.”  .  .  .  ‘MAYER  PRINT¬ 
ING  COMPANY,  165-67  William  St., 
New  York  7,  N.  Y.:  “Don’t  you  think 
you  arc  trying  to  do  too  many  things 
in  your  folder?  The  title  ‘Worth  Looking 
Into’  isn’t  carried  out  on  the  inside  pages. 
You  arc  using,  it  seems  to  be,  too  many 
punch  lines.  Why  not  use  each  of  these 
ideas  for  a  foUler  and  mail  them  in 
sequence?” 

‘Indicates  that  the  sample  discussed  appears 
in  the  accompanying  illustrations. 
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Buy  Gilbert  Quality  Papers  from  these  Merchants 


ALABAMA 

BlrmlnsMm.  Sloan  Paper  Co. 
Mobile.  Partin  Paper  Co. 


ARKANSAS 

Port  Smith.  Roach  Paper  Co. 
Little  Rock.  Roach  Paper  Co. 

CONNECTICUT 

Hartford.  Green  A  Low  Paper 
Co. 

CALIFORNIA 

Loa  Angeles.  Carpenter  Paper 
Co. 

Sacramento,  Carpenter  Paper  Co. 
San  Francisco.  Carpenter  Paper 
Co. 

COLORADO 

Denver.  Carpenter  Paper  Co. 
Pueblo.  Carpenter  Paper  Co. 

DELAWARE 

Wilmington.  Whltlng'Patterson 
Company 

DISTRICT  OF  COLUMBIA 

Washington.  Stanford  Paper  Co. 
Washin^on.  Virginia  Paper  Co. 

FLORIDA 

Jacksonville.  Jacksonville  Pa« 
JaSuonviile,  Virginia  Paper  Co. 


Sioux  City.  Carpenter  Paper 
Company 

KENTUCKY 

Louisville.  Miller  Paper  Co. 

LOUISIANA 

Alexandria,  Louisiana  Paper 
Company 

Baton  Rouge.  Louisiana  Paper 
Company 

Monroe,  Louisiana  Pa^r  Co. 
New  Orleans.  The  D  &  W 
Paper  Company 
Shreveport.  Louisiana  Paper 
Company 

MARYLAND 

Baltimore.  O.  F.  H.  Warner 
A  Company 

MASSACHUSETTS 

Boston,  Andrews  Paper  Co. 
Boston,  Henry  Llndenmeyr  A 
Sons 

MICHIGAN 

Detroit,  Chope-Stevens  Paper 
Company 

Grand  Rapids,  Carpenter  Pa¬ 
per  Company 

MINNESOTA 

Duluth,  Duluth  Pai>er  A  Spec. 
Company 

Minneapolis,  General  Paper 
Con), 

Minneapolis.  Inter«City  Paper 
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PAPER  MERCHANT 


Miami.  Everglades  Paper  Co. 
Orlando,  Central  Paper  Co. 
Pensacola.  Pensacola  Paper 
Company 

St.  Petersburg.  Pinellas  Paper 


Tampa.  Tampa  Paper  Co. 

W.  Palm  Beach.  East  Coast 
Paper  Company 

GEORGIA 

Atlanta,  Sloan  Paper  Co. 

Macon,  Macon  Par^r  Company 
Savannah.  Atlantic  Paper  Co. 

ILLINOIS 

Chicago.  Berkshire  Papers.  Inc. 
Chicago.  Bradner  Smith  A 
Company 

Chicago.  Moser  Paper  Co. 

IDAHO 

Boise,  Carpenter  Paper  Co. 
Pocatello.  Carpenter  Paper  Co. 

INDIANA 

Indianapolis.  C.  P.  Lesh  Paper 
Company 

Fort  Wayne.  MHlcraft  Paper 
Company 

IOWA 

Dcs  Moines.  Carpenter  Paper 
Company 


MISSISSIPPI 

Jackson,  Townsend  Paper  Co. 

MISSOURI 

Kansas  City,  Carpenter  Paper 
Company 

St.  Louis.  Beacon  Paper  Co. 

MONTANA 

Billings,  Carpenter  Paper  Co. 


Company 

Missoula,  Carpenter  Paper  Co. 

NEBRASKA 

Lincoln.  Carpenter  Paper  Co. 
Omaha.  Carpenter  Paper  Co. 

NEW  JERSEY 

Newark,  Lewmar  Paper  Co. 

NEW  MEXICO 

Albuquerque,  Carpenter  Paper 
Company 

NEW  YORK 

Albany.  W.  H.  Smith  Paper 

BroiSci&n,  Triangle  Card  A 
Paper  Company 


Buffalo,  Franklin-Cowan  Paper 
Company 

Jamestown,  MHlcraft  Paper 
Company 

New  York  City.  Bishop  Paper 
Company 

New  York  City.  Green  A  Low 
Paper  Company 
New  York  City.  Hobson  Miller 
Paper  Company.  Inc. 

New  York  City,  Walker  Gou¬ 
lard  Plehn  Co..  Inc. 
Rochester.  Fine  Papers.  Inc. 

NORTH  CAROLINA 

Charlotte.  Virginia  Paper  Co. 

CO. 

OHIO 

Canton,  Herrington  Paper  Co. 
Cincinnati,  Standard  Paper  Co. 
Cleveland,  Millcraft  Pat>er  Co. 
Columbus.  The  Scioto  Paper 
Company 

Dayton,  Cincinnati.  Cordage  A 
Paper  Co. 

Toledo,  Paper  Merchants  Inc. 

OKLAHOMA 

Oklahoma  City.  Carpenter  Pa¬ 
per  Company 
Tulsa.  Tayfoe  Paper  Co. 

OREGON 

Portland,  Carter.  Rice  A  Co. 
of  Ore. 

PENNSYLVANIA 

Phila..  Whiting-Patterson  Co. 
Inc. 

Phila.,  Quaker  City  Paper  Co. 
Pittsburgh.  ChatAeld  A  Woods 
Co.  of  Penna. 

York,  Yeagley  Paper  Division 
of  Quaker  City  Paper  Co. 

SOUTH  DAKOTA 

Sioux  Falls.  Sioux  Falls  Pa¬ 
per  Company 

TENNESSEE 

Chattanooga,  Bond-Sanders 
Paper  Company 
Memphis,  Tayloe  Paper  Co. 
Nashville,  Band-Sanders  Paper 
Company 

TEXAS 

Amarillo,  Kerr  Paper  Co. 
Austin,  Carpenter  Paper  Co. 
Dallas.  Carpenter  Paper  Co. 
El  Paso,  Carpenter  Paper  Co. 
Fort  Worth,  Carpenter  Paper  Co. 
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Lubbock.  Carpenter  Paper  Co. 
San  Antonio.  Carpenter  Paper 
Company 

UTAH 

Salt  Lake  City,  Carpenter 
Paper  Company 
Ogden,  Carpenter  Paper  Co. 

VIRGINIA 

Richmond,  Virginia  Paper  Co. 

WASHINGTON 

Seattle.  Carter.  Rice  A  Co.  of 
Wash. 

Spokane,  John  W.  Graham  A  Co. 
Spokane,  Spokane  Paper  * 
Stationery  Co. 

Tacoma,  Standard  Paper  Co. 

WISCONSIN 

Milwaukee.  Oshkosh  Paper  Co. 
Milwaukee,  Wisconsin  Paper 
A  Products  Company 
Oshkosh,  Oshkosh  Paper  Co. 

CANADA 

Vancouver,  B.  C..  Coast  Paper 
Ltd. 

MEXICO 

Monterrey,  Papelerla  del  Norte 


)VER  •  BLUEPRINT  •  DRAWING  •  TRACING  •  SAFETY  •  SECURITY  •  CURRENCY 
(w  Cotton  Fibre  ...  Air  Dried  ...  Tub  Sized 


mw$  by  Larston  D.  Farrar 


WAR  clouds,  piling  up  ominously  on  the  horizon,  will  remain  in 
sight  for  some  time  to  come  as  printers  and  printing  management 
make  plans  to  minimize  the  effects  of  a  downpour — if  it  comes. 

The  Korean  war,  no  longer  referred  to  as  a  “police  action”  in  informed 
circles  here,  may  call  forth  similar  Soviet-inspired  skirmish-wars  in 
other  parts  of  the  world.  Whether  it  does  or  not,  the  men  charged  with 
the  safety  of  our  Government  cannot  take  chances.  They  are  getting 
ready  for  any  kind  of  military  blow.  The  windows  are  going  to  be 
fastened,  the  awnings  raised  and  maybe  even  the  storm  windows  brought 
out.  Some  will  head  for  the  cyclone  shelters,  giving  up  business  al¬ 
together  rather  than  face  the  music. 

Little  by  little,  a  war  economy  will  be  placed  above  the  booming 
peacetime  economy.  This  will  pose  terrific  new  problems  for  printing 
management.  Here  are  a  few  certainties  that  seem  to  be  trending  this 
way; 


1 —  Manpower  will  become  a  prime 
problem.  As  everyone  knows,  trained, 
reliable  printing  personnel  has  been 
scarce  since  World  War  II.  The  situation 
will  get  worse  long  before  it  gets  better, 
unless  all  signs  go  awry.  Make  plans  now, 
if  possible,  to  get  older  workers,  those 
who  are  physically-handicapped,  and 
women,  to  fill  up  your  vacant  staff  posts 
— if  these  occur  because  of  drafts,  either 
in  the  military  or  in  essential  war  works. 

2 —  Machinery  again  will  become  a 
problem.  The  steel  shortage  basically 
is  already  at  hand.  It  will  be  some  time 
before  it  works  to  cut  down  the  number 
of  new  machines  available,  but  time 
inevitably  will  bring  scarcities.  The  print¬ 
ers  who  re-equipped  as  soon  as  possible 
right  after  World  V/ar  II  were  either 
men  of  extreme  foresight  or  2-1 -karat 
luck.  It's  still  not  too  late,  but  if  you 


need  machinery,  you  had  better  get  it. 
This  is  no  invitation  to  go  off  half-cocked 
and  bid  up  the  prices  of  machinery  you 
may  want,  but  may  not  need.  That  will 
just  make  things  tougher  for  everyUidy, 
including  you. 

3 — Costs  will  be  a  perennial  problem, 
as  inflation  pushes  prices  of  goods  and 
services  higher  and  higher.  Paper  already 
is  up  on  every  hand  (excepting  news¬ 
print,  perhaps  temporarily).  Sooner  or 
later,  unless  the  Korean  war  is  cleaned 
up  quickly  and  Russia  pulls  back  (not 
very  likely  at  this  writing),  prices  of 
everything  from  clips  to  calipers  will 
rise.  The  pressure  on  prices,  due  to  deficit 
financing  and  other  factors  was  terrific 
before  K-Day.  Now,  they  are  explosive. 
Instead  of  a  deficit  of  $4  billion,  more  or 
less,  in  this  fiscal  year,  financial  ob¬ 
servers  are  predicting  freely  a  deficit  of 
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TACK’S 

LOCKED 

IN 


Nothing  prints  better,  longer 
than  a  Duro-Major  roller  be¬ 
cause  it  retains  its  tack — “the 
tack’s  locked  in’’  by  an  ex¬ 
clusive  process. 


Regular  rollers  soon  become 
shiny  and  lose  their  tack  and 
will  not  carry  the  lint  nor  a 
sufficient  film  of  ink. 


ORDER  YOUR  DURO-MAJORS  TODAY! 

Our  rollers  are  our  best  salesmen 


OHIO  ROLLER  COMPANY 


4408  DETROIT  AVENUE 
CLEVELAND  13,  OHIO 
woodbine  1-6742 


6333  E.  CANFIELD 
DETROIT  7,  MICHIGAN 
WAInul  3-8373 


$8  and  $10  billion  for  fiscal  ’51,  which 
began  July  1. 

A  stabilization  in  prices,  which  may 
represent  the  lull  before  a  bigger  storm, 
has  taken  place,  simultaneously  with 
the  recessing  of  Congress,  perhaps  for 
the  remainder  of  the  year. 

Behind  the  apparently-stabilized  price 
picture,  however,  pressures  are  building 
up  that  undoubtedly  will  bring  another 
general  increase  in  costs — for  individuals 
and  for  businessmen — in  the  next  sev¬ 
eral  months. 

Unions  either  are  demanding,  or  get¬ 
ting  ready  to  demand,  substantial  wage 
increases  to  offset  the  inflation  that  al¬ 
ready  has  shown  up. 

Uncle  Sam’s  procurement  program, 
which  will  add  from  $10  to  $15  billion 
in  fuel  to  the  fires  of  inflation,  is  just  be¬ 
ginning  to  take  effect. 

The  general  international  uncertainty, 
as  it  has  in  every  age,  acts  to  promote  a 
“spend  while  you  can’’  attitude  among 
average  pwople.  This  tends  to  make  every 
free  dollar  a  spendable  dollar.  People 
aren’t  saving  dollars  as  they  used  to,  but 
either  are  spending  them  or  are  invest¬ 
ing  them  in  property  and  other  tangibles. 

Labor  Relations  Outlook 

OUTTOOK  on  labor  relatiohs  in  the 
printing  industry  for  the  coming  year  is 
not  too  favorable,  for  there  will  be  con¬ 
stant  employee  demands  for  more  take- 
home  pay  while  employers  will  be  hold¬ 
ing  out  for  the  lowest-possible  increases. 

There  has  been  a  general  stiffening 
among  employers  on  granting  new  in¬ 
creases  as  the  “break  even”  point  of  each 
business  has  grown  higher  and  higher. 
The  margin  between  gross  expenses  of 
operating  a  business  and  gross  income 
has  grown  smaller  and  smaller. 

The  machinery  for  settling  of  labor 
disputes  has  never  been  better-oiled,  or 
more  elaborate,  but  the  essence  of  most 
labor  disputes  is  that  one  side  has  to 
“give.”  Employers  do  not  mind  “giving" 
on  wage  rates,  if  they  can  pass  on  the 


increases  to  customers,  but  many  of  them 
feel  that  every  price  increase  they  put 
into  effect  now  cuts  their  total  number 
of  customers  and  leaves  them  more  vul¬ 
nerable  to  competition.  Employees,  on 
the  other  hand,  having  to  pay  the  ex¬ 
penses  of  living  in  an  economy  with  a 
constantly-rising  price  level,  do  not  feel 
able  to  forego  increases  to  meet,  or  to 
outrun,  the  cost-of-living  index. 

Newsprint  Production  Sets  Record 

NEWSPRINT  and  paper  production 
in  North  America  is  running  ahead  of 
1949  production,  which  was  the  highest 
of  record,  when  more  than  6,000,000 
tons  of  newsprint  was  produced  on  this 
continent. 

Production  roughly  is  from  six  to 
eight  per  cent  over  that  of  a  year  ago. 
But,  of  course,  there  is  no  such  thing  as 
enough,  in  view  of  the  continuing  heavy 
demands  for  all  kinds  of  paper  and 
newsprint. 

Representative  Emanuel  Celler  (D.- 
N.  Y.),  who  only  a  few  months  ago  was 
striving  to  break  up  the  newsprint  mo¬ 
nopoly,  has  adjourned  the  hearings  of 
his  anti-monopoly  subcommittee  indefi¬ 
nitely.  This  is  hardly  the  time  to  be 
pummelling  big  business  when  the  Gov¬ 
ernment  will  be  calling  on  big  and  lit¬ 
tle  business  to  produce  to  the  hilt. 

Mr.  Celler,  in  fact,  emerged  from  a 
White  House  conference  recently  to 
place  President  Truman  on  record  as 
viewing  newsprint  as  a  strategic  material 
comparable  to  steel,  copper,  aluminum 
and  other  war-precious  metals. 

He  said  that  the  President  is  extremely 
interested  in  newsprint  problems  and 
that  newsprint  likely  would  be  placed 
under  allocation  controls  when  a  gen¬ 
eral  order  allocating  other  materials  is 
issued.  The  President  is  said  to  regard 
paper  as  a  vital  instrument  in  telling 
the  world  the  story  of  the  U.  S.  and  in 
helping  to  prepare  the  people  of  the 
nation  for  whatever  emergency  is  forth¬ 
coming. 
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enriches,  beautifies  and 
adds  long  life  to 
every  piece  of  printing 


*LAMCOTE  •  Not  a  spray,  liquid  or  coating  — 
but  a  tough,  lustrous,  transparent  film  of  plastic 

applied  by  our  exclusive  process  to  the  surface  of 
paper,  cardboard,  fabric  or  other  material. 


ArveyJCorporation 


SALES  OFFICES; 

100  E.  42nd  St,  New  York  17 
3462  N.  Kimball  Ave.,  Chicago  18 


Although  he  abandoned  his  newsprint 
inquiry  “for  the  duration,”  however 
long  that  may  be,  Mr.  Cetler  expressed 
a  willingness  to  launch  a  legislative  at¬ 
tack  on  the  “Canadian  newsprint  mo¬ 
nopoly.”  He  drafted  a  bill  requiring  that 
foreign  corporations  make  available  all 
their  business  records  as  a  condition 
precedent  to  doing  business  in  the  U.  S. 
It  was  caught  in  the  legislative  logjam 
and  did  not  go  through  before  Congress 
recessed,  but  may  be  brought  up  again 
in  the  82nd  Ojngress. 

Judicial  and  Congressional  attempts  to 
investigate  Canadian  paper  manufactur¬ 
ers  has  met  with  a  stony  refusal  by  the 
Canadians  to  reveal  their  records,  or  to 
honor  subpoenas. 

Mr.  Celler  asserted  that  it  was  “shock¬ 
ing”  that  Canadians  had  utilized  the 
border  as  a  barrier  to  enforcement  of 
the  U.  S.  anti-trust  laws.  Much  of  the 
paper  industry  there  is  owned  by  U.  S. 
capitalists,  he  charged,  and  he  declared 
that  he  views  the  refusal  to  help  his  in¬ 
quiry  was  “wanton  and  irresponsible.” 

Most  foreign  operations  in  newsprint 
already  are  “cartelized,”  he  averred. 

ITU  Convention 

WOODRUFF  Randolph,  aggressive  and 
fiery  president  of  the  International  Typo¬ 
graphical  Union,  seemed  to  have  the  sit¬ 
uation  pretty  well  in  hand  at  the  92nd 
annual  convention  of  the  ITU. 

But  Congressmen  by  and  large  were 
“too  busy”  to  be  influenced  t<K>  greatly 
by  what  Mr.  Randolph  (and  other  pro¬ 
labor  speakers)  had  to  say.  Most  mem¬ 
bers  of  Congress  are  pro-Taft-Hartley 
Act,  which  means  they  were  just  nat¬ 
urally  not  tot?  anxious  to  hear  ITU  de¬ 
mands  all  over  again  in  the  midst  of  an 
international  emergency. 

Mr.  Randolph  took  a  consistent  stand 
against  the  Taft-Hartley  law,  against 
Robert  N.  Denham,  general  counsel  of 
the  National  Labor  Relations  Board,  and 
in  favor  of  moves  to  make  it  easier  for 
ITU  workers  to  vote  strikes. 


A  proposal  that  ITU  locals  decide  on 
strike  action  by  a  simple  majority  in¬ 
stead  of  three-fourths  of  the  membership 
went  through  the  convention  handily. 

President  Harry  Truman  informed  the 
delegates,  in  a  written  message,  that  he 
still  is  opposed  to  the  Taft-Hartley  law. 

Mr.  Randofph,  in  his  very  opening 
statement  to  the  convention,  blasted 
what  he  called  a  “shameless  and  brazen 
combination”  between  the  NLRB  gen¬ 
eral  counsel,  Mr.  Denham,  and  the  prin¬ 
cipal  publishers’  organizations  of  the 
U.  S. 

Recalling  that  the  board  had  directed 
Mr.  Denham  to  seek  a  court  order  tc 
enf<)rce  a  board  decision  requiring  the 
ITU  to  drop  any  efforts  to  obtain  closed- 
shop  agreements,  Mr.  Randolph  asserted: 

“That  means  Denham  will  try  to  get 
court  approval  and  enforcement  of  his 
phony  interpretations  of  the  law  instead 
of  the  board’s  decisions.” 

The  ITU  president  said  he  sees  no 
reason  for  changing  the  union’s  policy, 
adopted  in  1947,  not  to  use  the  Taft- 
Hartley  law.  That  includes  refusal  to  file 
non-Communist  affidavits  which  are  re¬ 
quired  of  union  officers  as  a  condition 
to  a  union  using  the  NLRB  facilities. 

•Aside  from  the  general  “politicking” 
which  characterizes  the  two  factions — 
the  Progressives  and  the  Independents — 
in  the  ITU,  the  delegates  seemed  to  be 
more  or  less  unanimous  on  most  meas¬ 
ures  concerning  solidarity  in  striving  for 
increased  benefits  from  employers. 

Appoint  Matthew  A.  Kelly 

MATTHEW  A.  Kelly,  active  in  the 
field  of  industrial  relations  for  the  past 
decade  and  recently  professor  of  economics 
at  Princeton  University,  has  been  named 
industrial  relations  director  and  secretary 
of  the  Union  Employers  Section,  Print¬ 
ing  Industry  of  America,  with  head¬ 
quarters  here,  effective  September  1, 
Reuel  D.  Harmon,  president  of  the  UES, 
has  announced. 

.Mr.  Harmon  asserted  that  Mr.  Kelly’s 
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ORDER  BY  MAIL! 


SIMULATED 

ENGRAV^ED 

BUSINESS  CARDS 


2  PER 

^  THOUSAND 

SHIPPED  PREPAID  ANYWHERE  IN  U.S.  * 


•  24  modern  and  classic  type  faces. 

•  fine  quality  white  thin-plate  stock. 

•  composition  up  to  7  lines,  10c  per  line  for  extra  tines. 

•  deluxe  thermograph  embossed  printing. 

•  packed  in  patent  coated  box. 

•  BLUE  OR  BLACK  INK  •  CUTS  50c  EXTRA 


DHIVERIES  ARE  AMAZINGLY  FAST! 


Just  send  os  your  copy,  and  we'll  do  the  rest.  Accuracy 
is  guaranteed  providing  copy  is  typewritten  or  printed  legibly. 
SHIPPED  1  OR  2  DAYS  AFTER  RECEIPT  OF  ORDER 

SEND  ORDERS  OR  WRITE  FOR  SAMPLES  AND  CATALOG 

MAIN  LINE  EMBOSSING  CO. 

1760  S.  LA  CIENEGA  BLVD.,  LOS  ANGELES  35,  CALIFORNIA 
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accomplishments  in  the  field  of  labor- 
management  relations  have  been  out¬ 
standing  and  that  the  “UES  is  most 
fortunate  in  securing  a  man  of  his  calibre 
and  experience  to  direct  its  program.” 

During  World  War  II,  Mr.  Kelly  was 
a  specialist  officer  in  the  Industrial  Rela¬ 
tions  Section  of  the  Navy,  attached  to  the 
Office  of  the  Secretary  of  the  Navy. 

Later,  he  was  U.  S.  Representative  on 
the  Allied  Control  Council  for  Germany, 
where,  through  negotiations  with  dele¬ 
gates  of  other  occupying  powers,  he 
helped  establish  standards  on  wages, 
hours,  and  other  labor  relations  practices. 

Since  1940,  except  for  the  war  years, 
he  has  served  the  U.  S.  Government,  the 
State  of  New  Jersey,  and  labor  and 
management  groups  in  the  arbitration  of 
industrial  disputes.  He  recently  was  one 
of  the  public  members  on  the  famous 
five-man  arbitration  board  which  handled 
the  Hackensack  Water  Company — fa¬ 
mous  in  current  arbitration  circles. 

He  is  the  author  of  numerous  papers 
on  industrial  relations  problems  and  the 
public  regulation  of  labor  here  and 
abroad. 

Tax  Increase 

ACTION  by  Congress  in  raising  cor¬ 
porate  and  personal  income  taxes,  effec-' 
tive  October  1,  enough  to  garner  an 
additional  $5  billion  by  next  June  30, 
merely  was  a  “stopgap”  measure,  pres¬ 
aging  a  really-comprehensive  measure 
to  up  taxes  from  $7  to  $10  billion  when 
the  82nd  Congress  comes  in. 

There  is  increasing  talk  here  about  a 
national  sales  tax,  designed  to  make 
everybody  pay  a  one  or  two  per  cent  tax 
on  every  transaction.  This  is  widely- 
talked  in  Congress  as  an  alternative  to 
whopping  increases  in  personal  income 
taxes,  which  almost  inevitably  affect 
mostly  the  middle  classes  and  leave  un¬ 
affected  by  actual  tax  payments  literally 
millions  of  persons. 

Senator  Walter  F.  George  (D.-Ga.), 
chairman  of  the  powerful  Senate  Com¬ 


mittee  on  Finance,  is  constrained  to  think 
seriously  of  a  sales  tax,  but  he  is  the 
only  legislator  who  has  had  the  political 
courage  to  say  so.  Most  businessmen, 
when  they  consider  that  a  sales  tax  ac¬ 
tually  makes  the  possibilities  of  further 
corporate  and  individual  income  taxes 
diminish,  begin  to  see  the  light. 

State  after  state  (and  many  cities) 
have  used  sales  taxes  as  a  quick,  easy 
and  relatively-painless  way  of  raising 
huge  sums  and  “getting  out  of  the  red.” 
Also,  there  is  a  tendency  among  all  peo¬ 
ple  to  realize  that  Government  benefits 
are  not  “free”  when  they  have  to  shell 
out  a  penny  or .  two  every  time  they 
make  a  purchase. 

An  excess  profits  tax  (although  figur¬ 
ing  out  the  formula  for  one  will  not  be 
easy)  almost  certainly  will  be  adopted 
in  the  next  Congress.  The  one  chance 
that  it — and  a  whopping  increase  in  in¬ 
come  taxes — can  be  averted  is  the  sales 
tax. 

New  PIA  Manual 

A  manual  on  “Government  Procure¬ 
ment  of  Printing  from  Commercial 
Sources,”  prepared  by  the  Printing  In¬ 
dustry  of  America,  national  printing 
trade  association  here,  is  available  at  no 
charge  to  members  of  the  PIA  and  may 
be  obtained  by  non-members  who  write 
to  the  association. 

The  manual  was  prepared  in  close' co¬ 
operation  with  representatives  of  the 
Joint  Committee  on  Printing  (Capitol 
Hill),  Government  Printing  Office,  De¬ 
partment  of  Defense,  and  other  federal 
agencies,  whose  representatives  checked 
carefully  the  final  drafts. 

Postal  Increases 

NEXT  session  of  Congress  also  will 
be  the  time  when  postal  increases  will 
be  much  in  the  news — for  first-class 
items,  as  well  as  for  second-,  third-  and 
fourth-class  mail,  plus  special  delivery, 
airmail,  registered  mails,  etc. 

Continued  on  page  146 
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In  a  schedule  of  full-color  advertising,  the  makers  of  Hammermill 
papers  have  been  telling  the  businessmen  of  America  that  you, 
their  printer,  are  one  of  the  most  valuable  business  counselors  they 
have  at  their  command. 

To  help  build  business  for  you,  this  promotion  urges  buyers  of 
business  printing  to  take  advantage  of  the  expert  service  you  can 
offer  them. 

The  response,  both  from  the  printing  craft  and  from  printing 
buyers,  has  been  the  most  wholehearted  and  gratifying  endorsement 
that  this  company  has  ever  received  in  nearly  40  years  of  consistent 
and  uninterrupted  national  advertising. 


HAMMIRMILL  PAKR  COMPANT,  IRII,  PtNNSVLVANIA 


Hammermill...  / 


MX' 

Ha m me rm ill’s  full-color  pages  in  The  Saturday 
Evening  Post  on  the  theme,  "You  Couldn’t  Stay  in 
Business  Without  Your  Printer,"  attract 
nationwide  enthusiasm! 


%ommunicati^s 


which  you  maintain  so  consistently.  The 
many  subjects  you  deal  with  in  such  an 
adequate  way  is  a  great  tribute  to  you, 
your  staff,  and  confributors. 

R.  B.  Fishenden 
The  Penrose  Annual 
81  Foyle  Rd. 
Blackheath 
London,  England 


The  Exposition  Issue 

Congratulations  on  the  splendid  Ex¬ 
position  issue  of  Graphic  Arts  Monthly. 
I  had  put  it  aside  for  my  few  hours  of 
pleasure  reading,  and  when  I  finally  got 
to  it  late  Saturday  night,  I  would  have 
called  you  had  the  hour  not  been  so  late. 
I  think  that  you  and  your  staff  are  to 
be  commended  for  having  produced  so 
complefe  an  issue,  covering  everything 
to  be  seen  at  the  Graphic  Arts  Exposition 
as  well  as  in  the  city  of  Chicago. 

Louis  Zara 
Masterpieces 
185  N.  Wabash  Ave. 
Chicago  1,  III. 


Covers  Entire  Field 

In  my  estimation.  Graphic  Arts  Monthly 
is  by  far  the  best  publication  the  printing 
industry  has  to  offer.  Although  I've  been 
a  machine  operator  for  a  few  years,  only 
recenfly  have  I  become  interested  in  ad¬ 
vertising  production  and  the  graphic  arts 
in  general.  One  look  at  the  Graphic  Arts 
Monthly  convinced  me  that  it  covers  the 
entire  field  complefely. 

Samuel  Doele 
Charles  Morris  Price, 
Advertising  Agency 
1319  Locust  St. 
Philadelphia,  Pa. 


August  issue  certainly  gives  everything 
one  wants  to  know  about  the  1950  Ex¬ 
position.  Congratulate  you  on  the  volume 
of  advertising  carried. 

Ben  C.  Pittsford 
Bird  Haven  Press 
Three  Oaks,  Mich. 


Compliments  oH  July  Issue 

It  is  seldom  that  I  write  an  editor, 
complimenting  him  on  his  publication,  but 
my  conscience  would  have  troubled  me 
had  I  neglected  to  tell  you  what  a 
splendid  job  you  did  on  the  July  issue  of 
The  Graphic  Arts  Monthly.  The  article  by 
Mr.  Boutin  on  "To  Hell  With  Paradise" 
was  especially  outstanding,  and  with  your 
permission,  I  would  like  to  include  ex¬ 
cerpts  from  it  in  our  next  issue  of  The 
Printers'  Proof.  "How  to  Keep  Your  Cus¬ 
tomers"  was  also  a  valuable  article. 

William  D.  Backman 

Printing  Industry  of  Utah  »  •  . 

Box  329  Buys  From  Advertisers 

Salt  Lake  City  8,  Utah  There  just  isn't  any  publication  that 

beats  it  in  keeping  up  with  the  industry. 
I  have  many  back  copies  of  the  magazine 
and  use  it  in  placing  orders  for  much  of 
the  material  we  need  here. 

Print  Shop 
The  Citadel 

The  Military  College  of  S.  C. 
Charleston,  S.  C. 
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Enjoys  GAM  Most 

We  enjoy  looking  over  The  Graphic  Arts 
Monthly  each  time  it  reaches  us,  perhaps 
more  than  any  of  the  other  printing  maga¬ 
zines,  all  to  which  we  subscribe.  We  find 
the  advertising  section  both  interesting  and 
instructive  and  the  editorial  department 
generally  fits  our  needs  much  better  than 
other  magazines  in  the  field. 

George  A.  Seaton 
Seaton  Printing  Company 
Box  48 
Windsor,  O. 


High  Standards  of  Content 

I  receive  regularly  The  Graphic  Arts 
Monthly,  and  I  appreciate  your  courtesy 
in  this  matter.  I  hope  you  will  not  mind 
my  congratulating  you  on  the  high  stand¬ 
ard  of  technical  and  general  interest 


3 -IN  - 1  COMBINATION 
FEEDER  -  PERFORATOR  -  lOGCER 


N-D  HAS  A  PERFORATOR 
yilTO  SUIT  YOUR  SHOP 


There’s  an  incomparable  N-D  PER¬ 
FORATOR  to  suit  every  purse. 
Whether  your  plant  is  large  or  small, 
you  can  depend  on  an  N-D  PERFO¬ 
RATOR  for  the  most  profitable  and 
best  in  all-around  speed,  accuracy  and 
consistent  performance.  For  example: 
a  Chicago  plant  using  the  N-D  3-in-l 
COMBINATION  FEEDER-PERFO¬ 
RATOR-JOGGER,  “is  producing  7,500 
sheets  17x22  per  hour  and  saving  yi  in 
operating  time.’’  And  other 
sizes  can  be  handled  at  pro¬ 
portionate  speeds  depending 
on  length  of  sheet. 

And  remember:  these 'arc 
more  than  merely  perforators. 
They  Crimp;  they  Slot;  they 
Score;  they  do  Snap-out  and 
Cut-out  Slot  Hole  work.  They 
are  positive  on  strike-in  work. 
Their  speed  depends  only  upon  the 
length  of  sheet  and  skill  of  op¬ 
erator.  They  iron  out  burr  so 
perforating  can  be  done  before 
printing.  So  .  .  .  from  the  large 
3-in-l  COMBINATION  clear 
down  to  the  famous  little  N-D 
BENCH  MODEL,  you  can  con¬ 
fidently  count  on  N-D  PERFO¬ 
RATORS  to  give  you  the  fullest 
possible  measure  of  profitable  per¬ 
formance  day  in  and  day  out. 
Write  for  details. 


NYGREN-DAHLY  COMPANY 


1422-32  ALTCELD  ST.  CHICAGO  14  ILL 


INSURANCE 

md 


Sove 
i  rAooeV 

OnW*'^ 


by  H.  R.  NORTHRUP 


Should  It  Be  Insured? 

TNSURANCE.  like  safety,  efficiency, 
1-  and  other  things,  can  he  carried 
to  ridiculous  extremes,  hut  the  lack 
of  it.  when  needed,  can  be  disastrous. 
Which  hazards  of  the  business  should 
be  covered  by  insurance,  and  which 
may  safely  be  left  uninsured,  depends 
upon  factors  which  vary  with  the  in¬ 
dividual  firm.  GAM  insurance  ques¬ 
tion  and  answer  service  can  be  help¬ 
ful  on  individual  problems  but  some 
general  observations  may  be  in  order. 

An  uninsured  loss  which  might 
mean  little  to  the  larger  operator, 
might  be  of  serious  consequences  to 
the  smaller  one.  ,\dequate  amounts  of 
fire  insurance  are  usually  carried  on 
buildings,  equipment,  supplies,  etc. 
In  many  cases  “extended  coverage”  is 
added  to  the  fire  policy.  This  cover¬ 
age  is  advisable  as  it  includes  wind¬ 
storm,  hail,  explosion  (with  some  ex¬ 
ceptions),  riot,  civil  commotion,  air¬ 
craft,  vehicle,  and  smoke  damage.  The 
likelihood  of  damage  to  your  property 
by  riot,  falling  aircraft,  etc.,  is  re¬ 
mote,  but  these  things  do  happen  and 
the  additional  cost  is  slight.  Boiler 
explosions  are  not  covered  by  the 
above  insurance,  and  as  even  low-pres¬ 
sure  boilers  do  explode  with  serious 
results  the  need  for  insurance  on  them 
should  he  considered.  Miscellaneous 
hazards  such  as  water  damage,  theft, 
burglary,  holdup,  etc.,  involve  too 
many  factors  to  be  considered  gen¬ 
erally.  A  little  thought  to  the  possi¬ 
bility  of  loss  to  your  property  and 


Does  clean,  sharp  drilling.  Saves  you 
money  and  time.  Handles  big  or  small 
jobs— a  real  production  model.  Takes 
1"  stock.  Table  size  12"  x  18".  Chip  dis¬ 
posal.  Adjustable  back  gauge  ond  four 
stops.  Slitting  and  slotting  also.  Lasts 
for  years. 


LAS SCO 
CORNER 
ROUNDER 


Inc.  one 
cutting 
unit 


Shears  clean  up  to  Vi 
af  stock  ...  4  easil 
changed  cutting  units— 

Vi*.  Vs",  '/i” 


Write  us 
for  more 
details 
TODAY  I 
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A  THOUSAND  MELODIES 


ONE  RHYTHM 


of  an  evening,  with  the  clay’s  printing 
clone  and  a  gcnnl  dinner  under  my  belt, 

,  I  like  to  sit  in  my  rocking  chair  and 
hum  a  catchy  tune.  Yes,  sir,  rock  and 
hum,  that’s  next  to  my  favorite  occupa- 
j  tion.  My  favorite  one  is  rock  and  rye. 
But  it’s  strange,  no  matter  what  tune 
it  is  I  hum,  the  rhythm  is  always  the 
rhythm  of  the  rocking  chair.  Come  to 
think  on  it,  that’s  happened  to  me  be¬ 
fore.  No,  not  humming  with  only  one  rhythm,  but  working  with  only  one 
rhythm.  Sure  enough!  My  automatic  platen  down  at  the  shop.  It 
only  has  one  rhythm,  too,  the  rhythm  of  work,  work,  work,  and  more 
work.  No  matter  what  kind  of  job  I  have  on  it,  and  no  matter  what 
kind  of  paper  and  ink  I  use,  it  always  gets  out  that  work  in  a  hurry. 
Cives  you  a  warm  feeling  just  to  watch  it.  Not  only  because  of  its 
smooth  rhythm,  but  I  know  as  long  as  that  baby  is  ticking  off  the 
sheets,  this  baby  is  sure  to  get  his  pay  envelope  at  the  end  of  the  week. 
Yessir,  that’s  the  rhythm  of  my  automatic  platen  press. 


U  fO«  •MM  «o  tmpra**  yaw  own  fcwMMM.  •«  ur  M  ynw 

COAST. TO. COAST  SERVICE 


SUPER  SPEED  PRIPniNC  PRESS  CO  INC  PRINTING  MACHINERY  SERVICE  CO 
Hr«klbrf|  EMtwn  Dcvcwon  HodHbMH  We$Mf*  Dniiipn 

III  Vthck  Stmt  NcvYork,  N.Y.  1 II  b«  llih  Stmt  Lm  Anteln. 


HEIDELBERG  SOimtERN  INC. 

120  Nonk  SMtipMM  Simt 
Howfton  IS,  Tctu 


GRAPHIC  EQUIPMENT  UMITEO 

HttltlbitH  f  pwidipw  OhtMdn 
200  BcOfotd  RoM  Tow  MO 
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whether  it  would  be  of  serious  conse- 
oiience  will  give  a  good  idea  of  the 
kinds  of  insurance  you  need. 

Your  liability  for  injuries  to  em¬ 
ployees  and  the  general  public  and 
for  damage  to  property  of  others'  is 
not  so  easily  determined.  Such  losses 
can  amount  to  more  than  your  entire 
assets  and  involve  many  complex  legal 
problems.  Only  very  large  firms  can 
afford  to  omit  workmen’s  compensa¬ 
tion  insurance.  To  safely  “self  insure” 
even  they  must  have  some  insurance 
against  a  catastrophe  involving  a 
large  number  of  employees.  Practi¬ 
cally  every  concern  in  the  graphic 
arts  field  requires  various  kinds  of  in¬ 
surance  against  liability  for  injuries 
to  the  public.  In  many  cases  limits 
of  $5,000  or  $10,000  for  one  person 
and  $10,000  or  $20,000  for  one  acci¬ 
dent  are  no  longer  adequate.  In  addi¬ 
tion  to  injuries  covered  by  ordinary 
public  liability  policies,  and  automo¬ 
bile  policies,  others  for  which  you 
may  be  liable  should  be  considered. 
Elevators  require  special  policies  or 
additional  premium  under  the  general 
public  policy.  You  may  be  liable  for 
injuries  caused  by  automobiles  owned 
by  your  employees  or  others.  Automo¬ 
bile  “non-ownership”  and  other  forms 
of  “contingent”  liability  insurance 
should  be  considered.  Few  firms  in¬ 
sure  against  their  liability  for  damage 
to  property  of  others,  except  when 
caused  by  their  automobiles.  A  fire, 
explosion,  or  other  happening  orig¬ 
inating  on  your  premises  may  subject 
you  to  liability  for  heavy  damage  to 
adjoining  or  other  property. 

Each  firm  should  know  which  of  its 
business  hazards  are  covered  by  in¬ 
surance  and  which  are  not.  Losses  not 
insured  should,  of  course,  be  pre¬ 
vented  if  possible.  If  an  uninsured 
accident  does  happen,  do  not  overlook 
the  possibility  of  suits  for  imaginary 
as  well  as  real  injuries,  and  the  fact 
that  such  suits  may  be  filed  against 
you  long  after  the  accident  happened. 
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dealers 

increase  profits 
with . . . 


Additional  installation  of  the 
newest  type  of  rotary  equip¬ 
ment  now  enables  us  to  make 
immediate  and  rush  deliveries 
of  labor-saving,  time-saving 
SNAP  SET  carbon  interleaved 
forms.  Write  for  representation 
in  your  territory. 


AMERICAN 

BUSINESS 

SYSTEMS 

Manufocfureri.  Creafori  ond 
Designers  Bvsineii  Forms 

1229  Belmont  Ave.,  Phila.  4,  Pa. 
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This  section  (pages  65  to  %)  is  printed  by  the  offset  process 


of  Milwaukee  Lithographer 


IN  1934,  with  little  money  and  much 
enthusiasm,  William  A.  Krueger 
decided  to  forsake  letterpress  printing 
for  lithography.  An  intensive  study 
of  the  process,  its  flexibility,  and  its 
limitless  possibilities  had  given  him 
full  faith  in  the  future  of  lithography 
or  offset  printing,  which  it  was  more 
frequently  termed  at  that  time. 

The  several  hundred  dollars  he  had 
in  savings  were  not  sufficient  to  en¬ 
able  him  to  open  shop,  even  in  a 
modest  manner.  Fortunately,  he  had 
a  good  reputation  on  which  he  could 
borrow  additional  money  necessary  to 
set  himself  up  in  business  at  714  W. 
Wisconsin  Ave.,  Milwaukee. 

The  original  plant  occupied  2(X)0 
square  feet  of  space.  The  equipment 
consisted  of  a  Multilith,  a  small  cam¬ 
era  and  platemaking  equipment,  in¬ 


cluding  Krueger,  there  were  three  em¬ 
ployees.  .As  was  to  be  expected  at  the 
outset,  the  going  was  rough  and  prog¬ 
ress  was  slow.  There  were  weeks 
when  meeting  a  three-man  payroll, 
could  not  be  done. 

Gradually,  however,  the  Krueger 
name  became  more  and  more  of  a  fac¬ 
tor  in  the  Milwaukee  lithographic  pic¬ 
ture.  Nine  years  of  slow,  steady 
growth  convinced  the  company  that  a 
great  future  lay  ahead.  By  this  time 
(|uarters  had  been  expanded  to  16,000 
s<(uare  feet  of  space;  larger  presses, 
platemaking  equipment  and  some  ba¬ 
sic  bindery  equipment  had  been  ad¬ 
ded,  and  larger  quarters  were  needed. 

On  November  24,  1943,  the  com¬ 
pany  took  a  hold  step  by  purchasing 
a  building  at  3830  W.  Wisconsin  Ave¬ 
nue.  This  took  considerable  courage. 
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William  A.  Krueger  and  Robert  A.  Klaus 


Arthur  M.  Wood  and  Harry  Quadracci 


Not  only  was  the  financial  obligation 
heavy,  but  the  country  had  been 
plunged  into  World  ^X'ar  II  and  busi¬ 
ness  conditions  were  extremely  uncer¬ 
tain.  However,  the  die  had  been  cast 
and  the  company  began  moving  its 
plant  in  May.  1944.  completing  the 
program  on  June  30.  without  inter¬ 
ruption  to  production. 

After  major  remodeling  of  the  new 
quarters,  the  company  found  itself 
with  58.000  square  feet  of  space.  U'ith 
more  area  available,  the  firm  carefully 
set  up  a  five-year  plan  of  improvement 
of  the;  building  and  equipment.  The 
plan  was  accomplished  in  three  years. 

Continued  steady  growth  caused  the 
Krueger  Company  to  outgrow  its  (|uar- 
ters  again  early  in  1950.  In  July 
ground  was  broken  for  a  57'xl20'  2- 
story  addition  to  the  north  of  the 
plant,  providing  an  additional  6.840 
square  feet  of  shop  space,  and  an 
e(iual  amount  of  under-cover  parking 
space  for  its  executives  and  customers. 
The  addition  is  the  latest  type  con¬ 
struction  of  steel  and  concrete,  and 
has  no  windows  or  skylights.  This 
provides  more  accurate  control  of 
temperature  and  humidity. 

Today  the  W.  .\.  Krueger  Co.  en¬ 
joys  an  enviable  reputation  for  qual¬ 
ity  four-color  process  work,  and  has 
one  of  the  country’s  outstanding  color 
departments.  The  firm  now  operates 
11  lithographic  presses,  in  various 
sizes  up  to  42"x58"  (all  of  them  on 


two  shifts,  some  on  three!;  and  the 
personnel  now  numbers  115,  exclud¬ 
ing  part-time  workers.  The  firm  has 
three  salesmen  covering  the  State  of 
W  isconsin.  two  men  handling  national 
assignments  and  six  men  in  the  local 
field.  It  also  has  a  branch  office  in  Chi¬ 
cago.  Last  year  the  Krueger  Company 
served  more  than  500  accounts  from 
coast  to  coast. 

The  Krueger  plant  is  often  referred 
to  as  a  “model”  one.  It  is  air-condi¬ 
tioned  throughout,  and  all  mechanical 
departments  are  humidity-controlled. 
The  spacious  lobby  is  done  in  soft 
pastel  colors  and  is  modern  in  design. 
1  he  interiors  of  the  bookkeeping, 
sales  and  executive  offices  were  de¬ 
signed  by  an  interior  decorator.  An 
“inler-com”  system  connects  the  sales 
offices  with  all  departments.  A  Tele- 
Call  system  is  also  used  and  music  is 
"piped”  into  the  lobby  and  the  mod¬ 
ern  cafeteria  which  accommodates  90 
employees.  .An  outstanding  feature  is 
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Designed  to  run  at  1,000  feet  per 


minute 


Publication  Inserts 
Packages  and  Cartons 
Labels 


specifications 

WIDTH:  26"  to  42" 
CIRCUMFERENCE  (Maximum):  46" 
HIGH  SPEED:  Designed  to  run  at 
1,000  feet  per  minute 
HEAVY  DUTY:  Rugged  construction 
for  continuous  operation— built 
to  the  standards  of  a  full  form 
publication  press. 


downtime— a  minimum! 

Easy  accessibility  for  doctor  blade  setting 
RolUaway  ink  supply 
Roll-away  printing  cylinder  carrioge 
Can  be  equipped  with: 

Rewind 

Sheeter  with  fully  automatic 
load  changer 
Various  types  of  folders 
Rotory  blanker 


proved  performance! 

Write  for  complete  information 
about  the  Sperry  1,000  Roto 
Printer. 


31-10  THOMSON  AVENUE 
LONG  ISLAND  CITY  1,N.Y. 


A  Division  of  Sperry  Corporation 


the  “House  of  Inspiration,”  a  quiet 
library-type  room  with  special  tele¬ 
phone  connections.  Eight  display 
cases,  each  flanked  on  both  sides  by 
hinged  panels,  contain  exhibits  of  cur¬ 
rent  jobs.  The  lower  sections  of  the 
cases  contain  more  than  5,000  samples 
of  direct-mail  pieces  and  other  adver¬ 
tising  literature,  classified  into  94  dif¬ 
ferent  categories. 

What  are  the  reasons  behind  the 
phenomenal  growth  of  the  W.  A. 
Krueger  Co.  during  the  past  16  years? 
What  is  its  formula  for  success?  Ac¬ 
cording  to  a  company  spokesman,  no 
one  reason  can  be  singled  out  as  being 
responsible  for  its  remarkable  growth. 
There  are  many  reasons,  among  them 
being: 

The  Krueger  Company  is  fortunate 
in  having  among  its  owners  and  of¬ 
ficers  an  excellently  balanced  team. 
William  A.  Krueger,  president,  in  ad¬ 
dition  to  possessing  a  profound  knowl¬ 
edge  of  the  lithographic  process  and 
administrative  duties,  is  a  specialist 
in  building  and  construction,  espe¬ 
cially  as  related  to  efficient  design  and 
layout  for  lithographic  plants.  Harry 
Quadracci,  production  vice-president, 
has  had  an  extensive  background  in 


letterpress  printing  as  well  as  lithog¬ 
raphy.  Before  joining  the  company  in 
1934  he  operated  his  own  letterpress 
shop.  Considering  his  age,  he  is  prob¬ 
ably  one  of  the  best-versed  lithogra¬ 
phic  technicians  in  the  country.  Rob¬ 
ert  A.  Klaus,  executive  vice-presi¬ 
dent,  joined  the  firm  in  1934  as  its 
first  full-time  salesman.  Today  he 
ranks  high  among  the  top-notch 
salesmen  of  process-color  lithography. 
Arthur  M.  Wood,  who  joined  the  com¬ 
pany  in  1939  as  secretary-salesman- 
ager  is  the  “idea  man,”  doing  much 
of  the  creative  work,  copywriting, 
planning  and  merchandising. 

Another  important  key  to  Krueger’s 
success  is  creative  thinking.  The 
company  prefers  to  sharpen  its  wits 
rather  than  its  pencils.  It  has  found 
that  most  customers  are  more  inter¬ 
ested  in  effective,  result-getting  adver¬ 
tising  material  than  they  are  in  price, 
and  it  has  found  it  far  more  satisfying 
to  sell  an  idea  rather  than  merely  to 
offer  a  lithographic  reproduction  serv¬ 
ice. 

Krueger’s  first  thought  is  always  of 
the  customer,  how  much  it  can  give 
the  customer  rather  than  how  much  it 
can  get  out  of  him.  While  the  com¬ 
pany  has  made  it  a  strict  rule  not  to 
allow  its  services  to  clash  with  those 
of  its  advertising  agency  clients,  it 
does  counsel  with  and  advise  small 
accounts  which  are  not  sufficiently 
large  to  retain  an  agency. 
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Clean,  easy-to-work  design 
PRINTING  FRAMES  is  incorporated  in  each  of 
the  three  pieces  of  equip¬ 
ment  shown  here.  Controls 
are  within  easy  reach  of 
the  operator  for  the  utmost 
ease  of  operation.  The 
smooth  clean  lines  in  the 
LAYOUT  TABLES  design  of  each  piece  of 
equipment  makes  it  easier 
to  keep  the  plate  room 
clean  and  free  of  dust  than 
I  ever  before. 

Nearly  a  half  century  of 
experience  in  the  design 
and  manufacture  of  the 
lAtHlRLERS  finest  plate  making  equip¬ 

ment  is  behind  every  piece 
bearing  the  Robertson 
name  plate.  For  the  best 
result,  give  your  workmen 
the  best  equipment  .  .  . 
Robertson. 

Send  for  complete  cat¬ 
alog  No.  50. 


PLATE  WHIRLERS 


tfflCItnT  DtSIGO  makes  for  more 
tffICilOPtiTi! 


OBERTSON 

^BLIABLI 

REPRODUCTION  iouipmint 


R.  R.  ROBERTSON  CO. 

8017-79  N.  ELSTON  AVE. 
CHICAGO  IS.  ILLINOIS 


Creative  thinking  to  the  Krueger 
Company  means  more  than  a  mere 
idea  or  an  artistic  design  or  layout. 
It  analyzes  the  customer’s  problem 
and  determines  what  ultimate  result 
the  customer  wants  to  achieve.  Care¬ 
ful  thought  is  given  to  such  things  as 
the  customer’s  mailing  list,  distribu¬ 
tion,  production  capacity,  competition, 
trade  name,  patent  rights,  etc.  After 
such  an  analysis,  if  the  firm  does  not 
helieve  that  direct  advertising  will  do 
the  joh,  it  frankly  tells  the  customer 
so. 

The  Krueger  company  practices 
what  it  preaches.  It  uses  direct  mail 
to  its  list  of  customers  and  prospects. 
One  of  the  printed  pieces  it  issued 
recently  was  a  well-illustrated  plastic- 
hound  booklet  in  four  colors.  It  was 
titled  “Lithographic  .-Vchievement 
and  it  depicted  the  Krueger  plant  and 
many  units  of  equipment.  In  addition 
to  the  direct-mail  campaign,  it  uses 
full-page  space  in  Torch  Magazine, 
the  monthly  publication  of  the  Mil¬ 
waukee  Advertising  Club.  The  firm 
has  not  missed  running  such  full-page 
ads — in  three  or  four  colors — during 


the  past  ten  years.  Last  year  it  gen¬ 
erously  built  its  campaign  around  the 
graphic  arts  industry  as  a  whole, 
allotting  full-page  advertisements  to 
sell  each  branch  of  the  graphic  arts, 
including  letterpress  printing,  which 
it  does  not  do. 

The  Krueger  Company’s  system  has 
helped  remarkably  to  reduce  spoilage. 
.A  fixed  percentage  of  sales  produced 
is  established  as  a  norm.  If  spoilage 
runs  less  than  this  percentage,  the  dif¬ 
ference  goes  into  a  “kitty,”  which  is 
divided  among  the  foremen  every  six 
months.  The  company  has  found  that 
this  system  keeps  foremen  more  alert 
in  watching  for  errors  or  in  detecting 
substandard  reproduction  before  the 
jobs  have  been  run  off.  The  system, 
in  operation  for  about  five  years,  has 
paid  big  dividends  in  reducing  spoil¬ 
age,  thereby  reducing  lost  production 
time  and  increasing  customer  satis¬ 
faction. 

The  Krueger  Company  makes  it  a 
policy  to  keep  abreast  of  everything 
new  in  the  lithographic  field.  It 
checks  into  each  new  development, 
whether  tried  and  proved,  or  in  the 
early  experimental  stages.  Its  repre¬ 
sentatives  attend  all  conventions, 
shows  and  exhibits  which  feature  dis¬ 
plays  and  demonstrations  of  new 
equipment.  In  its  plant  it  is  con¬ 
stantly  testing  new  ideas  and  equip¬ 
ment,  and  it  watches  every  oppor¬ 
tunity  to  find  ways  to  produce  better 
(juality  at  a  faster  pace,  and  at  lower 
costs. 

One  of  the  important  reasons  that 
the  Krueger  Company  has  made  such 
outstanding  progress  is  its  reputation 
for  (|uality  work.  It  is  able  to  main¬ 
tain  consistently  high  quality  because 
it  controls  every  operation  within  its 
own  plant;  and  the  requirements  of 
each  department  necessary  to  quality 
work  are  known  by  the  other  (lepart- 
ments.  Thus  the  foremen  operate  as 
a  “team”  with  but  one  final  objective 
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Stop  for  a  moment ...  and  con¬ 
sider  how  many  of  your  jobs  can 
be  handled  better  and/or  more 
economically  on  this  one  press. 

BY  OFFSET 

From  metal  plates  reproducing 
the  full  range  of  bne  and  half¬ 
tone  copy. 

From  direct  image  (paper) 
plates  reproducing  typed, 
hand  written  or  pre-printed 
material. 

BY  LETTERPRESS 

From  type,  hand  or  Linotype 
composition. 

From  electrotypes  in  line  or 
halftone. 

From  economical  rubber 
plates. 

Handles  a  wide  range  of  paper 
stocks  with  maximum  sheet 
size  10"  X  14”.  Standard  speed 
is  5000  impressions  per  hour. 
Davidson  air  suction  feeder 
has  double-sheet  eliminator. 
In  other  words,  the  Davidson 
Dual  is  a  printer’s  press  with  a 
combination  of  advantages  avail¬ 
able  on  no  other  single  piece  of 
e(|uipment.  Get  the  details  to¬ 
day.  Tliere’s  a  sales  and  service 
agc'ncv  near  vou. 


in  mind:  quality.  These  keymen  have 
at  their  disposal  the  newest  in  equip¬ 
ment,  including  an  excellent  process- 
color  department,  color  camera,  com¬ 
plete  platemaking  facilities,  step-and- 
repeat  machine,  a  variety  of  press 
sizes  and  a  well-equipped  bindery. 
Nothing  is  bought  on  the  outside  ex¬ 
cept  intricate  die-cutting  and  lami¬ 
nating. 

Being  able  to  perform  all  operations 
within  its  plant  not  only  results  in 
better  quality  but  enables  the  firm  to 
meet  delivery  dates  more  consistently. 

The  Krueger  Company  firmly  be¬ 
lieves  in  an  elaborate  cost  system.  It 
has  one  of  the  best  in  the  lithogra¬ 
phic  industry.  An  accurate  and  de¬ 
tailed  record  of  departmental  costs  is 
kept  on  a  monthly  basis.  These  re¬ 
ports  are  reviewed  quarterly  and  sell¬ 
ing  rates  are  adjusted,  reduced  or 
increased  or  left  unchanged,  as  cir¬ 
cumstances  dictate.  Although  the 
firm’s  cost  system  has  been  in  effect 
since  its  existence,  it  has  been  found 
especially  valuable  during  the  past 
two  years,  as  competition  became 
keener  and  competitive  pricing  began 
tightening  up. 

Too  many  printers  and  lithogra¬ 
phers,  the  Krueger  Company  believes, 
do  not  know  their  actual  costs.  If 
they  did,  they  would  be  able  to  dis¬ 
tinguish  between  profitable  and  un¬ 
profitable  jobs,  and  they  would  not 
get  themselves  so  frequently  involved 
in  an  arbitrary  price-cutting  situation. 


The  Krueger  Company  has  a  deep 
pride  in  its  industry  and  in  Milwau¬ 
kee  as  a  leading  lithographic  center. 
That  is  evidenced  by  the  campaign  of 
Torch  advertisements  which  it  ran 
last  year  promoting  the  entire  com¬ 
munity.  The  company  takes  an  active 
interest  in  such  drives  as  the  Red 
Cross  and  Community  Fund,  and  is 
proud  of  its  record  of  contributions. 
In  addition,  the  firm’s  key  representa¬ 
tives  are  affiliated  with  many  civic, 
service  and  educational  clubs.  Hardly 
a  day  passes  without  one  or  more 
Krueger  men  attending  an  Ad  Club, 
Salesmanager,  Craftsman,  Litho  or 
some  similar  meeting.  The  company 
also  holds  membership  in  the  Associa¬ 
tion  of  Commerce,  Better  Business 
Association,  Wisconsin  Taxpayers’  .Al¬ 
liance,  National  Association  of  Photo- 
Lithographers,  Milwaukee  Graphic 
Arts  Association,  Direct  Mail  Adver¬ 
tising  Association  and  the  National 
Association  of  Manufacturers.  The 
firm  has  found  all  of  these  contacts 
invaluable  from  a  public  relations  and 
good-will  angle. 

If  a  firm  is  to  grow  and  prosper  it 
must  have  not  only  modern  equipment 
but  skilled,  loyal  personnel  of  the 
highest  type.  Also  its  employee  rela¬ 
tions  must  be  such  that  labor  turnover 
is  kept  at  a  minimum.  The  Krueger 
Company  has  accomplished  this  with 
two  devices.  (1)  A  profit-sharing 
plan  based  on  a  point  system,  with  all 
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MARI^IS-StYBOLb  COMPANY 


SEE  AND  HEAR  Z-ACTION  AT  WORK 

Se«*  Ihe  quilk  movie  A  Cleun  Cut  Proposition",  ot  your  own 
desk,  tvithout  obligation  Leurn  about  Z  Action  what  it  is; 
how  it  works,  why  it  cuts  youi  costs  Drop  us  o  line,  osking 


SEYBOLD 


ACTION 


on  the  SEYBOLD 
AUTO-SPACER  PAPER  CUTTERS 


You  can  have  greater-than-ever  output  for  every 
hour  of  work,  with  less  operator  fatigue,  thanks  to 
the  automatic  paper  handling  of  an  AUTO-SPACER. 
What’s  more — for  clean-cut  jobs,  greater  customer 
satisfaction,  and  more  clean-cut  profits — we  can 
prove  that  Z-Action  is  best  for  you! 


Seybold  Aulo-Spacert  meal  the 
three  requirements  of  paper 
cutting  .  .  .  better,  faster,  and 
easier  than  any  other  cutter. 


for  cloonor,  moro  tolobto  work. 


ClfVf  I  ANO  5,  OHIO 


employees,  excluding  officers  of  the 
company,  sharing  a  percentage  of  the 
firm’s  profits  each  six  months,  and 
(2)  a  Labor-Management  Committee, 
now  in  its  sixth  year  of  operation. 
The  Committee  is  composed  of  four 
representatives  of  management  and 
five  of  the  enjiployees,  one  from  eaclt 
of  the  key  departments.  The  five  rep¬ 
resentatives  of  the  employees  are 
elected  by  employee  vote  and  serve  a 
one-year  term.  The  Committee  meets 
once  each  month  to  review  new  ideas, 
suggestions  for  improvement,  and  to 
iron  out  any  employee  problems 
which  may  arise. 

Some  idea  of  the  fine  employee  re¬ 
lations  enjoyed  by  the  Krueger  Com¬ 
pany  is  demonstrated  by  the  fact  that, 
although  the  firm  lost  almost  25% 
of  its  personnel  to  the  armed  forces 
during  World  War  II,  all  but  two  re¬ 
turned  to  the  company  when  firing 
ceased.  One  of  the  two  decided  to 
remain  in  the  Navy,  the  other  opened 
up  a  small  trade  plant  in  California. 

The  company  has  a  number  of 
planned  activities  for  its  employees, 
including  bowling  teams,  a  Christmas 
party  and  an  annual  picnic.  On  occa¬ 
sion  it  also  conducts  an  open-house 
event  for  employees’  families.  On 
September  16,  1950,  the  firm  char¬ 
tered  two  busses  and  took  about 
seventy  of  its  employees  for  a  visit 
to  the  Graphic  Arts  Exposition  in 
Chicago. 

The  firm’s  Loyalty  League  recog¬ 
nizes  employees  for  their  length  of 
service.  Upon  completion  of  five  years 
of  continuous  service,  an  employee  is 
presented  a  black  onyx  ring  in  a  gold 
mounting.  A  small  diamond  is  added 
at  the  conclusion  of  ten  years  of  serv¬ 
ice.  This  is  replaced  by  a  larger 
diamond  at  the  end  of  fifteen  years  of 
service.  Other  awards  are  made  for 
longer  periods  of  service.  The  com¬ 
pany  now  has  36  Loyalty  League  mem- 
liers  who  have  been  with  Krueger  for 
five  to  fifteen  years  or  more. 
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a  complete 
book 


on 


OFFSET 

DUPLICATOR 

TECHNIOl'ES 

by  RICHARD  CARUZZI 

. . .  with  the  phenomenal  growth  of 
offset  printing  the  need  for  a  book 
of  this  type  is  apparent. 

OFFSET  DUPLICATOR  TECHNIQUES 
is  a  clearly  written  book  which 
deals  not  only  with  the  funda¬ 
mentals  but  with  advanced  phases 
of  offset. 

The  information  contained  in 
OFFSET  DUPLICATOR  TECHNIQUES 
is  sufficient  tor  the  average 
individual  to  become  familiar  with 
the  machines,  layout  problems  and 
mechanical  advantages  of  offset 
duplicating  machines.  From  layout 
to  the  offset  piece,  and  through  the 
legal  problems,  each  chapter  will 
prove  of  aid  to  all. 

150  PLUS  25  CENTS 

fer  Pistage  ani  Hanlllag 

Send  remirronce  with  order  to: 

THE  GRAPHIC 
ARTS  MONTHLY 

608  S.  Dearborn  St.,  Chicago  5,  III. 


135c 
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Excerpts  from  September  Issue 
of  LTF  News  Letter 


Although  the  following  seems  intended 
for  members  of  the  LTF  only,  GAM 
publishes  it  because  of  a  high  regard 
for  the  work  being  done  by  LTF,  and 
in  the  hope  that  by  reading  it,  non¬ 
members  may  become  desirous  of  tak¬ 
ing  part  in  LTF s  activities. — Editor. 

Streamline  Organization 

The  LTF  Board  has  been  excep¬ 
tionally  busy  since  the  25th  Annual 
Meeting  and  Election  in  February. 
Main  business  streamlining  the  or¬ 
ganization.  Also  making  provision  for 
increasing  the  number  on  the  Board 
from  18  to  24  widening  representa¬ 
tion. 

Work  aimed  at  increasing  efRciency 
and  insuring  tight-up  programs  and 
projects  fitting  closely  to  real  needs 
for  production  cost  saving  and  sales 
opportunities  of  the  industry. 

President  “Digs  Right  In" 

Your  president  has  spent  more  than 
twenty  working  days  at  Board  and 
special  meetings  and  with  the  staff  at 
Administrative  and  Educational  Head¬ 
quarters,  New  York  Research  at  Chi¬ 
cago.  Personally  worked  on  new  and 
better  (rent  free)  arrangement  with 
Illinois  Institute  of  Technology  for  re¬ 
search  department  occupation  of  Gless- 
ner  House.  Worked  also  on  recondi¬ 


tioning  and  improved  equipment  for 
laboratory. 

Concerned  over  increasing  demands 
for  service  to  enlarged  membership 
technical  problems  needing  solution, 
publications  to  be  produced  beyond 
capacity  to  provide  with  funds  avail¬ 
able.  The  president  fully  backed  by 
the  Board  has  pressed  for: 

(a)  Changes  to  insure  adequate 
return  for  special  services  rendered 
individual  members. 

(b)  Increased  income  from  annual 
contributions  as  well  as  endowment. 

(c)  Increased  income  from  special 
contributions  for  specific  purposes 
and  projects. 

(d)  Development  of  a  program  to 
carry  more  technical  information  right 
into  plants  by  recordings  and  slide 
films  necessarily  on  a  financial  self- 
sustaining  basis. 

(e)  Changes  in  by-laws  insuring 
clarification  of  policies,  aims,  objec¬ 
tives  as  well  as  responsibilities  of  ail 
officers,  committee  chairmen,  depart¬ 
ment  heads. 

(f)  Possible  new  and  less  compli¬ 
cated  membership  basis. 

(g)  Increased  income  from  publi¬ 
cations,  marketing  and  distribution  of 
P'oundation  developed  instruments, 
etc. 

Information  Service 

New  programs  getting  underway  to 
get  research,  technical  service,  and 
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Your  OfFset 
Negative  Cost 

QP  TO 
50% 


New! 


Open  Whites  •  Opaque  Blacks  •  Water  Resistant  •  Transparent 
Non-Stripping  •  Orthochromatic  •  Lies  Flat  •  Clean  Lines 
Prints  as  Fast  to  Plate  as  Film  •  Dries  Rigidly 
Sharp  halftone  Dots  •  Sensitive  to  Colors 

Transaloid  costs  less  and  produces  results  comparable  to  costlier  materials. 
It  can  be  used  on  a  wide  range  of  line  and  halftone  work  in  any  shop.  The  pay¬ 
off  is  in  the  negative  and  Transaloid  pays  off  in  results.  It's  good  business 
to  keep  up  to  date  on  new  and  im¬ 
proved  products  even  if  your  pres¬ 
ent  materials  seem  to  be  satisfac¬ 
tory.  After  all,  you’re  in  business  to 
make  money.  Your  success  depends 
upon  producing  good  work  and 
holding  down  costs.  Transaloid  will 
help  you  do  both.  Test  Transaloid 
before  you  buy.  Fill  out  coupon  for 
sample  negative  and  trial  offer. 

THE  HALOID  COMPANY 

50-63  Haloid  Street,  Rochester  3,  N.  Y. 
branch  offices  in  principal  cities 


THE  HALOID  COMPANY 

50-63  Haloid  Street,  Rochester  3,  N  Y, 

Send  sample  negative  made  with  Transaloid, 
also  details  of  your  special  Trial  Offer  on 
satisfaction  or  money-back  guorontee. 

Nome  . 

Compony .  . 

Street . 

City  or  Town . State . 


training  information  and  news  of 
other  accomplishments  understood 
and  applied  by  more  shop  and  office 
personnel.  Example:  Audio  V'isuals, 
Resumption  this  News  Letter,  Library, 
etc. 

Charges  for  Services 

With  the  type  of  technical  services 
we  are  now'  giving,  a  new  scale  of 
charges  has  been  set  up. 

Technical  Service 

$50  per  day  for  regular  LTF  em¬ 
ployees  doing  technical  plant  service 
in  litho  plants. 

$75  per  day  for  supervisors’  work 
in  litho  plants. 

Cost  of  travel,  expenses,  and  25% 
overhead  to  replace  time  of  men  away 
from  research  itself  will  be  added  to 
the  bill. 

Where  technical  service  is  per¬ 
formed  in  the  laboratory  the  same 
charge  for  time  of  personnel  will  pre¬ 
vail,  plus  costs  of  all  material  and 
25%  overhead. 

Research  Progress 

Research  Progress  will  continue  to 
issue  separately  six  times  a  year. 
Your  attention  is  particularly  directed 
to  these  titles  in  current  issue  No.  18: 

Keep  Your  Plates  On  Ice 

Dealing  with  the  Effect  of  Tempera¬ 
ture  on  Plate  Coatings 

The  .Measurement  of  Relative  Hu¬ 
midity 

A  New  Etch  for  Aluminum 

Useful  New  Equipment  at  the  Lab¬ 
oratory 

When  Is  a  Deep  Etch  Plate  Blind? 

Under  a  new  arrangement  many 
plants  order  extra  copies  for  distribu¬ 
tion  to  key  men — $.85  each  less  40% 
discount  to  members.  .Many  plants 
also  report  this  service  alone  has 
given  them  time-  and  cost-saving  in¬ 


formation  worth  more  than  the  whole 
membership  fee. 

Plant  Posters 

Every  LTF  .Member  receives  a  free 
copy  of  each  publication  as  issued  by 
the  Foundation  regardless  of  list 
price.  A  40%  discount  is  given  to 
e\ery  member  sending  in  for  addi¬ 
tional  copies.  With  each  first  copy 
two  posters  are  sent  to  plants  urging 
they  he  prominently  placed  on  the 
bulletin  board. 

.So  many  employees  say  they  didn't 
know  a  publication  was  out  or  avail¬ 
able  to  them.  Get  the  word  around 
your  plant.  They  can  use  the  infor¬ 
mation  to  your  advantage  and  their 
own. 

Remember  all  return  on  publica¬ 
tions  is  reinvested  in  writing  and  pro¬ 
ducing  other  approved  research,  tech¬ 
nical  and  training  publications,  audio 
visuals  and  materials. 

Below  are  some  excerpts  from  let¬ 
ters  written  to  LTF : 

“What  we  oldsters  wouldn’t  have 
paid  in  the  early  days  for  just  a  very 
small  amount  of  such  valuable  trade 
information  as  is  contained  in  these 
manuals. 

“.Not  alone  will  this  be  a  source  of 
priceless  knowledge  for  the  apprentice 
and  journeyman  but,  we  foremen  too. 
will  be  materially  assisted  through 
passing  along  these  manuals. 

“Please  accept  my  sincere  thanks 
for  the  broad  vision  of  the  Founda¬ 
tion.  .  .  ." 

-Mr.  Oscar  Diehl 

Foreman 

Keller-Crescent  Co. 

Evansville.  Ind. 

“We  are  second  to  none  in  our  re¬ 
gard  for  the  Lithographic  Technical 
Foundation  and  for  the  invaluable 
contribution  the  Foundation  has  made 
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AND 
NOW... 


E.  B.CO 

2  2”  X  34" 
OFFSET  PRESS 


All  along  E.  B.CO  has  been  point¬ 
ing  out  that  you  get  more  ior  your 
offset  money  —  now  we  offer  you 
PROOF]  Actual  on-the-job  records 
of  increased  production,  increased 
profit  with  E.  B.CO.  May  we  show 
you  soon? 


If  you  are  thinking  of  expanding  or 
modernizing,  look  into  E.  B.CO  first] 
Write  for  the  illustrated  folder  de¬ 
scribing  all  the  exclusive  features 
of  the  E.  B.CO  press] 


PRINTING  MACHINERY  DIVISION  •  ELECTRIC  BOAT  COMPANY 


445  PARK  AVENUE,  NEW  YORK  22.  NEW  YORK 
120  SO.  LA  SALLE  STREET,  CHICAGO  3,  ILLINOIS 
RUSS  BUILDING,  SAN  FRANCISCO,  CALIFORNIA 


throughout  its  existence  toward  the 
improved  technology  of  lithography 
and  the  manufacture  of  all  lithogra¬ 
phic  materials.” 

Mr.  William  Beckett 
Executive  V.P. 

The  Beckett  Paper  Co.. 
Hamilton,  Ohio 

“We  have  always  been  impressed 
with  the  splendid  work  which  the 
Foundation  has  been  doing  and  par¬ 
ticularly  so  the  last  few  years.  We  file 
and  make  use  of,  where  possible,  all 
the  information  that  comes  to  us  from 
the  Foundation,  and  have  found  it  to 
be  extremely  helpful  in  solving  our 
problems  and  improving  the  quality 
of  our  work.” 

Mr.  T.  H.  Miller 
President 
Kaumagraph  Co. 
Wilmington,  Del. 

Volunteer 

One  way  we  can  get  more  manu¬ 
scripts  produced  is  to  have  plants  do 
them  for  us  in  exchange  for  increased 
membership  credit.  Write  the  educa¬ 
tional  department  and  say  you  will. 
Don’t  do  this  unless  you  really  can 
without  too  long  a  delay.  We  have  a 
schedule  to  meet. 

Libraries 

More  than  300  plants,  individuals 
and  associations  have  and  use  com¬ 
plete  LTF  libraries  and  keep  them 
up-to-date.  They  include  the  unique 
and  attractive  new  bookshelves  devel¬ 
oped  because  of  demand  and  sugges¬ 
tion  of  plant  management.  They  are 
reported  as  being  mighty  useful  in 
keeping  the  books  together,  in  stock, 
in  mind  and  in  use.  The  full  list  in 
print  currently  lists  at  $99.50.  The 
shelf  is  of  solid  walnut,  mahogany  or 
oak  and  fits  into  any  office  decoration. 


The  price  is  $10.00,  40%  discount  to 
members.  The  bookshelf  is  free  with 
the  purchase  of  a  full  library.  The 
money  goes  to  production  of  more 
publications.  (In  value  you  get  many 
times  your  investment.)  Order  a  li¬ 
brary  or  bookshelf  now.  Descriptive 
folder  on  tequest. 

Graphic  Arts  Exposition 

Through  courtesy  of  the  National 
Graphic  Arts  Exposition,  LTF  will 
have  an  outstanding  modern  instruc¬ 
tive  and  colorful  exhibit  at  the  Expo¬ 
sition  in  Chicago  September  11th- 
23rd.  Booth  #173. 

It  features  the  new  Audio  Visual 
Service  (recordings  and  slide  films) 
on  technical  developments  available 
for  plant  meetings.  Personnel  from 
the  Research  and  Educational  De¬ 
partments  and  Administrative  offices 
will  attend  and  be  available  for  con¬ 
sultation  and  to  arrange  visits  to  the 
LTF  Research  Laboratory  at  Glessner 
House,  1800  S.  Prairie  Ave. 

LTF  personnel  will  participate  in 
several  convention  panels,  the  Inter¬ 
national  Technical  Conference  and 
other  meetings  in  Chicago  during  the 
Exposition. 

Members  Have  Received  In  1930 

Publications  sent  out: 

No.  308 — What  the  Lithographer 
Should  Know  About  Paper 
No.  309  —  Air  Conditioning  for 
Lithographers 

No.  649 — Lithographic  Abstracts — 
1949 

No.  121 — Tone  and  Color  Correct¬ 
ing  (Retouching) 

No.  802 — Metal  Surface  Treatment 
3  Issues  of  Research  Progress 

Reports  sent  out: 

President’s  Report 
Finance  Committee  Report 
Executive  Committee  Report 
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Rubbing 

^■Curling 


with  Newly -Improved 

Old  Tavern 

Gold  and  Platinum  Papers 


To  inexpensively  achieve  richer,  more  dis¬ 
tinguished  printing  effects  that  will  bring  new 
business  to  your  door  —  discover  Old  Tavern  — 
the  treasure  of  all  metallics. 

Newly  improved  for  even  greater  brilliance  of 
cover,  label,  seal  and  box  work  —  Old  Tavern 


Other  McUurIn-Jone*  Productt 

Famous  For  Fine  Quality 

wijfflwrrvB 

flat  gummed  papers 

^  (olen  ““  oil  ffcMih** 


metallics  offer  finest  quality  at  the  price.  Their 
smooth,  glittering  surface  is  casein-coated  and 
takes  line  or  halftone  illustrations  as  readily  as 
coated  paper.  A  wide  variety  of  attractive  em¬ 
bossings  lend  distinctive  character  to  any  product. 

Write  today  for  a  handsome  sample  folder 
you’ll  be  proud  to  show  your  customers. 


m  Coo**d  fapM 


MiLAURIN-JONES 

COMPANY 

BROOKFIELD,  MASSACHUSETTS 


Offices  •  New  York  •  Chicago  •  Los  Angeles 


Chairman  of  Research  Committee 
Report 

Chairman  of  Educational  Commit¬ 
tee  Report 

Executive  Director’s  Report 

Financial  Statement 

1950  Budget 

Below  are  excerpts  from  letters  writ¬ 
ten  to  LTF 

.  .  .“When  we  have  requested  serv¬ 
ice,  it  has  been  given  us  promptly  and 
satisfactorily.  We  have  all  of  the 
books  and  pamphlets  published  by 
the  Foundation  and  are  using  them  in 
our  G.I.  ‘On  the  Job’  Training  Pro¬ 
gram  with  one  man. 

“We  believe  your  scientific  research 
on  carefully  selected  projects  is  sound 
procedure  and  it  is  satisfying  to  know 
that  there  is  a  place  like  this  where 
one  can  always  go  for  help  when  it 
is  needed.” 

Mr.  W.  W.  .McKnight,  Sr. 

McKnight  &  McKnight 

Bloomington,  Ill. 

“The  demonstration  put  on  in  At¬ 
lanta  last  weekend  was  quite  an  eye- 
opener,  and  1  was  impressed  by  the 
calibre  of  the  members  of  your  staff 
who  conducted  it.” 

.Mr.  Charles  E.  Stone 

President 

Crowson-Stone  Printing  Co. 

Columbia,  S.  C. 

Officers,  Directors  and  Committees 

If  you  have  not  already  received  a 
list  of  the  Officers,  Directors,  Commit¬ 
tees  and  Chairmen  working  volun¬ 
tarily  for  you  let  us  know.  Remember 
none  of  these  are  paid  for  attending 
meetings  or  can  receive  any  special 
benefit.  This  is  a  truly  cooperative 
non-profit,  non-commercial,  scientific 
research  service  and  educational  insti¬ 
tution  belonging  to  the  industry.  As 


one  plant  put  it  “.Membership  in  LTF 
should  be  obtained  next  after  a  license 
to  do  business — by  every  plant  owning 
lithographic  equipment.” 

Membership 

The  numbpr  of  LTF  members  and 
contributors  has  increased  by  more 
than  500%  since  postwar  reorganiza¬ 
tion  in  1944.  Annual  renewals  have 
averaged  95%  indicating  the  increas¬ 
ing  value  attached  to  LTF  services. 

The  endowment  was  increased  from 
$4.52,000  to  over  $1,000,000  between 
1944-1947.  Efforts  since  have  been  to 
build  up  annual  contributions  which 
were  non-existent  up  to  1944. 

Annual  income  from  all  sources  in¬ 
cludes  income  from  endowment — 
about  4.2%  (ear-marked  for  re¬ 
search),  annual  contributions  (mem¬ 
bership),  special  gifts,  and  return 
from  services  and  distribution  of  pub¬ 
lications. 

Now  as  never  before  the  spotlight 
is  on  the  significance  of  the  work 
that  has  been  done  on  substitutes  for 
gum  arabic,  surface  treatments  for 
zinc  and  aluminum,  desensitization  of 
plates,  the  effects  of  relative  humid¬ 
ity,  temperature,  dark  and  continuing 
reaction  on  plates,  the  sensitivity 
guide,  handling  of  paper,  tone  and 
color  control.  Right  now  these  things 
are  more  than  small  contributions  to 
helping  the  industry  stand  in  good 
stead  in  the  face  of  impending  mate¬ 
rial  shortages. 

educational  Cooperation 

For  three  years,  by  order  of  the 
LTF  Board,  the  Educational  Depart¬ 
ment  has  cooperated  with  the  P.L.A. 
Educational  Committee  as  well  as 
other  associations  in  the  interest  of 
cutting  out  waste  and  duplication  in 
the  preparation  of  lithographic  edu¬ 
cational  and  training  materials.  Sav¬ 
ings  of  more  than  $20,000  have  re- 
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WRITE  TODAY  for  iMustrotod  foldors  detcribing  tho 
Lawion  new  Series  "V"  Heovy  Duty  39"  Automatic, 
the  46"  and  52"  Hydraulic  Clamp  Cutters  and  the 
revolutionary  Lawson  Electronic  Spacer  Cutter. 


MAIN  OFFICE  •  426a  WEST  33ril  ST.,  NEW  YORK 


BOSTON 

170  Summ^  St. 


. to*  Angola*,  Son  Frencuco,  Soetllo 

. Oonvor,  Colo. 

. Aflonfo,  Go. 

. Oello*,  Toros 

.  Toronto,  Montrool,  W/nnIpog,  Voncouvor 


HARRY  W.  BtINTNAlL  CO.,  INC . 

A.  E.  HEINSOHN  PRINTING  MACHINERY 
SOUTHEASTERN  PRINTERS  SUPPLY  CO.  .  . 
SOUTHWESTERN  PRINTERS  SUPPLY,  INC. . 
SEARS  LIMITED . 


suited.  Currently  active  are  publica¬ 
tions  being  prepared  cooperatively  on 
Management,  including  lithographic 
aspects.  Production  Management,  a 
process  primer.  Equipment  and  parts 
manual,  graphic  arts  terms  (diction¬ 
ary),  Foremanship  and  others. 

For  two  years  LTF  has  participated 
in  discussions  concerning  the  possible 
organization  of  an  overall  Graphic 
Arts  Educational  Council.  An  indus¬ 
try  committee  at  work  this  summer 
expects  to  bring  in  recommendations, 
budgets,  etc.,  for  adoption  by  a  wide 
graphic  arts  industry  group  in  late 
September. 

Research  and  engineering 
Cooperation 

By  order  of  the  LTF  Board,  the 
Foundation  has  been  represented  by 
officers  and  staff,  on  the  publication, 
planning  and  executive  committees  of 
the  Research  and  Engineering  Coun¬ 
cil  for  more  than  two  years.  This  or¬ 
ganization  recently  was  incorporated. 
No  association  or  organization  has 
more  than  one  vote.  More  than  300 
associations,  corporations  and  indi¬ 
viduals  are  members.  It  holds  semi¬ 
annual  meetings.  There  are  no  dues. 
There  is  no  budget.  No  funds  are  to 
be  raised.  Production  of  publications 
is  contributed  or  paid  for  out  of  re¬ 
turn  from  sale  of  manuals. 

This  body  has  been  set  up  entirely 
in  a  coordinating  and  advisory  capac¬ 
ity  to  identify  graphic  arts  problems 
which  may  be  solved  by  research  and 
engineering  work.  It  maintains  no 
laboratories  or  staff  and  plans  none. 
Services  of  meetings,  agendas,  and 
reports  are  contributed  by  existing 
associations.  It  refers  problems  to 
voluntary  working  committees  to  get 
solved  by  existing  facilities. 

A  brochure  fully  explaining  its  ac¬ 
tivities  is  in  production  for  distribu¬ 
tion  soon.  We  plan  to  mail  a  copy 
to  each  member. 


Operating  Manuals 

The  Research  &  Engineering  Coun¬ 
cil  has  brought  about  publications  of 
two  annual  lists  of  “Who  is  doing 
what  in  Graphic  Arts  Research” 
known  as  RS-1  and  RS-2 — A  Listing 
of  Research  and  Engineering  Pro¬ 
grams  Perfaining  to  the  Graphic  Arts. 

At  midyear  it  took  over  publication 
of  the  Research  and  Operating  Man¬ 
ual  reports  formerly  jointly  published 
by  P.I.A.  and  (j.P.O.  and  other 
groups. 

It  will  be  available  to  all  our  mem¬ 
bers  at  $20.00  for  the  whole  series. 
None  of  these  conflict  with  publica¬ 
tions  issued  by  LTF  and  should  be  a 
fine  supplement  to  our  library  espe¬ 
cially  since  we  do  practically  no  work 
on  typography,  photoengraving,  bind¬ 
ery  and  finishing. 

LTf  Offers  Services 

After  careful  consideration  by  your 
officers  and  directors  it  was  resolved 
that  the  Foundation  should  go  on  rec¬ 
ord  with  those  governmental  agencies 
concerned  in  emergency  planning. 

The  following  letter  was  sent  to 
nine  such  agencies: 

“Realizing  the  particular  use  to 
which  the  lithographic  process  has 
been  put  in  past  U.S.  military  and 
naval  operations  —  air,  ground  and 
sea — the  Officers,  Directors  and  staff 
of  the  Lithographic  Technical  Foun¬ 
dation,  26  years  old,  endowed,  non¬ 
profit,  industrywide  institution,  want 
you  to  know  the  Foundation  stands 
ready  to  cooperate.  Call  upon  us  if 
you  feel  our  manpower  and  facilities 
in  research,  technical  and  training 
aspects  may  be  able  to  help  expedite 
and  make  more  effective  the  serious 
emergency  job  for  tbe  country  which 
has  been  thrust  upon  you. 

“Our  laboratory,  pilot  plant  facili¬ 
ties  and  staff  have  been  substantially 
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MONOTYPE  •  LINOTYPE  •  THOMPSON 
LUDLOW  •  HAND  SET  •  ADHESIVE  PROOFS 

A  Complete  Typographic  Service  for  Advertising  Agencies, 
Artists,  Lithographers,  Offset  and  Letterpress  Printers 
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augmented  and  their  effectiveness  in¬ 
creased  since  the  war.  Already  vol¬ 
untarily  we  have  done  considerable 
work  on  substitutes  and  improved 
techniques  growing  out  of  the  last 
war.  Our  staff  includes  a  number  of 
trained  research  and  technical  men 
connected  with  Army  Map,  Air,  Naval 
and  Engineering  services  in  the  past 
war.” 

The  following  excerpt  is  typical  of 
the  replies  received: 

“Thank  you  for  your  letter  of  Au¬ 
gust  3,  in  which  you  offer  the  help 
of  your  technical  staff,  laboratories 
and  pilot  plant  in  the  present  emer¬ 
gency.  I  have  known  for  a  number  of 
years  your  efforts  in  research  in  litho¬ 
graphic  reproduction  processes  and 
am  cognizant  of  the  benefits  the  en¬ 
tire  industry  has  derived  from  them, 
and  thus  am  particularly  appreciative 
of  your  offer  of  cooperation.” 

L.N.A. -Smithsonian  Institute 

The  LTF  is  cooperating  by  having 
two  active  members  on  the  special 
committee  of  the  L.N.A.  working  with 
the  Smithsonian  Institute  in  bringing 
up-to-date  the  Institute’s  lithographic 
exhibit  in  Washington. 

Reviews  of  LTF  Publications 

Robert  F.  Reed’s  work  with  the 
paper  mills,  the  National  Bureau  of 
Standards,  and  lithographers  is  very 
well-known.  This  work — toward  im¬ 
proved  litho  papers  —  has  been  car¬ 
ried  on,  with  the  Foundation’s  active 
cooperation,  for  2.5  years.  From  time 
to  time  it  has  published  brief  reports 
on  some  specific  aspect  of  paper. 

But  now — and  in  one  book  —  Bob 
Reed  has  set  down  the  accumulated 
knowledge.  This  has  been  done  in  a 
form  suited  to  the  needs  of  those  who 
were  responsible  for  the  handling  of 
paper  in  the  litho  plant. 


Lithographic  requirements  in  paper 
are  fairly  well  understood.  However, 
as  Reed  puts  it,  “Unfortunately,  all  of 
these  (desirable)  characteristics  can¬ 
not  be  combined  to  their  highest  de¬ 
gree  in  any  one  paper  at  the  present 
time.  .  .  .  Fortunately,  however,  the 
lithographer  can  do  much  through  in¬ 
telligent  handling  of  paper  to  over¬ 
come  its  (litho  paper’s)  inherent 
short-comings.” 

The  last  part  of  the  above  quotation 
is  the  key  to  the  lithographer’s  paper 
problems,  viz.,  “intelligent  handling 
of  paper.”  Such  intelligence  is  based 
on  knowledge;  the  knowledge  is  now- 
available  in  this  new,  and  compre¬ 
hensive  Foundation  publication  en¬ 
titled,  IT  hat  the  Lithographer  Should 
Know  About  Paper.  This  book.  Tech¬ 
nical  Bulletin  #8  (Publication  #408), 
covers  such  items  as  Lithographic  Pa¬ 
per  Troubles,  Register  Problems,  Curl¬ 
ing,  Static,  Paper  Testing,  etc. 

Everyone  concerned  with  the  han¬ 
dling  of  paper  —  office  personnel  as 
well  as  shop  men — should  read  this 
book,  and  keep  it  handy  for  ready 
reference.  It  lists  for  $2.50  less  the 
usual  membership  discount. 

Tone  and  Color  Correcting — Con¬ 
tinuous  Tone  is  the  title  of  a  new 
Foundation  shop  manual  (#121). 
This  phase  of  the  litho  artist’s  work 
is  covered  in  an  authentic  manner. 
Prior  to  publication,  the  manuscript 
was  reviewed  by  a  committee  of  out¬ 
standing  craftsmen. 

.Shop  Manual  #121  covers,  in  a 
very  concise  style,  the  various  steps 
in  tone  and  color  correction  of  con¬ 
tinuous  tone  negatives.  Throughout 
this  little  book  every  effort  is  made 
to  convey  an  understanding  of  the 
procedures  involved  in  retouching. 
The  shop  manual  format  makes  fur 
ready  reference.  Brevity  lends  it  to 
a  convenient  way  for  the  craftsman 
to  refresh  his  knowledge.  The  young 
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•  •  4  W«'re  Printers*  Printers  • . .  I 


Eliminate  shop  production  worry  and 
expense.  Concentrate  on  soles.  Many 
jobs  produced  in  your  shop  con 
be  done  better,  faster,  and  at  LESS 
EXPENSE  by  our  planograph-ofFset 
method.  Any  piece— 100  to  1,000,000— 
one  color  letterhead  to  multi-colored 
catalogs  is  daily  routine  in  our  TRADE 
PLANT. 

We  do  offset  and  plonogroph  printing 
ONLY  .  .  .  We  do  NO  letterpress  work. 
Our  modern  equipment  insures  quality 
work:  Typesetting,  art,  cameras,  plate 
making,  one  and  two  color  presses 
in  sizes  to  36  x  48,  and  complete 
bindery  facilities. 

We  handle  complete  from  art  work, 
typesetting,  etc,  to  bindery—  or  cam¬ 
era,  plate,  and  presswork  only.  We 
protect  your  accounts — Every  printer  on 
our  books  will  testify  to  the  fair  treat¬ 
ment  we  extend  them.  We  furnish  flat 


scale  from  which  to  quote  on  com¬ 
bination  form  planograph  runs;  we 
make  special  quotations  on  compli¬ 
cated  jobs  from  your  specifications. 

The  Greenlee  Company  is  proud  of  its 
reputation  for  quality  work  and  honest 
dealing  with  the  printing  trade.  You 
ore  invited  to  submit  specifications  for 
estimates  on  offset  and  planograph 
work  and  can  be  assured  the  transac¬ 
tion  will  be  confidential. 


Printers'  Confidential  price  list 
and  literature  on  how  YOU  con 
meet  offset  competition  will  be 
sent,  without  obligation,  if  re¬ 
quested  on  your  business  sta¬ 
tionery. 


THE  GREENLEE  COMPANY,  inc. 


OFFSET  LITHOGRAPHERS  TO  THE  TRADE  EXCLUSIVELY 


2225  NORTH  LAKEWOOD  AVE.  EAstgote  7-9400  CHICAGO  14,  ILL. 


craftsman  or  apprentice  will  find  it 
a  most  useful  and  instructive  bit  of 
reading. 

The  twenty-two  separate  sections 
include  Methods,  Color,  Intensifica¬ 
tion,  Airbrush,  Balancing,  Masks. 
Proving,  etc.  Those  people  who  are 
not  directly  involved  in  this  work  will 
find  the  shop  manual  an  easy  and 
quick  way  to  acquire  some  general 
knowledge  of  this  important,  related 
craft. 

The  list  price  of  Tone  and  Color 
Correction — Continuous  Tone  is  $.75 
less  the  usual  membership  discount. 

The  importance  of  lithographic 
plate  surface  treatments  only  begins 
with  the  prevention  of  undesirable 
oxidation  of  the  base  metal.  It  has 
been  clearly  demonstrated  that:  such 
treatments  increase  the  wettability  of 
plates;  such  treatments  assist  in  at¬ 
taining  sharper  images;  such  treat¬ 
ments  eliminate  the  bugaboo  of  resi¬ 
dual  coatings  in  surface-type  plates. 

Senefelder  investigated  the  possi¬ 
bilities  of  a  thin  sheet  of  grained 
zinc  to  carry  his  lithographic  image. 
While  much  has  been  accomplished 
since  his  time,  the  zinc  plate  is  still 
very  much  with  us.  With  it  are  the 
inevitable  troubles  due  to  using  a 
material  which  is  so  readily  oxidized. 
If  the  oxide  were  tough,  and  if  it 
adhered  tenaciously  to  the  base  metal, 
it  would  cause  us  little  worry. 

Tills  problem  made  itself  felt  quite 
seriously  during  the  war.  To  lick  it 
there  was  developed  a  treatment 
which  prevented  such  oxidation.  This 
treatment  was  modified  and  adapted 
to  commercial  lithographic  require¬ 
ments. 

Out  of  this  work  has  come  the 
Foundation’s  Instructional  Bulletin 
#802 — entitled  Plate  Surface  Treat¬ 
ments. 

Plate  surface  treatments  as  such 
are  not  a  radical  change  in  the  litho¬ 
graphic  process.  However,  they  are 


an  absolutely  essential  procedure  that 
must  be  added  to  the  present  steps  in 
platemaking.  If  the  reader  will  send 
for  LTF’s  Sample  Test  Run,  he  will 
see  ready  proof  of  this  fact.  Addi¬ 
tional  proof  of  this  is  the  experience 
of  armed  forces  map-reproduction 
units  working  in  the  tropics.  Until 
such  treatments  were  developed,  it  was 
virtually  impossible  to  make  a  plate 
at  all.  The  simple  fact  is  that  such 
treatments  make  possible  a  standard 
condition  of  the  plate  surface,  thereby 
eliminating  one  of  the  more  than  43 
variables  in  the  usual  platemaking 
procedures. 

Bulletin  #802,  Plate  Surface  Treat¬ 
ments — Cronak  for  Zinc;  Brunak  for 
Aluminum  lists  for  $2.00  less  the 
usual  membership  discount. 

For  tarty  Future  Distribution 

Standardization  of  Plate  Graining 
Procedures  is  the  title  of  a  Research 
Bulletin  which  has  just  gone  to  press. 
It  is  the  culmination  of  fifteen  years 
of  cooperative  industry  and  supplier 
research  into  the  thorny  problem  of 
grain  quality  and  uniformity. 

The  accomplishment  of  this  work — 
standardized  plate  grain — will  go  a 
long  way  toward  eliminating  another 
of  the  more-than-43-variables  which 
affect  tone  control  in  the  lithographic 
process. 

The  book  will  be  reviewed  here  as 
soon  as  published.  Members,  of 
course,  will  receive  it  immediately 
after  it  comes  from  the  bindery. 

Instruction  Bulletin  #801,  Improved 
Densensitization,  has  just  been  re¬ 
written  and  is  in  the  hands  of  the 
typesetters.  The  new  title  is  How  to 
Make  Better  Plates.  This  publication 
contains  a  full  treatment  of  the  de¬ 
sensitization  problem  as  well  as  a  re¬ 
view  of  all  the  latest  developments 
and  techniques  in  each  step  of  the 
platemaking  process. 
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The  Brown  Whirler  em- 
ployt  lotest  develop¬ 
ments  in  accurate  whirling 
speed  control.  Equipped 
with  Reeves  Variable 
Speed  Drive  coupled  with 
speed  indicator,  auto¬ 
matic  shut-off  on  spray  anced  cover.  Alt-welded 
tube,  chromalox  heating  steel  frame  gives  rigidity 
element  and  counterbal-  and  quiet  operation. 


Write  for  catalog  and  prices  on  our  fuff  fine  or  see  your  deafer. 


W.  A.  BROWN  MANUFACTURING  CO. 

2035  ChafItBton  Straat  •  CHicago  47,  Mtmoii 


BRONZTONE  ALBUMIN  PROCESSED  ZINC  OFFSET 
PLATES  DEVELOP  PERFECTLY  IN  ALL  WEATHER  ! ! 


•  PREVENTS  OXIDATION. 

•  PERMITS  USE  Of  VERY 
THIN,  HARD  ALBUMIN 
IMAGE  FOR  LONG  PRESS 
LIFE. 

•  EXPOSURE  ■  HUMIDITY 
PROBLEMS  COMPLETELY 
ELIMINATED. 

•  NO  DEVELOPING  AIDS. 

•  FASTER  PRODUCTION. 

•  ALL-SEASON  STANDARD 
PROCEDURE. 

•  IMPROVES  IMAGE  QUAL¬ 
ITY. 


SEND  FOR  BROCHURE  AND  TECHNICAL  DATA  DESCRIBING 

OFFSET  CHEMICAL  COMPANY 

734  N.  JACKSON  ST  MILWAUKEE  2,  WIS 


There  is  no  c|ueslioning  the  fact 
that  one  of  the  most  important  con¬ 
tributions  to  the  lithographic  process 
in  years  is  this  work  on  improved  de- 
-^ensitization.  It  is  not  a  basic  change 
in  the  process,  which  is  set  forth,  l)ut 
a  change  in  technique  that  is  an  abso¬ 
lute  must. 

The  Foundation’s  Sample  Test  Run, 
available  on  request  (free)  is  abso¬ 
lute  proof  of  this  fact.  It  can  be 
proven  in  your  own  plant  by  following 
the  testing  procedures  set  forth  in 
that  Sample  Test  Run. 

The  Audio  Visual  Program 

Everyone  is  fully  aware  of  the  sig¬ 
nificance  of  research  and  development 
in  all  man’s  endeavors.  We  see  it  in 
I  ur  own  industry.  We  appreciate  its 
importance  in  all  industries  and  pro¬ 
fessions.  The  research  which  went 
into  atomic  energy  is  a  by-word.  But 
too  few  realize  that  in  a  profession 
as  old  as  education  research  also  has 
played  a  very  important  part. 

For  untold  centuries  man  has  en¬ 
deavored  to  unravel  the  mystery  of 
how  and  why  we  learn.  Re.search  and 
experimentation  have  demonstrated 
several  avenues  to  our  brain — toucb, 
smell,  sight,  sound,  taste.  Very  few 
of  us  learn  best  through  only  one 
<ense-avenue. 

Most  of  us  learn  best  by  a  combi¬ 
nation  of  sight  and  sound.  Of  course, 
if,  in  addition  to  a  sight-and-sound 
approach,  there  is  an  opportunity  for 
personal  experience,  thereby  adding 
simultaneous  approaches  along  the 
avenues  of  feeling,  smelling,  tasting, 
etc.,  the  teaching  becomes  most  ef¬ 
fective.  However,  this  is  not  always 
practical. 

The  Foundation  has  published  about 
100  titles  on  research,  technical  and 
craft  subjects.  Each  one  is  an  impor¬ 
tant  source  of  information  about  the 
techniques  of  the  lithographic  process. 
Yet,  we  find  that  it  takes  a  long  time 


fnr  just  a  small  change  in  techniiiuc 
to  seep  into  the  industry.  One  reason 
is  that  learning,  by  reading  alone,  is 
not  an  efficient  way  to  learn.  Another 
is  that  the  published  information  does 
not  get  to  the  men-in-the-back-of-the- 
shop  oftep  enough.  But  this  is  another 
problem. 

The  need  for  vast  numbers  of  trained 
people  in  hundreds  of  classifications 
— civilian  and  military — during  World 
War  11  gave  a  tremendous  impetus  to 
the  improvement  of  training  tech- 
ni(iues.  One  of  these  techniques  is 
the  Audio  Visual.  It  is  not  a  new 
technique;  but  it  took  a  national 
emergency  to  bring  it  up  to  its  present 
importance  as  a  training  tool.  The 
Educational  Department  of  the  Foun¬ 
dation  recognized  this  immediately 
and  set  about,  five  years  ago.  to  stuily 
and  utilize  this  method  of  spreading 
the  knowledge  of  new  techniques  and 
devehq)ments,  as  they  come  from  the 
laboratories  and  field-testing  plants 
within  the  lithographic  industry  itself. 

Adapting  this  technique  was  a  slow 
process  because  of  the  expenditures 
involved  in  producing  an  Audio  Vis¬ 
ual.  Such  a  program  had  to  be,  of 
necessity,  self-sustaining.  This  has 
been  finally  accomplished.  There  is 
available  now,  to  the  industry,  a  really 
effective  means  of  getting  acro.ss  to 
the  men-in-the-back-of-the-shop  a  dem¬ 
onstration  of  each  new  and  improved 
technique  as  it  is  developed  and  after 
it  is  tried  and  tested. 

An  Audio  Visual  consists  of  a  film¬ 
strip  made  up  of  a  series  of  pictures 
in  a  definite  sequence.  This  strip, 
projected  on  a  screen,  is  the  “sight 
approach”  to  learning.  With  the  strip 
is  a  recording  of  the  script.  It  is 
played  while  the  strip  is  being  pro¬ 
jected.  Both  are  timed  so  that  the 
voice  is  talking  about  the  individual 
picture  on  the  screen.  That  is  the 
"sound  approach"  to  learning.  The 
ideal  way  to  get  such  information  over 
would  be  to  have  someone  from  the 
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MULTILITH 

and  DAVIDSON 

^  ^electronic 

m 

deep-etch  plates 

Now  ot  no  extra  cost 

I 

i"i 

▼Electronic  Deep-Etch  Plates 
give  MORE  impressions 
and  FINER  reproductions. 


FOR  COMPLETE  PRICE  LIST  OF  NEGATIVE  SERVICE  AND  PLATES 


MICHAL..  LITH  COMPANY 

145  WEST  45TH  ST.,  N.  Y.  19 


Mailing  Machine 

This  new  machine  comes  to  you  ot  modest  cost . . . 
performs  like  a  champion.  Pieces  are  hand-fed  into  the 
machine  where  the  pre-addressed  strip  or  continuous  pack 
form  lobels  ore  placed  in  any  desired  position  on  the 
mailing  by  the  automatic  tobeling  head  and  delivered  to 
the  pile  hopper.  Labeling  head  operotes  in  excess  of 
5000  per  hour . . .  faster  than  any  operotor  can  feed 
pieces.  Feed  catalogs,  6yers,  magazines,  tabloids,  enve¬ 
lopes,  cards  or  brochures  up  to  60  pages  of  50-lb.  stock 
at  on  average  speed  in  excess  of  2500  per  hour. 
Operation  is  simple  . . .  sets  up  easily  in  a  few  minutes. 


Write  for  complete  information 
today  .  . .  learn  how  you  can  cut 
moiling  costs  and  still  get  your 
mailings  out  earlier  with  less 
effort.  Ask  for  6u/fetin  No.  11. 


hethire  mailing  machines,  Inc. 

-■•UUOftS  Of  the  machine  which  made  MAIIINC  Of  MASS  CIRCUIAVONS  MOflTABlE 
1417  W.  AlTGiiD  STRUT  CHICAGO,  IlllNOIS 


ZINC  AND  ALUMINUM  PLATES 


ii  HAVING  TROUBLED  I 
I  WITH  DEEP  ETCH  •  | 

P  &  J  D«ep  Etch  Chemicals 
work  anywhere  under  all 
weather  conditions. 

Special  Price  on  trial  quantity. 

I  PHILLIPS  &  JACOBS  j 

618^612  Race  St.,  Philodelphio  6,  Pa. 
428  8lvd.  of  Alliet,  Pittiburgh  19,  Pa. 
119  E.  Ycrk  Street,  Baltimore  30,  Md. 


Multiple  Negatives 
and  Positives  for 

PMMim  i  LiTHOGIUPIIfiiS 

We  make  tri-metal  plate. 

36  yra.  of  offsat  plot* 
making  A  graining 

CHICAGO  LITHO  PUTE  GRAINING  CO. 

214-216  H.  CHnIon  St.,  Chicago  6,  III. 


laboratory  come  to  tlie  plant  to  ac¬ 
tually  demonstrate  and  instruct  the 
lithographers.  It  is  obvious  that  such 
a  method  can  he  prohihitivelv  ex¬ 
pensive. 

But  the  Audio  Visual  does  approach 
the  effectiveness  of  a  live  demonstra¬ 
tion — especially  when  properly  used. 
Full  instructions  on  the  use  of  each 
.\tidio  Visual  accompany  it,  as  well  as 
a  set  of  supplementary  charts  for  use 
in  general  discussion  before  and  after 
running  the  Audio  Visual. 

The  investment  in  equipment,  and 
the  cost  of  each  Audio  Visual  is 
slight.  It  can  be  used  over  and  over 
again — for  further  demonstration,  or 
for  giving  new  employees  the  infor¬ 
mation  without  depending  on  the 
faulty,  memory  of  someone  who  saw 
it  before.  Increases  in  production  and 
quality,  which  are  made  possible  to 
the  plant  availing  itself  of  this  pro¬ 
gram,  can  be  enormous. 

There  is  listed  below  some  of  the 
titles  covered  in  this  Audio  Visual 
program: 

Cronak,  Improved  Desensitization, 
Paper,  Ink,  Process  Camera,  pH,  The 
Offset  Press,  Densitometry,  Timing, 
Inking  System  of  the  Offset  Press, 
Dampening  System  of  the  Offset  Press, 
Slur,  Sensitivity  Guide. 

Many  other  titles  have  been  ap¬ 
proved. 

Write  to  the  Educational  Depart¬ 
ment  of  the  Foundation  for  full  de¬ 
tails. 

6ef  Your  Money’s  Worth! 

Some  reports  from  our  members  in¬ 
dicate  that  they  do  not  get  their 
money’s  worth  out  of  the  Foundation’s 
publication  and  information-dissemi¬ 
nation  program. 

Drop  the  Educational  Department 
a  line’  briefly  describing  your  plant 
set-up  and  exactly  what  happens 
when  you  receive  a  Foundation  Publi- 
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ration,  a  copy  of  Research  Progress.  Details  of  this  cooperative  project 
or  any  other  bulletin  or  report.  will  be  made  available  in  the  very 

You  may  have  an  effective  system.  near  future.  .Members  of  LTF  may 

which  we  would  like  to  know  about;  avail  themselves  of  the  fruit  of  this 

or  we  may  he  able  to  suggest  a  more  labor  at  great  savings,  and  with  the 

effective  method  for  getting  the  new  knowledge  that  the  program  is  really 

information  to  the  men  who  actually  industrywide  and  authentic.  It  should 

need  it  in  order  to  net  you  a  greater  go  a  long  way  toward  solving  the 

profit  on  your  investment  in  research  critical  problem  of  training  manage- 

and  education.  rial  and  supervisory  personnel.  How 

far  it  goes  depends  on  the  support 
foremanship  and  Training  and  use  of  the  program  by  executive 

management. 

Some  years  back  the  Foundation  Readers  of  GAM  desiring  more  in- 
made  some  efforts  to  meet  the  indus-  formation  relative  to  any  of  the  afore- 

try’s  needs  for  Foremanship  Training.  mentioned  topics  are  requested  to 

The  Leadership  publication  and  course  write  direct  to  W.  E.  Griswold,  Execu- 

grew  out  of  this  work.  live  Director,  Lithographic  Technical 

The  peculiar  set-up  of  the  litho-  Foundation.  LSI  E.  39th  St..  New 

graphic  industry  did  not  warrant  any  York  16.  N.  Y. 

further  work.  In  the  meantime  P.I.A.’s  - 

Educational  Committee  started  to  Many  valuable  graphic  arts  books 

work  on  the  problem.  It  was  felt  that  can  be  obtained  from  GAM — includ- 

a  cooperative  effort  would  be  economi-  ing  books  on  lithography. 
cally  feasible.  Send  lor  a  free  book  list. 


GAETJENS,  BERGER  &  WIRTH,  INC. 

LKTTmPRESS,  LITHOORARHIC  AND  OIE-STAMPING  INKS 

0«ir  IMf..  3S  y*Hi  StrMi,  NOOKIVM  I,  N.V.  115  $•.  AWrfMft  CWCAOO  7.  %l. 
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PLASTIPHOTER 


lowers  offset  costs 

Makes  high  quality  line  and 
half-tone  plates  quickly.  Saves 
on  plate-making  time  and  per¬ 
mits  you  to  maintain  better 
control  of  your  work.  Low  in 
price,  it  cuts  plate-making 
costs  in  half. 

Send  for  booklet 

describing  the  PLASTIPHOTER 


Business  Machines  and  Supplies  Division 
Room  3091A,  315  Fourth  Ave.,New  York  10 
I  am  interested  in  the  PLASTIPHOTER. 
Please  send  me  the  descriptive  booklet 
DS-72. 


Name. 


*  City 

L.  J. _ 

Offset 
Press 
Questions 


answered  by 
HENRY  A.  BEECHEM 


Books  on  Lithography 

QWill  you  please  give  me  a  list  of 
•  good  books  dealing  with  lithog¬ 
raphy.  I  am  particularly  interested  in 
the  technical  aspects  of  the  subject 
and  would  prefer  books  dealing  with 
the  physics  and  chemistry  of  lithogra¬ 
phy.  R.  L.  S.,  Pittsburgh,  Pa. 

A  Tile  following  list  of  references 
•  will  give  you  a  cross  section  of 
ihe  literature  available  on  the  subject: 
The  Albumin  Process  of  Photo¬ 
lithography  by  Reed  and  Dorst 
The  Study  of  Gum  Arabic  by  George 
Riddell.  Jr.  Phys.  Chem.  35.  2722 
Handbook  of  Lithography  by  David 
Gumming 

The  History  of  Lithography  by  Carl 
Halbmeier 

The  Invention  of  Lithography  by 
Alois  Senefelder 

The  Lithographers  .Manual  by  Wal¬ 
ter  Soderstrom 

Lithography  by  Charles  Harrop 
Process  Photography  and  Platemak¬ 
ing  by  J.  S.  Mertle 
Photo-lithography  and  Offset  Print¬ 
ing  by  F.  T.  Corkelt 
Encyclopedia  of  Lithography  by 
Russell  L.  Miles 

Photolithography  and  Offset  Print¬ 
ing  by  j.  S.  Mertle  and  Harry 
Keusch 

Photography  and  Platemaking  bv 
1.  H.  Sayre 

Offset  Duplicator  Techni(|ues  by 
Richard  Caruzzi 

It  would  be  advisable  for  you  to 
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order  all  of  the  booklets  which  were 
issued  over  the  years  by  The  Litho¬ 
graphic  Technical  Foundation.  Also  a 
great  deal  of  original  information  may 
be  obtained  by  getting  any  of  the  IJ.S. 
patents  which  were  issued  on  the  sub¬ 
ject  of  lithography.  Contact  a  patent 
attorney  who  will  have  a  search  made 
in  the  patent  office  in  Washington  for 
any  patents  pertaining  to  lithography. 

I  nfortunately,  some  of  the  books  in 
the  above  list  have  been  out  of  print. 
They  can.  however,  be  obtained  on 
loan  from  some  technical  library. 

Sensitizing  Ink  Rollers 

Qff'hat  is  the  best  acid  to  use  for 
m  sensitizing  steel  ink  rollers  when 
they  have  gone  partially  blind  and  do 
not  take  ink  well? 

E.  F.,  New  York  City 
A  Dilute  sulfuric  acid  with  water 
in  the  amount  of  about  one  ounce 
of  concentrated  sulfuric  acid  to  ten 
parts  of  water  makes  a  very  good 
solution  for  sensitizing  ink  rollers.  To 
assist  the  solution  in  remaining  on 
the  roller  it  is  well  to  make  a  paste 
of  the  diluted  acid  with  pumice  stone. 

Preventing  Corrosion 

QWhat  would  you  advise  as  a 
•  treatment  to  prevent  corrosion  of 
freshly  grained  zinc  plates?  ff'ill  a 
thin  layer  of  gum  prevent  corrosion  in 
storage?  S.  R.  D.,  Louisville,  Ky. 

Alt  has  been  shown  that  a  layer 
•  of  gum  actually  promotes  rather 
than  retards  corrosion  of  the  zinc  plate. 
This  is  especially  true  during  periods 
of  high  humidity.  However,  when  gum 
is  applied  on  a  freshly  grained  zinc 
pkte.  it  is  not  without  benefit.  Such  a 
layer  of  gum  will  protect  the  plate 
from  accumulating'  grease,  soot  and 
other  material  that  may  be  present  in 
the  air  and  that  would  condense  on 
the  clean  metal. 


PLASTIPLATES 


...greater  uniformity 

Make  the  Plastiplate  Press 
Test  .  .  .  and  convince  your¬ 
self  of  Plastiplates’  superior 
reproduction  qualities.  Both 
direct  image  and  photographic 
plates  give  you  copies  that 
sparkle  with  brilliance  and  life 
.  .  .  longer  runs  with  greater 
uniformity. 

Send  for  3  free  Plastiplates 

and  compare  results. 


Mfanfi 


Business  Machines  and  Supplies  Division 
Room  3291  A,  315  Fourth  Ave.,  New  York  10 

My  duplicator  is  a _ 

Model  No _ _ _ _ _ _ _ _ _ _ 

Send  me  FREE  Plastiplates  □  Photographic 

□  Direct  Image.  I  use  a _ typewriter 

with  a  □  Fabric  □  Carbon  Paper  ribbon. 

Name _ 


City 
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SAVEDays&$$$withaKENRO! 


Camera-Plalemaker 
Vi  hour,  copy  to  prett. 

•  Cut!  plate  coits  tool 
Shut!  out  competition. 

•  Ready  to  plug  in  and 
uie.  Line  111x14) 
negative!.  Burn-in 
110x161  $685. 

•  With  Eastman  18x10) 
Contact  120  Screen 
U.V.  Lamps  (A.C.) 
Ready  for  use,  $740. 

Broadside  —  Dealers'  Names  —  Terms 
KENRO  6RAPHICS.  Inc.,  P.  0.  Bh  636,  New  Yerk  8 


Wrif  today  for: 


FRIESE 

Litho  plote  and  graining  service 

LINE  AND  HALPTONE  NEGATIVES 
Albumin  G  Doap  Etch  PIntas  in  All  Sizns 
Craftsmanship 
High  Quality  Malarial 
PartoaallMod  Sorvlto 
Spood  and  Prica 

120  W.  Polk  Stroot.  Chicago  5,  III. 
NArriMn  7-2S13  WALTER  E.  FRIESE 


It  is  important  that  the  plate  he 
stored  in  a  room  with  dry  air  and  with 
a  minimum  amount  of  dust.  It  has 
been  shown  that  metal  will  oxidize 
very  slowly,  or  not  at  all,  in  an  at¬ 
mosphere  free  of  moisture  and  free  of 
atmospheric  gases.  Oxygen  alone  will 
not  promote  oxidation  of  metal.  To 
promote  oxidation  it  is  necessary  that 
moisture  be  present;  and,  also,  it  has 
been  determined  that  even  a  small 
amount  of  carbon  dioxide  with  mois¬ 
ture  will  greatly  aid  oxidation.  There 
also  are  fumes,  such  as  those  produced 
by  burning  gases,  and  especially  those 
containing  sulfur,  which  attack  metal 
and  corrode  it. 

Prepared  Etch 

Qir e  are  using  the  following  de- 
■  sensitizing  etch  and  I  am  won¬ 
dering  about  the  keeping  qualities 
of  it: 

Tannic  acid  .  1  ounce , 

Phosphoric  acid  ....  Mi  ounce 

Chrome  alum  . IViOunc^ 

Gum  solution  . 32  oupte's 

Water  . 18  ouiices 

How  long  may  this  prepared  etch  re¬ 
main  at  room  temperature  without 
decomposition?  I  notice  that  after  a 
lew  days  standing  it  turns  color. 

E.  H.  L,  New  York,  N.  Y. 

A  The  etch  which  you  are  using 
■  does  not  keep  too  well.  A 
couple  of  days  at  room  temperature 
will  greatly  weaken  it.  This  is  because 
of  the  gradual  decomposition  of  the 
tannic  acid,  which  slowly  breaks 
down,  forming  gallic  acid.  Since  gallic 
acid  is  merely  a  weak  astringent,  after 
standing  at  room  temperature  for  a 
day,  the  etch  would  be  rather  weak 
as  a  desensitizing  agent.  The  speed  of 
this  decomposition  is  accelerated  by 
the  dilute  phosphoric  acid  and  the 
temperature.  It  would  be  advisable  to 
prepare  enough  of  this  etch  to  last  a 
single  day,  and  discard  that  which  is 
not  used  in  one  day. 
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GRAPHIC  ARTS 
EXPt)SITION 


THE  STROHG  ELECTRIC  CORPORATION 

7  City  Poffc  Avtiw*  Tetode  2.  OMa 

Q  I  widi  *e  toll*  edvanta9*  of  yovr  HtEE  trial  offar  oa  Grafarc 
Laaipt  wIlHavt  obligation  to  pwrchoia. 
n  Plaoia  tand  fraa  Rlaretwra  ond  prkat  on  Grafarc  loiafn. 
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IN  YOUR  CAMERA  GALLERY 

Provides  uniform  illumination  on  work  of  any 
size.  Extreme  steadiness  of  light  volume — con¬ 
stant  color  temperatures.  Eliminates  the  illumi¬ 
nation  variable  in  the  accurate  control  of  densi¬ 
ties.  Has  the  power  to  punch  through  dense 
Kodachromes. 


ON  STEP  AND  REPEAT  MACHINES 

With  precise  control  of  intensity,  accurate  re¬ 
peats  become  routine. 

Especially  designed  models  for  all  photo-mechani¬ 
cal  reproduction  processes.  Adapters  to  6t  most 
cameras  and  photo-composing  machines. 

That’s  why  9  out  of  10  motor-driven  arc  lamps 
used  by  the  industry  are  Grafarcs. 


FREE  TRIAL  OFFER  Take  advantage  of  a  free 
trial  without  obligation  to  purchase.  Because  of 
the  Grafarc’s  low  current  requirement,  the  pres¬ 
ent  line  supply  wiring  to  your  equipment  is  usu¬ 
ally  adequate. 


FOR  BETTER  CONTROL  -  IMPROVED  WORKMANSHIP 
IMPORTANT  SAVINGS 


STRONG  GRAFARC 

FULLY  AUTOMATIC.  HIGH  IHTEHSITY 

ARC  LAMP 


IN  YOUR  PLATE  MAKING  DEPARTMENT 


Cuts  exposure  time  in  half.  Assures  sharper 
prints.  Freedom  from  dot  undercutting  is  made 
possible  by  the  single  arc  combined  with  the 
cross-over  of  the  reflected  light  rays.  Models 
available  for  both  vertical  and  horizontal  printing 
frames. 


HlKOcreen 

Questions 


Mimeograph  Stencils 

IN  the  past  I  have  “poo-pooed”  the 
use  of  mimeograph  stencils  in  con¬ 
junction  with  standard  silk-screen 
equipment  and  considered  the  results, 
at  hest,  to  he  “tricky”  and  certainly 
not  good  enough,  commercially  speak¬ 
ing.  Now,  I  have  a  correction  to  make 
— an  apology  would  he  the  better 
word.  In  a  recent  letter  I  received 
from  Frater  Eugene  Roessler,  O.F.M. 
Cap.,  of  the  Mary  Immaculate  Friary, 
Glenclyffe,  Garrison,  N.  Y.,  the  mimeo¬ 
graph  stencil  sheet  is  lauded.  What  is 
more  convincing  than  mere  words,  the 
writer  of  the  letter  sent  me  samples 
of  such  work  which  is  convincing 
evidence  of  what  the  combination  of 
mimeograph  stencils  and  silk-screen 
can  really  do. 

The  samples  consisted  of  several 
brochures  done  completely  by  silk- 
screen.  One  is  a  20-page  booklet, 
size  7*^x1014”.  The  cover  is  printed 
in  three  colors  from  hand-cut  stencils. 
The  copy  within  was  printed  from 
mimeograph  stencil  adhered  to  a  silk- 
screen  and  squeegeed  with  paint.  The 
entire  job  represents  one  of  the  finest 
applic^ations  of  mimeograph  work 
applied  to  silk-screen  that  I've  ever 
seen. 

The  following  dissertation,  which 
came  to  me  in  a  subsequent  mail  from 
Frater  Roessler,  tells  in  a  most  in¬ 
teresting  fashion  of  his  personal  ex¬ 
periences  with  mimeograph  stencils. 
I  think  it  is  not  only  instructive  but 


SEE  THIS  MACHINE  IN  OPERA¬ 
TION  AT  THE  SPPA  CONVENTION 
HOTEL  GIBSON,  CINCINNATI,  OHIO 
OCTOBER  22  TO  25 

monu^ocfurec/  by 

ROTO  SCREEN  COMPANY 

910  W.  Lake  Street  •  Chicago  7,  Illinois 


Save  On  Maintenance  Expense 

See  how  quickly  ACE  Portable  Electric 
Blower  cleans  linotypes,  folders,  presses, 
motors.  Vacuums  and  sprays  tool  Write 
today  for  additional  informatitm. 

The  ACE  Co.,  Ocala  2,  Florida 


IJLANO 

PRODUCTS  CO. 

6 10^  Dean  St.,  Brooklyn  17,  N.  Y. 

Manufacturer  and  Distributor 

TOP  QUALITY 

SCREEN  PROCESS 
PRINTING  PRODUCTS 
INKS,  PAINTS,  FILM,  ETC. 

Initial  letterhead  for  literature 
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0  oior^raph 
P  lament 


aperd 


for  SCREEN  PROCESSING 
and  ROTOGRAVURE 


The  proven  superiority  of  Color- 
graph  pigment  papers  is  well 
known  to  the  trade.  They  are 
American  made  materials  manu¬ 
factured  to  the  highest  standards 
of  quality  and  uniformity.  Their 
low  price  insures  greatest  possi¬ 
ble  economy. 

Requests  for  samples  and  tech¬ 
nical  information  are  invited 
.  .  .  address  inquiries  to  McCraw 
Colorgraph  Company,  175  West 
Verdugo  Avenue,  Burbank,  Cal¬ 
ifornia. 


COLORGRAPH 
PRODUCTS  for 


rotogravure 

silk  screen  printing 

tricolor  corbro 


McG  raw  ^^oior^rapli  O' 


iOmpan^ 


We  hove  worked 
FOR  you  for  many  years  to  develop 
occeptonce  ond  demand  for  EZE-STIK  products.  Now  we 
work  WITH  you  to  enable  you  to  cosh  in  on  our  efforts. 

Write  for  suggestions,  samples  and  prices  of  EZE-STIK 
base  slocks. 


SIMON  ADHESIVE  PRODUCTS  CORP. 

424  West  33rd  Street  New  York  I,  N.  Y. 


FOR 

Dealer  Shelves 
Windows 

Refrigerator  Fronts 
Show  Cases 
Walls 

Display  Stands 
Counters 
Mirrors 
Back  Bars 
Cash  Registers 
Food  A 

Beverage  Dispensers 
Etc. 
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SiendlA  m 

^  the  SII.K 
SCREEN 
PROCESS.. 

No.  1,  2  and  3  ^(|l 
^cR4YONs  ^  vmam^mn 


SAMPLES  AND 
PRICE  LIST 
ON  REQUEST 


Wm.  KORN  Jnc. 

-260  WEST  ST.»  DEPT  G  •  N.Y.  15,  NY.  • 


STEP  AND  REPEAT 

».«iw—  MOT*  tW**  mm4  mor*  PtOFffAUf  mIm 
f^r  prli»t*r^^«PNrpr*w,  o#Mt,  ^«vwr¥  aiMl 
•M  iCf 

AAutHpt*  N«9etiv«t  and  not«>  ara  idaol  for  (ha  ace* 
nomkol  prediction  of 

Uib»lt  Stomps  Stickors 
Ch«€k  look  ofid  CortMcoto  Bockprounds 
Book  Bfidpopors 

ond  wmilor  r«p*ot>ord«r  businatt  thot  can  b*  den« 
pvtckty  ond  of  a  handsoma  profit. 

AAoHipk  Nopotrvai  and  Piotat  contain  rapootad 
iwoQW  'OS  mony  o«  roqvirad— on  Off  plota.  Eoch 
ropootod  imega  it  pSoto<mocbonicolly  praciiion>plocad. 
occwrota  to  within  .001  of  on  inch,  rogordlait  of  th« 
nombor  of  cetort.  Porfoct  rogittor  it  gworontood. 

Mwttipla  Nogotivot  ond  Plotat  tower  the  cost  of 
dwpScott  pfotot,  tova  lockup,  rogiitar,  mokaroody  ortd 
prott  timo,  oconomita  on  popar.  roduc*  cutting  ond 
dia*cutting  cotH,  and  moka  ra-runi  aoty.  Sovingt  on 
thoM  oporotioni  ora  from  20%  to  50%.  You  ow#  it 
to  yourtoH  end  your  bvtinait  to  invattigoto  this . 

Pruipf/  SoWolocffy  Sonrko  Oofwfd 


W.  R.  JOHNSTON  COMPANY 

N  Third  St  ,  Phtlo  6.  Po  lOcuit  3-3S86 


will  also  serve  as  an  inspiration  to 
those  who  have  seen  very  little  of  com¬ 
mercial  value  in  the  marriage  of 
mimeograph  stencils  and  silk-screen. 
I  am  giving  you  Frater  Roessler’s 
article  in  its  entirety  because  I  think 
it  is  so  worthwhile. 


‘‘Mimeograph  Stencils  and  the 
Silk  Screen" 

“Use  mimeograph  stencils  on  a 
silk-screen?  It  won’t  work,  and  if  it 
would,  why  use  a  hand  process  when 
a  mimeograph  machine  would  be 
easier  and  much  faster?” 

If  this  is  your  reaction  to  the  proposi¬ 
tion,  prepare  to  change  your  views.  By 
using  mimeograph  stencils,  typewritten 
copy  can  be  printed  on  a  silk-screen 
both  successfully  and  with  many  ad¬ 
vantages. 

But  what  are  some  of  these  ad¬ 
vantages?  No  machine  or  other  new 
equipment  is  necessary.  Various  kinds 
of  surfaces  and  both  sides  of  paper 
can  be  printed  without  offensive  ink 
penetration  and  show-through.  As 
always,  silk-screen  is  not  limited  by 
size;  any  number  of  pages,  large  or 
small,  can  be  printed  in  one  operation, 
thus  reducing  running  time.  And  you 
need  not  expect  poor  results.  Using 
moderate  care  you  can  produce  copies 
ol  the  highest  quality. 

Just  what  is  the  procedure  for 
cashing  in  on  these  benefits?  As  in 
all  silk-screen  work,  the  product  is 
never  better  than  the  stencil.  Hence, 
good  quality  mimeograph  stencils  and 
an  efficient  typewriter  are  essential. 
Electric  machines  such  as  the  IBM 
and  the  Vari-Typer  cut  excellent 
stencils,  offer  automatically  justified 
lines  and,  in  the  case  of  the  Vari- 
Typer,  a  variety  of  sizes  and  styles  of 
type.  However,  an  efficient  typist  can 
cut  equally  clear  stencils  on  a  good 
standard  typewriter.  A  steady  touch 
with  extra  weight  on  the  broad  capital 
Continued  on  page  148 
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These  Easy-to-ln$lall  and  Maintain 

WALTON  HUMIDIFIERS 

Offer  Year  Round  Protection  at  a 
Fraction  of  the  Cost  of  Complex, 
Expensive  Air  Conditioning  Equipment 

Proper  humidity  is  the  key  to  eliminating 
troubles  caused  by  static  and  dry  air.  Walton 
Humidifers  provide  the  'mportont  production 
improvements  ovailobte  through  air  condition- 


PROTECTED  BY 


against  press  tie-ups  due  to 
humidity  variations  and  static 

Walton  humidifiers  are  the  practical, 
economical  answer  to  curled  stock, 
poor  register  and  static  troubles  due 
to  humidity  changes.  A  simple  water 
and  electrical  connection  is  all  that 
is  required  for  year  round  protection 
against  variation  of  stock  sizes  which 
make  perfect  register  difficult  and 
costly.  With  Walton  on  the  job  in 
your  shop,  paper  stocks  are  con¬ 
served,  production  is  speeded  and 
printing  quality  is  increased.  To 
provide  the  necessary  uniform  hu¬ 
midification  throughout  the  plant,  an 
inexpensive  series  of  zone  automatic 
control  stations  can  be  installed  to 
insure  the  proper  atmosphere  at  all 
times  automatically. 


BRIGHTWOOD  4" 

With  Collapser  Infold  and  Outfold 

This  Machine  Rebuilt  by  Us 
Less  Than  One  Year  Ago. 
e  HAS  POSITIVE  AIR  SUCTION  FEED 
AND  AIR  CONTROLLED  DELIVERY. 

•  INDEPENDENT  OF  GLUE  CONSIST¬ 
ENCY  AT  FEED. 

•  NO  JAMS  AT  FEED  OR  DELIVERY 

•  ALTERNATING  CURRENT  VARIABLE 
SPEED  DRIVE. 

LOCATION 

Central  Michigan  and  can  be  inspected 
in  production 

PRICED  TO  SELL! 

will  ENTERTAIN  TRADE  OR  MIEHLES 
OR  THOMSONS 

J.  GUS  LIEBENOW 

30  Years  Developing  Die-Cut  Methods 
ond  the  Machinery  ta  Pace  Progress 

IC24  $.  CLINTON  ST.,  CHICAGO  IS,  ILL. 

HAVE  YOU  SCCN  ONE  OF  OUR 
CONVERTED  MICHUS?  THERE 
IS  ONE  IN  YOUR  VICINITY 

.  .  .  YOU  CAN  SEE  IT 


NEW  Revised  Edition 
THE  CLIP  BOOK  OF 

CHRISTMAS  ART 

For  offset  paste-up  or  line  engravings. 
S7  ,SO  plug  25c  for  poBtaffc  and  handling 

THE  GRAPHIC  ARTS  MONTHLY 
608  S.  DEARBORN  ST.,  CHICAGO  5 


E.  J.  KELLY  COMPANY 
Dlvlsten  Sun  Chemical  Corporation 
1B32  N.  Pltehor  St..  Kalamoaoo  13,  Mich. 


Folding 

Box 

Questions 

answered  by 
ROGER  C.  DICKEY 

When  Using  Resin  Adhesives 

H.  M.,  St.  Louis,  writes:  “We 
•  have  started  to  use  resin  emul¬ 
sions  in  our  glue  pots  and  are  experi¬ 
encing  all  kinds  of  difficulty  in  running 
such  adhesives.  The  adhesive  seems  to 
form  in  rubber-like  balls.  In  view  of 
the  fact  that  customers  are  beginning 
to  specify  resin  emulsions  it  is  most 
important  that  we  be  able  to  run  such 
adhesives.” 

A  Resin  emulsions  can  and  are  be- 
•  ing  handled  successfully  in  both 
Itottom  and  top  glue  pots.  The  diffi¬ 
culty  you  are  experiencing  lies  in  the 
fact  that  the  pots  were  not  cleaned 
thoroughly  before  using  the  resin 
emulsions.  You  undoubtedly  were  using 
dextrine  adhesives  (cold  vegetable 
glue)  before  running  the  resin  emul¬ 
sion.  When  changing  from  one  glue  to 
another  the  pot  must  not  only  be  thor¬ 
oughly  cleaned,  but  after  it  is  cleaned 
it  must  be  washed  out  with  vinegar  or 
acetic  acid  solution  5%.  This  neutral¬ 
izes  the  borax  found  in  dextrine  adhe¬ 
sives,  which,  if  not  neutralized,  causes 
the  resin  emulsions  to  coagulate  or 
rubberize. 

Once  the  pot  is  clean,  and  before 
the  addition  of  the  new  supply  of  ad¬ 
hesive,  it  is  a  good  idea  to  coat  the 
pot  with  Vaseline  or  neutral  petroleum 
jelly.  This  permits  greater  ease  in 
cleaning  the  pot.  When  changing  back 
to  dextrine  adhesives,  the  same  proce- 
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ATKINS 

On  the  steel  depends  the  knife!... 
And  Atkins  Paper  Knives,  slitters 
and  creasing  rules  are  made  of  the 
finest! . . .  That's  v/hy  they  are  the 
longest-lasting,  longest-wearing 
tools  of  their  types  known  to  the 
paper  industry!  . , .  And  that's  why 
it's  important  to  remember  that— 

ATKINS  MAKES 

^0^  SAWS  AND  KNIVES 

PAPER 


OF  ALL  FINE  SAWS  AND  KNIVES 

THE  FINEST  ARE 

.  C.  ATKINS  AND  COMPANY 


It's  no  accident— no  mere  coincidence  — 
that  so  many  of  the  nation's  most  success¬ 
ful  paper  stock  houses,  mills  and  printers 
insist  on  Atkins  "Silver  Steel"  cutting, 
slicing  and  creasing  products.  Over  a 
period  of  many  years  they  hove  dis¬ 
covered  that  — 


ATKINS 


Horn*  OMcm  mnd  Factory:  402  S.  Illinois  St.,  Indianapolis  S,  Indiana 
Branch  Factory:  Portland,  Oroson,  Knifo  Factory:  Lancastor,  N.  V« 
Branch  Offfcos;  Atlanta  •  Chicago  *  Now  Orleans  •  Now  York 
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“Aw, Dry  Up!” 

You  can't  say  that  to 
Buckie's  Comfort  Black  Ink! 

This  Ink  WON’T  dry  on  the 
press  —  so  you  save  wash-up 
time.  Nor  will  It  skin  In  the 
can. 

BUCKIE’S  COMFORT  BLACK 
INK  Is  especially  fine  for  proof¬ 
ing  use  on  eggshell,  sulphite 
bond  or  soft  finish  stocks.  It 
penetrates  quickly  and  dries 
fast.  Satisfaction  guaranteed. 

FREE  SAMPLE  AND  PROOFS 

Send  name  on  rnmpany  letterhead 

INKS  •  ROLLERS 


BUCKIE  Printers'  Ink  Co. 

258  E. 5th, St.  Paul  70SS. Clark, Chic  ago 


Need 
Fewer 
Sharpenings 

DETROIT 

PAPER 

CUTTING 

KNIVES 

Caralul  piintari  pr«- 
far  DETROIT  knivM  for 
batter  popar  cutting 
— longar  adga  holding. 

Supplian:  Write  for 
list  of  popular  tixai 
in  FACTORY  STOCK 
for  IMMEDIATE 
DELIVERY. 


SINCE 

188S 


DETROIT  EDGE  TOOL  CO. 

3425  Wight  Si. 

Detroit  7,  Mich.  (_ 


dure  of  washing  the  pot  with  vinegar 
or  acetic  acid  should  be  followed.  On 
top  pots,  resin  emulsions  gradually 
build  up  around  the  scraper  roll.  Once 
an  hour,  or  so,  open  up  the  .scraper  so 
the  excess  glue  will  flush  away.  Take 
the  back  of  a  hack  saw  hlade  and 
scrape  tha  excess  glue  off  the  scraper 
roll. 

Resin  emulsions  are  being  used 
more  and  more,  especially  where  the 
carton  is  used  to  package  a  greasy 
product ;  where  the  carton  is  subject 
to  excess  humidity;  where  a  water  re¬ 
sistant  Itond  is  required ;  where  sur¬ 
faces  are  involved  which  cannot  be 
glued  with  vegetable  or  animal  glues. 

Unglued  Folding  Boxes 

QJ.  L.,  Auburn,  Me.,  writes:  “You 
•  frequently  mention  'glued  fold¬ 
ing  boxes’  Aren’t  there  many  types  of 
folding  boxes  which  don’t  require 
gluing?’’ 

A  Indeed  there  are.  For  example, 
many  folding  boxes  are  made 
with  lock  corners,  such  as  bakery,  suit 
and  florist  boxes.  The  flat  blanks  are 
shipped  to  the  consumer  and  are 
formed  into  box  shape  as  required. 
Such  boxes  are  ready  for  bundling 
and  shipping  immediately  after  the 
stripping  operation.  Then  there  are 
other  suit  boxes  which  are  folded  and 
stitched  by  hand.  Large  quantities  of 
bottle  carriers  are  also  folded  and 
stitched  by  hand. 

A  Word  to  Our  Readers 

The  editor  of  this  department  can¬ 
not  answer  questions  of  a  legal  nature. 
If  there  is  any  question  as  to  whether 
a  box  of  a  given  construction  might 
possibly  infringe  existing  patents,  the 
boxmaker  should  contact  a  patent  at¬ 
torney.  This  is  especially  true  today 
as  the  boxmaker  is  called  on  to  han¬ 
dle  a  tremendous  variety  of  boxes, 
some  of  which  might  be  covered  by 
patents. 
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Diecutting  Jackets 


hardened  steel 
quick  changeover 
cylinder  fitting  accuracy 
uniformity 


dependable  physical  qualityr 

I 

no  drilling,  clips  or  screws 
goes  on  like  a  top  sheet  | 
made  for  all  type  pressesLi: 


IF  YOU  CAN  PRINT  YOU  CAN  DIECUT-SCORE- 
CREASE-PERFORATE  WITH  THE  SAME  PRESS 


Increased  Production  .  •  Lower  Overhead  I ! 

Tho  BAR  PLATE  Steel  Diecutting  Jackets  eliminate  tkie  necessity  for  converting 
•-'cy'  rdcr  or  platen  presses  and  permits  printing  and  diecutting  on  the  same  press. 

BAR. Plate  Jacket  requires  only  a  few  minutes  to  install  or  remove.  Precision 
"iJo  to  fit  the  Cylinder  or  platen  and  gives  long  service.  The  BAR-PLATE  Jacket 
••'s  yoj  increased  production  and  flexibility  of  your  presses,  resulting  in  lower 
■■'-hodd  .  .  .  greater  profits.  DON'T  LET  YOUR  PRESS  STAND  IDLE  I!  Print  and 
3  "ut  on  the  same  press  . .  .  Pays  for  itself ! ! 


^  Bar-Plate  Boxmaker  jacket 

►  6ar-P/ate  Printer  diecutting 
jacket 

►  Cutting  A  creasing  plates 

►  Cutting  A  creasing  jackets 

►  Bor-P/afe  Clicker /ockef  for 
Kluge  and  CAP  Platen  presses 

►  Bof'Plate  DuO'Blade  Knife 


A  Must  l  or  I  n  o  C.olor  Pnssi’s  If  Yon  Wont 
The  iMost  Use  Out  Oj  Your  Presses! 

PRINT  ON  FIRST  CYLINDER  —  DIECUT  ON  SECOND  CYLINDER 


THE 


/UANi/FAcraRm  co. 

2  EAST  PEARL  STREET,  NEW  HAVEN  13,  CONNECTICUT 


.l.mKr  pr 


>.111^  nukcrcdcK 


:fH  prtN- 


MORE  NEW  STAR  | 
PARTS  TO  IMPROVE  | 
LINOTYPE  OPERATION 

They  add  to  an  ever  groHing  nuni-  i 


Linecasting  Machine 
Questions 


her  of  improvements  engineered 
for  Linotype  and  Intertype  equip¬ 
ment  by  the  Linotype  Parts  Com¬ 
pany  Inc. 


ride  up  of  the 
slide.  This  stops  wear  caused  by  excessive 
friction  at  point  where  brake  shoe  digs  into 
slide.  Space  between  Assembler  Slide  Fin¬ 
ger  and  star  wheel  is  now  instantly  and  more 
easily  adjustable  and  wear  of  replacable 
buffer  can  be  taken  up.  Available  for  Lino¬ 
type  Machines  only.  Part  number  D-54-A. 


The  new  Ad¬ 
justable  As¬ 
sembler  Slide 
Stop  is  a  great 
improvement 
over  the  in- 
clined  stop.  It 
provides  direct 
buffer  action 
and  eliminates 


Another  new  item 
which  can  be  in- 
stalled  in  5  minutes 
is  the  Griffith  Clutch 
Guard  .  .  .  covering 
the  bearing  point  to 
prevent  accumulated 
chips  from  interfer¬ 
ing  with  the  smooth 
operation  of  the 
starting  and  stopping 
lever.  For  Linotype 
Machines  only.  Part 
number  M-42. 

MfCittM 

tisoi  if  *■— _ 


LINOTYPE  COMPANY 

tNCOtPOtATiO 
mmd  MmtH  Ofli«« 

SOUTH  HACKENSACK,  n'^J. 

0«<«  1317  tIOAOWAY  KANSAS  ClYT  4.  MO 
CHICAGO  •  MlNNiAPOllS  •  OiNVIK  •  NSW  YOIK  •  SOSTON 


answered  by 
E.  B.  HARDING 
South  Dakota  State  College 
Printing  Laboratories 


Block-ups  and  Slug 
Break -away 

Q/  am  enclosing  a  few  mats  for 
•  your  examination.  /  have  been 
having  many  block-ups  and  my  belief 
is  that  the  combinations  are  worn. 
These  are  from  our  straight  matter 
font. 

Another  problem:  After  the  slug  has 
been  cast  it  breaks  away  from  the 
mouthpiece  with  a  loud  snap.  The 
longer  the  line  the  worse  it  is.  Tem¬ 
perature  regulation  does  not  correct 
this. 

Still  another  problem:  The  end  mat 
on  the  right  hand  end  of  the  first 
elevator  jaw  has  a  tendency  to  jump 
out  of  the  elevator  jaw  after  the 
slug  is  cast  and  during  the  break¬ 
away.  The  thinner  the  mat  the  more 
apt  it  is  to  jump.  New  jaw  detent 
and  spring  does  not  correct  this. 

Our  machine  is  a  model  C,  pur¬ 
chased  in  October,  1938. 

A.  O.,  Montevideo,  Minn. 

A  We  gauged  the  matrix  combina- 
tion  teeth  on  the  mats  you  sent 
and  all  except  the  lowercase  “s”  ap¬ 
pear  to  be  OK.  The  “s”  will,  no  doubt, 
run  all  right  on  the  distributor  bar, 
l)Ut  here’s  a  sure  trouble :  Some  of  your 
mats  are  worn  too  much  across  the 
toes.  When  the  toes  have  been  reduced 
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...it  makes  clean,  solid 
slugs  that  are  easy 
to  handle:  to  trim, 
line  up,  and  lock  up.** 


Every  make-up  man  wants  material 
that  fits  without  fussing.  And  in  type, 
slugs,  and  strip  of  Blatchford,  he  can 
be  sure  he  gets  it.  Why  ? 

First,  because  the  lead,  tin,  and  an¬ 
timony  are  tops  in  quality.  Unlimited 
metal  resources  plus  rigpd  laboratory 
control  account  for  that. 

Second,  because  Blatchford  formu¬ 
lations  assure  the  characteristics  and 
behavior  you  expect.  Nothing  is  left 
to  chance. 

Third,  because  alloying  and  molding 
are  under  constant  control. 

Every  batch  of  Blatchford 
reflects  know-how  gained  by 
nearly  a  century  of  metal- 
mixing  experience. 


That’s  why  make-up  men,  operators, 
and  pressmen  tell  you,  “when  it  comes 
to  metal,  Blatchford’s  the  buy.”  Try  it. 
*  * 

Keep  your  metal  stock  always  up  to  par  — 
use  the  famous  Blatchford  Metal  Mainte¬ 
nance  Service.  Write  for  details. 

NATIONAL  LEAD  COMPANY,  Atlanta, 
Baltimore,  Chicago,  Cincinnati,  Cleveland, 
Pittsburgh,  St.  Louis;  National  Lead  Co.  of 
Mass.,  Boston;  E.  IF.  Blatchford  Co.,  New 
York;  Morris  P.  Kirk  &  Son,  Inc., 

PLos  Angeles;  American  Lead  Corp., 
Indianapolis. 

Blatchford . . . 

the  NATIONAL  name 
for  dependable  metal 


'Mo  me  as  a 
make-up  man, 
Blatchford’s  the 
buy  because . . . 


Makers  of  the  famous  Blatchford  “Honeycomb”  Base 
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SOLID!' 

From  base  to  face,  Compo  rules 
are  Uniformly  Solid.  The  faces 
print  solid,  too.  High  grade 
metal  and  hand  finished. 


Prices  subject  to  cbonee. 

Check  with  order. 

Send  lor  hooker  wall  chorl.  fREit 

COMPO  RULE  CO. 

6151  S.  Rhodes  Ave.,  Chicago  37,  III. 


STAINLESS  STEEL 
LINERS 

Precision  Made 

$|.70 

REfilUAIt  U.  1 IIMO-INTER. 


Recessed  . . $3.50 

Head  Letter  old  style  and 

new  style  _  5.00 


Complete  stock  of  Lino-Inter  Ports 
on  hand  at  all  times, 

LINOTYPE  SUPPLY  CO.,  INC. 

lest.  T9I4) 

337-339  CANAL  ST.,  N.  Y.  C. 
CAnal  6-0916 


.020  inch  (.one  and  one-half  points), 
they  will  tip  when  entering  the  maga¬ 
zine.  The  toe  and  the  ear  on  the  cast¬ 
ing  side  will  start  down  the  right 
channel  and  the  lugs  on  the  index 
side  will  start  into  an  adjacent  channel. 

In  cases  where  the  magazine  plates 
are  sprung  slightly  apart  the  trouble 
will  develop  earlier.  If  the  mats 
ride  the  distributor  bar  and  hang 
straight  the  combination  teeth  prob¬ 
ably  are  all  right. 

In  diagnosing  distributor  trouble  we 
should  start  at  the  beginning.  See 
the  May  and  June  issues  of  Graphic 
Arts  Monthly  for  the  rudiments  which 
are:  1,  dirty  magazine  and  mats;  2, 
damaged  mats;  3,  bent  channel  en¬ 
trance  partitions,  upper  or  lower  end; 
and  4,  adjustment  of  the  stopping  bar 
plate. 

The  matrices  show  a  mark  on  the 
ears  that  indicates  a  bind  as  the  mats 
travel  up  the  incline  of  the  distributor 
box  rails.  This  is  because  the  box  rails 
are  too  close  together,  the  box  rests 
too  high  or  the  distributor  bar  too  low. 
Refer  again  to  the  May  and  June 
issues  of  Graphic  Arts  Monthly.  There 
are  delicate  and  exacting  adjustments 
here.  The  upper  front  box  rail  is  fre¬ 
quently  bent  by  removing  the  box 
without  opening  the  clamping  screw 
fully. 

Make  a  gauge  to  test  for  wear  on 
matrix  toes  by  carefully  cutting  a 
notch  in  a  discarded  liner.  Use  per¬ 
fect,  new  mats  to  determine  the  width 
of  the  notch. 

Frankly,  I  think  your  font  has  about 
paid  for  itself  and  should  be  replaced, 
it  is  hard  to  understand  how  the 
matrices  can  be  so  clean  and  at  the 
same  time  be  so  black.  Some  of  them 
appear  to  have  been  in  the  metal 
pot,  but  this  is  not  true. 

The  mats  can  be  brightened  up  by 
rubbing  each  one  on  a  sheet  of  smooth 
chip  board.  If  the  chip  board  is 
dampened  with  carbon  tetrachloride 
labor  will  be  reduced.  A  rubber  eraser 


35c 


ALL  RULES, 

lb . 

All  spacing  materials 
from  2  pt.  leads  through 
36  pt.  furniture,  includ¬ 
ing  .853  &  .875  77- 

per  lb . . . C 

100  lbs.  minimum  (may 
include  assortment!. 
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Mr.  Prfnfer...SAYE  15  tO  20% 

Rolled  Safely  Edge 
Double  Strength 

GALLEYS 

made  of 

RUST  RESISTANT 
BLACK  BEAUTY 
STEEL 

Exc/usfve  With  Mayvllle 
AvaiUbI*  in  5  Popular  Sizot 
8%x1 3— 61/4x231/^—12x1 8 
1 0  Vix23 1^— 1 2%x23  Vi 
Other  Sizes  also  with  Rolled  Edge 


STOCK  RACK 


$4600 


All  Steel 
All  Popular  Si 


HERE’S  WHAT  YOU  SAVE 

When  you  order  the  comhination  of  cabinet 
with  galleys,  in  any  of  the  popular  sizes,  you 
receive: 

1.  Special  Discount  of  15%. 

2.  5%  discount  on  net,  if  net  order  is 
$200.00  or  more. 

3.  2%  cash  discount  if  check  with  order. 

4.  1  %  open  terms  to  accredited  accounts. 

If  galleys  or  cabinets  are  ordered  separately, 
you  still  receive  10%  discount,  plus  5%  for 
quantity  order,  and  2%  for  cash  with  order. 
30  sq.  ft.  of  porubia  Write  lor  literature  and  prices. 

movablT shelves***"'**  **^  Mention  your  dealers  name  when  writing. 

_ ; _  GUARANTEED  QUALITY  EQUIPMENT 

Mayville  METAL  PRODUCTS  CO. 


DEGNER  AVE. 


MAYVILLE,  WISCONSIN 
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THE  BEST  FOR  LESS  IN 
COMPOSING  ROOM  PARTS 

Compare  these  prices 
We  back  the  qualify  1 00% 

LINOTYPE  AND  INTERTYPE 
LINERS 

URiversil,  Linotype  or  Intertype . SI. 50 

Linotype  recessed  F072 .  3.40 

Linotype  beadletter . 4.50 

Hew  Universal  molds  (Exchange  Price)  .  55.00 

MONTGOMERY  COMPANY.  INC. 

TOW  AN  DA,  PA. 


PRINTERS 

•  quick  service 

WHEN  TOU  NEED  ITI  ' 

houri  Q  day  >6  days  o  week! 

NO  EXTRA  COST  1 
FOR  FLUSH  J 

mounting  j 
SU  7*8216 


will  do  a  belter  job  but  will  require 
more  time.  Do  not  rub  tbe  character 
side  wall  with  the  eraser. 

Raise  the  right-hand  (clutch)  side 
of  the  machine  ten  points  above  level. 
This  will  tend  to  hold  the  mats  against 
the  screws  and  prevent  wobble.  Put  the 
level  on  ,the  round  bar  on  w  hich  the 
hack  screw  brackets  are  pivoted. 

If  the  breakaway  of  mouthpiece  from 
slug  is  too  severe,  raise  the  mouthpiece 
temperature  until  a  thin  slug  held 
firmly  against  the  mouthpiece  will 
melt.  Raise  the  metal  temperature  to 
.S50  degrees,  F.  See  that  the  packing 
is  not  broken  away  from  the  mouth¬ 
piece.  Put  a  half  teaspoon-full  of 
Portland  cement  in  the  mouthpiece 
packing — not  too  thick  a  packing. 
Avoid  drafts  past  the  mouthpiece. 

The  matrices  no  doubt  jump  from 
the  elevator  jaws  because  the  detent 
spring  plungers,  W-1886,  are  worn 
flat.  These  plungers  are  triangular. 
Turn  them  to  present  an  unworn  point 
or  corner  to  the  matrix  ears. 

ideal  Line  Length 

The  ideal  length  line  for  easy  reading, 
though  not  a  hard  and  fast  rule,  which 
has  been  proven  by  test,  is  one-and-one- 
half  times  the  alphabet,  or  40  characters, 
including  spaces,  which  seems  to  fairly 
extend  a  series  of  three  eye  fixations,  or 
gulps,  without  exhaustion.  Reading  is  an 
ind(M>r  diversion — not  like  following  a 
tennis  match  where  the  neck  does  most 
of  the  work.  Pau/  O.  Giesey 


GRAPHIC  NON-MELT  ROLURS 

For  serviceable,  low-cost  operation 
of  job  and  small  high-speed  presses. 
Trouble  free  operation  during  hot 
and  humid  weather. 


IDEAL  ROLLER  &  MANUFACTURING  COMPANY  c^' i.  n. 
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for  KLUGES 
$S9.50 


for  RICE  FEEDERS 
$59.50 


for  VERTICALS 
$63.50 


For  HORIZONTALS 
$66.50 


for  KELLY  B 
$66.50 


COMPARE  THESE 
LOW  PRICES 


LWted  iiMiMr  of 
DEAURSHIPS  still  available 

By 

IASY*FiO  SPRAY  CO. 

c&Wfiu 


You  can’t  get 
something 
for  nothing 

.  .  .  but  we  can  come  near  it,  con¬ 
sistent  with  quality  workmanship  and 
service. 

As  pioneers  ond  leaders  in  the  field,  catering 
exclusively  to  the  Graphic  Arts  industry,  our 
quorter  century  of  “Know  How"  qualifies  us  as 
experts  in  our  line.  .  .  . 

Your  saws  will  be  polished,  swaged,  sharpened, 
inspected  under  magnification  and  returned  the 
same  day  (postage  pr^paiti),  unconditionally 
guoronteed,  for  75c  per  sow. 

Can  you  afford  to  pass  this  up?  ?  ? 

GET  A  *‘FREE"  SAW  by  using  our 
coupon  system.  Write  for  cfetoifs. 

• 

LET’S  GET  ACQUAINTED 
through  our  sow  trimmer 
knife  specioi  for  September 
and  October  only. 

Trimmer  knives  for  the  following  saw  ma* 
chines  at  33V3%  off  list  price.  Miller,  Cost 
Cutter,  Nolan,  ATF,  BB&S,  Turner,  C&G  Morri¬ 
son,  Pioneer-Toledo,  LoClede  and  many  others. 
You  con  afford  to  stock  this  item. 

Above  mokes  (3),  $1.80 — now  $1.20 

Hommond  Glider  (3),  $4.20 — now  $2.80 
Hommond  Ben  Fronklin,  $2.50 — now  $1.67 

Oversize  bross  worm  for  Miller  pico 

gouge,  was  $2.50 — now  $2.00 

NEW  SAW  BLADES  for  cmy  moke  mochtne. 
Write  for  details  of  our  frode*ln  plan  and 
save. 

NATIONAL  SAW  SHARPENING  CO. 

31 1  E.  Mil  Street  iMliMHit  4,  M. 


answered  by 
WILUAM  E.  BECK 


All-Purpose  Piece  Will 
Solve  Many  Problems 

W  e  were  recently  confronted 
«  with  a  12”xl8"  poster  job  which 
called  for  the  use  of  curved  rules  sim¬ 
ilar  to  the  drawing  enclosed.  W e  would 
be  greatly  obliged  if  you  would  have 
any  suggestions  of  doing  this  job 
without  having  to  make  up  an  expen¬ 
sive  engraving.  W e  have  this  problem 
quite  frequently  in  various  sizes. 

J.  W.  B.,  Middlebro,  Man.,  Can. 

Making  the  engraving  is  the  only 
•  solution  to  do  the  job  letter- 
press.  However,  it  may  pay  to  satisfy 
your  customer  to  print  the  job  on 
offset  if  it  is  available  in  your  plant 
or  neighborhood  plant. 

As  we  are  accustomed  to  habit  and 
style,  and  as  you  seem  to  be  con¬ 
fronted  with  this  problem  quite  fre¬ 
quently,  the  following  is  what  1 
would  do. 

Take  your  design  and  draw  it  up 
and  then  have  a  large  engraving  made 
of  it  and  have  it  cut  into  sections  as 
1  have  indicated  on  the  suggested 
drawing.  If  you  had  all  these  pieces, 
you  could  use  this  design  to  fit  all 
your  needs  of  this  type.  For  your 
poster  of  12"xl8"  size,  you  could  use 
the  drawing  as  you  originally  wanted 
it  and  from  then  on  you  could  use 
this  design  or  parts  of  it  that  would 
be  close  enough  to  this  design  to 
satisfy  your  customer. 

These  parts  would  make  up  to  fit 
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MORRISON 

PLATE 

BEVELER 


MORRISON 
MODEL  45 
SAW  TRIMMER 

With  pistol  grip  saw- 
blade  attachment. 
Features  "Trigger 
Speed”  saw  adjust¬ 
ment. 


Puts  a  perfect, 
burr-free  shoul¬ 
der  or  bevel  on 
all  plates.  Cut¬ 
ters  work  from 
edge  of  plate, 
not  the  top.  You 
get  a  smooth 
die-straight  cut 
every  time. 
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MORRISON 
SLUG  STRIPPER 

"Proves  itself  to  the 
men  within  24  hours." 
Makes  it  easy  to  strip 
the  face  of  any  slug  or 
type  character  to  the 
exact  thickness  needed 
for  base  heights. 

Other  Morrison  equipment,  which  will 
also  be  shown,  includes:  strip  material 
cabinets,  waste  receptacles,  Universal 
saw  blades,  router  bits,  and  jigsaw- 
blades. 


125  W.  Malvinp  Straal 
Milwoukaa  12,  Wit. 


MORRISON  MODEL 
3-A  SAW  TRIMMER 


Clamps  the  work  behind 
the  gauge  for  improved 
visibility,  easier  handling, 
and  greater  accuracy.  A 
must  for  economy  and  cf 
hciency-minded  composing 
rooms. 


MORRISON  MODEL 
‘45’’  SPECIAL 


Here’s  a  low -cost  saw  trim 
mer  that  embodies  most  of 
the  features  of  the  higher 
priced  Model  "45”  a^^ 
Model  3-A.  "Behind  the 
gauge"  work  clamp  isstan 
dard.  but  conventional 
"ahead  of  the  gauge” 
clamp  supplied asoptional 
Also  available  in  a  cabinet 


During  the  GRAPHIC  ARTS 
EXPOSITION,  Chicago, 
September  1 1  to  23.  Be  sure  to 
stop  at  the  MORRISON 
BOOTH  NO.  215  International 
Amphitheater  FOR  NEW 
IDEAS  IN  COMPOSING 
ROOM  SAVINGS 


puo 


Clf 


complete 


morris 


ON 


LINE 
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Cyclone  PLATEMAKER 

Molds  mats  and 
multiple  rubber 
printing  plates  un¬ 
der  30  tons  hydrau¬ 
lic  pressure,  with 
absolute  fidelity. 

Eliminates  costly 
electros,  stereos. 

Won’t  injure  deli¬ 
cate  type.  Only  20 
minutes  to  produce 
finished  plates  for 
rotary  or  flat  bed 
presses.  Using  less 
ink  than  metal 
type.  Cyclone  rub¬ 
ber  plates  reduce  offsetting  and  give 
you  up  to  half  a  million  even  impres¬ 
sions  per  plate  without  embossing. 

Write  for  doseripfivo  circular  and  pricer 

TOM  G.  DARLING 

I  Addrattlig  Maekint  t  Eqilpatnt  Ce. 

II  E.  22r<  St.,  NSW  Tsrk  10  •  OR  4-6400 


FoundryType 

Centaur  and  other  fine  book  faces 
Send  for  Specirruns 

Mackenzie  &  Harris,  Inc 

659  Folsom  Street  •  San  Francisco 

Stocks  of  M&H  Types  are  now  carried 
in  Western  Newspaper  Union  and 
Harry  W.  Brintnall  Western  offices 


All  figures  indicated  are'  in  picas. 

a  5x8 — 6x9 — 9x12  or  12x13  poster  and 
as  long  as  you  havei  many  requests 
for  something  of  this  sort  you  would 
he  well  off  to  invest  in  sometliing  as 
I've  suggested. 

Crowding  An  Ad 

Q  Recently,  we  set  an  ad  for  a 
m  customer  and  we  felt  that  he  had 
a  pretty  good  looking  layout.  However, 
he  sent  over  a  book  of  copy  to  be  put 
in  this  limited  space  and  it  resulted 
in  a  very  congested  and  crowded,  hard 
to  read  ad.  IT  hat  would  you  suggest 
doing  in  a  case  like  this? 

T.  C.  W .,  Cleveland,  0. 

A  I  know  exactly  what  you  are  up 
a  against  in  a  case  like  this.  How¬ 
ever,  I  believe  that  you  should  cast 
up  the  copy  and  tell  him  that  he  has 
too  much  copy  and  also  tell  him  the 
largest  size  type  you  can  get  the  copy 
Continued  on  page  148 


BE  EARLY  with  FALL  IDEAS 

THE  PRINTER  WITH  IDEAS  SERVES  THE  CLIENT  BEST 

STOCK  CUTS  from  COBB  SHINN 

Request  Cutaleg  66  Nowl 

'This  sixty-four  page  size  9  x  12  plastic  bound  Cutalog 
contains  Ideas  In  art  (one  and  two  colors)  that  will 
aid  you  to  get  your  share  of  the  Fall  and  Holiday 
business. 

Orders  come  easy  for  the  Printer  with  Ideas 
Catalog  66  Is  free  write  Tedayl 

COBB  SHINN,  721  Union  St.  •  Indianapolis  25,  ind. 
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Thompson  presents.. 


A  NEW  DEAL  IN  A  NEW  DESK  for 
COMPOSING  ROOM  FOREMEN 


Here's  a  top  candidate  for  this  fall's  election  of  new  composing  room  equip¬ 
ment.  Increased  efficiency  and  convenience  for  composing  room  foremen 
ore  the  main  planks  of  this  Thompson  platform. 

If  elected,  this  foreman's  desk  will  provide  convenient  and  well-planned 
places  to  file  copy,  correspondence  and  the  generally  hard-to-find  stuff 
composing  room  foremen  are  always  seeking. 

Above  the  linoleum  covered  working  top  is  a  seven-comportment  rack  for 
copy,  outdoor  magazines,  and  old  bills.  This  well-built  hunk  of  printers' 
equipment  is  designed  to  give  the  boss  of  the  composing  room  a  convenient 
place  to  work,  rest  his  elbows,  and  keep  his  lunch. 


Inquire  about  this  and  other  Thompson 
masterpieces  at  your  nearest  printing 
equipment  dealer. 


I  GRAPHIC  ARTS , 
'  EXPOSITION  ' 


Thompson  Steel 
Foreman's  Desk 


get  better  performance 
on  paper-feeding  jobs 
with  CAST  Air  Pumps 


BETTER  PERFORAAANCE  helps  both  the 
printer  —  and  the  builder  of  printing 
equipment.  And  because  of  certain  in¬ 
herent  advantages,  CAST  Air  Pumps 
deliver  outstanding  performance  on  au¬ 
tomatic  paper-feeding  applications. 
TAKE  THIS  DUAL-CHAMBER  Model 
10X1040,  for  example.  Like  all  CAST 
Pumps,  it's  built  on  vane-type  rotary 
design.  Vanes  take  up  their  own  wear 
automatically,  insuring  full-capacity  op¬ 
eration  for  years. 

ONE  CHAMBER  SUPPLIES  “blow"  for 
separating  paper;  the  other  provides  o 
pulseless  vacuum  for  suction  fingers. 
THERE  ARE  LARGER  CAST  models,  and 
smaller  single-chamber  pumps  with 
unique  advantages.  Look  for  them  on 
more  and  more  grophic  arts  equipment. 

I  ***  **** 

BOOTH  I  Graphic  Art$ 

155  I  Show  In  Chicago 


mm 


m  aoTois  •  coMPtissois  •  vbcuhm  pumps 

mtaiuu  IKMinj  neiiiKMSI 
tm  UMHCIIMM  COtP.  t4t  IMbr  it.  IMM  IImIm.  NA. 


Heating  Metal  Nozzle 
of  Pump 

QIs  it  necessary  or  advisable  to 
m  heat  the  nozzle  of  the  metal 
pump?  My  nozzle  becomes  rough  in¬ 
side  when  heated,  and  causes  metal 
splashing  out  through  spout. 

D.  E.  L.,  Paterson,  N.  J. 

A  Heating  of  the  metal  pump  noz- 
/\m  zle  may  not  be  necessary,  since 
the  temperature  losses  may  be  com¬ 
pensated  for  by  using  higher  metal 
temperatures,  but  it  is  advisable  to 
heat  the  nozzle  of  the  metal  pump, 
especially  if  it  is  a  long  one. 

When  it  is  possible  and  convenient, 
heat  the  nozzle  with  electric  heating 
elements  wrapped  around  the  nozzle, 
and  covered  with  asbestos.  However,  a 
low  gas  flame  may  be  used  with  satis¬ 
faction.  The  value  of  heating  the  noz¬ 
zle  of  the  metal  pump  is  in  reducing 
metal  temperature  loss  in  its  travel 
from  the  pot  to  the  box.  Losses  may 
be  a  hundred  or  more  degrees  through 
long  unheated  nozzles.  This  loss  calls 
for  maintaining  higher  metal  tempera¬ 
tures  than  would  be  required  for  cast¬ 
ing  stereotype  plates. 

The  roughness  inside  the  nozzle 
occurs  when  the  gas  flame  is  too  high, 
and  especially  when  directed  in 
spotty  locations.  After  every  metal 
pour  there  is  a  small  quantity  of  the 
alloy  which  drains  back  into  the  pot. 
This  thin  film  of  alloy  passing  back 


116 


The  Graphic  Arts  Monthly — September,  1950 


A  tremendous  hit  among  paper  converters  and  paper  goods 
manufacturers,  the  new  Rollster  now  bids  to  become  the  most 
popular  small  roll  slitter-rewinder  ever  built  by  Cameron. 

- -  Pneucut  pneumatic  slitter  units,  which 

i  CamSSktnE^ttai  eliminate  the  need  for  slow,  separate  cutter 

}  - 1  adjustments;  the  labor-saving  motor- 

i  I  driven  riding  roll  lift;  and  the  solenoid 

!  operated  automatic  stop  for  measuring 

i  the  length  of  strip,  are  only  a  few  of 

I  I  the  outstanding  features  of  this  great  new 

Camachine.  You  are  invited  to  request 
complete  information. 


Stnd  for  Bulletin  1000 


CAMERON  MACHINE  COMPANY  •  61  Poplar  Street  •  Brooklyn  2,  N.  Y. 
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GUARANTEED 

Superior  Qucillty 

LEADS,  SLUCS,  RULES,  and  FURNITURE 
EIrnd  Cast,  maite  from  high  grade  Linotype 
metai. 

RULES — ALL  FACES 
2  TO  36  PT.  PERFECT  IN  OA*  I  D 
EVERY  DETAIL . ,._.Z0CLD. 

LEADS — FURNITURE 
2  AND  3  PT.  (1  TO  3  ID 

PICAi  6  PT.  SLUGS  . Z4/2CLD. 

MONO  DECORATIVE  iA.  I  D 

BORDER,  LB. . . 4UC  LD. 

Prieos  Sobjoet  to  Chango  withoat  Hotiea. 
Chock  with  order.  Imnodiato  dolivory. 
Send  for  FREE  RULE  CHART 

Precision  Cast  Foundry  Type 

at/z:^v£nu£.  1 S  ^  i . 


12  Ot.  I4A— 2Sa 

14  pt.  lOA— 20a 

15  pt.  9A— ISa 


All  lizos — SS.OO 
for  comploto  font. 


SUPERIOR  RULE 

5516  W.  Jackson  Blvd.,  Cfiicspo,  III. 


MAKE  YOUR  OWN  ENVELOPES 


with  tho 

liljpD 

INTERCHANBEABLE 

ENVELOPE 
MACHINES 


Writo  tor  com- 
plot*  Informa¬ 
tion. 


Makoi 

com- 
plotoly 
summed 
and 

nniihed  open 
tide  quality  an- 
valopet. 


A  great  variety  of  tizat  and  stylet  can  bo  made 
on  one  machine. 


MANFREDONIA  MACHINE  CO. 

12-14  BROADWAY,  LONG  ISLAND  CITY,  N.  Y 


over  a  hot  spot  burns  up  and  leaves 
a  crusty,  irregular  liard  deposit  inside 
the  nozzle.  This  action,  repeated  many 
limes,  builds  up  a  roughness  de¬ 
scribed,  and  creates  metal  turbulence, 
splashing  out  from  the  spout.  Inciden¬ 
tally,  this  hard  rougli  deposit  is  very 
difficult  to»  remove.  It  is  advisable  to 
force  a  heavy  grease  occasionally 
along  the  inside  walls  of  the  nozzle 
and  spout,  reducing  such  hazard.  Yet 
the  best  insurance  against  such  condi¬ 
tion  appears  to  be  moderate  and  even 
iieating  of  the  nozzle. 


Gummefl  Tape  for  Joining 
Flat  Mats 

Qlt  is  our  practice  to  join  to- 
•  gether  flat  mats  into  half-page 
sized  sheets  for  flat  casting.  Our  ef¬ 
forts  to  obtain  a  satisfactory  gummed 
tape  for  this  purpose  which  will  stick 
to  the  mats  has  not  been  successful. 
Kindly  give  us  your  recommendations 
for  the  proper  gummed  tape  for  this 
purpose. 

R.  M.  /.,  Wheeling,  W .  Va. 

Alt  appears  to  be  something  of  a 
•  problem  to  join  satisfactorily  a 
number  of  flat  mats  together  with 
gummed  tape  without  any  metal  run¬ 
ning  behind  the  joints.  Your  experi¬ 
ence  is  general  in  this  operation.  The 
facing  on  some  mats  increases  the 
hazard.  Inasmuch  as,  for  this  purpose, 
one  gummed  tape  is  as  good  as  another, 
we  would  recommend  that  you  pay 
particular  attention  to  heat  and  han¬ 
dling.  Experiment  with  the  amount  of 
wetness  for  the  tape  which  serves 
best.  Too  little  or  too  much  will  fail. 
Next  rub  the  gummed  tape  secure  to 
the  mats  with  pressure.  Allow  an  in¬ 
terval  of  at  least  ten  minutes  for  the 
gummed  tape  to  air-dry,  before  sub¬ 
jecting  it  to  high  scorching  tempera¬ 
tures.  Also,  avoid  rough  handling  of 
the  flat  mat  sheet  until  after  it  has 
been  scorched. 
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TIME-SAVING 

Plate  Saw 

With  Exclusive 
Automatic  Feed! 

For  Photoengravers, 
Stereotypers,  Printers . . . 

COMPLETELY  ELIMINATES  AU  squaring 
up,  guesswork  alignment,  tacking, 
scoring,  beveling,  trimming,  remov¬ 
ing  burrs,  and  use  of  wedges.  All 
edges  are  finished  smooth.  You  make 
only  four  quick,  easy,  automatic  saw 
cuts  and  the  plate  is  ready  for  the 
printer. 

Perfectly  squared,  smooth,  uni- 
fond  cut  assured  by  exclusive  Auto¬ 
matic  Feed.  Cuts  up  to  15"  of  type 
high  work  in  only  17  seconds! 

Cuts  to  Picas,  Points  and  Quarter 
Points  as  well  as  to  Inches— exactly 
as  the  printer  wants! 

Outside  Mortising  effectively  done 
to  pica  and  point  measurement. 

Equally  effeaive  on  copper,  zinc. 


or  plastic  plates,  whether  wood  or  plas¬ 
tic  mounted  or  shellcast. 

Saw  blades  hold  a  sharp  edge  for  30-40 
hours  of  continuous  operation  .  .  .  caa 
be  changed  in  just  1  minute!  New  blades 
cost  only  $1.50  each  in  lots  of  six. 

Soon  pays  for  itself  by  saving  consid¬ 
erable  expensive  time.  Occupies  only  26" 


equally  effeaive  on  copper,  zinc,  x  26"  space. 

DESIGNED  BY  MEN  WITH  23  YEARS  KNOW-HOW  IN  BUILDING  BAND  SAWS  FOR  PRINnRSI 

Write  for  complete  details  TODAY  I 


H.  B.  ROUSE  &  COMPANY 

^214  North  Wayne  Avenue,  Chicago  14,  Illinois 


HOUSE  PRODUCTS  ...The  Standard 
of  the  World  Since  1899 


AVAILABLE 
NOW 


YOU  ARE  NOW  ASEUKEO  OF  QUKK 
PftOMFr  DELIVERIES  OF  GENUINE 
SCHERER'5  COLD  TOP  ENAMEL 
AND  DEVELOPER,  BEING  MANU¬ 
FACTURED  IN  OUR  NEW  MODERN 
KIENTIFIC  USORATORY. 


OBTAINABLB  FROM 
YOUR  LOCAL  SUPPIV 
HOUSE  OR  ORDER 
DIRECT  FROM  •  •••  I 


GENERAL  PLATE  1 
MAKERS  SUPPLYCOi 

522  S.CLINTON  ST  , CHICAGO  ZIIL 
64  MARIETTA  ST.NW.ATLANTA.CA 


COLD  TOP 
ENAAAEL 


COLD  TOP 
DEVELOPER 

AND 

SCHERER'S 
ROLUP  INK 

(RE&UX  MT.  OFFICe) 


photo 

mechaiiical 

questions 


answered  by 

I.  S.  MERTLE,  F.R,P.S.,  F.P.S.A. 

The  following  is  from  the  book  “Mod¬ 
ern  Photoengraving”  and  is  reprinted 
with  permission  of  the  authors,  Louis 
Flader  and  J.  S.  Mertle,  who  also  hold 
the  copyright  on  the  hook. 

Collodion  Emulsion 

This  material  and  process  is  an 
offshoot  of  the  wet  collodion  plate, 
but  differs  from  the  latter  by  dispens¬ 
ing  with  the  silver  bath  in  favor  of 
the  collodion  mixture  itself  being 
made  sensitive  to  light.  This  is  due 
to  the  addition  of  an  alcoholic  silver 
nitrate  solution,  which  combines  with 
the  bromids  in  the  collection  to  form 
an  emulsified  mixture  of  silver  bromid, 
the  light  sensitive  salt  held  in  sus¬ 
pension  by  the  collodion. 

Collodio-bromid  emulsion  was  an¬ 
nounced  in  1864  by  the  Britishers,  B. 
J.  Sayce  and  W.  B.  Bolton,  and  al¬ 
though  it  was  widely  used  in  general 
photography  before  the  introduction 
of  gelatin  dryplates,  today  the  mate¬ 
rial  is  restricted  to  photomechanics 
and  chiefly  employed  by  photoengrav¬ 
ers.  It  is  likely  that  the  process  would 
have  been  ignored  even  in  photome¬ 
chanics  had  it  not  been  for  the  ex¬ 
periments  (1882)  of  Eugene  Albert 
and  his  commercial  introduction  of 
orthochromatic  collodion  emulsion  in 
1888. 

Plain  collodion  emulsion  is  on  a 
par  with  the  wet  collodion  plate  as  to 
sensitivity,  but  the  addition  of  color 
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Kodak  Stripping  Films  save  time 


Kodalith  and  Kodaline  Stripping 
Films  are  designed  to  give  you  excel¬ 
lent  negatives  in  the  shortest  possible 
time. 

These  fine  films  have  many  advan- 
uges  that  can  help  speed  your  output 
—they  come  to  you  packaged,  fresh, 
ready  for  instant  use.  Their  uniform 
high  quality  invites  you  to  save  time 
through  standardized  procedure  . . . 
and  still  be  sure  of  excellent  results 
from  run-of-shop  copy  day  after  day. 

The  superior  photographic  quality 
of  Kodalith  and  Kodaline  Films  also 


gives  you  improved  negatives . . .  nega¬ 
tives  with  clear,  crisp  dot  structure 
and  clean  lines  .  .  .  negatives  that 
transfer  exact  images  to  sensitized 
metal  for  true-printing  plates. 

Both  Kodalith  and  Kodaline  Films 
have  a  tough  skin  that  strips  fast  and 
lies  flat — a  feature  that  gives  you  trou¬ 
ble-free  production  of  the  most  com¬ 
plicated  mechanicals. 

For  stripping  films  that  save  your 
time  and  help  increase  your  profits, 
ask  your  Kodak  Graphic  Arts  dealer 
for  Kodalith  and  Kodaline. 


EASTMAN  KODAK  COMPANY 

Graphic  Arts  Division,  Rochester  4,  N.  Y. 

Send  a  postcard  with  your  name  and 
address  for  a  free  copy  of  this  new 
y  booklet,  "Kodalith  and  Kodaline 
\  ^  Stripping  Films,"  No.  H3-12,  to 
•\  Dept.  8,  Eastman  Kodak  Company, 

Rochester  4,  N.  Y. 


WRITE 

YOUR  OWN  TICKET... 
FOR  A  DIME! 


We’re  good,  but  don't  take  our  word 
for  it.  We  want  you  to  find  out  for 
yourself  that  we  do  the  best  job  of 
sharpening  saws,  knives,  cutters  for 
Composing  Rooms,  Stereo  Depart¬ 
ments,  Engravers  and  Electrotypers. 
Uniform  sharpening  in  swage,  shape 
and  height  gives  longer  life,  better 
service,  saves  money.  We  want  you 
to  test  the  truth  of  our  claim  in  your 
own  shop,  under  your  own  working 
conditions : 

CLIP  THIS  AD  TO  ONE  OF 
YOUR  SAWS  AND  WE’LL 
SHARPEN  IT  FREE— GIVE  YOU 
THE  USUAL  24-HOUR  SERVICE 
AND  RETURN  IT  POST  PAID. 

What  can  be  fairer  than  that?  Our 
25  years  of  experience,  our  thousands 
of  satisfied  customers,  our  uncondi¬ 
tional  guarantee  of  workmanship  and  ■ 
materials  makes  this  a  safe  proposi¬ 
tion  :  w  e  knozv  you’ll  like  our  work. 

Remember;  You’re  under  no  obliga¬ 
tion  w  hen  you  give  this  offer  a  trial ; 
clip  this  ad  to  a  saw,  mail  it  to  us 
(it’ll  cost  you  a  dime  or  so  for  postage, 
we  pay  the  postage  back)  and  you  can 
be  the  judge. 

AUTOMATIC 
SAW  SHARPENING 

CO.,  INC. 

735  E.  OHIO  ST. 
INDIANAPOLIS  2,  IND. 


sensitizers  markedly  increases  the  sen¬ 
sitivity  of  the  material  and  permits 
it  to  be  used  for  color  reproduction, 
particularly  by  direct  halftone  pro¬ 
cedure.  While  emulsion  is  used  to 
some  extent  for  monochrome  line  and 
halftone  negatives,  its  main  sphere  is 
in  colorw6rk.  where  it  competes  with 
dryplates  of  the  process  type.  Com¬ 
pared  to  this  type  of  negative  mate¬ 
rial,  collodion  emulsion  possesses  the 
•tdvantage  of  easy  manipulation  of 
images,  in  which  it  is  akin  to  its  rela¬ 
tive — the  wet  collodion  plate.  Nega¬ 
tives  made  with  emulsion  can  be  read¬ 
ily  stripped,  hut  this  property  has 
been  somewhat  offset  by  recent  intro¬ 
duction  of  panchromatic  stripfilm.  A 
distinctive  characteristic  of  collodion 
emulsion  is  that  it  can  be  rendered 
sensitive  to  any  particular  region  of 
the  spectrum;  in  fact,  it  is  sold  with 
separate  sensitizers  for  each  of  the 
plates  required  for  a  set  of  separation 
negatives. 

Because  of  individual  sensitization 
of  each  plate  to  a  narrow  spectral  re¬ 
gion  and  because  of  the  high  panchro- 
maticity  of  the  “black”  plate,  color 
filters  for  collodion  emulsion  are  not 
as  dark  (dense)  as  those  used  with 
color  sensitive  gelatin  dryplates.  This 
permits  a  reduction  in  exposure  time 
for  separation  negatives  made  through 
the  halftone  screen,  but  against  this 
factor  should  be  mentioned  the  fact 
that  process  dryplates  for  color  repro¬ 
duction  generally  are  more  sensitive 
than  collodion  emulsion  surfaces. 

In  company  with  the  wet  collodion 
process,  collodion  emulsion  permits 
the  plates  to  be  prepared  on  tbe  prem¬ 
ises  at  the  time  of  use,  and  it  permits 
the  plates  to  be  sensitized  according 
to  the  requirements  of  the  particular 
original.  This  is  of  some  advantage 
in  color  contrast  photography. 

Collodion  emulsion  is  the  preferred 
negative  material  of  many  experienced 
halftone  color  photographers,  but  the 
increasing  improvement  of  dryplates 
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cnemco 


.DAflKSOOM  {QUIPMENT 
^DEVELOPING  EOUJPMENT 
PRINTING  EOLilPMENT 
ETCHING  EQUIPMENT 


STRIPPING  EQUIPMENT 
SENSITIZING  EOUIPMEN 
TOOLS  AND  SUPPLIES 
CARBON  TISSUE 


PHOTO  MFCHANlCAi 

EQUIPMENT 

ANO 

SUPPLIiS 


CHEMCO  CONTROLLED  TEMPERATURE  DARKROOM  SINK 


It  moktt  no  difforonct  whothor  it's  summer  or  winter!  It  mokes 
M  difference  whether  it's  hot  or  cold  outside  or  in  the  darkroom, 
h  mokes  no  difference  whether  your  incoming  water  supply  is 


A  Akk  of  a  switch  or>d  this  Chemco  unit  is  in  operotion.  Set  the 
did  to  the  temperature  desired  . . .  ond  thot's  exoct/y  the  water 
tsmperotufe  (plus  or  minus  F)  you'll  get  fasti 

The  Chemco  Controlled  Temperoture  Darkroom  Sink  (Model 
910)  offers  much  more  thon  urtequolled  control: 


iCONOMY  CMKiterllew  H*et  Ciiclton9*r,  wiine  ' 
woter,  rediKM  ceeline  ond  Kooting  l 
to  keWt 


IFFICIINCY  Coot*  40  gollont  pt  howr  from  to  00*e 
ond  H*ot«  40  gollon*  p«f  hour  from  40°F 
to  7S*F. 


CONVINIiNCE  S'mrl  lots  kwp  »ink  wottr  in  centtont  mo* 
Hon  to  provoni  itrotificotien  .  .  .  tinglo  diol 
control  of  hootor-coolf  unit  provcntt  tiniwl- 
tenoows  oporotion  .  .  .  ompic  storogo  cpoco 
. . .  ron»ovobto  contor  woth  troy  hot  wporoto 


lONG  UFC  Intifoty  corrosion-proof  wilti  Stoinloss  Stool 
working  swrfocos.  tplesKboord  ond  troys. 
(Stoinloss  stool  procossing  troys  oro  oatro.) 
Cobin ot  Is  oluminwHi  ond  otwminwm  covorod 


Ckomco  Contrellod  Tomporotwro  Oorkroom  Sink  Medol  Oil 
is  idonticol  to  Modol  910,  bwt  witKowt  fh#  hootor-coolor  onit. 
Instcod.  it  is  oqwippod  with  prosswro  oqwoliiod  thormostotic 
miaing  volwo.  ond  is  for  ws#  whoro  cool  (eS’f  or  loss)  wotoc 
is  ovoiloblo  tho  yoor  round. 


GRAPHIC  ARTS: 
'  EXPOSITION  * 


cnemco 


PHOTOPRODUCTS  COMPANY,  INC. 

FACTORY  AND  GfNFRAl  OfE1CF<«  GLEN  COVE  N  Y 
Ch.cnqo  Oi-lro.l  N.  wv  Boston  Atlunlu  Du'tds 


INTRODUCING  THE 


Take 
proof  or 
drawing, 

lay  Margin 
Master  on 
and  adjust, 


when  margins 
look  right 
draw  line  arounj 

and 

there's  your 
position! 


Quickest,  neatest  and  most  accurate  way  to  show 
margins  on  proofs.  Half  pica  scales  olong  edges 
for  accuracy.  Made  of  .030  pressboard  in  sizes: 
S’/sxll;  7%x10y>;  S’/ixS’/s;  for  No.  10,  No.  6% 
and  exec,  envelopes;  gov't  postal;  business  cord; 
and  miniature  letterhead  for  thumb-nails. 

Complete  set  of  9,  $3.75,  postpaid. 


REYNOLDS  COMPANY 

130  E.  SPRING  ST.  COLUMBUS  15.  OHIO 


and  introduction  of  color  sensitized 
stripfilm  is  narrowing  its  scope  and 
popularity.  One  of  the  reasons  for  this 
situation  is  that  dryplates  are  easier 
to  use.  Successful  employment  of  col¬ 
lodion  emulsion  demands  training  and 
skill  on  the  part  of  the  photographer 
in  proper*  preparation  of  the  plates; 
furthermore,  the  emulsion  process  in¬ 
volves  painstaking  care  and  cleanli¬ 
ness,  together  with  good  ventilation 
of  darkrooms — it  definitely  is  not  a 
process  for  a  slovenly  operator! 

( Continued  in  October  issue  1 

Unusual  Invitations 
Sent  by  Photoengravers 

American  Photoengravers  Association, 
in  its  usual  manner,  did  an  outstanding 
job  of  calling  attention  to  its  54th  annual 
convention  and  exhibition  to  be  held  at 
Chalfonte-Haddon  Hall,  Atlantic  City, 
N.  J.,  October  9-11. 

It  first  mailed  to  a  select  list  “A  Special 
Invitation”  in  the  form  of  a  recording. 

It  followed  this  up  with  a  very  attrac¬ 
tive  large  size  printed  invitation,  which 
in  turn,  for  six  weeks  thereafter,  was 
followed  up  with  equally  attractive  fold¬ 
ers,  each  emphasizing  one  feature  of  the 
convention  and  the  convention  location. 

A  rather  unusual  technique  was  em¬ 
ployed  in  both  the  art  and  platemaking 
of  the  printed  pieces.  The  illustrations 
were  in  tempera  water  colors,  painted  in 
coral-red,  aqua  blue,  and  black.  The 
colors  were  separated  photographically 
and  reproduced  as  line  etchings.  All  pho¬ 
toengravings  were  made  by  Oakland  Na¬ 
tional  Engraving  and  Gravure  Company, 
Oakland,  Calif. 

Centaur  and  Arrighi  Italic,  hand-set 
foundry  type  was  used.  The  pieces  were 
printed  letterpress  in  three  colors  in  dull- 
set  inks.  The  paper  for  the  invitations 
was  Strathmore  Beau  Brilliant,  and  for 
the  folders,  Strathmore  Text. 

The  pieces  were  designed  by  R.  W. 
Washbish,  illustrated  by  Paul  Forster,  and 
letterpress  printed  by  Taylor  (t  Taylor, 
all  of  San  Francisco. 
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Made 


QUICK  anchorage  for  engravings  .  .  .  strips 
of  double-coated  “Scotch**  Pressure-Sensi¬ 
tive  Tape  No.  400  are  placed  on  base  block. 
Liner  is  peeled  off  easily,  presents  a  firm  ad¬ 
hesive  surface  on  both  sides  which  securely 
holds  cut  in  place.  Tape  bonds  well  in  metal- 
to-metal  or  metal-to- wood  applications. 


QUICK  FACTS 
on  "SCOTCH”  Pr»s$vn~S«ntitiye 
Top*  No.  400 

•  FAST — ramiy  lo  apply,  ‘'Two.sidad” 
odhatly*  noa,!*  n«  moittening,  no 
activoHng. 

0  ECONOMICAL— Quickly  appKad— 
cava*  labor  Hmo. 

4  SAFE — no  damagorl  plalat  from  nailt 
<  or  bommer  blawt. 


SECURE  engraving  by  pressing  and  taping 
cut  into  place  over  “Scotch**  Pressure-^nsi- 
tive  Tape  No.  400.  Block  may  be  trimmed 
in  regular  manner.  Method  eliminates 
cracking  and  low  spots  caused  by  tight 
nailing,  permits  flush  mounting — metal 
anchors  are  no  longer  needed. 


Scotch 


Pressure-Sensitive  Tape^ 
No.  400 


U.S.A.  by  MINNESOTA  MINING  A  MFG.  CO.,  St.  Paul  6,  Minn.,  also  makers  of  other 


Many  present  owners  of 
PMC  Sterling  Toggle  Hook 
and  Bose  systems  ore  find¬ 
ing  it  profitable  to  own  an 
extra  PMC  Sterling  Base 
for  each  press. 

HERE’S  WHY: 

No  idle  press  time  be« 
tween  runs  .  .  .  your  wait¬ 
ing  forms  can  be  locked 
up  and  ready  to  roll  when 
the  press  is  available. 


Press  time  is  worth  money 
.  .  .  you  can  save  more 
than  the  price  of  an  extra 
base  by  keeping  your 
press  rolling. 


PRINTING  MACHINERY  COMPANY 
436  Commercial  Sq. -Cincinnati  2,0. 
23  East  26lh  Street  •  New  York  10,  N.  Y. 


answered  by 
O.  VERLAY 


Proper  Paper  for  Halftone 

QW'e  are  submitting  engravers 
•  proof  of  halftone  and  our  printed 
copy.  Just  what  should  we  have  done 
to  get  better  results?  This  fob  was  I 
printed  on  a  10x15  C  &  P  press  with 
three  rollers  and  one  rider,  with  ordi-  i 
nary  book  ink  and  without  any  cutout 
makeready  or  cut.  Are  we  partially 
right  in  assuming  the  stock  should 
have  had  a  smoother  surface,  that  a 
better  ink  should  have  been  used  and 
that  a  careful  cut  makeready  should 
have  been  used?  Please  suggest  a 
halftone  ink  with  a  minimum  of  off¬ 
setting.  (We  had  considerable  trouble 
with  offset.)  If' hat  are  the  steps  neces¬ 
sary  to  prepare  cutout  makeready?  We 
do  very  little  of  this  work. 

I.K.R.,  Milwaukee,  Wise. 

A  You,  of  course,  have  committed 
e  the  error  that  is  gradually  being 
eradicated  and  which  would  eliminate 
many  of  the  troubles  which  many  of 
your  smaller  printers  encounter  par¬ 
ticularly  when  ordering  halftones. 

It  is  always  troublesome  where  an 
engraver  pulls  a  proof  on  a  very  high¬ 
ly  coated  paper  and  then  you  attempt 
to  print  it  on  a  stock  that  doesn't  have 
quite  the  finish. 

The  general  practice  is  that  when 
you  are  ordering  a  halftone  to  give 
the  engraver  a  few  sheets  of  the  stock 
on  which  the  job  is  to  be  ultimately 
printed  and  he  will  make  the  halftone 
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I  D  S  Units  are  manufactured  under 
U.  S.  Pat.  Not.  2,496.194  and  2.339,899. 


IDS 

THE  OFFSET  SPRAY 

WITH  THE 

LIFETIME  GUARANTEE 


wa  multi-color,  solids,  process, 

gloss,  varnish;  on  boxboard,  Kromekote,  foil,  acetate, 
metallics,  specialties;  litho  or  letterpress.  IDS  delivers 
perfect  printed  sheets — clean,  dry,  offset-free  and  pile- 
high.  Developed  by  dry  spray  specialists;  experts  who 
have  spent  years  of  research  and  experimentation  in 
solving  offset  problems  and  perfecting  the  IDS  Dry 
Spray. 

I  D  S  is  in  use  all  over  the  world — on  every  typo  of 
press  and  delivery — both  litho  and  letterpress — success¬ 
fully  eliminating  offset  from  every  kind  of  printing. 

No  more  waste  due  to  offset — I  D  S  Units  let  your 
presses  roll  without  stoppage  or  spoilage — while  proflts 
roll  in! 

These  are  not  idle  boasts — they  are  facts,  backed  np 
by  actual  performance  and  testimonials  from  a  host  of 
enthusiastic  users  of  I  D  S. 


Exclusive  I  D  S  Advantages 

IMITATED  BUT  NEVER  EQUALLED 

Hr  NO  FOB  OR  MIST.  I  0  S  sppllet  dry  yonder  ssder  low  yrtt- 
sure  on  the  tbool  only — not  on  the  yroM  or  tho  ylont. 

■k  ENQINEEREO  tor  every  tyyo  of  delivery.  Inttollod  BETWEEN 
CHAINS  on  ehoin  tyro  delivery. 

it  SPECIAL  DESIQN  S-Jot  low  yrostnro  non-clot  noiilot. 
it  VISIBLE  POWDER  SUPPLT  TANKS. 

it  WON’T  CHANGE  COLOR  or  Instor  of  lnk|  or  oHoct  the  finltb 
of  tho  printed  job. 

it  USES  NO  FLOOR  SPACE.  One  vilvo  control.  Tho  oompoet 
I  0  S  unit  it  mounted  diroetly  on  tho  prou. 

it  INSTALLED  WITH  OR  WITHOUT  onttido  eomprotsor. 

it  NO  MAINTENANCE.  Over  tho  yoors,  of  tho  thoioondo  of  I  ■  S 
unitt  in  use,  lots  thon  2%  hove  rotnirod  milntonanoo. 

it  EXPENSE-FREE  OPERATION— Uneonditlonolly  tMfiolMd. 


t  GRAPHIC  ARTS  ; 
I  EXPOSITION  ' 


SEE  US  AT 
BOOTH  153 


WRITE  OR  WIRE  TODAY — AUTHORIZED  DISTRIBUTORS: 


INTERNATIONAL  DRY  SPRAY  CORP. 
13  E.  19th  St.,  New  York  3,  N.  Y. 
GRAPHIC  SPECIALTY  COMPANY 
60  West  Superior  St.,  Chicago  10,  III. 
CRAFT  PRINT  SPECIALTIES 
Rm.  1311  Widener  Bldg.,  Phila.  7.  Pa. 


NEW  ENGLAND  "IDS"  DISTRIBUTORS 

61  Allyn  St.,  Hartford,  Conn. 

GEORGE  R.  KELLER,  INC. 

210  G  Street  N.W.,  Wash.,  D.C. 

STONE  PRINTING  EQUIPMENT  ITD. 

66  Fraser  Ave.,  Toronto  I,  Canada 


Entirely  New! 

PREFERRED  BANDLESS 

PERFORATOR  and  Job  Cylindart 


PERFORATES  #  SLITS  •  SCORES 

Installed  in  tt  Minutes 


MODEL  V-l  FOR  ALL  MIEHLE  VERTICALS 


MODEL  C.2  FOR  AU  MAKES  OF  CYLINDER 
AND  JOB  CYLINDER  PRESSES 
(patent  applied  for) 


Th*  amazing  ^'Preferred'*  attachment  was 
invented  by  a  pressman  for  the  pressman.  No 
steel  bands  of  any  kind  are  used  around  the 
cylinder.  It  perforates,  slits  or  scores  directly 
on  the  packing  . . .  from  onion  skin  to  lightweight 
card,  fecial  blades  available  to  meet  other 
requirements.  Does  not  harm  makeready  or 
press  packing.  Y««,  il  will  parferafe,  slit  or 
scoro  clot#  fo  or  ovon  through  printed  oroot. 

II  DAY  FREE  TRIAL  OFFER 

You  don't  have  to  take  anyone's  word  for  it. 
See  the  "Preferred"  . , ,  test  It . . .  try  it  in  your 
own  plant  •  •  •  on  your  own  presses  and  under 
your  own  working  conditions. 

NO  OBLIGATION.  Satisfaction  Gnarantacd. 

ACT  NOW  for  further  eye-opening,  convincing 
proof  on  how  you  can  save  hundreds  of  dollars 
and  increase  production  up  to  500%.  Drop  a 
postal  right  now  for  free  descriptive  literature 
and  more  about  the  10  day  free  trial  offer. 
Mfd.  and  told  oxclutlvely  by 

PREFERRED  PRESSROOM  PRODUCTS  CO. 

BOX  944  LYNN,  MASS. 


to  conform  to  that  particular  type  of 
stock. 

In  your  case,  the  screen  is  not 
proper  for  the  index  Bristol  that  you 
are  running  and  naturally  you  could 
not  get  the  detail  or  the  effect  that  is 
indicated  on  the  engravers  proof  on 
high  gloss  proofing  paper.  This  may 
seem  to  be  a  little  far  fetched  but  it  is 
one  of  the  rules  and  you  can’t  expect 
a  halftone  designed  for  high  gloss  pa¬ 
per  to  print  on  a  coarser  subject. 

As  regards  offsetting,  you  are  bound 
to  encounter  this  when  running  half¬ 
tones  on  a  platen  press  and  this  is  not 
the  fault  of  the  inks.  There  are  cer¬ 
tain  components  to  the  inks  to  give 
it  life  and  it  is  for  this  reason  that 
offset  guns  are  in  use  for  this  type  of 
printing.  I  know  full  well  that  it  is 
not  practical,  of  course,  to  have  an  off¬ 
set  gun  on  a  small  hand  fed  platen 
press,  but  then  you  must  resort  to  slip¬ 
sheeting,  thereby  protecting  yourself 
from  offset. 

Wrinkle  in  Sheet 

Q  Enclosing  a  sample  of  a  rule 
«  form  printed  on  automatic  cylin¬ 
der  press  with  a  wood  mounted  zinc 
etching.  You  will  note  that  in  the 
lower  right-hand  corner  of  the  cross 
rules  we  have  developed  a  wrinkle  in 
the  sheet.  You  will  note  that  this  sheet 
is  approximately  llVixllV^  and  is  to 
be  a  loose-leaf  form  and  we  have  run 
the  job  head  down. 

B.  K.,  Dover,  Ohio 
A  After  an  inspection  of  the  speci- 
/\m  men  and  the  difficulty  that  you 
had  with  it,  it  is  quite  apparent  that 
you  haven’t  done  very  much  to  work 
your  way  out  of  your  problems. 

You  state  that  the  subject  is  a  zinc 
and  undoubtedly  mounted  on  wood. 
Have  you  checked  this  for  height — 
that  it  does  not  exceed  .918”  in  height 
or  type  high? 

The  makeready  on  it,  of  course,  is 
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PROVEN  PROFIT  PRODOCER 

SAVES  Time  and  Labor  —  earns  EX¬ 
TRA  PROFITS.  Smooth  operation  fur- 
thcr  Assured  by  new  exclusive  feAtures. 

GRAPHIC  ARTS  EXHIBIT 

EXPOSITION  booth 

214 

Hundreds  of  plants  throughout  the 
country  are  enthusiastic  users 
of  &  ^OicC 

EXTENSION  DELIVERIES. 

Write  today  for  full  particulars. 

f  THE  RATHBUN  &  BIRD  COMPANY,  INcTl 

L'  Ahin  A/titMMC/trTMDCPC  .  COMK/HCn  IPOS  c 


DESIGNERS  AND  MANUFACTURERS  •  FOUNDED  1898 
DEPT.  G  379  WEST  BROADWAY  NEW  YORK  12,  N.  Y. 


Order  from  your  dealer  or  write  us  for  the  facts  on  Phenoid. 
CHALMERS  CHEMICAL  CO.,  123  Chestnut  St.,  Newark  5,  N.  J. 


LET  J> 


HENOID 


DO  THE  JOB! 


Forget  about  hard  rubbing  or  scrubbing  when 
cleaning  cuts,  type,  or  press  parts.  Just  apply  a 
little  PHENOID,  and  whisk  off  the  thickest, 
hardest-caked  inks  in  a  jiffy.  You’ll  find  noth¬ 
ing  easier  to  use  or  more  effective  than 
PHENOID.  It  won’t  harm  wood,  metal,  fabric, 
or  your  hands. 
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ACME  [lu  Heaters 

For  HIEHLE  VERTICALS  and  the  H-29 

Get  rid  of  stoticl  Offsetl  Slip-sheetingl 
.  .  .  Let  your  ink  set  and  dry  quickly  for 
backing  up  without  waiting.  .  .  .  Hove 
even  piling  without  hand  jogging.  .  .  . 
All  this  and  other  advantages  are  possible 
with  an  ACMEI 

Plenty  of  Heat  for  all  Press  Speeds! 

Oas  pipe  inits  and  nakashlft  liaatars  waste 
faal  aad  east  aanay.  ACME’S  pay  for  thaw- 
aalvail  Easily  lastallad.  No  drilliat  aaeassary. 

Send  serial  number  and  we'll 
send  complete  details 

JACK  BEALL  VERTICAL  SERVICE 

641  S.  Dearborn  Street 


practically  nil  and  would  be  deter* 
mined  just  a  squeeze-up  job,  which 
would  indicate  improper  packing  and 
other  factors  which  would  tend  to  give 
you  a  wrinkle  on  cross  rules. 

Regardless  of  this,  the  subject  is 
practically  square  and  inasmuch  as  it 
is  a  moupted  plate,  why  didn’t  you  use 
some  good  sense  and  turn  it  around 
so  that  the  rules  would  run  around  the 
cylinder  instead  of  across  the  cylinder, 
which  would  make  it  practically  im¬ 
possible  to  give  you  a  wrinkle  effect. 

In  many  of  these  cases,  if  you  would 
check  your  material  before  it  goes  to 
the  press,  properly  pack  your  press 
and  properly  makeready,  you  would 
not  encounter  the  difficulties  that  you 
have  on  this  specimen.  However, 
should  difficulties  appear,  why  not  try 
and  plough  around  the  rock  instead  of 
through  it? 


WE  9-7407  Chicago  5,  III. 


BETTER  MADE  for 
BETTER  PRESSWORK 


AMERICAN  ROLLER  COMPANY 
1342  N.  HALSTED  ST.,  CHICAGO  22,  ILL. 
225  N.  Naw  Jersey,  Indianapolis  4,  Ind. 


Colors 

WHITE,  gold  or  black  will  serve  as 
an  effective  edging  to  any  color.  A 
white  ground  has  a  tendency  to  make 
colors  upon  it  appear  darker,  while  a 
black  ground  usually  has  a  contrary  effect. 
In  the  association  of  two  lines  of  one 
color,  the  effect  will  be  to  illumine  the 
lighter  shade  and  darken  the  other.  The 
fact  that  incongruous  colors  are  frequendy 
combined  in  nature  is  no  guarantee  that 
they  may  be  similarly  applied  In  art. 

— John  /.  Fisher 


KIESS  &  GERLACH 

Seal  Embossing  Presses 
Fully  Automatic  for 
1-2-3  COLORS 

Prompt  Delivery 

for  Information  and  Prites,  Write 

PARSONS  &  WHITTEMORE,  INC. 

GRAPHIC  MACHINERY  DIV. 

10  EAST  40th  ST.  NEW  YORK  16,  N.  Y. 
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SULLIVAN 

D  RY-SPR  AY 


AT  T  AST 

AUTOMATIC 

CONTROL  and  UNIFORMITY 

of  SPRAY 

On  Every  Printed  Sheet 

EXCLUSIVE 

WITH-SULLIVAN 


44  Branches  to  serve 


YOU 


SULLIVAN 


uo\ 


WKITK 

DIHKCT 


253  W'KST  15TH  STKLLT 


ACCURACY 

Thanks  to  UJClICR 
engineering  skill 

It  takes  precision  engineering — 
Wetter  engineering — to  design  a 
machine  that  will  print  each  num* 
her  in  an  ever-changing  series 
perfectly!  Easy-to-install  skipping 
and  repeat  action  wheels  enable 
Wetter  numbering  machines  to 
print  in  any  order  you  wish  — 
backwards  or  forwards,  odd  num¬ 
bers,  even  numbers,  or  multiples 
.  .  .  duplicates,  triplicates,  quad¬ 
ruplicates,  etc.  ...  10,  20,  50,  or 
100  impressions  before  changing 
to  the  next  number  .  .  .  consecu¬ 
tively  to  50  or  100  and  then  repeat. 

A  completely  equipped  and  staffed 
Wetter  Engineering  Department  is 
ready  to  give  you  the  right  answers 
to  your  numbering  problem.  Write 
for  further  information. 

Number  it  better 
jUj-—  with  a  Wetter 
wCIICR  NUMBERING  MACHINE  CO. 

ftTUtmC  fMNM  4  iOOM  tnUT  •  MNtKlVN  «,■.¥. 

MS*  mr  Att  MAtCAS  AND  MAlfCMCS  OT  A. 7.  Wm  NfC. 


IftcicAiHe 


answered  by 

WaUAM  HERMAN  UCHTER 


Skip  Ten  Backward 

Q  Could  you  give  us  a  little  in- 
m  formation  regarding  skip  ten 
wheels?  Can  a  set  of  skip  ten  wheels 
which  we  have  heretofore  used  in  for¬ 
ward  machines  be  used  in  backward 
machines?  W e  know  that  skip  wheels 
are  engraved  differently  in  both  the 
forward  and  backward  wheels  of  each 
set,  and  we  are  under  the  impression 
that  the  one  set  of  skip  tens  can  be 
used  on  either  the  forward  or  back¬ 
ward  machines.  Is  this  so?  Please  ex¬ 
plain.  /_  Kansas  City,  Kan. 

A  You  are  right.  They  can  be  used 
/»•  on  either  the  forward  or  the 
backward  machines  because  each  unit 
wheel  on  the  skip  tens  wheels  is 
either  ensrraved  with  only  one  digit 
with  an  enlarged  deep  slot  so  that  the 
actuating  pawl  passes  up  the  unit 
wheel  and  engages  the  ratchet  of  the 
tens  wheel,  or  is  made  with  a  repeti¬ 
tious  engraving  on  ei-ch  wheel  of  only 
one  digit.  For  example,  one  wheel 
would  be  engraved  with  the  figure  1 
all  around  the  wheel,  and  the  next 
wheel  of  this  series  would  have  the 
figure  2  engraved  all  around  the 
wheel,  etc.,  for  the  remainder  of  the 
series.  In  this  case,  the  unit  wheel  and 
tens  wheels  would  turn  with  each  im¬ 
pression  and  on  so  doing  the  actuating 
pawl  would  turn  two  wheels.  Since 
both  tvpes  of  wheels  in  this  series 
perform  with  the  same  ultimate  re- 
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TfILLY'TfIB 

ACCURATE  AUTOMATIC  SHEET  COUNTER  &  MARKER 

REDUCE 
YOUR  COSTS 

Eliminate  high-cost 
time-consuming^ 
inaccurate 

HAND-COUNTING 


$197 

COMPLETE 
A.C  OPERATION 
D.C.  PRICES  ON  APPLICATION 

Prices  slightly  higher 
west  of  the  Rockies 


There’s  never  a  question  of  accuracy 
when  Tally-Tab  is  on  the  Job.  No  need  for 
re-runs  to  make  up  shortages. 

The  Tally-Tab  counts  printed  sheets  au¬ 
tomatically  as  they  come  oft  the  press, 
eliminating  completely  the  cost  of  old-fash¬ 
ioned  h£md-countlng  or  stabbing.  It  inserts 
a  tab  every  50.  100,  or  500  sheets,  or  it  can 
be  set  to  tab  any  special  number  desired. 
The  inserted  tabs  become  a  visible  means 
of  instantly  counting  the  sheets  on  the  skid 
before  delivery  to  bindery  or  for  other  op¬ 
erations. 

The  Tally-Tab  is  a  compact  unit  and  can 
be  moved  from  press  to  press,  and  fits  any 
size  press — letterpress  or  offset. 

In  use  in  plants  all  over  the  U.  S. 

See  for  yourself  how  the  Tally-Tab  can 
save  you  time  and  money.  Call  or  write 
today  for  a  free  demonstration. 


EXHIBITOR 


GRAPHIC  ARTS 
EXPOSITION 


CHICAGO  SEPTEMBER  11-2319S0 


SEE  US  AT  BOOTH  303 
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^^Watchdog 

of 


Production 
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OH  WEU-KNOWN  FBESSES 


.  .  .  last  lOT 
rears.  Truly. 
"Watchdogs  of 
Production.” 

The  Knoh  reset 
model  DR  (Illustrated) 
for  Chandler  &  Price  and 

Kluge  presses,  is  quick¬ 

ly  set  bade  to  zoo  . 
Don-reset  model  D  . 

model  AB  (or  other 

presses,  folding  ma- 

diines,  shears,  sheeting 
machines,  proof  presses, 
etc. 


F.  B.  REDINGTON  CO. 

no  SOUTH  SANGAMON  ST. 
CHICAGO  7,  ILL 


suits,  and  since  the  unit  wheel  of  a 
skip  ten  is  either  stationary  or  moves 
with  the  same  digit  each  time,  they 
could  be  used  in  both  the  forward  or 
backward  machines. 

Cipher  ^'rouble 

Q  Please  advise  as  to  the  best  way 
•  to  loosen  up  ciphers  that  are 
stuck  in  wheels  and  won't  move  up  or 
down.  It  seems  that  all  of  our  number¬ 
ing  machines  are  this  way.  When  we 
have  to  start  with  number  1  and  de¬ 
press  the  ciphers,  we  have  an  awful 
time.  The  ciphers  not  only  require  a 
lot  of  pressure  for  depressing  but  the 
figures  on  the  wheels  seem  to  zigzag 
on  alignment.  What  causes  this  and 
how  can  this  be  prevented  from  oc¬ 
curring  again? 

H.  H.  P.,  Houston,  Texas 
A  All  of  your  trouble  originates 
#is  from  lack  of  proper  care  of  the 
machines.  When  ciphers  don’t  depress 
with  ease,  and  when  the  figure  align¬ 
ment  is  bad,  it  all  sums  up  to  foreign 
substances  lodging  in  and  around  the 
ciphers  proper  and  in  the  shafts.  The 
tails  of  the  ciphers,  when  ready  to 
be  depressed,  must  fit  into  the  shaft 
opening,  and  if  there  should  be  any 
dried  ink  or  any  other  matter  present, 
the  ciphers  will  lower  only  a  little 
way  and  get  stuck.  The  reason  that 
numbering  machines  get  into  such  a 
state  is  that  they  are  not  scrubbed 
after  each  press  run.  If  you  will  not 
allow  the  first  layer  of  ink  to  harden 
and  remain  in  the  vital  parts  of  the 
machine,  there  won’t  be  an  accumu¬ 
lation.  Disassemble  all  parts  of  the 
machines  and  pick  out  and  clean 
thoroughly  the  wheels,  ciphers  and 
shaft  openings.  The  trouble  will  not 
occur  again  if  you  follow  the  advice 
given. 

Send  in  your  Numbering  Machine 
questions  to  GAM  for  answer. 
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RICHARPS 


i  ROUTERS 


We  build  a  complete  line — Flat 
Plate,  Curved  Plote,  Tubular,  and 
Combination  Flat  and  Curved 
Plate.  Model  illustrated  is  our 
new  Deluxe  Radial  Arm  unit  for 
daily  newspapers  and  Photoen¬ 
graving  Plants — years  ahead  in 
design  and  performance — ^Write 
for  full  details  on  a  Router  to 
suit  your  requirements. 

MODERN 

*  EQUIPMENT  SINCE 


(CLtromallc  SAWS^ 


llluitraling  our  new  Steraolypers,  Elec- 
trotypers  end  Photo  Engravers  Sow-Trim¬ 
mer  with  precision  micrometer  gauges, 
built  in  woste  materiel  carl,  patented  in¬ 
stant  change  from  saw  to  saw-trim,  pre¬ 
cision  built  for  years  of  service.  We  oiso 
buiid  other  models  of  Composing  Room 
Saws — Rolling  Table  Saws,  complete  Uni¬ 
versal  Machines.  Write  for  details. 


Dealers  In  oil  principal  cities. 

J.  A.  RICHARDS  CO 

KALAMAZOO  60F,  MICH. 
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Break  a  Distributor  Box  Bar? 

Linecasting  machine  operators,  es¬ 
pecially  beginners,  occasionally  let  the 
controlling  lever  out  too  rapidly  when 
starting  the  machine  after  it  has  been 
stopped  with  the  second  elevator  about 
to  seat  on  the  up  stroke.  Such  care¬ 
lessness  frequently  results  in  a  broken 
distributor  box  bar  lower  rail  by  con¬ 
tact  of  the  second  elevator  with  the 
box  bar;  and  sometimes  the  second 
elevator  bar  is  damaged. 

To  forestall  this  costly  damage  to 
the  machine  simple  grasp  the  second 
elevator  head  and  pull  it  down  part 
way.  This  does  not  mean,  however, 
that  it  is  then  permissible  to  pull  out 
the  controlling  lever  with  a  jerk.  It 
simply  reduces  the  likelihood  of  an 
accident. 

E.  B.  Harding 
Brookings,  S.  D. 

Linotype  Aids 

Herewith  are  presented  a  few  aids 
for  the  Linotype  operator  which  may 


be  helpful  to  others  as  they  have  been 
to  me. 

( 1 )  For  machines  not  equipped  with 
l.h.  vise  jaw  detent  pin  for  casting 
blank  slugs  with  closed  jaws,  a  clip 


can  be  made  with  a  short  strip  of  Vj 
in.  width  packing  case  band.  It  is 
bent  to  hook  on  the  first  elevator  jaw 
back  guard  and  over  the  top  of  the 
l.h.  vise  jaw  holding  the  jaws  tightly 
closed  and  releasing  the  pot  pump 
stop  lever. 

(2)  To  protect  the  mouthpiece  from 


moKoiTiomir  euAHAimu 


SAVI  TIMI  •  MONIT 
■  lADT-CUT,  tCOIID  TOr 
SHIITI 

SIZIt  fOI  All 
HIOM  SSIID  SIISSIS 


ir£/re  . . .  .•.•m. 

STATI  Ptiff  tNllf  ItZf  WANTIt 


RiEGEL  PRPER  [ORP 


941  Av*a«« 
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NOTiCt 


===■  Brave  fellow —  he  struggles 

to  put  up  display  material 
with  glue,  tape,  paste  or  other 
stickum.  He  goes  all  out — 
against  odds —  to  push  that  ad¬ 
vertiser’s  product!  But  alas  .  .  . 
his  work  results  in  smeared, 
crooked  signs,  posters  and  charts! 


SAM  metal  strip  finishing  of 
posters  and  similar  display  ma¬ 
terials  pays  off  two  wavs.  First 
— metal  stripped  displays  last 
longer  and  look  better  . . .  they 
work  harder  for  the  advertiser 
who  uses  them.  Second — SAM 
metal  stripping  is  an  operation 
you  can  legitimately  recom¬ 
mend  and  make  extra  profits 
from  on  each  job! 


FOR  PAPER  AND  LIGHT  BOARD 
DISPLAYS  UP  TO  36  INCHES  WIDE 


Wire  or  pfcone  .  . 
or  write  for  detollsl 

Mulberry  2672 
Cincinnati,  Ohio. 


METAl  EDGING  AND  EDGING  MACHINERY  FOR  THE  PRINTING  TRADE 

3424  BEEKMAN  STREET  CINCINNATI  23,  OHIO 
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2  GREAT  NEW 
AIDS  for  KLUGE 
PRESSMEN 


BOYD's'^flfifv'TIPS 


Put  ‘Em  On  and 
Leave  ’Em  On— 

Feed  Onion  Skin 
io  Blotter  Stock 
Without  Cllang^ 
over. 


Screw  onto  Kluge  rubber-tip  feeders. 
Use  on  every  job  by  simply  adjusting 
oir-volves.  Adjustable  3/16-inch  with 
rubber  washers  furnished. 

Set  of  4 — $3  Postpaid 


BOYD'S  ADJUSTABLE 
GUIDE  FINGER  g 
FOR  KLUGE 

“Best  yet”  for  accurate 
Register  work  with  your 
Kluge.  Feeds  paper  un¬ 
der  side-guide  every 
time,  to  within  1 /16- 
inch  of  platen.  Self¬ 
locking  turn  nut  holds 
adjustment.  Rounded 
heel  prevents  "kick- 
back".  Pays  for  itself 
on  first  jobi 

$4  Each — Postpaid 

Both  Sold  On  Money-Back  Guarantee 
(Invented  and  Pat.  App'd.  For 
by  a  Kluge  Pressman) 
Manufactured  and  Said  By 

A.  R.  BOYD  CO. 

1313  E.  ORANGE  ST. 
INDIANAPOLIS  3.  INDIANA 


direct  window  drafts,  a  sheet  metal 
shield  can  he  attached  with  a  single 
screw  in  the  threaded  hole  on  the 
frame  just  above  the  mold  disk  pinion 
shaft  front  oil  hole.  A  6x11  sheet  with 
screw  hole  front  and  below  center 


should  be  cut,  bent  and  fitted  as  close¬ 
ly  as  possible  to  the  machine’s  con¬ 
tour  and  provision  allowed  for  access 
to  oil  hole.  This  will  often  allow  an 
operator  a  little  more  comfort  which 
he  would  be  denied  if  there  were 
danger  of  chilling  the  mouthpiece. 

Robert  A.  Nye 
311  r.  Church  St. 
Annville,  Pa. 

Better  Electrotypes 

When  preparing  type  forms  for  elec¬ 
trotyping  or  stereotyping,  an  impor¬ 
tant  part  of  the  makeready  on  the  fin¬ 
ished  plates  can  be  done  in  advance 
by  underlaying  with  folio  all  the  bold¬ 
face  lines  in  the  form,  using  paste  to 
keep  them  in  place  during  the  mould¬ 
ing  process.  When  lines  are  worn,  a 
heavier  underlay  like  average  weight 
gummed  stock  is  better. 

Electrotyper  should  be  reminded  to 
handle  forms  carefully  to  keep  strips 
in  place,  and  he  will  be  glad  to  do  it, 
knowing  full  well  that  the  leveling 
process  will  be  easier  and  that  he  will 
deliver  much  better  plates  to  the  cus- 
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MAKE-UP 

FRAME 


CHECK  THESE  MONEY  SAVING  FEATURES 

V  Pica  and  nonpareil  graduations  for  accurate  make-up 

V  Ease  of  operation — It  takes  but  a  turn  on  thumb  screws  to  lock  or  unlock 

V  Tie-up  remains  around  type  tor  make-up — proofing— corrections — press  lock-up- 
storage— or  shipping 

V  Square  sides  inside  and  out  allow  for  perfect  press  lock-up 

V  Tie-up  expands  over  1 50% — Adjustable  from  closed  position  5x8  inches,  te 
8V^x14Vi  inches  when  open  and  covers  all  type  forms  within  that  scope 

V  Rugged  construction  insures  many  years  of  successful  operation — Made  of  durable 
aluminum — Won't  rust  or  corrode 

V  A  real  time  and  money  saver — Pays  for  itself  in  a  few  uses 


RIEHL  GALLEY  LOCK  COMPANY,  INC. 

1312  Ontario  St.,  Cleveland  13,  Ohio 


What  coants  in  yonr 


Bindery? 


•  New  Tally-Rand  ^  ^0  ^0 
counting  set  for  all  a^e/A*e#W 
Baum  and  Cleveland  folders. 


Writ*  for  eireular 

Tally-Rand  Counting  Devices,  Inc. 

120  Uberty  St.  New  York  6,  N.  Y. 

IRM§©dl  PoDnitninig 

for  extra 

PUNCH  and  PBOFITS 

Bantam  Raising  Machine  plus  2  half 
pounds  of  compound  .  .  .  $18.00 
Send  for  Raitod  Printing  Guido 

FLiXO  MFG.  CO.,  INC. 

35  HOWARD  ST.,  N.  Y.  C.  13,  N.  Y. 


lomer.  As  for  the  latter  he  will  find 
that  the  resulting  electros  require  but 
little  makeready,  some  indeed  needing 
none;  they  will  ink  up,  print  and  wear 
better.  Louis  van  Hartesveldt 
4353  Colfax  Ave. 

^  North  Hollywood,  Calif. 

Two  Press  Tricks 
Here  are  a  couple  of  tricks  on  de¬ 
livery  that  might  be  worth  passing  on: 

In  order  to  kick  index  and  postcards 
down  on  the  delivery  of  a  Little  Giant, 
we  installed  a  straightened  out  paper 
clip  about  two  and  a  half  inches  long, 
straight  down  from  the  tape  frame 
roller  drive  spring.  This  acts  as  a 
booster  and  keeps  card  stock  from 
standing  on  edge  in  delivery. 

When  running  a  19x23  sheet  on  a 
No.  1  Kelly,  we  eliminated  the  curl-up 
in  delivery  due  to  the  grain  being  the 
wrong  way.  We  taped  a  two-point  lead 
on  the  back  bar  and  shaped  it  like  a 
half  moon.  To  this  we  taped  a  two- 
inch  strip  of  100-lb.  cover  paper  about 
10  inches  long.  After  delivery  the  curl 
will  rest  on  the  bottom  of  the  half 
moon.  The  next  time  around  the  gas 
flame  attachment  will  give  the  top  of 
the  cover  paper  a  tap  which  will  kick 
the  curled  stock  in  place.  Properly 
adjusted  the  lead  will  last  indefinitely. 

Wayne  W.  Kittley,  Supt. 
Texas  Tech  Press 
Lubbock,  Tex. 


CHAPMAN 


ELECTRIC  NEUTRALIZER  CO. 

PORTLAND  6,  MAINE 


Writ*  for  Bultefins  on 
Cylinder  &  Offset  Presses, 
Folders,  Slitters,  etc. 
Also  Special  Applications 


.  Specialists  in  the 
FAiniination  of  .  .  . 

STATIC 

SAFELY  ■  lASTAMLY 
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CUTS  V^  OFF  STRIPPING  TIME 


d  JUNIOR  STRIPPER 


350  TO  400  BOOKS  HOURLY  PRODUCTION 

31/2  times  that  of  all-hand  stripping 

One  sheet  to  Thick,  up  to  22"  Long,  One  Operator  Only. 


Handles  gummed  cloth  cape  or  paper  scal¬ 
ing  cape  up  to  4-inch  width.  Electric  heating 
unit  provides  hoc  water  which  thoroughly 
breaks  down  animal  glue  on  cloth  tape.  Brass 
fountain  roller  with  sand-blasted  surface,  (a 
patentable  feature)  which  flows  more  water 
on  the  tape  than  any  other  method  known. 

This  machine  is  manually  operated,  but 
the  tape  is  handled  with  finger  tips  only, 
limply  placed  in  position  on  back  of  book, 
a  lever  pressed,  and  the  operation  completed, 
with  perfect  workmanship. 

A  table  model,  20x40  inches,  solid  alum¬ 
inum  castings,  constructed  for  life-time  en- 
tJurance. 

This  machine  fills  the  need  of  every 

printer  whose  volume  does  not  justify  the 
large  investment  of  an  automatic  machine,  and 
also  for  the  largest  printers  for  short  runs, 

as  it  can  be  re-set  in  30  seconds. 

G>mpare  the  production  to  the  small  in¬ 
vestment,  and  labor  cost,  with  no  loss  of 
tape  (usually  10%  to  15%  on  other  machines) 
and  you  will  find  this  the  most  economical 

stripping  machine  on  the  market. 

PRICE  $148.00 

Freight  prepaid  if  check  accompanies  cr- 
der.  Use  ten  days,  return  if  dissatisfied  for 

immediate  refund. 


Paper  Stock  Angle  Guide 


For  cutting  corners  of  statements,  tags,  etc.,  or 
triangles,  diamonds  or  any  other  angle.  Quickly 
adjusted  to  any  stock  cutter. 

$9.75.  Money-Back  Guarantee 

Postage  prepaid  if  check  enclosed. 

Write 

for  literature 
illustrating 
the  most  practical 
portable 
padding  rack 
ever  designed 


I  K.  J.  DOLLAHITE  CO.  100  W.  13th  Fort  Worth,  Texas 


DON'T  BE  HALF  MODERH-BE  ENTIRELY 
MODERN— Equip  your  Vertical  with  these 
indispensable  devices: 

I  LANCE'S  ADJUSTABLE  SAFETY  CHASE 
*  for  quick  safe  lock-ups. 


Monona  Newspaper  Press 

^40  would  like  to  know 

the  name  and  address  of  the 
manufacturer  of  the  Monona  newspa¬ 
per  press. 

Stock  Letterheads 
O  d  1  S.C.  wants  to  know  where  he 
-L  •  can  obtain  lithographed  let¬ 
terheads  in  color  suitable  for  charity 
drives  and  building  funds. 

Whitefield  Index  Cards 

O  dO  A.J.B.  would  like  to  know 
where  he  can  buy  Whitefield 
index  cards  in  the  3x5"  size. 


LANCE'S  Automatic  Gas  Static  Elimi' 
nator  &  Sheet  Drier. 


Christmas  Carol  Books 

In  response  to  Information  Please 
inquiry  No.  325  (March,  1950,  page 
130),  the  Buermann-Marshall  Metal 
Crafts,  Inc.,  Ill  N.  Larch  St.,  Lans¬ 
ing  3,  Mich.,  writes  that  it  publishes 
these  books. 


“Colitho”  Litho  Plates 

GAM  thanks  the  many  readers  who 
have  written  to  inform  us  that  these 
plates,  mentioned  in  Information 
Please  inquiry  No.  338  (July,  1950, 
page  136),  are  manufactured  by  (Co¬ 
lumbia  Ribbon  and  Carbon  Manufac¬ 
turing  Co.,  Inc.,  Glen  Cove,  N.  Y. 

Religious  Transparencies 

Universal  Color  Studios,  1581  Third 
Ave.,  New  York  28,  N.  Y.,  has  written 
that  it  can  supply  the  religious  trans¬ 
parencies  mentioned  in  Information 
Please  inquiry  No.  335  (July,  1950, 
page  136). 


With  one  month's  normal  running  of  the 
average  Vertical  Press  the  increased  pro¬ 
duction  obtained  through  the  installation 
of  these  two  devices,  wili  many  times  over 
pay  for  themselves. 

SEE  YOUR  LOCAL  LANCE  DEALER  OR 
WRITE  DIRECT.  NO  OBLIGATION. 
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The  Model  V*12  Automatic  w‘!h  new  Improvements  is  de¬ 
signed  for  the  stationer  and  job  shop  .  .  .  compact  and 
portable,  it  is  ideal  for  varied  shop  jobs.  Set  production 
records  for  sporkling,  customer  pleasing,  VIRKOTYPE  Raised 
Printing.  Easily  hooked  up  to  any  press.  Model  V*12  main- 
toins  Virkotype  production  at  normal  press  speeds,  giving 
you  advantages  of  one-man  operation.  Your  customers  are 
willing  to  pay  for  an  extra  color,  and  more,  to  get  the 
durable  VIRKOTYPE  plastic  relief  .  .  .  produced  in  any 
color  of  printers'  ink  or  in  gold,  silver,  white,  or  dull 
effects,  on  sheets  up  to  12  inches  wide.  Instoll  this  mod¬ 
ern  VIRKOTYPE  and  get  ready  for  those  extra  profits. 

There  are  other  VIRKOTYPE  machine  models  for  every 
printers  schedule  from  the  inexpensive  Model  H  Hand  Ma¬ 
chine  to  larger  heavy  duty  Automatic  Model  A-12,  B-20, 
and  G-30  which  hove  sheet  size  copocity  of  12",  20"  and 
30"  wide  respectively.  Terms  are  available. 

r  *1 

I  VIRKOTYPE  CORPORATION  JJ-1  i 

I  111  Rock  Avenue,  Plainfield,  N.  J.  i 

I  Send  information  and  prices:  ! 

I  Model  V-12 . Other  Models .  i 


Low  Cost— 
Fully  Automatic" 


COMPOUNDS 
AND  INKS 


Free  samples  of  these  "slond- 
ouf  VIRKOTYPE  Compounds 
and  Inks  are  yours  on  request. 
Just  describe  your  present  raised 
printing  equipment. 

3  S'SH  e  a  sxu  ■■ 

Exclusive  trademark  registered 
U.  S.  Patent  Office 


*  Address . 

I  City . . 

I  e. 

I  Signature.. 


- 


•  VIRKOTYPE  CORPORATION 

'  Main  Office  and  Plant: 

'  III  Rock  A«e.,  Plainfield,  N.  J. 

<  Midwest  Sales  and  Sereloe: 

J  1637  Goold  St.,  Racine,  WIs. 
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by  Albert  H.  Highton 


MERIT 

PAD 


E.  M.,  Madison,  Wise.:  “Is  ‘psycho¬ 
logical  moment’  considered  a  good 
expression?”  ^ 

Fowler  says  it  has  lost  its  special 
sense,  is  hackneyed,  and  means  only 
“the  nick  of  time.”  The  original  Ger¬ 
man  phrase  das  Moment,  correspond¬ 
ing  to  our  momentum  (not  moment, 
or  point  of  time),  was  misinterpreted 
by  both  French  and  English  trans¬ 
lators.  _ 

J.  M.,  Pontiac,  Ill.:  “Should  a 
comma  follow  III.  in  the  sentence: 
‘Purchased  in  a  Libertyville,  Ill., 
market’?” 

Centuries  of  authority  stand  behind 
the  usage,  and  though  the  sophisti¬ 
cated  Life  and  Time  omit  the  comma 
(why?),  the  set-off  mark  is  still  gen¬ 
erally  accepted. 


Th*  ready-mixed  cold-process  all¬ 
purpose  padding  compound  that  is 
unconditionally  guaranteed!  No  spoil 
—  no  freeze— no  deterioration.  Fil¬ 
tered  dust-free  and  creamy-smooth. 
One  coot  does  it.  Needs  no  cloth  or 
super.  Cuts  in  30  minutes.  No  crack¬ 
ing.  For  all  papers.  Ideal  for  snopout 
forms  and  interleaved  carbons. 
Clean  brushes  in  water. 


T.  S.,  Alameda,  Calif.:  “What  is  the 
meaning  of  ‘salad  days’?” 

A  period  of  youth  and  inexperience. 
Shakespeare  (in  Anthony  and  Cleo¬ 
patra)  expressed  it  thus: 

“My  salad  days. 

When  I  was  green  in  judgment.” 


S.  P.,  New  York,  N.  Y.:  ”/hat  is 
‘Rajasthan’?” 

It  is  the  recently  adopted  name  of 
the  new  union  of  Indian  States  which 
include  Bundi,  Kishangarh,  Jodhpur 
and  ten  others. 


Distributed  by  leading  paper  houses 

Write  for  Free  Color  Samples  and 
name  of  Daalar  naarast  you. 


HN.  T.,  Savannah,  Ga.:  “What  is  the 
plural  of  paraphernalia?” 

The  word  itself  is  plural! 
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McADAMS 

PRODUCTS 


PIN  IULIN6  yACHINIS 
DISC  IULIN6  MACHINIS 
PAGINC  MACHINIS 
fNIUMATIC  Flit  FCIOIRS 
ROU  CUT  OII  MID^RS 
lllCTtONIC  INSIRTIRS 
SINGH  ILADI  FOIDIR 
RULING  INKS 
RULING  RINS 
•OOKIINOIRS  TOOLS 


for  TOP-SPEED  mi  HIGH  EFFICIENCY 
in  RULING,  FEEDING,  PAGING,  FOLDING 


LOOK  for  McAdams  Products  at  the 
Cbiofo  Graphic  Arts  Exposition. 
Write  Now  far  Cataloe-G. 


McADAMS  NEW  PEN  RULINQ  MAOHINE. 

Made  m  single  or  Dual  L  modds,  with  either 
pneumatic  pile  or  roll  cut-off  feeder. 


■ — McAdams  Pneumatic  Feeder 

2 —  Rotary  Perforator 

3 —  McAdams  Pneumatic  Insertai 

4 —  McAdams  Electronic  Control 

5—  McAdams  Delivery  Jogger 

6 —  McAdams  Paper  Slitter 


PERFORATING 
ASSEMBLY  WITH 
ELEaRONIC 
INSERTER 
Alto  siode  In 
Duol  L  model. 


*  Straight  Diso 
Ruling  Machine 
^  Pneumatic 
Pneumatic  Pile  Inserter  Electronic 
Feeder  Control 

McADAMS  NEW  STRAIGHT 
DISC  RULING  MACHINE. 

Made  in  siiule  or  Dual  L  models, 
with  or  without  electronic  con¬ 
trol.  Equipped  with  nneumatlc 
pile  or  roll  cut-off  feeder. 


McADAMS  CONTINUOUS 
STREAM  FEEDER.  Pneumatic 
with  remote  controL  Very  fast — 
fits  any  perforatinir  or  rluine  ma¬ 
chine.  Low  in  cost. 


McADAMS  CYLINDER  PEN 
RULING  MACHINE.  Exdusire- 

ly  new!  Operates  on  rotatr  prin¬ 
ciple  at  high  speed.  Single  rules 
both  sides  in  one  direction : 
quadruple  model  rules  both  sides 
in  both  directions. 


McADAMS  MO¬ 
TOR  PAGING 
MAOHINE. 

Also  made  to  op¬ 
erate  by  foot 
power. 


McADAMS  PNFIIMATIO 
PAPER  PILE  FEEDER. 

Speed  up  to  8500  per  hour. 
Fits  any  inline,  perforat- 
ins  or  eluinr  machine.  Re¬ 
mote,  variable  oontioL 


McADAMS 

SECTION  FOLDER 

Powerful  blade  folds 
up  to  SO  sheets  at 
one  timei 


Why  Did  1  Lose  That  Sale 
Continued  from  page  32 
finally  been  fully  persuaded  in  order 
to  close  him.  Waiting  past  that  mo¬ 
ment  can  lose  the  sale,  as  it  did  on 
this  occasion.” 

Reason:  “I  couldn’t  handle  his 
money  obfections.” 

Cure:  “There  is  a  way  to  handle 
money  objections,  and  I  must  practice 
it  until  I  have  this  objection-turner 
down  pat.  The  way  is  to  talk  what  he 
gets,  rather  than  let  the  dollars  stand 
alone  and  defenseless. 

“Something  is,  or  it  is  not,  expen¬ 
sive  in  view  of  (1)  what  the  money 
buys;  and  (2)  what  it  costs  not  to 
spend  the  money.  Using  one  or  both 
of  these  hinges  to  swing  my  objection- 
topper  will  mean  fewer  sales  lost  be¬ 
cause  of  objections  over  money  out¬ 
lay.” 

Reason:  “7  sold  instead  of  letting 
him  buy.” 

Cure:  “More  subtlety.  Letting  the 
prospect  think  that  ideas  I  plant  in 
his  head  are  his  own  ideas.  Letting 
him  appear  to  ‘lead’  me  to  the  point 
at  which  I  want  him  to  arrive.  In 
short — making  him  buy  in  place  of 
selling  him.” 

Washington  News 

Continued  from  page  56 

Regardless  of  what  the  81st  Congress 
did,  or  did  not  do,  on  this  score,  the 
fact  of  a  half-billion-dollar  deficit,  that 
may  be  even  larger  this  fiscal  year, 
hardly  can  be  ignored  year  after  year. 

The  Post  Office  Department  itself  has 
ignored  the  $262,000,000  efficiency  plan 
worked  out  by  the  Hoover  Commission, 
and,  for  that  matter,  so  has  the  Con¬ 
gress.  Failing  to  take  such  steps  to  effec¬ 
tuate  real  economy,  the  only  alternative 
is  to  raise  the  rates. 

General  postal  costs  in  any  business, 
even  one  that  does  only  local  work,  are 


appreciable.  A  postal  bill  putting  the 
P.  O.  Department  on  a  firm  fiscal  basis 
is  long  overdue.  There  will  be  consid¬ 
erable  jockeying  by  all  groups  in  the 
publishing  industry  to  escape  whatever 
increases  possible,  but  some  appreciable 
increase!^  are  inevitable. 

Business  Briefs 

It’s  likely  there  will  be  at  least  1,000 
reservations  made  for  the  Printing  In¬ 
dustry  of  America's  64th  convention  in 
Chicago,  Septenther  17-23.  .  .  .  Goss 
Printing  Press  Company  has  purchased 
20  acres  of  ground  in  Cicero,  Ill.,  near 
Chicago,  to  build  a  factory  with  500,000 
square  feet  of  space,  according  to  R.  C. 
Corlett,  president.  .  .  .  Department  of 
Labor  has  been  extremely  wary  about 
granting  any  “learner”  permits  so  that 
employers  could  escape  paying  the  new 
minimum  wage.  ...  31  of  39  drivers 
employed  at  the  Government  Printing 
Office  here  have  been  awarded  “safe 
driver”  emblems  by  the  National  Safety 
Council.  .  .  .  Many  of  the  GPO  drivers 
have  records  which  have  been  unmarred 
by  any  type  of  traffic  accidents  for  many 
years.  .  .  .  Overall  price  increase  since 
K-Day,  when  American  troops  went 
into  action  in  Korea,  seems  to  be  around 
eight  to  10  per  cent  .  .  .  Washington 
publishers  and  printers  have  launched  a 
joint  study  of  Teletypesetting  devices 
under  an  agreement  which  gives  the  ITU 
the  right  to  man  and  maintain  the  ma¬ 
chines  as  they  come  into  use.  .  .  .  The 
union  also  wins  jurisdiction  over  tape¬ 
perforating  machines.  .  .  . 


Correction 

Through  an  error,  the  name  of  the 
president  of  Miller  Printing  Machin¬ 
ery  Company,  on  page  72  of  the 
August  issue  of  GAM,  was  given  as 
George  Montgomery,  It  should  have 
read  Gordon  Montgomery. 
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PROUDLY 


Improved  quality 


The  Champion  f^perand  Rbie  Company 


HAMILTON,  OHIO 

DUtrict  Salat  OffIcM  in  Naw  Yorii  •  Chicago  •  Phiia<M|ihia 
DofroH  •  St.  Lovit  •  Cincinnati  •  AHania  >  Dailat 


«Min  rr«in^«»co  «  visminnw*  in  w«ry  ma|or  ciry*  " 

WHATEVER  TOUR  PARER  PROBLEM  IT'S  A  CHALLENGE  TO  CHAMPION 


Th«  addition  of  thoso 
new  Champion  popor* 
compitlos  a  full  lino 
of  prose  provon  loltor- 
prot*  onomol*.  Buy 
and  spocify  thoso 
popart  by  namo: 


SATIN  PROOF 
HINGEFOLD 
REFOLD 
WEDGWOOD 
COATED  OFFSET 
HAMILTON 
FALCON 
FORMAT 


FALCON 

ENAMEL 


FORMAT 

ENAMEL 


A  naw  oconomy 
cootod  groda 


An  old  brand  in 
a  now  quality 
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Silk  Screen  Questions 

Continued  from  page  100 

letters  is  required.  Ruling  and  line 
drawings  can  be  added  with  a  stylus. 

Careful  preparation  of  the  printing 
bed  is  the  second  requirement  for 
quality  work.  A  light  grade  paper 
may  print  well  without  close  contact 
between  the  bed  and  stencils.  But,  in 
most  cases,  unless  the  stencils  firmly 
contact  every  portion  of  the  printing 
area,  the  prints  are  likely  to  have 
light  patches  corresponding  to  those 
spots  where  poor  contact  was  made. 
The  best  way  to  insure  perfect  con¬ 
tact  is  to  raise  the  printing  area. 
Accordingly,  place  the  proper  screen 
ir  the  base  and  estimate  the  amount 
of  packing  necessary  to  make  the  bed 
touch  the  silk.  Then,  cut  a  piece 
of  cardboard  of  suitable  thickness  to 
the  size  of  the  paper  to  be  run  and 
place  this  on  the  bed.  When  the 
screen  is  lowered,  poor  contact  will  be 
indicated  by  wave-like  appearances  on 
the  silk.  Raise  the  cardboard  with 
strips  of  paper  until  the  contact  is 
firm  and  even ;  then  cement  the 
build-up  in  position  on  the  bed.  Usual¬ 
ly  hairline  register  is  not  necessary  for 
this  type  of  work  and  sufiicient 
registration  ean  be  obtained  in  feed¬ 
ing  by  aligning  the  paper  with  the 
edges  of  the  cardboard — obviating  the 
need  for  register  guides. 

A  third  essential  for  good  prints  is 
the  proper  paint  mixture.  The  type 
of  paint  that  has  proved  most  suitable 
for  printing  with  mimeograph  stencils 
is  that  known  as  Crystal  Clear,  Speed 
Set,  etc.  For  dark,  clear  impressions 
the  ink  is  thinned  considerably  but 
not  so  much  that  it  becomes  watery. 
A  soft  but  live  squeegee  is  preferred. 

After  all  preparations  have  been 
made,  the  stencils  are  arranged  in 
position  on  the  bed.  When  paint  has 
been  poured  in  and  squeegeed  across 
tlie  screen,  the  stencils  will  adhere 
to  the  underside  of  the  silk  in  the 


same  way  as  ordinary  paper  stencils. 
If  the  first  few  impressions  are  printed 
on  old  newspapers,  the  surplus  oil  in 
the  stencils  will  be  absorbed  quickly 
and  the  process  may  proceed  as  usual. 

Three  conditions  will  determine 
whether  the  prints  will  be  light  or 
dark.  Tfiin  ink  will  give  darker  im¬ 
pressions  and  vice  versa.  Holding  the 
squeegee  at  a  very  low  angle  while 
it  is  run  across  the  screen  will  aid 
in  forcing  paint  through  the  stencil 
and  make  for  darker  copies.  More¬ 
over,  the  longer  the  paper  is  in  contact 
with  the  stencil,  fhe  darker  will  be 
the  impression.  For  uniform  copies 
the  screen  should  not  remain  in  a 
lowered  position  longer  than  required 
for  the  squeegee  operation.  Nor  should 
the  prints  be  allowed  to  cling  to  the 
stencil  when  the  screen  is  raised.  Mere 
adjustment  of  these  conditions  will 
darken  or  lighten  the  copy  as  desired. 

The  development  of  new  uses  for 
the  silk-screen  process  reads  like  a  list 
of  surprises.  You,  too,  will  be  surprised 
when  you  discover  what  can  be  done 
with  a  screen,  a  few  stencils  and  a 
little  ingenuity.  You  will  not  stop 
short  of  using  it  for  office  forms, 
brochures,  house  organs  and  anything 
that  can  he  reproduced  in  typewritten 
form.  Colorful  headings  and  illustra¬ 
tions  can  be  added  with  cut  Him 
stencils. 

Think  it  might  work?  Try  it. 

Composing  Questions 

Continued  from  page  114 

in.  If  you  kid  him  along  you  can  tell 
him  the  copywriter  must  have  been  so 
busy  writing  be  forgot  to  stop  and, 
usually,  you  can  get  the  customer  to 
understand  and  you  do  not  antagonize 
the  copywriter.  Keep  everyone  happy 
because  you  can’t  afford  to  have  any¬ 
one  knocking  you. 

Many  helpful  graphic  arts  hookas  can  be 
obtained  from  GAM.  Send  for  a  free  list. 
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Select  Man  of  the  Year 

A.  E.  Gicgengack,  well  known  in  the 
graphic  arts  field  for  more  than  a  quar¬ 
ter  of  a  century,  was  selected  as  the  Man 
of  the  Year  by  the  votes  of  a  jury  of 
impartial  leaders  in  the  industry.  Mr. 
Giegengack  is  well  known  as  the  man 
who  managed  the  Graphic  Arts  Exposi¬ 
tion  being  held  in  Chicago,  and  as  Pub¬ 
lic  Printer  of  the  United  States  from 
1934  to  1948. 

The  idea  of  honoring  each  year  one 
individual  who  has  made  a  significant 
contribution  to  the  best  interests  of  the 
industry  during  the  year  is  sponsored  by 
GAM,  in  memory  of  A.  F.  Lewis,  founder 
of  the  publication.  GAM  first  announced 
this  plan  in  an  editorial  in  the  May  1950 
issue.  It  then  wrote  the  major  organiza¬ 
tions  in  the  graphic  arts  field  and  asked 
each  to  appoint  one  representative  to  act 
as  juror.  Nine  organizations  responded 
and  appointed  the  following  as  jurors: 
Raymond  L.  Blattenberger  (Printing  In¬ 
dustry  of  America,  Inc.),  Edwin  H.  Evers 
(American  Newspaper  Publishers  Asso¬ 
ciation),  John  G.  Henderson  (National 
Graphic  Arts  Education  Association), 
W.  K.  James  (American  Photoengravers 
Association),  J.  Gus  Liebenow  (Interna¬ 
tional  Printers  Supply  Salesmen’s  Guild), 
Harold  L.  McGirr  (International  Typo¬ 
graphic  Composition  Association),  Carl¬ 
ton  Mellick  (National  Printing  Equip¬ 
ment  Association),  Frank  Preucil  (Tech¬ 
nical  Association  Lithographic  Industry) 
and  Fred  E.  Winsor  (Graphic  .Arts  Trade 
Association  Executives). 

Shortly  after  the  announcement  of  the 
Man  of  the  Year  project  was  made  in 
the  May  issue  of  GAM,  readers  began 
sending  in  the  names  of  nominees.  Some 
of  the  names  submitted  were  those  of 
individuals  who  are  well  known  in  the 
industry  because  of  outstanding  work 
done  over  a  long  period  of  time.  Names 
of  all  nominees  in  the  United  States  and 
the  reasons  for  their  names  being  placed 
in  nomination  were  sent  to  each  juror 
who  made  a  first,  second,  third,  fourth 
and  fifth  choice.  A.  E.  Giegengack  was 

1.50 


Augustus  £.  Giegengack 


voted  first  place,  because  of  “his  knowl¬ 
edge  of  the  industry,  its  needs,  and  his 
foresight,  his  planning,  his  leadership  and 
his  untiring  efforts  in  making  the  Sixth 
Graphic  Arts  Educational  Exposition  a 
success.  Also  because  of  his  long  and 
distinguished  career  in  working  for  the 
welfare  of  the  graphic  arts,  as  a  printer, 
and  as  Public  Printer  of  the  United  States 
during  the  war  years.”  Fred  J.  Hartman, 
Director  of  the  National  Graphic  Arts 
Education  Association,  second;  and  Frank 
F.  Pfeiffer,  president  of  the  Research  and 
Engineering  Council  of  the  Graphic  Arts, 
Inc.,  third.  Mr.  Hartman  was  nominated 
“For  completing  his  25th  year  of  direct 
association  with  the  educational  programs 
of  the  former  United  Typothetae  of 
•America,  its  successor.  Printing  Industry 
of  America,  and  various  related  activi¬ 
ties.  In  his  earlier  service  with  Carnegie 
Institute  of  Technology,  where  he  was 
acting  head  of  the  Department  of  Print- 
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ing  in  1924-25,  and  throughout  his  career  in  many  fields  whose  assistance  would 

as  a  national  leader  in  education,  he  has  be  required.  He  also  found  that  despite 

devoted  virtually  a  lifetime  of  effort  to  the  fact  that  his  committee  was  really 

this  service  for  printing  and  publishing,  very  representative,  the  feeling  did  not 

with  a  sincerity  of  devotion  to  his  work  exist  that  it  was.  Feeling  profoundly 

that  has  been  outstanding.”  that  his  task  was  to  perform  a  service 

Mr.  Pfeiffer,  who  also  is  vice-president  for  the  industry,  he  persuaded  the  PI.^ 

and  general  manager  of  the  Reynolds  Board  that  PIA  should  relinquish  inter- 

and  Reynolds  Company,  Dayton,  Ohio,  ests  of  coordinating  the  powers  of  all 

and  president  of  the  Ohio  Printers  Fed-  parts  of  the  industry  on  the  research 

eration,  was  nominated  “for  giving  freely  problem.” 

of  his  time  and  energies  toward  the  or-  The  A.  F.  Lewis  Memorial  Award 
ganization  of  the  many  research  activi-  will  be  presented  to  A.  E.  Giegengack 

ties  in  the  graphic  arts  to  promote  co-  at  the  banquet  of  the  Printing  Industry 

operation,  better  understanding,  the  inter-  of  America  convention,  Thursday,  Sep- 

change  of  basic  information,  and  a  con-  tember  21.  Honorable  John  ].  Deviny. 

structive  plan  for  practical  unified  action.  Public  Printer  of  the  United  States,  will 

Also  because  starting  from  nothing,  he  make  the  presentation, 

succeeded  in  creating  what  is  by  far 

the  most  all-embracing  grouping  of  Front  Cover  Credit 

graphic  arts  interests  in  the  history  of  The  front  cover  of  this  issue  shows  an 
the  industry.  He  was  chairman  of  the  association,  in  nature,  with  honeycomb 

Research  Committee  of  PIA.  In  attempt-  patent  base  and  is  presented  through  the 

ing  to  develop  this  committee,  he  quick-  cooperation  of  the  National  Lead  Co., 

ly  found  that  there  were  many  experts  Blatchforrl  Dixision. 
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Prominent  Users  of  Strathmore  Letterhead  Papers:  No.  89  of  a  Series 


“Tlui)  'yo\£/~^anJce»a.  JL. 


Thf  house 
kal  Ruth  built,' 
ke  Yankee  Stadium, 
tas  been  the  setting 
or  14  World  Series, 

2  of  which  have  been 
i  on  by  the  Yankees. 


Strathmore  bats  them 


out  of  the  park  for  You 

>our  batting  average  will  hit  a  new  high  when  you  recommend  Strathmore 
ftlerhead  papers  . . .  for  Strathmore’s  continuing  advertising  campaign, 
t'aturing  “Prominent  Users”  such  as  the  New  York  Yankees,  has  been 
.Iving  your  prospects  a  sales-talk  for  years  on  the  importance  of  letterhead 
apers  that  make  an  immediate  impression  of  quality  and  fine  character, 
fake  full  advantage  of  this  pre-selling . . .  suggest  Strathmore  for  your 
"fi  prestige,  for  your  customers’  satisfaction. 


I'lrut/imorc  Letterhead  Pafrers;  Strathmore  Parchment,  Strathmore  Script,  Thistlemark 
iBond,  Alexandra  Brilliant,  Bay  Path  Bond,  Strathmore  Bond,  Strathmore  Writing. 


STMTHinOllE  — 

Strathmore  Paper  C.ompany,  ^  est  Springfield,  Massachusetts 


IWew  Graphic  Arts  Books 


Production  in  Adverticing 

In  many  cases,  the  advertising  pro¬ 
duction  man  has  a  superhcial  knowledge 
of  the  problems  which  face  the  typogra¬ 
pher,  printer  or  lithographer  because  of 
the  condition  or  type  of  copy  sent  in  for 
service.  Because  of  his  lack  of  under¬ 
standing,  the  job  is  often  much  more 
difficult  than  is  necessary  or  results  in  a 
poor  job. 

When  the  techniques  and  tools  of  pro¬ 
duction  arc  clearly  understood  by  all  in¬ 
dividuals  involved,  the  quality,  economy 
and  time  element  are  as  close  to  top  level 
as  they  can  be. 

This  newly  published  book,  “Produc¬ 
tion  in  Advertising,”  by  David  G.  Hymes 
is  specifically  written  for  students  of  ad¬ 
vertising,  magazine  and  newspaper  jour¬ 
nalism,  publishing,  printing  and  the 
graphic  arts,  and  presents  in  a  very  in¬ 
telligent  and  understandable  manner  each 
phase  of  the  production  job. 

The  book  is  divided  into  nine  chapters 
and  includes  advertising  art,  photoengrav- 
typogtsphy,  duplicate  plates,  paper, 
ink,  printing,  die-cutting,  binding  and 
campaign  production. 

Each  phase  mentioned  above  is  dis¬ 
cussed  quite  thoroughly  and  the  problems 
are  handled  in  an  excellent  manner. 

In  the  chapter  on  typography,  there 
appears  a  section  on  type  combinations 
which  could  be  extremely  helpful  to  the 
production  man.  Here  is  presented  a 
headline  type  in  combination  with  a 
body  type  and  shows  dramatically  the 
actual  usage  of  combinations. 

Production  in  Advertising  is  a  book 
highly  recommended  -for  both  reference 
and  information. 

Containing  392  illustrated  pages,  5/^" 
X  954",  the  book  can  be  obtained  from 
GAM  for  $5.00  gslus  25c  for  postage  and 
handling. 


New  Book  on  Lettering 

While  there  have  been  many,  many 
books  wfritten  on  the  subject  of  lettering, 
one  of  the  failings  of  a  great  deal  of 
these  has  been  the  lack  of  development 
of  the  history  of  lettering.  This  is  im¬ 
portant  when  one  considers  that  for  any 
important  subject,  the  understanding  of 
the  subject  historicallv  can  give  one  the 
real  basic  fundamentals. 

In  this  book,  “Lettering,”  written  and 
compiled  by  Alexander  Nesbitt,  the  sub¬ 
ject  matter  is  broken  down  into  two 
sections,  with  as  much,  if  not  more  space 
being  given  to  the  study  of  the  history 
of  lettering  as  to  the  actual  practical 
course  in  the  subject.  Mr.  Nesbitt  starts 
at  the  beginning,  the  very  beginning,  of 
this  business  of  putting  on  a  surface  a 
pictorial  or  story  history.  He  carries  the 
process  through  the  stone  age,  through 
the  Sumerians,  Chinese  and  the  Egyp¬ 
tians.  His  history  is  not  a  dry  uninter¬ 
esting  one,  but  rather  is  well  illustrated 
so  that  the  reader  can  visibly  trace  the 
beginnings  of  our  varied  alphabets  to  the 
modern  faces,  hand  and  machine  set,  as 
we  know  them.  This  section  on  the  his¬ 
tory  traces  lettering  through  some  2500 
years,  and  is  illustrated  with  some  very 
beautiful  plates,  exceptional  in  themselves. 

The  second  section  of  the  book,  the 
course  on  practical  lettering,  is  again  as 
complete  in  its  research  as  the  first  his¬ 
torical  section,  and  presents  a  compre¬ 
hensive  study  of  lettering  by  hand,  de¬ 
sign.  layout  and  actual  exercises.  Mr. 
Nesbitt  shows,  by  way  of  illustration, 
how  to  hold  the  pen,  and  what  to  do 
with  it,  how  to  build  up  letters,  and  how 
to  design  with  letters.  The  course  on 
lettering  practice  is  very  well  put  forth, 
and  should  prove  of  aid  to  all  those  con¬ 
cerned  with  this  particular  type  of  im¬ 
pression.  The  book  itself  is  a  work  of 
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f  OUK  aosis  h  o  «rfw$k»y  ol  fimrst  Rovor  ond 

ITf  RilHITATIOM  is  uftSMposi«d  •v«n  by  brondl 
conskkroMy  more  thon  Four  Roms. 


Four  Rmos  outsdls  oli  bronds  ot  or  obovo 
|»rico-ovon  outsoHs  most  brorMls  ot  ooy  prico! 


Wise  Printing  Buyers 
Standardize  on  FALPACO  Quality 
For  unsurpassed  Reproduction 


The  new  brighter  white  of 
Falpaco  Coated  Blanks  makes  all 
the  difference!  It  is  really  white, 
not  near  white  or  light  gray.  It 
assures  better  reproduction, 
greater  contrast  in  color.  That  is 
why  Bragaw-Hill,  Inc.,  New 
York  City,  one  of  the  leading  car 
card  printers,  chose  5-ply  Falpaco 
Coated  Blanks,  coated  one  side. 


for  printing  this  distinctive  Four 
Roses  car  card  in  five-colors— 
letterpress— for  Frankfort  Distil¬ 
lers  Corporation. 

Falpaco  has  two  types  of  coat¬ 
ing:  one  especially  for  letterpress, 
the  other  especially  for  offset 
lithography  and  varnish. 

Specify  Falpaco  on  your  next 
job. 


Distributed  by 

Authorized  Paper  Merchants 
from  Coast  to  Coast 


PAPER  COMPANY 


NEW  YORK  OFFICE  •  500  FIFTH  AVE.,  N.  Y.  18 
Ml  LIS- FITCHBURG,  MASS. 
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ah  9l4-^a^hhHe4 

ButPur^Ua  MODERN 

XiHe 


One-Time  Carbon  Interleaved 


BUSINESS  FORMS 


To  meet  your 
special  requirements! 

...  Exclusive  but  not  expensive! 

. . .  for  both  Large  and  Small  Users 

SOLO  THROUGH  DEALERS 

Write  Today! - 

Arthur  J.  Gavrin  Press,  Ine. 

CAVRIN  PRESS  BL’ILDING 

NEW  ROCHELLE,  NEW  YORK 


art,  and  will  be  a  beautiful  addition  to 
any  bookshelf. 

This  b<K)k  can  be  obtained  from  GAM 
for  $6.00  plus  2'5c  for  postage  and  han¬ 
dling. 

The  Mpehanitm  of  the  Linotype 
and  Intertype 

For  a  number  of  years,  the  textbook 
of  Linotype  mechanism  has  been  the 
chief  source  of  information  in  printing 
plants,  where  additional  information  on 
the  use,  care  and  operation  of  the  Lino- 
typ)e  was  needed.  Now,  the  authors  have 
added  a  much  needed  portion  to  the 
book  in  the  inclusion  of  the  Intertype 
mechanism. 

In  28  chapters,  they  have  presented  a 
very  comprehensive  study,  well  illus¬ 
trated,  of  both  machines.  Each  individ¬ 
ual  part  of  the  machines  is  explained, 
and  instruction  in  the  care  and  usage  of 
the  part  is  outlined.  In  practically  even- 
discussion,  the  authors  list  common  trou¬ 
bles  which  might  occur,  and  how  they 
can  be  corrected. 

To  aid  in  the  use  of  the  book  as  an 
instruction  guide,  at  the  end  of  even- 
chapter,  are  a  list  of  questions,  with 
which  the  reader  can  test  his  understand¬ 
ing  of  the  particular  portion  of  the  ma¬ 
chines. 

The  book  has  been  brought  complete¬ 
ly  up  to  date  and  will  give  the  novice 
as  well  as  the  journeyman  the  oppor¬ 
tunity  to  become  completely  familiar 
with  use  of  some  of  the  newer  additions 
to  the  machines,  as  well  as  the  funda¬ 
mentals. 

The  aim  of  the  book,  in  addition  to 
providing  a  guide  to  operation  and  care, 
is  also  to  provide  the  operator  with  an 
easy  and  standard  method  of  repair, 
should  it  be  necessary. 

The  book  has  334  pages,  4'/2x6‘/2'' 
and  is  clothbound.  It  can  be  obtained 
from  GAM  for  $5.00  plus  25c  for  postage 
and  handling. 

Many  helpful  graphic  arts  books  are  avail¬ 
able  from  GAM.  Send  for  free  book  list. 
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keep  their  production 
line  moving  . . . 


ROSENBERG  SELECTS 
DENNISON  NUMBER  34 
HEAT  SEAL 


P  R  »  ^  ^  I 

A,ds  liWe 

yoy  .  Pope^*  T« 


DtnnUon  Nymber  34  H«ot  Seol  gives  supe¬ 
rior  adhesion  to  Pliofilm,  K202  Cellophane, 
Paper  and  many  other  surfaces.  For  bag  top 
labeling  on  Moistureproof  Cellophane, 
Dennison  Number  13  Heat  Seal  is  recommended. 

Dennison  Number  34  Heat  Seal  is  stocked  on 
a  SO  lb.  supercalendered  sheet.  It  is  available, 
made-to-order,  in  sheets  or  rolls,  on  a  wide 
variety  of  papers. 


Rosenberg  Bros.  &  Co.  Inc.#  one  of 

California's  leading  packers  of  Dried  Fruits,  Nuts 
and  Rice,  pack  thousands  of  VISIPAK*  bags  each 
week  with  lop  quality  fooilsiuffs.  The  bags  are 
made  of  Pliohlin  or  K202  Cellophane . . .  the  bag 
top  labels  gummed  with  Dennison  Number  34 
Heat  Seal. 

Why  did  Rosenberg  choose  Dennison  Numlw'r 
31  Heal  Seal?  Because  it  meets  their  rigi//  pack¬ 
aging  specifications. 

Dennison  Number  31  will  help  keep  ^our  bag 
cloMire  equipment  at  peak  operating  efficiency 
because  it  speeds  production  three  wrays: 

(1)  Number  3  1  is  a  hanl gumming.  It  doesn't  melt 
out  under  the  pressure  of  sealing  rolls. 

(2)  Number  31  provides  i;i5/a/i/sea/tri^.  Machines 
can  be  operated  over  a  wide  range  of  speeds  with 
uniformly  satisfactory  scaling  results. 

(3)  Number  3 1  gives  strong,  permanent  adhesion 
. . .  and  gives  it  instantly.  Bag  top  pressures  will 
not  cause  labels  to  slip  or  spring  open. 

Prove  to  yourself  that  Dennison  Number  34 
Heat  Seal  is  truly  a  hard,  fast,  strong  gumming 
. . .  one  that  n  ill  not  interfere  with  your  packaging 
process.  Get  samples  from  your  printer  or  paper 
merchant  or  write  direct  to: 

•I  M.  a.gUt.f.d 

GUMMED  PAPER  DIVISION 

FRAMINGHAM,  AAASSACHUSEHS 
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News 

Notes 


DMAA  Announces  Judges 

Judges  of  the  1950  Direct  Mail  Ad¬ 
vertising  Contest,  held  annually  by  the 
Direct  Mail  Advertising  Association,  Inc., 
have  been  announced  by  the  association’s 
president,  Harry  A.  Porter  (vice-president, 
Harris-Seybold  Co.,  Cleveland). 

Chairman  of  the  group  of  five  who 
will  select  the  best  direct  mail  advertising 
of  the  year  is  Dr.  Robert  A.  Love  (direc¬ 
tor,  Evening  &  Extension  Division,  City 
College  of  New  York).  Judges  on  the 
committee  are:  Charles  McDonough  (pub¬ 
licity  manager.  Combustion  Engineering- 
Superheater,  Inc.,  New  York;  also  vice- 
president,  Combustion  Publishing  Co.); 
Earle  A.  Buckley  (president,  Earle  A. 
Buckley  Organization,  Philadelphia); 
Francis  DeWitt  Pratt  (circulation  direc¬ 
tor,  Time,  Inc.,  New  York  City);  and 
Richard  Messner  (vice-president,  E.  E. 
Brogle  &  Co.,  New  York  City). 

Announcement  of  the  winners  and  dis¬ 
play  of  the  winning  portfolios  will  be  a 
feature  of  the  DM.^A  annual  conference 
at  the  Roosevelt  Hotel,  New  York  City, 
October  4,  5,  and  6.  Following  the  con¬ 
ference,  and  continuing  into  1951,  the 
winners  will  be  displayed  and  discussed 
at  meetings  of  advertising  clubs  and  busi¬ 
ness  organizations,  and  will  be  exhibited 
■  in  dozens  of  cities  throughout  the  coun¬ 
try  and  Canada,  to  enable  all  interested 
in  advertising  to  observe  and  study  them. 
Eventually  the  winning  campaigns  be¬ 
come  a  ftermanent  part  of  the  huge 
DMAA  Research  Library. 

Entry  blanks  for  the  1950  contest  are 
available  from  Frank  Frazier,  executive 
director,  DMAA,  17  E.  42nd  St.,  New 
York  17,  N.  Y.,  together  with  informa¬ 
tion  and  instructions. 


Wins  Linotype  Contest 

By  submitting  the  name  “Mat  Ricks,” 
Harold  Tibbits,  retired  Linotype  machin¬ 
ist  of  Albany,  N.  Y.,  won  first  prize  in 
Linotype’s  recent  trade  character  naming 
contest. 

This  ^trade  character,  who  has  appeared 
without  a  name  in  several  Linotype  ad¬ 
vertisements  in  this  publication,  has 
nevertheless  already  begun  the  job  he 
was  created  for:  giving  out  helpful  hints 
to  Linotype  machinists  and  operators. 

Selected  by  the  judges  from  among 
hundreds  of  entries,  “Mat  Ricks”  stood 
out  as  the  perfect  name  for  the  amiable 
fellow  whose  tips  to  the  trade  will  ap¬ 
pear  monthly  in  the  Graphic  Arts  Month¬ 
ly.  “Mat”  seems  a  natural,  since  his  prop¬ 
er  name  will  soon  be  as  familiar  to  the 
trade  as  is  the  small  brass  letter-mold 
which  served  as  his  namesake. 

Mr.  Tibbits,  who  was  presented  the 
top  cash  award  by  Harry  Budenz,  Lino¬ 
type  proiluction  engineer,  had  keen  com¬ 
petition  in  the  contest.  Dan  J.  Boyle  of 
the  printing  department  of  the  Firestone 
Tire  and  Rubber  Company,  .Akron,  Ohio, 
and  Edith  Stahl,  stenographer -clerk  of 
the  Indianapolis  Typographical  Union 
No,  1,  Indianapolis,  also  submitted  names 
that  the  judges  decided  had  considerable 


Harold  Tibbits  (left),  retired  machinist 
of  Albany,  N.  Y,,  receives  prize  from 
Harry  R.  Budenz,  Linotype  production 
engineer. 
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said  one  commercial  printer  recently, 
when  we  asked  him  how  come  he  was 
selling  so  many  SELF-SEAL  Envelopes. 

The  details  of  his  plan  we  can  now 
offer  you,  ready  to  make  more  money 
for  you  right  away.  Best  of  all,  each  sale 
is  a  natural  repeater  for  new  custom¬ 
ers  become  repeat  customers,  and  you 
make  a  better  profit  all  along  the  line. 

Be  the  first  in  your  area  to  put  this 
Self -Selling  Self -Seal  Promotion  into 
action.  Remember,  it  was  built  by  a 
practical  printer  based  on  his  own  suc¬ 
cess,  and  it’s  easy  to  use. 

Ask  your  Paper  Merchant  now. 


Above  we  give  you  a  glimpse  of  the 
promotion  matter  which  is  free  to 
you  as  part  of  this  promotion.  Ask 
your  Paper  Merchant  for  Details. 


E'6P 


UNITED  STATES  ENVELOPE  COMPANY 

General  Offices:  SPRINGFIELD  2,  MASSACHUSETTS 


DIVISIONS  FROM  COAST  TO  COAST 
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EXCHANGE  YOUR  SCRAP  METAL 


WE  PAY  FREIGHT 
In  Chicago,  phone  for  our  truck  pick-up 

CASTCRAFT  PRINTING  SUPPLY 

2660  W  Lexington  _  .  „  c  c  “J  n 

Chicaea  12  Illinois  Z’ODoU 


MIHIMIZE  LOST  TIME 

caused  by  "Wrap-ups” 
on  your  web  presses. 

INSTALL  THE  COOKSEY 
SYSTEM  OF  WEB  CONTROL 

Write  for  folder  101G 

COLLMAR  CORPORATION 

35  E.  WACKER  DRIVE  •  CHICAGO  1 


*  Send  fnimnn  fnr  InformoW^ 


1206  MopU  Av«nu«r  Lot  Angolot  IS,  Coiif.^ 

Pletsc  send  me  immedidtcly  full  informadon 
on  (he  SPEED-FLEX,  fastesc  and  most  modern 
job  press  for  all  types  of  form  printing. 


merit  and  suitability.  They  were  awarded 
second  and  third  place  prizes,  respectively. 

As  the  “matrix”  is  a  symbol  of  modern 
printing,  so  it  is  hoped  that  “Mat  Ricks" 
will  be  a  symbol  of  Linotype’s  friendly 
service  to  the  printer. 

Travefing  Exhibit 

The  Screen  Process  Printing  .\ssocia- 
tion.  International,  has  announced  that 
a  traveling  exhibit  of  display  specimens 
of  the  many  applications  of  silk-screen 
printing  is  being  assembled.  The  exhibit 
is  being  assembled  from  material  volun¬ 
tarily  submitted  or  directly  solicited  by 
Association  headquarters. 

For  further  information  write  to  SPPA, 
627  W.  Lake  St.,  Chicago  6. 


« K  I  Caltforntans  are  sunny  as  they  approve 
ROL  sheet  of  labels  fresh  off  a  new  two-color 
42x58”  Harris  offset  press  at  A.  Carlisle 
&  Company,  San  Francisco.  Carlisle,  one 
ION  of  the  oldest  printing  concerns  in  San 

lOO  1  Francisco,  produces  a  great  variety  of 

•  advertising,  label  and  publication  lithog¬ 

raphy,  and  possesses  a  large  letterpress 
plant  as  well.  The  company  now  oper- 
“““'PM  ates  two  of  these  large  Harris  two-colors, 
one  single-color  42x58”  Harris,  two  Har- 
■"ioii^l  I  ris  22x34”  presses  and  three  Harris 

Jern  j  17x22’s.  All  Operations  are  in  charge  of 

■  A.  Carlisle,  fr.,  who  recently  succeeded 
j  to  the  general  management.  Shown  in 
I  photograph,  left  to  right,  are  George 
—  —  I  Shively,  Harris-Seybold  representative; 

_ I  Rex  Morgan,  pressroom  foreman,  and 

•  U.  f.  Rintala,  vice-president  in  charge  of 
production. 
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1.  Gom  Unltub«  (tubular) 

2.  Cost  Magazina  (haavy  duty) 

3.  Goss  Dupiaz  Unitubular  (tubular) 

4.  GessSpaadry  (rotogravura) 

5.  Goss  Univarsal  (singla*wldth) 

6.  Goss  Multi-Color  (high  spaad) 

7.  Goss  Coz-O-Typa  (flat  bad) 

8.  Goss  Haadlinar  (multi-color) 

9.  Goss  Dupiaz  Dak-A-Tuba  (tubular) 
10.  Goss  Dupiaz  Modal  C  (flat-bad) 
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MAG^ 
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IVew  Eqoipment 
and  Supplies 

New  Low-price  Saw  Trimmer 

Designed  to  offer  versatility  and  pro¬ 
duction  savings  to  any  com|x)sing  room,  a 
Morrison  Model  “45”  Special  Saw  Trim¬ 
mer  (in  either  a  bench  or  floor  model), 
is  now  being  manufactured  by  the  Mor¬ 
rison  Company,  of  125  W.  Melvina  St., 
Milwaukee  12,  Wis. 

Though  these  new  models  are  low 
priced  machines,  they  are  said  to  embody 


most  of  the  same  popular  features  found 
on  the  higher  priced  Morrison  Model  45 
and  3-A  Saw  Trimmers.  Many  of  the 
parts  and  attachments  of  the  more  ex¬ 
pensive  machines  are  interchangeable 
with  those  of  the  Special. 

The  Morrison  “Behind  the  Gauge” 
work  clamp  is  standard  with  each  model. 
However,  where  conventional  clamping 
is  desired,  an  “ahead  of  the  gauge”  clamp 
may  be  supplied  as  optional  equipment. 
Another  feature  for  time  and  labor  sav¬ 
ings  is  the  simplified  elevation  of  the 
saw  arbor  on  these  models.  It  makes  the 
change  from  trimming  position  to  plate 
cutting  position  almost  instantaneous. 

One  of  the  outstanding  additions, 
which  adds  materially  to  the  attractive¬ 
ness  of  this  new  Morrison  Saw  Trimmer, 
is  its  newly  designed  plastic  saw  guard. 


Its  beauty  is  more  than  skin-deep,  since  ^ 
being  of  clear,  translucent  plastic,  the  ^ 
operator  can  see  the  complete  action  of  ' 
the  saw  and  has  clear  view  of  his  work. 

Introduces  Model  L  Driller 

A  new  bench  model  paper  driller  with 
improved  features  of  utility  and  capacity 
has  been  announced  by  the  Pioneer- 
Toledo  Corporation,  Toledo,  O. 

Along  with  the  new  driller,  Pioneer- 
Toledo  also  is  making  available  a  round¬ 
cornering  attachment  which  gives  full 
heavy  duty  cornering  capacity.  Offered 
as  optional  equipment,  this  attachment 
gives  the  equivalent  of  two  machines — 
paper  driller  and  round-cornering  unit — 
at  the  usual  cost  of  one,  according  to 
the  manufacturer. 

Known  as  the  Model  L,  the  new  paper 
driller  features  an  enlarged,  32-inch 
table  with  smooth,  non-reflecting  plastic 
surface;  steel  back  gauge  and  finger -touch 
side  gauge;  adjustable  stops  for  eight 
holes,  and  feed  lever  which  can  be  set 
for  either  right-  or  left-hand  operation. 

A  welded  steel  pedestal  is  available  at 
extra  cost,  if  desired. 

New  Gilbert  Vellum 

The  addition  of  Gilbert  Vellum,  25% 
new  cotton  fiber,  to  the  line  of  Gilbert 
Quality  Papers  has  been  announced  by 
the  Gilbert  Paper  Company,  Menasha, 
Wis. 

This  new  sheet  is  said  to  embody  sev¬ 
eral  outstanding  advantages  for  stationery 
and  specialty  printing  purposes.  It  has  a 
beautiful  laid  finish  that  marks  it  as  a 
distinctive  letterhead  paper.  The  surface 
is  particularly  receptive  to  writing  and 
printing  processes,  especially  lithography. 
The  bright  color  and  clear  formation  of 
the  paper  also  add  to  its  attractiveness. 

The  use  of  25%  of  new  cotton  fibres 
lends  crispness  and  toughness  to  Gilbert 
Vellum.  It  has  folding  qualities  that  per-  . 
mit  its  use  for  printed  pieces  such  as  in¬ 
vitations,  announcements,  and  similar  ma¬ 
terial.  Samples  of  the  new  sheet  can  be 
secured  from  the  Gilbert  Paper  Company. 
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Hurry  up!  The  weather  may  be  mild  new, 
but  winter  is  coming— it  always  has!  Right  now  is  the 
time  to  order  your  winter  composition  rollers,  so  thot  you 
have  a  well-seasoned  stock  on 
hand  the  first  time  the  thermometer 
nose  dives.  And  to  be  sure 
of  finest  possible  quality  specify 
RAPID  Camposition  Rollers. 


1  EXHIBITO 

R _ 

m 

1  GRAPHIC  A 
'  EXPOSITK 

1  CHICAGOSEPTEMBER 

11-23  1950  1 

WEIL  BE  SEEING  YOU  IN  BOOTH  3S4 


RAPID  ROLLER  COmPRRV 

D.  M.  RAPPORT,  Pre».  Federal  of  26th  Street  CHICAGO  16 
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Going  |  Up? 

o 

Though  prices  of  linotype  metal 
go  UP,  we  will  not  allow 
Stripfounders*  quality  to  go 
DOWN.  As  prices  go  down, 
so  do  ours,  but  the  quality  stays 
UP  at  the  top  floor.  You  can  al¬ 
ways  depend  on  Stripfounders! 

Ip  Prompt  Delivery  On 

Rules,  Leads,  Slugs 

I  Quick  attention  to  ali  ordari, 

imall  or  large.  Phone  (ATIantic 
S-3424),  requisition  or  write  todayl 

Send  for  free  wall  chart 
I  *>f  foecs  IB  stock  .  .  . 

and  low  prices. 

II  A  Good  Rule  to  Follow:  Use 

STRIPFOUNDERS 


New  Static  Eliminator 
for  Miehle  Vertical 

Herbert  Products,  Inc.,  Woodhaven, 
L.  I.,  has  develojjed  a  variation  of  its 
static  eliminator  which  will  enable  it  to 
be  installed  on  the  impression  cylinder 
of  a  Miehle  Vertical  Press.  Acetates  and 
other  Aiaterials  subject  to  static  charges 
can  be  made  to  hold  a  better  quality  of 
printing  with  a  minimum  of  waste  due 
to  static  electricity. 

Because  both  the  printing  cylinder  and 
the  bedplate  of  a  Miehle  Vertical  move 
and  because  both  are  in  such  confined 
quarters,  it  has  been  almost  impossible 
to  place  a  bar  where  it  will  satisfactorily 
eliminate  static.  The  new  static  bar  and 
carriage  which  have  been  designed  ex¬ 
clusively  for  the  Miehle  Vertical,  move 
with  the  impression  cylinder. 

Plugging  in  the  transformer  to  any  con¬ 
ventional  outlet  sets  the  Oxy  Neutralizer 
in  operation.  Each  installation  is  equipped 
with  a  micro  switch  which  automatically 
shuts  off  the  Bar  when  the  feeder  pile  is 
in  the  open  position. 

New  Waterproofing  Method 

The  Craftint  Manufacturing  Company 
has  recently  perfected  a  simple  and  in¬ 
expensive  treatment  for  waterproofing 
photographic  silk-screen  stencils.  Already 
tested  and  proven  in .  certain  fields,  this 
method  is  now  said  to  offer  screen  op¬ 
erators  a  much  wider  printing  range  than 
has  been  possible  heretofore. 

The  new  Craftint  technique  now 
makes  photographic  screens  suitable  for 
use  by  textile  printers  employing  con¬ 
ventional  dye  pastes  as  well  as  direct 
pigment  systems.  It  also  permits  the 
screen  operator  to  use  water-soluble  flock 
adhesives  in  photographic  work.  All  di¬ 
rect  photographic  systems  for  silk-screen 
stencil  preparation  have  been  limited 
heretofore  because  of  their  sensitivity  of 
water-containing  materials. 

Inquiries  concerning  this  latest  devel¬ 
opment  should  be  addressed  to  The 
Craftint  Manufacturing  Company,  1615 
Collamer  Ave.,  Cleveland  10,  Ohio. 


4350  $.  F«d«tol  Street  »  Chlcogo,llllnoii 


AMERICAN  STANDARD 


safety  model  31  •  6  Whaalx 

LOCK-PAWL  "uotLai  « wMllt 


SIZE; 

•y  wMa, 
In"  long 


N9  123456 


164 


The  Graphic  Arts  Mo.xthly — September,  1950 


You  Can't  Cash  in  With 

HINDSIGHT 


Tomorrow's  service  is  today's  problem. 

Just  os  every  printer  wonts  to  do  everything 
possible  to  insure  continued  service  to  his 
customers.  Pioneer  will  do  its  best  to  keep 
on  supplying  printers  with  paper  drillers 
and  routers  which  ore  the  industry's  out¬ 
standing  values.  If  Pioneer  equipment  can 
help  you  make  more  money  NOW,  think 
what  it  might  mean  in  the  future. 

Look  over  the  Pioneer  line.  Tear  out  this 
page  and  keep  it  before  you.  Study  it  with 
your  future  needs  in  mind. 

You  can't  serve  tomorrow's  customers  with 
hindsight.  It's  easy  to  be  safe,  with  fore¬ 
sight. 


PIONEER 

PIONEER-TOLEDO  CORP. 

1212  Jackson  St.  Toledo,  Ohio 


OF  VALUE 
4 


BENCH  PAPER  DRILLERS 

improved  models  that  are  the 
standard  of  the  industry.  Pedestal 
and  cornering  ottochment  avoil* 
able.  As  low  OA 


$162.80 


FOOT  POWER  PAPER  DRILL- 
ERS.  High  production  at  low  cost. 
Quick  to  set  up  .  .  .  Easy  to  op* 
erote . . .  easy  to  AA 

buy.  Complete  W 


PRODUCTION  ROUTER  AND 
PLANER.  Patented  “simplicity" 
design.  Fast,  flexible,  fooUproof. 
With  workholder  and  three  cut- 

. $64.35 

CONVENIENCE  ROUTER  AND 
PLANER.  The  most  popular  stereo 
router  in  the  small 

paper  field . 

SAW  TRIMMER.  New  model 
coming— anothe~  amazing  value. 
Write  for  advance  information. 


$42.35 


Announces  New  Linotype  Items 

Another  Star  improvement  is  being  in¬ 
troduced  to  users  of  Linotype  Machines 
by  the  Linotype  Parts  Company,  Inc., 
South  Hackensack,  N.  in  the  form 
of  an  adjustable  assembler  slide  stop,  re¬ 
placing  the  old  Part  No.  D-54.  Part  num¬ 
ber  designation  for  this  improvement  is 
D-54-A. 

Instead  of  the  inclined  stop  in  general 
use,  this  improvement  provides  a  direct 
buffer  action.  It  eliminates  the  “ride-up” 


accumulating  and  interfering  with  its 
operation. 

The  removal  of  a  screw,  and  the  re¬ 
placement  of  it  with  the  guard  is  a  five- 
minute  operation. 

The  part  designation  is  M-42. 


GRIFFITH  CLUTCH  LEVER  CUARD 


of  the  slide,  which  has  been  in  a  large 
measure  responsible  for  the  wear  on  the 
assembler  slide,  induced  by  excessive  fric¬ 
tion  at  the  point  where  the  brake  shoe 
digs  into  the  slide. 

The  improvement  also  affords  a  means 
of  adjusting  the  assembler  slide  to  a 
proper  distance  between  the  finger  and 
the  Star  Wheel.  By  this  adjustment,  also, 
the  wear  on  the  buffer  can  be  taken  up; 

Another  new  item  which  will  be  found 
listed  in  the  new  Star  Parts  Catalogue 
is  the  Griffith  Clutch  Lever  .Guard.  It  is 
a  sheet  metal  stamping  so  designed  as  to 
cover  the  bearing  point  of  the  starting 
and  stopping  lever  to  prevent  chips  from 


New  Feeder  Devices 

Inventive-minded  A.  R.  Boyd  of  Indi¬ 
anapolis,  a  Kluge  pressman  for  15  years, 
has  “done  something  about”  some  prob¬ 
lems  which  have  wasted  time  and  money 
for  most  Kluge  operators. 

Because  he  hated  to  spend  so  much 
time  changing  tips  to  feed  varying 
weights  of  paper,  Boyd  invented  his 
“Jiffy  Tips,”  which  screw  onto  the  stand¬ 
ard  Kluge  finger  for  rubber  tips.  Ma¬ 
chined  from  bar  aluminum,  the  Boyd 
“Jiffy  Tips”  have  a  6°  concave  face, 
which  permits  adequate  suction  over  a 
wide  area,  eliminating  marking  the  pa¬ 
per,  and  providing  adequate  lift  for  all 
stock  up  to  and  including  blotter  stock. 


GET  CHALLENGE  EQUIPMENT  AT 

PRINTERS 

CO. 

72  BEEKMAN  STREET  NEW  YORK  7  N  Y 


AN  AUTHORIZED 

CHALLENGE 
DISTRIBUTOR  IN 

V  YORK  AREA 
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With  the  New  Diamond  36/2" 

HYDRAULIC  CLAMP  POWER  PAPER  CUTTER 


An  experienced  Hand  Clamp  Cutter  operator  was 
given  500  copies  of  a  magazine  to  trim.  Clocked 
by  stop  watch  ...  IT  REQUIRED  EXACTLY  18 
MINUTES  TO  COMPLETE  THE  JOB. 

JThe  same  test  was  made  on  a  New  36’/]" 
Diamond  Hydraulic  Clamp  Power  Paper  Cutter 
with  the  same  operator.  After  a  few  practice 
lifts  ...  to  accustom  the  operator  to  a  foot 
treadle  instead  of  o  hand  clamp  wheel  .  .  .  the 
500  copies  were  trimmed.  STOP-WATCH  READING 
8  7/10  MINUTES. 

LESS  THAN  HALF  THE  TIME  FOR  THE  SAME 
OPERATION  ON  A  HAND  CLAMP  CUTTER  — 


Furnished  os  Stondord  Equipment  YET  THE  OPERATOR  HAD  NEVER  USED  A 


with  all  Diomond  Power  Paper  HYDRAULIC  CLAMP  PAPER  CUTTER  BEFOREI 


Cutters  ore  two  12x18"  Exten¬ 
sion  Tables,  one  for  each  side 
of  the  cutter  table. 


Today,  get  the  facts  .  .  .  see  how  o  Diomond 
can  make  paper  cutting  more  profitable  than  you 
ever  thought.  WRITE  NOW. 


1  GRAPHIC  ARTS , 
'  EXPOSITION 


THE  CHALLENGE  MACHINERY  COMPANY 

Office  and  Focforiet:  Grand  Haven,  Michigan 
*‘Over  50  Years  in  Service  of  the  Graphic  Arts** 
DEALERS  IN  ALL  PRINCIPAL  CITIES 
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THERE  ARE 

EXTRA  PROFITS 

in 


jfnJexiHf 

with 

AlCO 

INDEXES 
FOR 
SALES 
MANUALS, 
PRICE 
BOOKS 
CATALOGS 

AlCO  OFFERS  A  COMPLETE  INDEX¬ 
ING  SERVICE  BY  INDEX  SPECIALISTS 
INCLUDING 


REINFORCING 

CELIULOIDING 


m  CUTTING 
STEP  GATHERING 
PUNCHING 
GATHERING 

for  all  types 
of  Indexes 

WRITE  FOR  SAMPLES 
AND  COMPLETE  INFORMATION 
Two  Plants  to  Serve  You 


G.  J.  AIGNER  CO. 

426  S.  Clinton  St.,  Chicago  7,  III. 

AIGNER  INDEX  CO. 

97  Reade  St.,  New  York,  N.  Y. 


As  Boyil  says — “You  just  screw  ’em  on 
and  leave  'em  on.”  Rubber  washers  pro¬ 
vided  with  the  tips  may  be  used  to  vary 
the  |Tosition,  which  eliminates  raising  or 
lowering  of  the  feeder  arm.  Position  is 
adjustable  3/16ths-inch  with  the  washers. 

The  .Adjustable  Guide  Fingers  replace 
the  standard,  fixed-length  Kluge  feeder 
linger.  Using  Boyd’s  new  Adjustable 
Guide  Finger,  the  Kluge  pressman  can. 
as  they  say,  “feed  under  the  side-guide 
every  time.”  Boyd’s  Adjustable  Guide 
Finger  may  be  adjusted  to  feed  within 
l/16th-inch  of  the  platen.  Curled  paper 
is  no  longer  a  problem.  With  sure  align¬ 
ment  of  the  paper,  register  work  can  be 
run  without  trouble. 

New  Collating  Machine 

“Betsy,”  a  new  automatic  collating 
machine,  is  now  being  offered  to  the 
graphic  arts  market  by  the  J.  Curry  I 
Mendes  Corporation,  Boston. 

The  announcement  states  that  features 
of  this  machine  are  its  low  cost,  produc¬ 
tion  speed  and  flexibility.  Betsy  will  han¬ 
dle  from  5,000  to  7,000  individual  sheets 
per  hour.  Any  type  of  paper  can  be 
used  from  4  Yz  pound  carbon  up  to  heavy- 
tag  board.  Extreme  ranges  in  paper 
weight  can  be  handled  with  case  in  the 
same  collation. 

Up  to  six  sheets,  size  12”xl8"  can  be 
collated  into  one  pile  at  a  single  time. 
Three  sheets,  size  18”x24''  can  also  be 
collated. 

A  maximum  set-up  time  of  three  min¬ 
utes,  according  to  the  manufacturer,  is 
all  that  is  required  to  get  Betsy  into 
work.  A  minimum  floor  space  of  3'/: 
by  6'  is  all  of  the  area  that  is  required 
by  the  machine.  Additional  models  of 
Betsy,  capable  of  making  a  larger  num¬ 
ber  of  sheet  collations,  as  well  as  han¬ 
dling  larger  sized  sheets,  are  planned. 

Betsy  has  been  introduced  to  answer  a 
demand  for  an  economical  method  of 
completely  automatic  sheet  collation.  The 
machine  becomes  a  companion  piece  to 
the  company’s  original  JCM  Semi-Auto¬ 
matic  Collating  and  Tipping  Machine. 
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The  LUDLOW 

Offers  All  These  Advantages 


■  Type  supply  that  never  runs  out  ■  Long  lines  with  single  justification 

■  Up-to-the-minute  typeface  designs  ■  Unbreakable  italics  and  scripts 

■  Wide  selection  of  faces— full  size  range  ■  Slugs  withstand  severe  molding  pressure 

■  No  worn  or  broken  letters  ■  No  workups  on  press — low  quadding 

•  Used  effectively  by  competent  compositors  ■  Accurate  slug-height  reduces  makeready 

■  Instant  change  of  size  or  face  ■  Surfaced  slugs  for  quality  printing 

■  Faster  setting— matrix  "gathering"  ■  Forms  once  corrected  stay  correct 

•  Easy  alignment  of  different  sizes  ■  Simplicity  of  mechanism  and  operation 

■  Rapid  and  easy  spacing  ■  Economical  ruleform  composition 

■  Economies  of  all-slug  make-up  •  All  operating  time  chargeable 

■  Multiple  forms  by  recasting  slugs  ■  Economy  of  floor  space 

■  Self-quadding  and  self-centering  ■  Low-cost  PROFITABLE  composition 


Ludlow  Typograph  Company  2032  Clybourn  Avenue,  Chicago  14 

S«t  in  members  of  the  LudlowTempo  family 
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New  Jacques  Power  Shear 

After  more  than  a  year  of  tests  in 
several  industries,  the  new  semi-automatic 
power  shear  manufactured  by  Hobbs 
Manufacturing  Company  of  Worcester, 


Massachusetts,  is  now  on  the  market,  ac¬ 
cording  to  an  announcement  by  W.  H. 
Ware,  Hobb’s  president. 

Claims  made  for  the  new  power  shear 
are  based  on  working  tests  in  heavy 
fabrics,  rubber,  paper  and  paperboard 
plants  and  show  a  production  capacity 
of  three  to  ten  times  hand  operation,  it 
is  stated.  Up  to  70  cuts  a  minute  can 
be  made.  The  Hobbs  shear  handles  such 
materials  as  paper,  paperboard,  foils,  plas¬ 
tics,  laminations,  rubber,  pile  fabrics  and 
other  similar  materials. 

Additional  production  over  hand  op¬ 
erated  cutting  methods  is  obtained  by 
versatile  feed,  receiving  and  cut-actuat¬ 
ing  arrangements.  Material  can  be  either 
sheet-fed  or  fed  directly  from  the  roll. 
The  cutting  head  can  be  mounted  direct¬ 
ly  into  a  production  line  or  a  part  of  a 
continuous  process  or  as  a  finishing 
trimmer. 

The  Hobbs  Power  Shear  is  made  with 
a  50"  cut  and  the  blade  is  driven  by 
a  powerful  electric  motor  through  a 
worm  gear  drive  on  main  drive  shaft. 
.An  automatic  clamp  and  safety  is 
mounted  to  the  rear  of  the  upper  blade 


and  moves  down  automatically  ahead 
of  the  blade  to  hold  material  securely 
during  cut.  The  clamp  can  also  be  foot 
operated. 

A  four-page  folder  on  the  new  Hobbs 
Semi-Automatic  Power  Shear  can  be  ob¬ 
tained  ])y  writing  to  this  firm. 

The  Hobbs  Mfg.  Co.  also  manufactures 
a  complete  line  of  Jacques  hand  shears, 
a  slitter  and  rewinder,  a  'heavy  duty  die 
press  and  several  types  of  paper  box  ma¬ 
chines. 


Represents  “Mercedes”  Press 

Bernard  Preyer  Company  announces 
that  it  is  the  United  States  representative 
for  the  Nederlandsche  Snelpersenfabrick 
“Mercedes”  of  Amsterdam. 

The  “Mercedes”  is  a  high-speed  auto¬ 
matic  printing  press  which  takes  a  sheet 
from  i'/i"x5Vs"  to  15"x21%".  Features 
of  the  press  are  given  as:  high  produc¬ 
tion:  spotless  print;  precision  margin 
register;  equal  ink  distribution,  through 
high  diameter  rollers;  high  and  strong 
pressure;  universal  printing,  from  ordi¬ 
nary  print  to  the  finest  work,  from  the 
thinnest  airmail  paper  to  cardboard;  per¬ 
fect  working  of  the  distribution  paper- 
device;  automatic  stop  of  the  machine, 
following  fault  in  the  paper-distribution; 
printing  device  can  be  regulated  during 
the  running  of  the  motor;  and  easy 
working  and  general  outlook  of  the 
printing  process. 

In  the  announcement,  the  description 
of  the  press  calls  attention  to  the  fol¬ 
lowing:  ink  rollers  disconnection  is  done 
from  the  service  side  of  the  machine,  the 
rolls  arc  fixed  by  a  special  fastening.  Free 
rotation  of  the  rolls  is  thus  possible.  With 


(rF7  HAMMOND  EQUtPMENT  .fir  77^ 
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^SO  2  OTHER 
7RIM0SAWS; 
THE  GLIDER 
AND  THE 
MERCURY 


I 

-  1 

W  ^  •*'•  i  i 

1612  DOUGLAS  AVENUE 


KALAMAZOO,  MICHIGAN 
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this  special  fastening,  interchangeability 
of  rollers  is  easily  and  quickly  done. 

The  impression  cylinder  is  of  strong 
and  heavy  construction  and  gives  a  pow¬ 
erful  pressure.  This  cylinder  is  provided 
with  eight  separated  nippers  and  four 
holders.  The  cylinder  is  easy  to  reach 


and  by  pulling  a  lever,  it  may  be  lifted 
up. 

Pape.-  sheet  distribution  throughout 
the  whole  printing  process  is  done  by 
air-suction  device,  so  no  bands  of  rolls 
are  used  for  this  purpose.  A  real  spot¬ 
less  printing  is  the  result  of  the  system. 
Sliding  (right  and  left)  device  secures  a 
good  register.  Accurate  griffins  strongly 
fix  the  paper  sheets  during  the  whole 
printing  process.  The  Mercedes  is  known 
for  an  easy  overlook  during  the  work. 
One  can  see  the  sheets  running  from  the 
beginning  to  the  end  on  the  press. 

Ink  rollers  are  interchangeable  as  they 
have  the  same  diameter.  The  letter  roll¬ 
ers  have  a  circumference  of  22  cms. 
These  rollers  receive,  on  each  rotation, 
the  necessary  ink  used  by  the  form. 
The  ink  distribution  can  be  regulated  if 
desired  and  if  needed  as  a  thin  pellicle. 


The  paper  distribution  table,  which  is 
placed  on  the  ink  rollers  can  easily  be 
removed,  permitting  a  full  inspection  of 
the  rolls  and  the  whole  inking  device. 

New  Collating  Machine 

A  new'  collating  machine,  capable  of 
gathering  more  than  25,000  sheets  of 
paper  into  sets  of  eight  in  an  hour's 
time,  is  being  manufactured  for  and  dis¬ 
tributed  by  the  Harris-Seybold  Company, 
Cleveland  5,  Ohio. 

Known  as  the  Macey  O)llator,  the  me¬ 
chanical  gatherer  is  said  to  assemble 
sheets  in  sequence  five  to  eight  times  as 
fast  as  a  skilled  gathering  spsecialist,  and 
can  be  operated  by  a  single  semi-skilled 
employee. 

Harris-Seybold  will  act  as  distributor 
for  the  machine,  invented  in  1948-49  by 
Keith  S.  Macey,  a  Cleveland  consulting 
designer.  It  has  been  thoroughly  field- 
tested  by  Harris-Seybold  engineers. 

Emphasis  has  been  placed  on  extreme 
simplicity  in  the  Macey  Collator’s  con¬ 
struction.  Its  speed  and  accuracy,  how¬ 
ever,  are  said  to  lift  it  out  of  the  “office 
equipment’’  class  and  make  it  a  real 
production  machine,  able  to  handle  an 
impressive  volume  of  work. 

To  avoid  gathering  “doubles” — a  bug¬ 
aboo  of  the  usual  friction-feeding  mech¬ 
anisms — the  Macey  Collator  uses  suction 
to  pick  up  each  sheet,  simultaneously 
separating  it  from  others  in  the  pile  with 
a  blast  of  compressed  air.  As  an  addi¬ 
tional  precaution,  an  automatic  detector 
checks  each  completed  set,  stopping  the 
machine  if  there  is  an  extra  sheet  or  if 
one  is  missing. 

Built  on  the  conveyor  principle,  the 
Macey  Collator  consists  primarily  of  eight 


. AUTHORIZED  MANUFACTURERS'  DISTRIBUTORS . 

We  represent  over  50%  of  the  Leading  Manufacturers  of  GRAPHIC  ARTS  MACHINERY, 
EQUIPMENT  and  SUPPLIES.  Serving  the  Trade  since  1916.  PLANTS  BOUGHT  AND  SOLD. 

Inquiries  Appreciofed-^lef  us  fak9  core  of  your  roquiromonfs. 


IRVING 


114  WEST  27th  STREET 


INC. 

NEW  YORK  1,  N.  Y. 
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are  available  from  stock  for  immediate  delivery 

Call  or  write  your  nearest  distributor  of  Original  Bauer  Types 
today  for  latest  information  and  our  newest  specimen  booklets. 


BALTIMORE,  Maryland  .  John  H.  Burke  &  Co.,  125  East  Montftomcry  Street 

BOSTON,  Mass.  ....  Wild  &  Stevens,  Inc.,  5  Purchase  Street 

CHICAGO,  III .  Graphic  Arts  Equipment  Co.,  127  West  Harrison  Street 

CLEVELAND,  Ohio  ...  M.  L.  Abrams  Company,  1729  Superior  Avenue 

DENVER,  Colorado,  ...  A.  E.  Heinsohn,  1443  Blake  Street 

HOUSTON,  Texas  ....  E.  C.  Palmer  &  Co.,  802  Walnut  Street 

LOS  ANGELES,  Calif.  .  The  Steward  Company,  1629  West  Pico  Blvd. 

PHILADELPHIA,  Pa.  .  Emile  Riehl  &  Sons,  109  North  Sixth  Street 

PITTSBURGH,  Pa .  Harry  Guckert  Company,  342  Boulevard  of  the  Allies 

ST.  PAUL,  Minn .  C.  I.  Johnson  Mfg.  Co.,  145  South  Wabasha  Street 

SAN  FRANCISCO,  Calif.  .  Don  Stewart  Company,  441  Clay  Street 

WEST  HAVEN,  Conn.  .  Wild  &  Stevens,  Inc.,  235  Front  Street 

MONTREAL,  Canada  .  .  .  Geo.  M.  Stewart,  Ltd.,  840  William  Street 


BAUER  ALPHABETS,  INCORPORATED 

235-247  East  45th  Street,  New  York  17,  New  York,  VAnderbilt  6-1263 
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hoppers  or  stations  facing  a  slanted  stain¬ 
less  steel  tray.  Each  station  will  accom¬ 
modate  a  stack  of  paper  1 1  '/z  inches 
high,  about  3,000  sheets  of  20^  stock. 

Although  the  machine  will  collate  up 
to  eight  sheets  per  set,  individual  sta- 

r 


tions  can  be  turned  off,  and  any  number 
of  sets  from  two  to  eight  can  be  gath¬ 
ered.  If  a  set  has  more  than  eight 
sheets,  the  additional  sheets  can  be  col¬ 
lated  by  the  Macey  Collator  and  the  com¬ 
plete  group  assembled  by  hand.  One 
plant  is  now  using  the  Macey  Odlator 
to  assemble  sheets  for  ten  thousand  250- 
page  loose-leaf  notebooks,  eight  pages  at 
a  time. 

Maximum  sheet  size  for  the  new  col¬ 
lator  is  914x12",  with  a  minimum  of 
5x814".  The  machine  has  successfully 
handled  stock  ranging  from  9-pound  to 
Vt"  cardboard,  both  plain  and  punched. 
It  is  also  being  used  to  gather  six-page 
forms  which  have  been  stitched  and 
folded  to  the  9x12"  size.  The  stations 
arc  individually  self-leveling,  keeping  the 
top  sheets  at  proper  height  for  separat¬ 
ing  and  feeding  regardless  of  weight  of 
stock. 

Macey  Collators  have  been  installed  at 
Harris-&ybold’s  offices  in  New  York, 
Cleveland  and  Atlanta.  A  machine  will 


also  be  installed  in  the  company’s  Chi¬ 
cago  offices. 

Harris-Seybold  will  arrange  to  make 
demonstrations  upon  the  actual  work  of 
concerns  interested  in  mechanizing  their 
collating  operations. 

# 

Darkroom  Safe  Light 

K.  W.  Beattie  of  Kenroe  Graphics, 
Inc.,  210  Fulton  St.,  New  York  8,  an¬ 
nounces  that  the  “F.asy  See”  darkroom 
safe  light,  in  the  large  20x24  size,  can 
be  furnished  with  an  intensity  controller 
that  reduces  the  volume  of  red  safe  light 
down  to  50%.  This  permits  the  operator 
to  use  extra  fast  “litho”  type  films  and 
commercial  ortho  emulsions  in  the  same 
•  larkrcMJin.  A  percentage  reduction  scale 
for  quick  adjustment  is  provided  for  dif¬ 
ferent  intensities. 

Oasis  Air  Drier 

The  Rbco  Manufacturing  Company  has 
announced  the  Oasis  air  drier,  a  new, 
compactly  built  appliance  which  reduces 
humidity  and  dries  air  by  electrical  re¬ 
frigeration,  in  any  closed  area. 

Six  weeks  ago,  through  the  coopera¬ 
tion  of  the  General  Electric  Supply  Cor- 
|X)ration,  distributor,  and  the  C. 
Appliance  Company,  a  Columbus  dealer, 
16  Oasis  Air  Driers  were  installed  in 
the  pressrooms  and  platemaking  depart¬ 
ment  of  the  Warner  P.  Simpson  Com¬ 
pany,  printers  and  lithographers.  Ray 
Reinert,  vice-president  and  general  man¬ 
ager  of  the  Warner  P,  Simpson  Com¬ 
pany,  now  states  that  they  have  been 
able  to  hold  the  relative  humidity  in 
their  pressroom  to  60%  or  less  during 
the  six  weeks  they  have  had  the  Oasis 
Air  Driers  operating.  Mr.  Reinert  added 


JOSCPH  £.  MU f^PNY CO.  2^eusi^otn’H  fr.  WoKcesreK 
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WRITE  FOR  COMPLETE  INFORMATION 


SOUTHWORTH  MACHINE  CO 


<<  "50  Years  Service  to  The  Graphic  Arts" 

GRAPHIC  ARTS  30  WARREN  AVENUE  Tel.  4-1424  PORTLAND,  MAINE 

DIVISION 

Southworth  also  manuiactuxes  •  Portland  Punches,  Power  Corner  Cutters,  Paper  Joggers, 
Simplex  Paper  Conditioners,  Holdfast  Hangers,  Automatic  Skid  Lifts,  Humidifiers,  etc. 


"BEST  INVESTMENT 
WE  EVER  MADE" 


HWORT** 


VI 


plE 


A-»enue 

naiiie 


sa  Vlar^n 

Portland 


viestoro 


edrJ-ssd 


■been 
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Malnulned 

Pmiure 

Power 

Economy 
Connects 
to  no  V. 
Thermostat¬ 
ically  Con¬ 
trolled 


Our  Battery  of 


that  this  is  better  than  results  obtained 
by  another  printer  with  equipment  cost¬ 
ing  ten  times  as  much  as  the  16  Oasis 
Air  Driers. 


New  Matrix  Contrasting  Method 

Devtlopment  of  a  successful  new  proc¬ 
ess  for  contrasting  typesetting  matrices — 
said  to  be  so  simple  that  it  can  be  done 
by  the  printer  himself — has  been  an¬ 
nounced  by  the  Linotape  Products  Com¬ 
pany,  Denver,  Colo. 

The  process,  known  as  Dri-Stain,  was 
scientifically  developed  and  patents  have 
been  applied  for  by  Dr.  William  Heinecke 
of  New  York.  Dr.  Heinecke  is  well- 
known  in  the  graphic  arts  industry  for 
his  work  on  X-ray  film  and  paper,  photo¬ 
offset  press  plates,  film  for  multi-color 
photos  and  finger  printing  processes. 

Advantages  of  the  new  process  include 
keeping  costly  and  delicate  typesetting 
mats  always  in  the  shop,  ready  for  use; 
in  addition  the  process  is  guaranteed 
harmless  to  the  mats. 

Present  sales  plans  call  for  interna¬ 
tional  distribution. 


MAKE  YOUR  OWN  RUB¬ 
BER  PRINTING  PLATES 

fEconomiMe  on  Dupiieaiet) 

Exclusive 
Power 
Saving 
Insulation 
Chambers 


Is  at  Your  Service 

Send  Us  YOUR  SAMPLES  OR 
SPECIFICATIONS  FOR  QUOTATION 
Your  Inquiry  Will  Get  an  Early  Reply 


:  INDEX  COMPANY 


Watching  the  application  of  the  Dri- 
Stain  Process  in  the  modern  Bradford- 
Robinson  plant  in  Denver,  Colo.,  are 
Wilber  H.  Bradford,  vice-president  of 
Bradford-Robinson,  and  B.  A.  Howard, 
assistant  superintendent.  Application  it 
being  done  by  Spencer  Aumiller,  Ma¬ 
chinist. 
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Platens  11x13  in. 


"THE  EVA-PRESS" 

Write  for  Literature 

RMERICAN  EVATYPE  CORPORATION 

Deerfield.  Illinois 


Order  Now  from  the  NATION'S  SUPPLY  HOUSE 


PRESSURE  ^ 

OILERS  ^  IBipg 

6  oz.  6"  spout  $1.50 
t/g  pt.  7"  spout  1.75  llB'jll 

Pint  7"  Ang.  sp.  1.30  ■ 

Qt.  11"  Ang.  sp.  3.20  |^■|  H 

Qt.  11"  Vert.  2.95  ■l|  || 

■  EASY  FLO  DRY  SPRAY  UNITS 
Vertical,  Multilith,  Davidson  $63.50 

Kluge,  $59.50;  7  day  trial,  powder  .45  lb. 
Prices  on  request  tor  automatic,  cylinder 
and  ottset  presses. _ 

DIE  CUTTING  GUIDE  &  PLATE 

, -  — TV  For 

<>\  8x12  Press 

W-50 

10x15  Press 

V.  A  ^’•’5 

^  \  Press 

_ 59 

ENGRAVING  TOOLS 

Linoleum-rubber-wood'plastic 

set  of  6 . . .  . $  5.50 

Depthometer  ga.,  meas.  deep  etch 

plates  . 26.50 

Lufkin  Micrometer  Paper  gauge  ...  14.75 

Tripods  _  1.50  Roulettes  ....  3.00 

Cross  Liners  4.00;  Eliptical  Tools  1.25 
Angle  Tint  Tools  1.25;  Flat-Round  .75 
Static  Master  Dusting  Brush  13.50 

Type  High  Gauges,Pocket  3.00,  Reg.  2.25 

Magnetic  Plate  Mounter  .  1.90 

Plate  Lifter  $1.00  Nail  pliers  2.25 

Screen  Determiner .  1.50 

Bausch  &  Lomb  Linen  Tester  5x  10.00 
Seerite  L.T.  1x1  ...  $5.00;  Tripods  1.50 
Pencil  type  Microscope  25XPower  3.50 

Vise  Grip  Dot  Raiser  . .  1.50 

Vise  Grip  DrawTool$2.50;ex. blade  .60 
MASTER  PAPER  PUNCH  ST^O 

WITH  3  R.  H.  PUNCHES  ^  ^ 

Punches  up  to  Full  3/16"  Thickness 
1/4",  11/32",  13/32"  R.H.  Heads.  Takes 
Up  to  6  Heads,  Max.  Spacing,  9" 
Climax  Power  Paper  Drills,  $175-$2T5 
Lassco  Desk  Round  Corner  Cutters,  $20.00 

ROUSE  EFFICiTnCY  ITEMS 

Micrometer  Stainless  Steel  Job  sticks 
Lead  &  Rule  cutters,  slug  clipper 
Vertical  Rotary  Mi terers — Han d  Miters 
Wood  Type — Foundry  Type 
Bauer  Imported  type  now  In  stock 
WE  BUT— SELL— LIQUIDATE— COMPLETE 


REGJSTER^JJ 

n  place  the  old  fash¬ 

ioned  nail,  or  tack  mark.  Type 
high  In  3  seconds!  Eliminates 
batters  and  waste.  3  heights 
In  precision  steel  for  wood 
furniture,  electros,  and  engrav¬ 
ings.  $1  for  IS — specify  height. 
Also  new  14  pt.  Blackheads,  25  —  33.50. 


Static  Tinsel  Wire  Cent.  12  Yds _  2.00 

Lufkin  6,  12  pt.  &  ag.  line  12" 

Gauge . . . .  2.50 

Lutkin  24"  Newspaper  Line  Gauge  5.50 
Stainless  Steel  6-12  pt.  &  ag.  in.  12"  1.00 
Brass  Line  Gauge — 6-12  pt.,  in.,  ag.  1.00 
Stainless  Steel  6-8-10-12  pt.,  12  in.  2.00 

12"  Copyfitting  Slide  Rule .  2.00 

Megill  Spring  Tongue  Gauge  Pins  .  1.80 
Megill  Perfect  Register  Gauges,  Set  2.00 

Tweezers  75c  with  Bodkin _  1.25 

Gilette  or  Exacto  Make-R.  Knives  ...  1.00 

Rouse  Tympan  Stabbers  . .  1.20 

Ink  Knives  6"  $1.75;  8"  $2.40;  10"  3.20 

Plate  Brush  $1.25;  Type  Brush  . .  I.OO 

Slug  High  Sinkers,  box  . . .  4.55 

Miller  Tail  Slur  Steel  points _  3.00 

Printers  Blue  Denim  Aprons _  1.40 

Universal  Gripper  Fingers,  set  of  12  2.50 

Warnock  lock  bronze  quoins _  6.00 

Hemple  quoins  3.25;  Midget  quoins  2.00 

Adjustable  Pad  Counter  . 2.00 

Quick  as  a  Wink  Divider  5  eq.  parts  1.00 

Ivory  Bone  Folders,  7",  8"  each _  .75 

Kelly  Curve  Planers  $1.60;  Midget  .50 
Cyl.  Planers  $1.55;  Proof  Planers  ...  1.75 
Ordinary  Planers  6x3</i  $1.10;  8"_  1.40 
Adjustable  quad  guides  set  of  3  ...  3.00 

FnK  KNIVES^Finest  Steel 


6"  Blade  $1.75;  8"  blade _  2.40 

10"  Blade...  $3.20;  12"  blade_. 4.00 

SPATULAS,  6"  $1 .50;  4"  blade _  1 .00 

SPATULAS,  8"  $1.75;  10"  blade _ 1.95 

All  steel  Make  Ready  Knive  . 85 

COMPOSING  EQUIPMENT 
Imposing  Tables — Type  &  Cut  Cabinets 
Chase  Racks — Mono— Lino— Cabinets 
Furniture — Reglets — Cutting  Sticks 
Matrix  Sorts  Cab.,  8  dr.  TVzxIOV^ 

Galley  Cabinets,  Galleys 

NEW  eUctRIC  welded  steel  CHASES 
8x12  CAP  .  312.00  l4'/.x22  CAP  314.50 

10x15  CAP  A  Kluge  312.50  12x18  ...  13.50 

MIehle  Vartical....3l6.50  HorizonUI....  25.00 
Kelly  Wo.  I.  316.50  Little  Plant....  12.00 

printino  plants  or  surplus  eouipmeht 


GRAPHIC  ARTS  EQUIPMENT  CO. 

127  W.  Harrison  •  HArrison  7-0085  •  Chicago  5,  III. 


New  Offset  Plate  Graining 
and  Regraining  Machine 

Consolidated  announces  a  new,  im¬ 
proved  machine  for  plate  graining  and 
regraining  that  is  said  to  be  quieter  and 
more  vibration-free  than  the  smoothest 
operating  offset  press.  In  addition  this 
machine  gives  about  twice  the  production 


speed  of  standard  steel  ball  graining 
equipment  now  used — with  accurate  con¬ 
trol  of  grain  texture  for  uniformity  and 
depth.  This  machine  is  the  new,  im¬ 
proved  Consolidated  System  Lindmark 
Machine. 

Graining  is  done  by  dry  sand  with 
plates  clamped  to  a  revolving  fully  en¬ 
closed  drum.  Dry  sand  graining  produces 
a  new  type  of  grain — different  from  any 
other  graining  method.  Due  to  the  sys¬ 
tem  of  producing  the  grain,  a  uniform 
grain  texture  is  obtained  that  is  con¬ 
sistently  uniform  on  every  plate  pro¬ 
duced.  Coating  of  these  plates  is  done 
with  whirler  set  at  slightly  lower  speeds 
than  standard.  Counter-etch  solutions 
must  also  be  milder  than  normally  used. 

Because  the  graining  operation  takes 
place  with  a  dry  material,  no  later  drying 


step  must  be  made  and  plates  are  free 
from  the  danger  of  oxidation. 

Complete  information  may  be  had  by 
writing  Consolidated  Photo  Engravers 
and  Lithographers  Equipment  Company, 
2155  W.  Wabansia  ,\ve.,  Chicago  47. 

Introduces  New  Card  Case 

.Something  new  and  revolutionary  in 
a  card  case  is  being  announced  by 
.\quador  Plastic  Mfg.  Co.,  423  Neptune 
Ave.,  Brooklyn  24,  N.  Y. 

It  is  a  combination  of  a  leather-like 
and  a  glass  clear  plastic  with  smooth 
modern  design  permitting  visibility  of 
cards  while  protecting  their  surface  from 
stains  and  dirt  and  water.  The  outer 
case  itself  resembles  soft  leather  and  can 


be  embossed  with  trade  names  or  com¬ 
pany  insignias. 

The  two  pockets  each  containing  15-20 
cards  are  electronically  sealed  to  prevent 
tearing. 

According  to  the  announcement,  it  has 
enjoyed  widespread  use  in  the  printing 
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Spitt-pin  control  mechanism  .  .  .  positive 
registration  with  no  form  slippage. 


Two  popular  widths  4-5  16" 
ond  S-V/2".  lengths  from  6" 
to  8-12". 


Die-cast  aluminum  construction  .  .  . 
breakproof. 


Efficiency  styling  ...  a  beauty  asset  to 
any  sales  counter. 


Rapid-load  tray  ...  a  fast,  fool-proof 
loading  system. 


Open  End  Legal 
EnVELOPES 


Justrite  Open  End  Envelopes  are 
available  for  all  legal  or  court 
use,  either  flat  or  expansion. 
Sturdily  made  for  long  use,  they 
can  be  obtained  either  plain  or 
printed  to  your  copy. 

Write  today  for  samples  and 
complete  pricing  information. 


CKtCAOO 


OOERZ 
Process  Ij 


x-«6  ^ 

FLOOR  SPACI 


trade  as  a  giveaway  with  quantities  of 
business  cards. 

In  the  field  of  promotional  advertis¬ 
ing,  companies  have  supplied  their  entire 
sales  staff  with  cases  for  distribution  to 
pros[xrctive  accounts,  each  case  containing 
tlie  comjiany  insignia,  the  sales  represen¬ 
tatives  card  and  often  an  information 
chart  valuable  to  that  particular  industry. 

This  company  also  has  a  complete 
line  of  pocket  secretaries,  kits  and  many 
other  interesting  promotional  items. 


Permits  Fine-Screen  Halftones 

K.  W.  Beattie  of  Kenro  Graphics,  Inc., 
210  Fulton  St.,  New  York  8.  announces 
that  Kenro  Graphics  Camera-Platemaker 
now  can  be  furnished  with  a  package 
unit  that  permits  fine-screen  halftones  to 
be  made  easier  and  faster.  The  package 
consists  of  an  8x10  F.astman  Kodak 
lithographic  magenta  screen.  Kenro  Spe¬ 
cial  Ultra  Violet  lights  can  be  used  with¬ 
out  the  yellow  and  rose  filters.  They 
emit  a  yellow  light  for  about  one  min¬ 
ute  and  then  automatically  swing  over 
to  the  high  blue  spectrum  fur  the  bal- 


¥Tr  permits, 

we  extend  a  cordial 
invitation  to  visit  our 
shop  when  you  are  at¬ 
tending  the  Printing  Ex¬ 
position  in  Chicago  from 
September  11th  to  23rd. 

TYPE  &  PRESS 
OF  ILLINOIS,  Inc. 

New  and  Precision  Rebuilt 
Printing  Machinery 

3312  N.  Ravenswood  Avenue 
Chicago  13,  Illinois 


ance  of  the  exposure.  Contrast  control 
can  be  easily  manipulated  by  the  op¬ 
erator  to  meet  different  cop\  require- 
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“Thank 

You” 


To  the  Exhibitors  for  the  confidence 
reposed  in  the  ability  of  our  organiza¬ 
tion  to  produce  '‘The  World’s  Greatest 
Temporary  Printing  Plant”;  and  to 
their  personnel  who  worked  tirelessly 
in  the  planning  and  production  of  the 
exhibits,  and  their  reception  of  visi¬ 
tors  at  the  booths; 

To  the  graphic  arts  firms,  their  execu¬ 
tives  and  employees,  whose  attendance 
at  the  show  made  possible  the  success¬ 
ful  accomplishment  of  its  purposes ; 

T o  the  trade  publications  for  their  con¬ 
stant  efforts  to  publicize  and  promote 
this  Exposition,  which  brought  to  the 
graphic  arts  industry  a  showing  of  the 
finest,  most  economical  and  most  pro¬ 
ductive  graphic  arts  machinery,  de¬ 
vices  and  processes  ever  assembled 
under  one  roof; 

To  our  Board  of  Directors  who  gave 
generously  of  their  time,  and  who  ren¬ 
dered  a  high  degree  of  service  to  their 
industry  by  their  sage  advice  and 
counsel. 


NATIONAL 
GRAPHIC  ARTS 
EXPOSITIONS,  Inc. 


A.  E.  GIEGENGACK,  President 
RUSSELL  H.  HERRELL,  Asst,  to  the  Pres. 
A.  G.  FEGERT,  Publicity  Director 


105  West  Monroe  Street  I 
Chicago  3,  Illinois  | 

The  Graphic  Arts  Monthly — September,  1^)50 


183 


i 


LONGFELLOW 

COVER 

6  beautiful,  live  colors 
will  surprise  you! 


•  Here  is  a  50>lb.  cover 
with  a  bulk  of  .010 
An  eggshell  finish  for 
effective  printing. 

And  it  will  mimeograph,  too. 

Has  body,  woricability 
and  economy. 

Call  your  Fine  Paper 
Merchant,  or  write: 

Arthur  Schroeder 

Paper  Co.,  Inc. 

420  Lexington  Avenue 
New  York  17,  New  York 


AMERICAN  CARBON  PAPER  MEG.  CO 


fNNIt.  TtXSS 


iiicnts.  The  average  exposure  runs  about 
two  minutes.  The  two  Kenro  U.V. 
magenta  screen  lamps  draw  about  600- 
watts,  115-volts  a.c.  only.  Brackets  are 
furnished  for  attaching  to  present  Kenro 
Camera-Platemaker  without  special  tools. 
W’ith  the  size  change  feature  of  the  new 
Kenro  nfodel  F,  halftones  can  be  proc¬ 
essed  same  size,  plus  or  minus  10%  and 
Vs  and  1 2  size. 


New  Plane-O-Plate  Rotary  Shaver 

The  new  Model  D  Plane-O-Plate  for 
precision  shaving  of  metal,  wood  and 
plastic  plates  was  shown  for  the  first 
time  at  the  American  Newspaper  Pub¬ 
lishers’  Association  mechanical  conference 
in  Buffalo,  N.  Y.,  on  June  10  to  13  by 
The  Monomelt  Company,  1615  N.F..  Polk 
St..  Minneapolis  13,  Minn. 

In  introducing  the  Model  D,  the  com¬ 
pany  emphasized  the  comparatively  nomi¬ 
nal  capital  investment  required  for  this 
precision  rotary  shaver  that  was  espe¬ 
cially  developed  for  moderate-size  daily 
newspapers,  commercial  printers,  paper 
converters,  stereotypers,  photoengravers 
ami  plastic  platemakers  demanding  exact¬ 
ing,  dependable  service.  Monomelt  also 
points  out  that  this  machine  will  do  an 
excellent  money-saving  job  as  standby 
equipment  for  the  large  metropolitan 
daily  or  for  any  business  demanding 
more  than  the  average  volume  of  high 
quality  production  shaving. 

Much  attention  was  given  the  new 
Plane-O-Plate  by  those  attending  the  con¬ 
ference  because  of  its  many  new  and 
outstanding  features.  Among  these  new 
features  is  the  10-tooth  one-piece  high 
speed  helical  angle  cutter  of  molybdenum 
steel  mounted  in  Timken  bearings  and 
adjustable  for  pre-load.  Ten-tooth  con¬ 
struction  is  said  to  give  smoother,  easier 
cutting. 

Monomelt  personnel  clearly  stated  their 
position  to  mechanical  men  present,  that 
the  Motlel  “D,”  while  priced  to  appeal  to 
the  business  management  of  their  paper, 
was,  with  the  many  new  improvements. 
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JUST  AS  STRENGTH  INSPIRES 
_ CONFIDENCE 

SO  THE  USE  OF  THE 

Franklin  Printing  Catalog 

Builds  ASSURANCE 
in  valuing  printing  orders 
accurately— profitably 

WRITE  TODAY  FOR  60-DAY  FREE  TRIAL 


Porte  Publishing  Co.  LhLlkeaiys.utah 


READY 
TO 
PRINT 
CALENDAR 
PAD 
PLATES 


Gat  this  big  illustrated  catalog  of  calendar  pad 

Pr  electrotypes  . . .  over  318  designs  and  st'  les  ta 
meet  every  purpose..  .3-12-18  months  at  a  glance  for 
memo  books,  calling  cords  or  club  rosters... single 
months  for  blotters  and  reminder  advertising  . .  . 
Easy  to  read  Almanac  plates  include  weather 
forecasts  and  moon  phases  .  .  .  send  25  cents  for 
catalog  .  .  .  will  be  credited  to  your  first  order. 


FRANKLIN  COMPANY 

822  W.  VAN  BUREN  ST.,  CHICAGO  7,  ILL.  a  HA  ymarket  1-1000 
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MR  and  SAVE  RBpaJ^ 


a  precision  tool,  capable  of  continuing, 
heavy  duty  shaving.  They  also  stressed 
the  simplicity  of  maintenance  necessary 
for  high  quality  work  with  the  new 
Model  “D.” 


PMC  Announces  Honeycomb 
Base  Made  of  Magnesium 

The  Printing  Machinery  Company,  436 
Commercial  Sq.,  Cincinnati,  O.,  an¬ 
nounces  the  development  of  magnesium 
Sterling  Toggle  Base.  The  design  of  the 
base  is  unchanged  from  the  semi-steel 
base  the  company  has  produced  for  many 
years,  but  the  use  of  the  new  base  ma¬ 
terial  decreases  its  weight  75  per  cent. 

The  magnesium  base  weighs  only  .306 
of  an  ounce  per  square  inch  as  com¬ 
pared  with  1.251  ounces  per  square  inch 
for  the  semi-steel  base  the  company  man¬ 
ufactures. 

The  new  magnesium  base  is  being  pre¬ 
sented  to  the  industry  after  a  two-year 
periorl  of  exhaustive  testing  in  several 
large,  geographically  separated  printing 
plants  under  a  variety  of  working  condi¬ 
tions.  “We  now  know  from  actual  ex¬ 
perience  that  the  new  magnesium  base 
offers  all  of  the  advantages  of  the  Ster¬ 
ling  Toggle  Semi-Steel  Base  without  the 
disadvantage  of  weight,”  Mr.  Augustine 
said.  “We  naturally  will  continue  to  of- 


THOHSON  ELECTRIC  DIE  HEATER 

•  For  HOT  EMBOSSING  and 
EXTRA  PROFITS  on  all  size 
THOMSON,  CHANDLER  &  PRICE 
and  KLUGE  PLATEN  PRESSES. 

Sand  for  illustrated  folder. 

THOMSON  -  NATIONAL  PRESS  CO. 
FRANKLIN,  MASS. 

New  York  Office:  23  East  26Mi  St. 
Chicago  Office:  816  W.  Arthington  St. 


SELL  GIFT  CERTIFICATES 

BIG  PROFIT  ITEM  FOR 

PRINTERS  and  STATIONERS 

We  Supply  Lithographed 
Gift  Certificate  Blanks 
Ready  for  You  to  Imprint 
Send  for  Free  Sample* 

MARX  PRINTING  CO. 

1023  Filbert  St.,  Philadelphia  7,  Pa. 


For  KLUGE  and 
MIEHLE  VERTICAL 

SS.SO  par  pain  Prepaid  ar  C.O.D. 
KEEPS  AIRLINES  CLEAN  AND  SAVES 
PUMP  TROUBLE.  SIMPLE  TO  INSTALL; 
JUST  CUT  HOSE  AND  SLIP  IN  FILTER. 

PRESS  FILTER  COMPANY 

Alanirfacturers  of  Kluge  Mefol  Suction  Tips 
916  N.  Alfred  St.,  Los  Angeles  46,  Calif. 


TAe  four  sections  of  PMC  Sterling  Toggle 
Magnesium  base  at  the  left  weigh  no 
more  than  the  single  section  of  semi¬ 
steel  base  shown  at  the  right. 
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ULTRA 


A  versatile  machine 
for  run-of-the-hook 
numbering  jobs.  Force 
also  makes  ail  types 
of  Rotary  Numbering 
Heacis  for  accurate 
numbering  on  rotary 
presses. 


WM.  A.  FORCE  O  COMPANY 

I  N  C  C  l<  I  (  .  I-  A  I  I  I 

216  NICHOLS  AVENUE.  BROOKLYN  8.  NEW  YORK 


Dry  Sprays  ior  Low  Prassure 
InstalUtions.  Can  Bo  Operatod 
From  Feodor  Pumps  or  Air 
Chambers  on  Most  Presses 


WE  CARRY  A  COMnETE  LINE  OF 

Powders  ond  Solutions 

TO  COVER  ALL  TYPES  OF  APPLICATIONS 


WILBAR  spray  guns  are  adaptable  to  all  types  ol  presses. 
Let  our  spray  gun  specialists  show  you  how  to  solve  your 
offset  problems.  Your  inquiry  will  be  given  expert  and 
prompt  attention. 

PORTABLE  COMPRESSOR  UNITS  AND 
STATIONARY  COMPRESSORS  AVAILABLE 


CASTCRN  SPRAY  SALES  CO 
2S-2SA  rairUwn  Av*. 
r«irU«n.  N«w  J«r»*y 
MID-STATES  SALES  k 
ENG.  CO. 


MISSOURI-CENTRAL 
TYPE  FOUNDRY 
Wiehiti  1,  Kintai 
DIXIE  TYPE  a  SUPPLY  CO. 
1712  Warrior  Road 
Birmingham.  Alabama 
WILBAR  MFG.  CO..  Inc. 
Chactarton.  Ind. 


For  Davidson,  Multilith 
ond  Kluge 


Model  W  for  Powder  and  Water 
Liquid  Solutions 


4 

_ . _ _ 
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fer  the  semi-steel  base  for  uses  where 
weight  is  not  a  factor  and  for  replace¬ 
ment  of  units  in  existing  large  forms  of 
semi-steel  base.” 

PMC  Sterling  Toggle  Ratchet  Hooks 
and  Register  Hooks  used  with  semi-steel 
base  will  fit  the  new  base,  since  no 
changes  were  made  in  design  or  dimen¬ 
sions. 

The  lightness  of  the  new  base  mate¬ 
rial  permits  the  use  of  narrower  chase 
bars,  and  this,  in  turn,  makes  it  possible 
to  slightly  increase  the  printing  surface 
of  presses,  it  is  stated. 

The  new  magnesium  base,  like  the 
PMC  semi-steel,  is  made  in  sections  that 
can  be  assembled  to  fill  any  size  chase. 
Producing  the  base  in  sections  permits 
close-tolerance  finishing  of  the  base  .  .  . 
finishing  operations  are  held  to  plus  or 
minus  .0005  of  an  inch  to  pass  final 
inspection. 

New  Bandless  Perforator 

Preferred  Pressroom  Products  Com¬ 
pany,  Box  944,  Lynn,  Mass.,  has  an¬ 
nounced  a  revolutionary,  new  perforating, 
slitting  and  scoring  device  for  all  makes 
of  cylinder  and  job  cylinder  presses.  Op¬ 
erating  directly  on  the  packing,  without 
the  use  of  bands,  the  Preferred  Bandless 
Perforator  (patent  applied  for)  avoids 
the  many  time-consuming  adjustments 
necessary  with  the  ordinary  type  perforat¬ 
ing  attachments,  it  is  stated.  It  can  be 
installed  and  made  ready  to  operate  in 
two  minutes. 

Two  machines  are  available,  the  Mod¬ 
el  V-1  expressly  designed  for  use  on  all 
models  of  the  Michle  Vertical  Press.  The 
Model  C-2  for  use  on  all  makes  of 
cylinder  and  job  cylinder  presses.  Theo¬ 


dore  B.  Yasi,  owner  of  Preferred  Press¬ 
room  Products  Company,  states  that  these 
Preferred  Bandless  Perforators  are  ab¬ 
solutely  unique  and  have  never  been 
offeretl  before. 

St.  Regis  Paper  Exhibit 

St.  Regis  Paper  Company  in  its  ex¬ 
hibit  at  the  Sixth  Educational  Graphic 
Arts  Exposition  in  Chicago  September 
11-23,  seeks  to  dramatize  the  all-impor¬ 
tant  theme  of  economy. 

The  background  panel  reveals  the  St. 
Regis  integration  from  trees  to  pulp  as 
well  as  bales  of  paper  stock  flowing  into 
St.  Regis  paper  mills  that  comprise  pro¬ 
duction  facilities,  technical  skills,  mate¬ 
rial  and  trained  personnel.  Lines  flow 
out  from  the  mills  to  five  separate  ex¬ 
hibit  panels:  the  first,  featuring  mail  or¬ 
der  and  directory  papers;  the  second, 
publication  papers;  the  third,  converting 
papiers:  the  fourth,  commercial  printing 
papers:  and  the  fifth,  specialty  papers. 

The  end  panel  of  the  exhibit  shows 
how  St.  Regis  is  using  the  graphic  arts 


EMPCO  PROPORTIONING 
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line  or  screen... 

litho  or  engraving... 


Do  you  want  a  negative  material  of  extreme 
contrast  and  density?  Do  you  want  to  hold  highlight 

dots  even  when  you  must  over-develop? 
Do  you  want  a  material  that  is 
fog  free,  yet  has  high  density  and 
hard  clean  dots,  that  requires 
less  opaquing? 


The 

G  E  VA  E  R  T 
Company 
of  AMERICA,  Inc 


iitholine  ortho 


film  or  plate  is  your  negative. 

Film  is  available  on  thin  or 

medium  base,  in  sheets  or  rolls 


THE  FACTS 


ONE-TIME  CARBON  PAPERS 
AND  REDBACK  PENCIL 
CARBONS  IN  ROLLS 
AND  SHEE^ _ _ 


Try  Ace  Redback  Pencil  Carbons  for  sales- 
books,  bills  of  lading,  and  order  books. 
Try  Ace  One-Time  Carbons  for  snap-out 
forms,  manifold  forms,  invoices,  etc.  Yes, 
you'll  find  the  quality  and  service  you^  de¬ 
mand.  All  stripings  and  patterns  available. 


ACE  CARBON  PAPER  COMPANY 

664  Commonwealth  Ave.,  Boston  15,  Moss.  ) 


THE  LITHOGRAPHERS 
MANUAL 

by  Walter  E.  Soderstrom 

contains  a  wealth  of  informa¬ 
tion  for  the  craftsman,  appren¬ 
tice,  student,  executive  and 
salesman. 

Devoted  largely  to  production 
and  technical  details  from  copy 
to  finished  job.  This  book  is 
well  illustrated  and  practically 
an  encyclopedia  of  lithography. 

$5.00  pluM  2Sc  for  handling. 
Piaa»e  tend  remittance  with  order. 

The  Graphic  Arts  Monthly 

608  S.  Dearborn  St.  Chicago  5,  III. 


190 


to  sell  the  graphic  arts  by  featuring  re¬ 
prints  of  the  current  trade  magazine  ad¬ 
vertising  which  recently  won  national 
recognition;  also  how  St.  Regis  is  using 
the  graphic  arts  to  develop  attractive  sales 
tools  which  include  plain  sample  presen¬ 
tations,  paper  demonstrators,  swatches, 
and  cdmmercial  sample  portfolios. 

The  economy  theme  of  the  exhibit 
has  three  points.  First,  that  of  economy 
through  conservation  of  natural  resources. 
This  is  made  possible  because  St.  Regis 
has  developed  new  methods  of  process¬ 
ing  groundwood  and  paper  stock  pulp. 
These  new  processes,  the  company  points 
out,  have  produced  pulp  values  most 
welcome  for  use  in  many  St.  Regis  pa¬ 
pers,  and  in  doing  so  add  considerably 
to  the  end  use  value  of  the  finished  prod¬ 
uct.  It  is  pertinent  to  point  out  that 
groundwood  pulp  has  twice  the  yield 
per  cord  of  any  other  type  of  pulp.  The 
groundwood  pulp  bleaching  process  de¬ 
veloped  by  St.  Regis  makes  available  a 
high  brightness  pulp  with  good  stability 
of  color  that  produces  printing  paper 
with  unusual  printing  characteristics. 

The  high  yield  pulps,  the  company 
states,  and  their  efficient  printing  char¬ 
acteristics  team  together  to  establish  new 
standards  of  value  in  printing  papers. 
The  increased  use  of  paper  makes  avail¬ 
able  an  ever  increasing  amount  of  paper 
stock. 

The  second  point  is  production  econ¬ 
omy  through  unusual  end  use  values. 
These  make  it  possible  for  the  printer 
to  convert  plain  paper  into  a  finished 
job  more  efficiently.  Special  pulps  manu¬ 
factured  by  St.  Regis  permit  lighter 
weight  papers  to  be  used,  with  resultant 
economies. 

Economy  through  selectivity  is  the 
third  point.  St.  Regis  makes  a  broad 
range  from  uncoated  printing  papers 
(groundwood)  through  coated  printing 
paner  grades  (machine  coated)  and  in¬ 
cluding  the  finest  enamel  printing  papers 
for  offset,  letterpress  and  rotogravure 
printing. 
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•  Will  do  the  work  of  3  of  your  fastest  hand  tyers. 

•  Regardless  of  size  or  shape  of  bundle,  the  Bunn  will 
multiple  wrap  or  cross  tie  it  in  less  than  3  seconds. 

•  Easy  to  operate — just  step  on  the  foot  pedal.  K 

•  Mobile — can  be  easily  moved  to  any  department.  & 

•  Twine  saving — saves  over  8"  per  package. 

you  con  tie  it-FASTER-BETTER-FOR  LESS-on  a  BUNN! 

Write  for  addiliottal  information 

B.  H.  BUNN  CO.  •  7607  VINCENNES  AVE. 

CHICAGO  20,  ILLINOIS 


Exhibiting  Justowriter 

.Composition  with  justified  lines  of  type 
quickly  and  economically  has  become  a 
reality,  according  to  an  announcement 
by  Commercial  Controls  Corp.  of  Roches¬ 
ter,  N.  Y.,  about  its  new  Justowriter. 
The  Justowriter  machines  are  being  shown 
at  the  Sixth  Educational  Graphic  Arts 
Exposition  in  Booth  104. 

The  Justowriter  is  an  automatic  justify¬ 
ing  typewriter  composing  machine  .  .  . 
designed  to  compose  in  a  single  face, 
composition  with  justified  margins,  for 
offset  reproduction.  It  produces  com¬ 
position  in  page,  galley  or  continuous 
roll,  for  books,  newspapers,  manuals,  or 
advertising  copy.  The  Justowriter  is  a 
proportional  spacing  unit  .  .  .  spacing 
between  words,  not  between  letters.  The 
machine  comes  equipped  with  standard 
keyboard  and  can  be  used  as  any  ordi¬ 
nary  typewriter. 

The  complete  Justowriter  unit  is  made 
up  of  two  electrically  powered  machines. 
One  is  a  Recorder  where  any  average 
typist  can  type,  at  her  normal  rate  of 
speed,  the  trial  record  of  her  composi¬ 
tion.  While  the  typist  is  typing,  the  ma¬ 
chine  automatically  perforates  a  code  in 
a  narrow  paper  tape,  of  characters,  justi¬ 
fication  of  right-hand  margin  and  dele¬ 
tion  of  lines  or  characters  typed  in  error. 
The  perforated  tape  must  then  be  in¬ 
serted  into  the  second  machine  called 
the  Reproducer.  This  unit  automatically 
reproduces  the  originally  typed  composi¬ 
tion  in  correct,  errorless  form  with  justi¬ 
fied  right  and  left  hand  margins.  All 
this  is  accomplished  in  the  Reproducer 
without  human  attention  beyond  the  in¬ 
sertion  and  extraction  of  the  paper  on 
which  the  copy  is  automatically  typed. 

The  Justowriter  machine  is  of  modern 


design,  finished  in  a  fine  hammertone 
blue-gray  finish.  Each  of  the  two  uniu 
needed  fits  into  a  specially  built  desk, 
25x38  inches.  The  operating  units  weigh 
about  80  pounds  each  and  the  desks 
about  130  pounds  each.  The  machine 
operates  on  110  volt,  60  cycle  alternating 
current,  but  can  be  adapted  to  other 
voltages  and  frequencies. 

Literature 

riew  kodak  Booklet  on 
Color  Transparencies 

Newest  booklet  in  the  Kodak  Technical 
Information  Series  for  the  graphic  arts 
IS  the  publication,  “Basic  Masking  of 
Color  Transparencies  for  Photomechanical 
Reproduction.”  The  booklet  totals  32 
pages  and  describes  masking  techniques, 
as  indicated  by  the  title.  It  consolidates 
data  previously  published  in  the  Kodak 
“Bulletin  for  the  Graphic  Arts”  and  in¬ 
cludes  some  new  information  which  has 
never  been  published  heretofore. 

Making  and  using  principal  and  high¬ 
light  masks  is  the  main  theme  of  the 
booklet.  The  theory  of  masking  has  been 
purposely  soft-pedaled  in  favor  of  “how- 
to-do-it”  information.  The  theoretical 


- ^  FACTORY  and  OFFICE  FORMS  < - 

All  Original  16  lb.  Bond 

BLACK  INK  ON  WHITE— PINK— BLUE  OR  CANARY  STOCK. 

Spatial  Prices  on  Quanllly  Runt—Wrifa  for  Prica  List, 

THE  BROWN-READ  PRESS,  P.  O.  BOX  266,  VALLEY  STREAM,  N.Y. 
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^  PAPER  YOU  WANT 

AT  A  JOB-LOT  LOW  PRICE 

Call  FORT  DEARBORN  FIRSTl  Nine  times  out  of  ten,  you’ll  find 
exactly  the  sheet  you  want  In  our  tremendous  Inventory  of  mill 
closeouts  and  discontinued  lines  ...  at  definite  savings i 

Make  Fort  Dearborn  a  habit.  Whether  your  order  Is  from  Job  lot 
stock  or  regular  lines,  you  can  rely  upon  us  for  a  dependable 
printing  sheet  every  time! 

Consult  us  on  your  mill  orders.  No  obligation. 

Samples  and  prices  on  request. 


wmm 

■MRiMiJ 

OUR  INK  SERVICE 

COVERS  THE  WEST 
SIX  STRATEGIC  CITIES 


THE  CALIFORNIA  INK  COMPANY  iNC 

SAN  FRANCISCO  •  BERKELEY  •  LOS  ANGELES 
SEATTLE  •  PORTLAND  •  SALT  LAKE  CITY 
HONOLULU,  T.  H.  •  SHANGHAI,  CHINA 
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ROSBACK— 

Rotary  Round  Hole  and  Slot  Hole 
PeiioiatoTS,  Gang  Stitchers  and 
Vertical  Perforators  and  Punching. 
Machines. 

F.  P.  Rosback  Company 

Benton  Harbor,  Michigan 
Largest  Perforator  Factory  In  the  World 

Have  You  Seen  the  Rosback 
“Twenty-Two"? 

Costs  less  to  use  than  a  iootpower 
perforator:  you  get  better  work  at 
even  less  cost  than  with  perforating 
rule. 

Takes  a  22"  sheet. 

Does  regular  slot  ^  fl 

perforating  I 

«  strike 

work;  "if  — 
also  use* 
ful  for  slitting, 
scoring,  creasing, 
snap-out.  Ask  foi 
details  A  price 


Your  Own  House  Organ 

New  sales  aid  for  printers : 

ADVERTISER’S  ALMANAC-"An  Idea  A 
Day’’  for  your  prospects.  We  print  for  you 
OR  furnish  electros  OR  repro  proofs  OR 
copy  only.  We  write  your  ads  if  you  wish. 
Write  now,  and  reserve  your  area. 

HORIZON  HOUSE,  251  POST  STREET 
SAN  FRANCISCO  8,  CAUFORNIA 


aspects  of  the  subject  are  expected  to  be 
covered  thoroughly  in  subsequent  pub¬ 
lications. 

“Basic  Masking  of  Color  Transparen¬ 
cies  for  Photomechanical  Reproduction” 
is  available,  without  charge,  op  request 
to  the  Graphic  Arts  Sales  Division,  l^st- 
nian  Kodak  Company,  Rochester  4,  New 
York.  The  booklet  is  punched  for  inser¬ 
tion  in  the  Kodak  Photographic  Note¬ 
book. 

Christmas  Card  Sample  Book 

The  1950  Sample  Book  of  Christmas 
Greetings,  produced  by  Stauder  Engrav¬ 
ing  Company,  4130  Belmont  Ave.,  Chi¬ 
cago,  steel  engravers  for  the  printing 
trade,  is  now  available.  The  line  this 
year  is  complete  with  every  kind  of  card 
— engraved  and  printed,  color,  embossed, 
debossed,  die-cut,  butterfly  folds,  French 
folds,  etc. 

A  special  four-way  sales  plan  is  offered 
the  printers  who  sell  this  new  and  dis¬ 
tinctive  line,  and  100%  profit  is  assured. 
Because  of  the  cost  of  preparing  this  em¬ 
bossed  covered  counter  album,  which 
does  its  own  job  of  selling,  it  cannot  be 
sent  out  promiscuously,  and  a  deposit  of 
$3  is  required.  However,  that  is  allowed 
on  the  first  |50  in  net  sales. 

A  boxed  sample  set  of  commercial 
greetings,  mounted  on  individual  cards, 
is  available  to  printers  who  sell  greeting 
cards  to  business  houses.  Only  $1  is  re¬ 
quired  as  a  deposit,  but  this,  too,  is  re¬ 
funded  under  the  same  conditions  as  the 
album. 

Rem-V-Lope  Booklet 

“Hundreds  of  tests  have  proved  that 
return  envelopes  not  only  produce  more 
replies,  but  speed  their  return,”  is  the 
opening  statement  in  a  new  folder  de¬ 
scribing  Rem-V-Lope.  Manufactured  by 
Rernington  Rand  Inc.,  outgoing  envelope, 
correspondence  and  return  envelope  are 
combined  into  one,  low  cost,  result-get¬ 
ting  mailing  notice  medium  in  Rem-V- 
Lope. 

Designed  like  an  actual  Rem-V-Lope, 
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cure  nationally  famous  for  their  con¬ 
venient  and  economical  method  of  pack¬ 
aging  decorative  and  spacing  material. 

Our  competitors  think  so  too!  The  Handy 
Box  idea  originated  by  us — is  now  being 
imitated  under  a  variety  of  names. 

Our  years  of  experience  have  shown  us  the  correct  assortment  of  our 
items  that  are  most  helpful  to  the  trade.  We  are  constantly  designing 
new  items  and  improving  on  present  packaging  to  meet  the  require¬ 
ments  of  the  industry.  If  your  dealer  can't  furnish  you  with  a  Handy 
Box  Catalog,  write  direct  to: 


B&LTOTTPE 


With  Our  natural-color  Holiday  Letterheads  and 
Greeting  Cards  you  can  begin  your  Christmas 
volume  today.  This  unusual  stationery  will  add 
new  life  to  your  customers'  mailings  —  and  bring 
you  new  and  larger  orders.  Actual  samples  make 
selling  easy,  and  the  24-page  Copy  Manual  in¬ 
cludes  selling  ideas,  suggested  greetings,  and  sug¬ 
gested  letters  typed  for  reproduction.  If  you  don't 
have  our  New  1950  Christmas  Portfolio  —  send 
for  it  today  without  obligation.  If  you  do  hove 
\  one  —  show  your  customers  ond  prospects  how  to 
^  put  snap  and  sparkle  in  their  mailings  —  and  get 
the  jump  on  your  competitors  for  Christmas  orders. 


ARTHUR  THOMPSON  &  COMPANY 

-  COIOR  lITHOCRAPHtRS 

1 09  MARKET  PLACE  .  BALTIMORE  2,  MARYLAND 
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11  START  EARLY  ON  YOUR 

I  !  CHRISTMAS  BUSINESS! 

The  Accurate  Table 
Of  All  Around  Use 

New  CRAFTSMAN 
UTILITY  TABLE 


the  folder  shows  the  advantages  of  this 
mailing  piece,  and  shows  actual  examples 
of  side  opening  and — opening  types. 

In  addition  a  full  page  of  sample 
Rem-V-Lopes  is  shown.  One  shows  a 
bank  signature  verification  form,  another 
shows  the  installment  collection  type,  a 
third  a  sampit  of  the  personnel  form, 
which  has  been  used  extensively  in 
checking  applicant's  references.  The  last 
example  shows  a  typical  credit  “slow 
paying"  form. 

The  Rem-V-Lope  plan  has  a  place  in 
all  forms  of  business.  It  is  designed  to 
do  a  special  job  in  a  special  way.  Styles 
may  be  varied  to  fit  particular  needs. 

This  folder  is  identified  as  KD597, 
and  may  be  obtained  from  your  nearest 
Remington  Rand  office,  or  by  writing 
to  Remington  Rand  Inc.,  315  Fourth 
Ave.,  New  York  10,  N.  Y. 

Folder  on  Seybold  Hydro>Drill 

Now  being  distributed  to  printing 
plants  and  binderies  are  copies  of  a  new 
folder  illustrating  and  describing  the  Sey¬ 
bold  Hydro-Drill,  manufactured  by  the 
Harris-Seybold  Company,  Cleveland  5,  O. 

The  folders  are  of  the  pocket  style 
adf)pted  recently  by  Harris-Seybold.  The 
pocket  contains  six  insert  pages,  explain¬ 
ing  the  many  different  jobs  which  Sey- 
bold’s  multiple  drilling  machine  is  capa¬ 
ble  of  handling.  Measuring  814x11”,  the 
folder  fits  any  file  drawer  conveniently. 

As  pointed  out  in  the  folder,  the  Sey¬ 
bold  hydraulic  drill  is  a  single  machine 
that  can  perform  eight  operations.  It 
will  do  drilling,  drill  slotting,  open-hole 
work,  slitting,  round  cornering,  Kalama¬ 
zoo  slotting,  straight  cornering  and  tab¬ 
bing.  Simultaneous  operations  such  as 
drill-and-slit  or  drill-and-slot,  can  be  per- 
f<)rmcd  with  one  stroke.  With  side-by- 
side  set-ups,  it  is  stated,  it  is  possible  to 
drill  one  pile  while  open-hole  slotting  or 
Kalamazoo  slotting  the  second,  all  in  one 
operation.  Im[X)rtant  operating  features 
include  adjustable  stroke,  adjustable  cycle 
and  adjustable  sfieed. 


The  Craftsman  Utility  Table 
.  .  .  size  22%"x28%"  ...  is 
the  latest  addition  to  the  Crafts¬ 
man  line,  and  has  achieved  in¬ 
stant  popularity  with  letterpress 
and  offset  printers. 

New  patented  Double-Edge 
Compression  Straightedge  holds 
copy  firmly  in  place,  and  makes 
it  possible  to  work  from  front  or 
rear  of  table. 

Here  is  an  all  ciround  table  .  .  . 
at  a  new  low  price  for  a  Crafts¬ 
man  .  .  .  that  handles  layouts, 
negative  ruling,  plate  scribing, 
stripping,  and  the  many  func¬ 
tions  required  by  lithographers. 
It  is  an  ideal  size,  and  may  be 
also  used  as  an  extra  table  by 
present  Craftsman  users.  Write 
for  folder. 

CRAFTSMAN  LINEUP  TABLE  CORP. 

WALTHAM,  MASS. 

George  H.  Chornock,  Jr.,  V.P. 
PHILADELPHIA  CHICAGO 
Thomas  R.  Gallo  Paul  M.  Nahmens 
1311  Widener  Bldg.719  S.  Dearborn  St. 
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TAUBER-TWIST 


KLEEN-STIK  PRODUCTS,  Inc 

223  No.  Michigan  Avenue  •  Chicago  1,111. 


Tauber  Plastic  Binding  &  Equipment 


TABLE  MODEL  #02 

A  Tauber-designed  machine  to  insert  coil 
wire  or  Tauber-Twist  (plastic)  bindings. 
Well-constructed,  it  cuts  insertion  costs 
considerably.  ONLY  $97.50  NET,  F.O.B. 
NEW  YORK. 


FIVE  MODERN 
BINDINGS 

In  Red,  White, 

Blue  or  Crystal  Multi-Ring 
3/16"  thru  1". 


Samples 


WRITE  FOR 
COMPLETE 
DETAILS 


TAUBER  PLASTICS,  INC 


200  HUDSON  STREET 


NEW  YORK  1 3,  N.  Y. 


for  HARD-TO-LABEL 
SURFACES 


Figure  on 


the  moistureless,  self-sticking  label  stock 
Seeaude. 


Kleen-Stik  labels  GO  ON  and 
STAY  ON  without  moisture,  glue  or  other  cement  .  .  . 
merely  pressed  on.  Easy  to  apply . . .  easy  to  remove. 
Ideal  for  labeling  plastics,  aluminum,  wood,  stainless 
steel,  porcelain,  glass,  chrome,  baked  enamel,  etc. 
Available  in  sheets  or  rolls  to  fit  your  presses. 

WRITE  TODAY  FOR  SAMPLES 


iOkO  OHVf 
through 
PRlHtW^  » 
l-lHOGRArHt*^ 
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Meetings  and 
Conventions 

Calendar  of  Ceming  Conventions 

Mail  Advertising  Service  Assn.  29th  an¬ 
nual  convention,  Roosevelt  Hotel,  New 
York:  September  30-October  3 
Direct  Mail  Advertising  Assn.  33rd  an¬ 
nual  conference,  Roosevelt  Hotel,  New 
York:  October  4-6 

American  Photoengravers  Assn.,  annual 
meeting,  Chalfonte  Hotel,  Atlantic  City, 
N.  J.:  October  8 

Screen  Process  Printing  Association  Inter¬ 
national  convention.  Hotel  Gibson,  Cin¬ 
cinnati:  October  22-25 
National  Assn,  of  Photo-Lithographers 
convention,  Shoreham  Hotel,  Washing¬ 
ton:  October  25-28 

International  Assn,  of  Electrotypers  & 
Stereotypers,  Inc.,  53rd  annual  meeting. 
Princess  Hotel,  Bermuda:  October  28- 
November  3 


LNA  Convention 

In  view  of  the  fact  that  this  issue  of 
GAM  was  being  prepared  just  prior  to 
the  opening  of  the  45th  annual  conven¬ 
tion  of  the  Lithographers  National  As¬ 
sociation,  September  7  to  9,  at  the  Edge- 
water  Beach  Hotel,  Chicago.  GAM  can 
give  only  some  features  of  the  program 
as  it  was  set  up. 

Randolph  T.  Ode,  president  of  LNA, 
was  scheduled  to  welcome  the  members 
and  guests  at  10:00  a.m.  on  September 
7.  Harrison  Wood,  radio  commentator, 
was  slated  to  follow  him  with  a  talk  on 
“After  Korea — What?”  Then  Matthew 
H.  O’Brien,  LNA  general  counsel,  was 


scheduled  with  a  talk  on  “The  Litho¬ 
graphic  Industry  Under  Partial  Mobili¬ 
zation.” 

The  afternoon  meeting  called  for  a 
discussion  on  “Labor  Relations  in  the 
Lithographic  Industry”  with  Stephen  F. 
Dunn,  labor  relations  advisor,  talking  on 
“Management's*  Rights,  Duties  and  Re¬ 
sponsibilities  in  Labor  Relations,”  and 
Mr.  O’Brien  and  George  A.  Mattson, 
director  of  industrial  relations  giving  “A 
Review  and  Appraisal  of  Labor  Relations 
in  the  Lithographic  Industry.”  The 
president’s  reception  was  scheduled  for 
6:00  p.m.,  and  the  annual  dinner  for 
7:45  p.m. 

The  Friday  morning  program  was 
scheduled  to  start  with  a  business  meet¬ 
ing,  followed  with  the  “Report  of  the 
LNA  Promotion  Committee,”  by  John 
M.  Wolff,  chairman,  and  a  talk  on  “The 
Sixth  Educational  Graphic  Arts  Exposi¬ 
tion”  by  Russell  L.  Herrell. 

The  Friday  afternoon  session  tvas  to 
be  devoted  to  a  panel  discussion  on 
“(^)st  Reduction;  Its  Importance  and 
How  It  Can  Be  Achieved,”  with  the 
following  participating:  Harold  £. 
Rowles  (treasurer,  Stecher-Traung  Litho¬ 
graph  Corp.);  John  D.  Ristine  (offset 
department  manager,  R.  R.  Donnelley  & 
Sons  Co.);  Frank  A.  Myers  (treasurer, 
Copifyer  Lithograph  Corp.);  and  Charles 
A.  Conrard  (personnel  director.  Western 
Printing  &  Lithographing  Co.).  Leonard 
H.  Knopf  (president.  The  Meyercord 
Co.)  was  scheduled  to  act  as  panel  chair¬ 
man  and  Fred  L.  Heath  (president,  Fred 
L.  Heath  Co.)  as  panel  auditor. 

The  Manufacturing  Bank  Stationers 
Section  of  the  LNA  was  scheduled  to 
meet  Saturday  morning,  September  9. 
Opening  remarks  were  to  be  made  by 
section  chairman  J.  H.  Riggs  (vice-presi- 


E*2  PADDER  '^out 'Best  Buy  /or  The  Priez  /  ••  »  * 


/NqutRies 

iNvrrep!  ^ 
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OWAN  SLITTERS 


^  for  Accuracy 

The  Cowan  Slitter  for  cylinder  presses 
assures  a  i)erfectly  straight  edge,  at  right 
angle  to  the  grippers.  Saves  time  in  cut¬ 
ting,  folding,  and  in  the  bindery.  Will  cut 
from  13  lb.  folio  to  150  lb.  Kraft  stock. 
May  be  used  with  the  Cowan  Perforators, 
on  the  same  bar,  at  the  same  time — print¬ 
ing,  perforating  and  slitting  perfectly. 


COWAN  PRESSROOM  PRODUCTS 

INCORPORATED 

P.  O.  BOX  216,  HOLLYWOOD  28,  CALIFORNIA 


*  All  Kinds  of  Rollers  for 

PRINTING  and  LITHOGRAPHY 

Distributors  of  Moreland  Corp.  Rubber  Rollers 

ALL  GOOD -ALL  TRUE 

GODFREY  ROLLER  COMPANY 

WILLIAM  P.  SQUIBB,  President 
211-21  N.  Camac  Street,  Philadelphia 

r~~'y  .  •- 'g! t; 

c^QLJflJ^^flgT^ggS^ 

Seamless  Tubings  for  Offset  Dampening  Rollers 
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dent,  Young  and  Selden  Co.);  a  talk  on 
“The  Lithographers’  Interest  in  Financial 
Advertising  and  Public  Relations”  by 
John  N.  Carver  (vice-president.  Manu¬ 
facturers  and  Traders  Trust  Co.,  Buf¬ 
falo);  and  a  report  on  the  activities  of 
the  Section  by  A.  C.  Urffer  of  LNA. 

Photoengravers  Convention 
and  Machinery  Exhibition 

The  54th  annual  convention  and  ma¬ 
chinery  exhibition  of  the  American  Pho¬ 
toengravers  Association  will  be  held  at 
the  Chalfonte-Haddon  Hall,  Atlantic 
City,  N.  J.,  October  9,  10  and  11. 

Speakers  at  the  convention  will  be: 
Frank  F.  Pfeiffer  (vice-president.  The 
Reynolds  &  Reynolds  Co.,  Dayton,  Ohio) 
who  will  speak  on  “Technical  Trends  in 
the  Granhic  Arts”;  Nathaniel  Bishop 
(Electronic  Consultant,  Springdale  Lab¬ 
oratory,  Time,  .Inc.,  Springdale,  Cktnn.) 
who  will  speak  on  “Electronics  and  Scan¬ 
ning  for  Improved  Color  Separations”; 
F.  L.  Wurzburg,  Jr.  (Interchemical  Clor- 
poration.  Precision  Cktlor  Laboratory,  Bu¬ 
chanan,  N.  Y.)  who  will  speak  on  “Pri¬ 
mary  C>>lor  Separation  by  '  Electronics”; 
Dr.  Adrian  LeRoy  (inventor,  LeRoy’s 
International  Research  Laboratories,  Hol¬ 
lywood,  Calif.)  who  will  speak  on 
“Things  to  Cxtme”;  C.  A.  Harrison  (vice- 
president,  Fairchild  Camera  and  Instru¬ 
ment  Corporation,  Jamaica,  N.  Y.)  who 
will  speak  on  “The  Electric  Engraving 


W.  K.  Jomts  and  frank  J.  Schreiber 


Machine”;  Frank  P.  Adams  (president, 
Kemart  Corporation,  San  Francisco, 
Calif.)  who  will  speak  on  “Kemart 
Fluorostop  for  Cktlor  Separation  and  Cor¬ 
rection”;  Olin  E.  Freedman  (consultant 
to  management  in  the  graphic  arts  and 
allied  industries,  Chicago,  Ill.)  who  will 
speak  on  “  ‘Dry’  Offset  Methods”;  Fred 
W.  Shafer  (manager.  Advertising  Service 
Departments,  Chicago  Tribune,  Chicago, 
Ill.)  who  will  speak  on  “Newspaper 
color  Printing”;  cjene  C.  Meston  (presi¬ 
dent,  Photoengravers  Research,  Inc.,  Co¬ 
lumbus,  Ohio)  who  will  speak  on  “Prog¬ 
ress  Through  Research”;  Clarence  A. 
Bostwick  (director  (Ost,  Accounting  and 
Statistical  Department,  American  Photo- 
engravers  Assn.,  Chicago,  Ill.)  who  will 
speak  on  “Break-Even  Chart”;  Clarence 
(3.  Rohrich  (president  and  general  man¬ 
ager,  The  Akron  Engraving  Company, 
Akron,  Ohio)  who  will  speak  on  “Photo- 


STIMPSON  EYELETS 

AND  MACHINES  FOR  AHACHING 

SEND  FOR  OUR  CATALOG  NO.  90 
ILLUSTRATES  OVER  1000 
DIFFERENT  METAL  ARTICLES 


,  EDWIN  B.  STIMPSON  CO.,  INC. 

I  852  KENT  AVE.,  BROOKLYN  5,  N.  Y. 

- K 
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the  Toylor  REGISTERSCOPE 

reduces  press 
standing  time 

It  enables  operators  quickly  to 
make-up  and  register  an  entire  form 
on  the  imposing  surface  BEFORE 
it  goes  to  press.  Should  moves  be 
necessary,  they  will  be  found  to  be 
of  a  very  minute  character.  The 
Registerscope  helps  get  the  run 
started  sooner,  and  cuts  down  costly 
standing  time. 

The  Registerscope  is  easy  to  install, 
is  mounted  on  your  conventional 
semi-steel  imposing  surface.  The  op¬ 
erator  needs  no  special  training  to 
put  it  immediately  to  work  paying 
for  itself  and  prt^ucing  additional  for  descriptive  folder  and  price  Information, 
profits. 


The  Registerscope  Junior,  for  forms 
up  to  19"  X  25",  will  be  found  a 
most  profitable  investment  for  print¬ 
ers  using  Miehle  Verticals,  Simplex 
and  smaller  presses. 


TAYLOR  MACHINE  CO. 

Room  101,  Ruilford  Avonuo,  Ballimoro  2,  MaryUad 


PRECISION  COLOR 
SEPAR^ATION  NEGATIVES 

FHOTOtMGRAVlRS  •  lITNOGRAPNfRS  •  ROTOCKAVUItt  UtlNURS 


Am«rica*s  most  modern  color  process  lobo- 
roforios  now  offer  o  complete  service  for 
making  color  seporation  negotlves,  posi¬ 
tives  or  screen  negatives  In  2, 3  or  4  c^ors. 

We  make  color  separation  negatives 
direct  from  colored  copy  or  indirect  con¬ 
tinuous  tone  negatives  or  positives  from 


Kodachromes  and  Ektachromes.  Various 
sizes  and  types  of  copy  are  photograph!- 
colly  combined  to  make  a  complete  unit  by 
our  exclusive  patented  photo-composing 
process.  Type  matter  or  other  subjects  are 
photographed  into  position  for  perfect 
register,  thus  eliminating  stripping,  re¬ 
versing  and  double  printing  operations. 


Try  a  set  of  Ponffac  precision  mosked  negatives  measured  by  densitometers  for 
proper  tone  values  to  mointain  perfect  color  bolonce.  Correspondence  solicited* 


poniinc  tugrauing  ^  Sleet  retype  Co.  COLOR  DIV. 

812  WVon  Buren  Street  •  Chicago/,  Illinois  •  fe/ephone  HA  y  market  1-1000 
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engraving  Plant  Management  from  ‘A’ 
to  ‘Z’  Ben  F.  Seward  (president, 
Burger-Baird  Engraving  Co.,  Kansas  City, 
Mo.)  who  will  speak  on  “Selling  Photo¬ 
engraving”;  David  O.  Johnson  (Graphic 
Arts  Sales  Division,  Eastman  Kodak 
Company,  Rochester,  N.  Y.)  who  will 
speak  on  “New  Techniques  in  the  Re¬ 
production  of  Kodak  Ektacolor  Film”; 
A.  J.  Powers,  Jr.  (vice-president,  Chemco 
Photoproducts  Co.,  Inc.,  Glen  Cove, 
N.  Y.)  who  will  speak  on  “A  New  Strip 
Film  for  Photoengraving”;  Robert  T.  Rice 
(technical  supervisor,  Vandercook  Re¬ 
search,  Inc.,  Chicago,  III.)  who  will  speak 
on  “Precision  Plate  Mounting”;  Harvey 
T.  Holsapple  (general  sales  manager, 
Harold  M.  Pitman  Company,  Chicago, 
Ill.)  who  will  speak  on  “Photoengraver 
and  Supplier  Relationship”;  Stanley  B. 
Craig  (United  States  Stoneware  Co., 
Process  Equipment  Division,  Akron, 
Ohio)  who  will  sp>eak  on  “A  New  Etch¬ 
ing  Principle  of  Far  Reaching  Signifi¬ 
cance”;  Edward  J.  Volz  (president.  Inter¬ 
national  Photoengravers’  Union  of  North 
America,  New  York,  N.  Y.)  who  will 
speak  on  “Our  Industrial  Relations”; 
Frank  J.  Schreiber  (executive  secretary, 
American  Photoengravers  Assn.,  Chicago, 
Ill.)  who  will  speak  on  “The  Necessity 
of  Organization”;  Louis  Flader  (consult¬ 
ant,  American  Photoengravers  Assn.,  Chi¬ 
cago,  Ill.)  who  will  speak  on  “Men  and 
Machines.” 

A  three-hour  session  on  Tuesday  morn¬ 
ing  (October  10)  will  be  given  over  to  a 


panel  on  photoengraving  production.  Dis¬ 
cussion  will  range  from  copy  preparation, 
masking  and  scanning  for  color  separa¬ 
tion,  photocomposing,  stripping,  etching 
and  on  through  all  skills  necessary  for 
the  improvement  of  photoengraved  prod¬ 
ucts  to  meet  the  exacting  needs  of  high 
quality  letterpress  printing.  The  question 
and  answer  pieriod  will  cover  questions 
acquired  from  photoengraving  plant  own¬ 
ers  through  a  recent  mail  campaign  and 
also  from  the  convention  floor. 

Participating  in  the  panel  will  be 
Everett  R.  Eaton  (The  Magazine  Photo¬ 
engraving  Corp.,  Stamford,  Conn.) ;  Jo¬ 
seph  Chanko  (general  manager,  Condc 
Nast  Press,  Greenwich,  Conn.) ;  John 
McMaster  (Graphic  Arts  Sales  Division, 
Eastman  Kodak  Co.,  Rochester,  N.  Y.); 
Frank  A.  Sportelli  (International  Color 
Gravure,  Inc.,  New  York  City) ;  Lewis 
W.  Trayser  (vice-president  and  director 
of  manufacture,  Curtis  Publishing  Co., 
Philadelphia,  Pa.);  and  Homer  J.  Win¬ 
kler  (Battelle  Memorial  Institute,  Colum¬ 
bus,  Ohio). 

Forty-six  companies  will  exhibit  equip¬ 
ment  at  the  convention.  A  feature  of  the 
Exhibition  will  be  the  Vandercook  4-color 
Proof  Press  which  will  be  in  full  opera¬ 
tion  throughout  the  entire  convention. 

The  entertainment  features  of  the  con¬ 
vention  will  be  in  keeping  with  the  high 
standards  of  previous  annual  meetings. 
Sunday  afternoon,  October  8,  all  dele¬ 
gates  will  enjoy  the  good-fellowship  of 
a  cocktail  party  from  6;30  p.m.  to  8:30 


QUALITY  PRINTERS 
&  LITHOGRAPHERS 


ROLLERS 


NATIONAL  ROLLER  COMPANY 


307  PEARL  ST..  NEW  YORK  7,  N.  Y.  TEL  BEEKMAN  3-3353 
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^ 200  FACES 

ARE  AVAILABLE  FOR  IMMEDIATE  DELIVERY 

Write  for  Our  Hew  Revised  Price  Book  No,  8 

This  is  the  number  of  type  faces  carried  in  stock,  many 
of  them  exclusive  designs  available  only  at  L  A.  Type. 
We  can  also  furnish  Spanish  accents  for  most  of  the 
fonts.  All  display  type  is  cast  from  hard  foundry  metal 
to  rigid  specifications  and  correct  alignment. 

L  A.  TYPE  FOUNDERS,  INC. 


225  EAST  PICO  BOULEVARD  •  LOS  ANGELES  15 
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p.m.  On  Monday,  Tuesday,  and  Wednes¬ 
day,  October  9-10-11,  while  the  men  at¬ 
tend  the  convention  sessions  and  view 
the  56  exhibits,  the  ladies  will  be  con¬ 
stantly  entertained.  The  banquet  on 
Wednesday  evening  will  be  devoid  of 
after-dinner  speakers,  and  in  their  place 
Philadelphia  members,  as  hosts,  will  pre¬ 
sent  an  exceptional  floor  show. 

National  Safety  Congress 

The  Printing  and  Publishing  Section 
of  the  National  Safety  Council  will  hold 
its  third  annual  meeting  in  the  after¬ 
noon  of  October  19,  in  the  Stevens  Ho¬ 
tel.  This  annual  meeting  and  program 
is  part  of  the  National  Safety  Congress 
and  Exposition,  the  major  event  of  its 
kind  in  the  nation  each  year. 

M.  B.  Pittman,  safety  director.  Stand¬ 
ard  Register  Company  of  Dayton,  who 
is  the  general  chairman  of  the  Printing 
and  Publishing  Section,  reports  an  un¬ 
usually  fine  program  for  the  meeting. 
Miss  Lillian  Stemp  will  discuss  hazards 
in  the  bindery,  and  from  her  practical 
experience  will  offer  ways  and  means  of 
meeting  those  hazards.  Miss  Stemp  is  a 
safety  consultant,  and  is  widely  known 
among  printing  and  publishing  people 
for  her  remarkable  achievements  in  acci¬ 
dent  reduction  as  safety  director  of  the 
W.  B.  Conkey  Division  of  Rand  McNally 
in  Hammond,  Ind. 


About 

Companies 

The  Mergenthaler  Linotype  Company 
announces  another  step  in  its  expansion 
plans  with  the  establishment  of  a  new 
agency  in  Atlanta'for  the  sales  and  serv¬ 
ice  of  Linotype  machines,  parts,  and 
matrices  in  the  Southeast.  Joe  F.  Schu- 
man,  formerly  in  charge  of  the  New 
Orleans  Linotype  agency,  will  be  man¬ 
ager. 

Occupying  the  ground  floor  of  a  re¬ 
cently  completed  building  at  300  Luckie 
St.,  the  new  agency  will  have  available 
an  extensive  stock  of  replacement  parts 
and  supplies,  as  well  as  facilities  for 
repair  parts. 

The  directors  of  the  Howard  Flint  Ink 
Company  announce  a  change  in  their 
corporate  officials.  Edgar  B.  Flint  is  the 
new  president  and  Robert  H.  Flint  is  the 
vice-president  and  also  president  of  the 
firm’s  wholly  owned  subsidiary,  the  Flint 
Chemical  Company. 

Edgar  B.  Flint  has  been  active  in  the 
company’s  management  for  the  past  17 
years.  During  this  period  he  has  devoted 
much  time  to  research,  raw  material  pur¬ 
chases,  production,  and  sales. 

Robert  H.  Flint’s  16  years’  active  work 


■  THE  UNITED 
MANUFACTURING  CO. 
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QUOTE*. 

TRICKS  OF  THE  TRADE  in  book  form  is  o  collection  of  the  many 
tricks  which  hove  appeared  in  the  Tricks  of  the  Trade  column  of 
GAM. 

.  .  .  and  has  been  requested  for  a  long  time  by  many  readers.  In 
publishing  it,  it  is  our  desire  that  it  will  prove  useful  by  saving 
time  and  labor  as  well  as  aiding  in  the  production  of  better 
printing. 

UNQUOTE. 

'From  the  preface  of  "Tricks  of  the  Trade." 

There  are  91  pages  of  tricks  in  this  S''s.7"  paper  bound  book. 

The  tricks  are  conveniently  arranged  as  ta  the  subject  they  cover. 

The  price  of  the  book  is  only  $2.00,  plus  25c  for  postage  and 
handling. 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 

608  S.  DEARBORN  ST.  CHICAGO  5,  ILLINOIS 
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last-a(ting,  skin-soothing 

WATERLESS  HAND  CLEANER 

made  with  gentle  Lonolln  fortified 
with  Cholesterol 
Removes  printing 


^  it's  craoay 
•...Mf  grittyl 


SUPPLIERS:  T«fritori«$  gr*  ovotlobig.  Writ#  lodoy. 


SOUTHWORTH  PRODUaS 

Yail  We  handle  the  full  llnel 
Pool  Envelope  Presses 
Super  PortiMd  Punching  Machines 
Universal  Jogging  Machine  with 
Elevator  * 

Simplex  Paper  Conditioner 
Humidifiers 

Round  Corner  Cutters* — Foot  Power 
and  Motor  Driven 
Automatic  Paper  Skid  Lifts 

*  Also  accessories  In  stock. 

N.  C.  BENSON  CO. 

Ph.  HArrIson  7-2873-2874 
.550  South  Clark  SL,  Chicago  5,  III., 


with  the  company  was  interrupted  by 
four  years  in  the  United  States  Navy.  He 
has  concentrated  his  experience  into  re¬ 
search  and  production  problems.  He  has 
also  handled  the  labor  relations  for  the 
company  for  the  past  several  years. 

Howard  Flint,  who  founded  the  Com¬ 
pany  in  1920,  /low  becomes  chairman 
of  the  board  of  directors.  F.  Ernst  Bau¬ 
mann  continues  as  treasurer  of  the  Com¬ 
pany,  a  post  he  has  occupied  for  the  past 
28  years. 

The  Company  operates  nine  ink  manu¬ 
facturing  plants  throughout  the  country 
and  an  oil  refinery  at  San  Antonio,  Tex. 

Noz-Dar  Adds  to  Plant 

Howard  W.  Parmele,  president,  Naz- 
Dar  Company,  Chicago,  announces  the 
completion  of  a  $75,000  addition  to  its 
silk-screen  supplies  manufacturing  plant. 
.All  offices  have  been  moved  to  the  second 
floor  of  the  addition  which  adjoins  the 
original  plant.  A  $10,000  camera,  for 
making  photographic  silk-screen  plates, 
now  installed,  is  one  of  the  largest  cameras 
in  existence  used  for  this  work. 

The  entire  stockroom  and  shipping  de¬ 
partment  have  also  been  moved  to  the 
addition,  occupying  the  first  floor  along 
with  the  carpenter  shop.  Space  in  the 
new  section  totals  over  12,000  square 
feet. 

Moving  these  departments,  Mr.  Parmele 
stated,  allows  them  to  greatly  enlarge 
the  testing  and  experimental  laboratories 
which  remain  in  the  original  plant.  The 


Automatic  ROLL  LEAF  FEED 

On  Display- at  Booths  167,  168,  169 — Chicago 

This  time  saving — material  saving  attachment 
can  be  used  on  all  types  of  upright  stanming 
and  embossing  presses.  All  sizes  of  C&P 
hand  feed  or  automatic  presses,  all  sizes  of 
John  Thompson  or  similar  presses.  Brackets 
furnished  for  all  standard  machines. 

Maximum  width,  IS  Inchoi  Multiple  3-Draw  Available 

Maximum  Draw,  12  Inchat  HEATER  BLOCKS — Can  bo  furnished  for  any  voltaga 

PRINTING  INDUSTRIES  EQUIPMENT,  INC.  135  W.  30th  St.,  Now  York  11,  N.Y. 
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silk-screen  color  manufacturing  facilities 
and  department  which  makes  silk-screen 
knives  and  cutting  tools  has  also  been 
expanded  considerably  in  the  original 
plant. 

Naz-Dar,  in  addition  to  their  own 
lines,  distributes  Day-Glo  Fluorescent 
Colors. 


New  Goss  Plant 

Work  will  start  immediately  on  the 
first  unit  of  a  4  million  dollar  plant  for 
The  Goss  Printing  Press  Company,  one 
of  the  oldest  printing  press  manufacturers 
in  the  U.  S.  and  the  largest  manufacturer 
of  web  rotary  printing  presses. 

\  modern  plant  will  be  built  in  Cicero, 
111.,  on  a  20  acre  tract  at  the  southwest 
corner  of  South  56th  Ave.  (Central  Ave.) 
.ind  West  31st  St.  This  site,  fronting 


1,320  feet  on  56th  Ave.  and  660  feet  on 
31st  St.  was  purchased  for  $400,000  from 
Ceco  Steel  Products  Corporation.  It  has 
about  660  feet  of  frontage  on  the  Illinois 
Central  railroad  western  division  right 
of  way. 

R.  C.  Corlett,  president  of  Goss  ex¬ 
plained;  “This  first  unit  is  not  an  ex¬ 
pansion  of  present  facilities  but  merely 
replacement  of  buildings  erected  between 
1890  and  1900  at  the  present  works,  1535 
S.  Paulina  St.” 

The  first  unit,  with  200,000  square 
feet  of  floor  space,  will  be  one  story  in 
height  and  used  for  light  machining  op¬ 
erations  and  storage.  It  will  be  built  of 
steel,  face  brick,  and  glass  from  plans  by 
Olsen  &  Urbain.  This  unit  is  expected  to 
be  completed  in  May,  1951. 

“Products  of  The  Goss  Printing  Press 


at  speeds  up  to  20,000  strips  per  hour 
(depending  on  width  of  strip);  up  to 
200,000  cards  per  hour  (depending  on 
number  of  cards  per  strip). 

Handles  plain,  embossed  or  thermo- 
graphed  stock  without  damage. 

Especially  suitable  for  cards  requiring  ex¬ 
treme  accuracy  and  clean  smooth  edges 
free  from  lint;  also  for  any  small  cards 
where  saving  of  labor  is  vital. 

Maximum  sheet  size:  24"xl5"  (cutting 
into  15"  long  strips). 

Minimum  cut  card  size:  2"xl-5/16", 
standard  machine;  2"xlVh"  or  less,  on 
special  order. 


•  ACCURATE  CUTTING 

•  HIGH  PRODUCTION  RATE 

•  LOW  OPERATING  COSTS 

Tell  us  your  cutting  problems. 
Write  for  descriptive  circular. 


GIBSON  MACHINE  MFC.  CO. 

DEPT.  G.  165  CLYMER  ST.,  BROOKLYN  11.  N.  Y. 
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DO  A  BETTER  JOB 
10  TIMES  FASTER 


SyNTROAF 


PAPER  JOGGERS 

At  Hie  prcs|,  eiitter  or  in  padding  .  .  , 
aligning  heavy  board  to  onionskin. 
Write  lor  literature 


SYNTRON  CO. 

i/9  Lexington,  Homer  City  Pa 


Get  your  shore  of 

HOLIDAY  PBOFITS 

by  using  the  H-F  LINE  of 

HOLIDAY  STATIONERY 

Letterheads,  Envelopes,  Folders,  Gift 
Certificates,  Shipping  Labels,  Currency 
Envelopes,  Santa  Claus  Posters.  Write 
for  FREE  Sample  Kit. 

The  Heinicke-Fiegel  Litho.  Co. 
21  South  Ninth  St.  St.  Louis  2,  Mo. 


Company,  founded  in  Chicago  in  1885  by 
members  of  the  Goss  family,  include  all 
sizes  of  newspaper  printing  presses,  high 
speed  color,  magazine  and  rotogravure 
presses,”  said  Mr.  Corlett.  “Post  war  de¬ 
velopment  in  high  speed  magazine  and  the 
newspaper  field  has  been  responsible  for 
a  widespread  demand,  particularly  in  the 
heavy  newspaper  and  magazine  press 
fields.  It  is  estimated  that  orders  on  hand 
now'  will  take  the  full  capacity  of  all  the 
company’s  facilities  for  a  year.” 

Goss  employs  approximately  2500  peo¬ 
ple — 1300  of  whom  are  in  the  Chicago 
plant;  600  in  the  Battle  Creek,  Mich., 
plant  which  manufacturers  presses  for 
the  medium  and  smaller  sized  news¬ 
papers;  anti  600  in  its  subsidiary,  Goss 
Printing  Press  Company  Limited  of  Eng¬ 
land,  with  factory  in  Preston,  Lancashire, 
and  offices  in  London. 

George  Kopeltiff,  proprietor  of  Thermo- 
Craft  Press,  producer  of  business  and 
social  announcements  to  the  trade,  an¬ 
nounces  the  removal  of  his  office  and 
plant  from  470  Flushing  .Avc.,  Brtxiklyn, 
N.  Y.,  to  larger  and  more  spacious  quar¬ 
ters  at  476  Broome  St.,  New  York  13, 
N.  Y. 

Byron  Weston  Company,  Dalton,  Mass., 
has  announced  that  its  Ledger,  Bond  and 
Index  papers  formerly  distributed  in 
Oklahoma  by  the  Western  Newspaper 
Union  Qimpany,  are  now  being  stocked 
and  sold  in  that  territory  by  the  Okla- 


^0%  Sfaecicut 

L  W.  Ftterson  &  Sons  Stool  Rilo  Dio  Co.,  Uc 

131  PRINCE  STREET  •  NEW  YORK  12,  N.Y. 
€icccnac^  ^  4€fiuiec 


A.  W.  pAt*r«an  hai  tbA«n  known  for  Goo^  for  nv*r  9.^  w^arc 
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THESE  FINE 


homa  Paper  Company  and  the  Enid  Pa¬ 
per  Company.  These  lines  include  Byron 
Weston  Company  Linen  Record,  Wavcrly 
Ledger,  Winchester  Ledger,  Blackstonc 
Ledger,  Blackstonc  Bond  and  Blackstone 
Opaque. 

It  is  also  announced  that  the  Carpenter 
Pancr  Company  of  Oklahoma,  one  of  its 
oldest  distributors  in  the  Southwest,  will 
continue  as  agents  for  Byron  Weston 
Company  Linen  Record  and  Old  Hamp¬ 
shire  Bond. 

Ahont  300  printers  and  engravers  en¬ 
joyed  a  grand  get-together  at  the  recent 
opening  of  Wild  &  Stevens'  new  West 
Haven  (Conn.)  Branch  plant.  This  was 
the  first  time  many  of  the  visitors  saw 
how  printing  rollers  are  made;  and  they 
watched  everything  with  interest  and 
enthusiasm.  The  new  plant  will  employ 
about  25  skilled  workers  in  the  manu¬ 
facture  of  rollers.  The  plant  will  serve 
also  as  a  local  distributing  point  for  the 
many  items  of  printing  equipment  and 
supplies  handled  by  Wild  Sr  Stevens. 


Left  to  right:  Marshall  Beebe  ( presi¬ 
dent  of  Manufacturer's  Association,  New 
Haven  County,  Inc.);  Harry  E.  Ashmore 
(State  Development  Commission)  repre¬ 
senting  Governor  Bowles:  Russell  Hogan 
(president  of  Wilson  H.  Lee  Company 
and  president  of  International  Associa¬ 
tion  of  Printing  House  Craftsmen); 
Aaron  A.  Hobart  ( manager  of  West 
Haven  Branch  and  vice-president  of 
Wild  Sr  Stevens,  Inc.). 


ANCHOR  PRODUCTS 

ACCLAIMED  ENTHUSI¬ 
ASTICALLY  BY  VISITORS 
AT  THE  GRAPHIC  ARTS 
SHOW  IN  CHICAGO 


Buy  them  at  your 
dealers — ask  for 
them  by  name 

"ANCHOR" 


ANCHOROIL — modern  press  lubri¬ 
cant  that  stays  on  the  press — ofl 
the  floor;  steps  up  production;  re¬ 
duces  Are  and  slipping  hazards. 

ANCHOR  TYPEWASH— power- 
packed  exclusive  formula  made 
without  toxic  coal  tar  solvents,  re¬ 
moves  dried  hard  Ink — quick  tts  a 
flash.  Dries  rapidly.  Leaves  no 
residue. 


NUMBERING  MACHINE  CLEAN¬ 
ER  #909 — stops  sticking,  dragging, 
jumping  and  needless  repairs; 
leaves  protective  lubricating  fllm, 
prevents  wear,  rusting. 

INKOTE — antl-ink-skinning  spray 
retards  ink  from  skinning  In  can 
or  fountain,  yet  permits  normal 
drying  on  paper. 


NON-WORK-UP  FLUID— anchors 
monotype,  leads,  slugs.  Prevents 
work-ups.  Completely  washes  away. 

PAM-X — plastic  flexible  adhesive 
for  padding,  snap-out  forms  and 
general  hand  bookbinding. 


Dealert’  Inquiries  Invited 


ANCHOR  CHEMICAL  CO.,  Inc. 

SOlUfiONS  fCLA  PfflNTfVS  PtOBUMS 


839  BERGEN  ST.,  BROOKLYN  16,  N.  Y.,  MAin  2-9084 
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$500,000  Building  for  Gavrin 

Approximately  50  persons  attended 
ground-breaking  ceremonies  recently  for 
the  new  Gavrin  Press  building  in  New 
Rochelle,  N.  Y.  Mayor  Stanley  W. 
Church,  flanked  by  Arthur  J.  Gavrin, 
president  of  the  corporation,  and  State 
Senator  J.  Raymond  McGovern,  presi¬ 
dent  of  the  Civic  and  Commerce  Asso¬ 
ciation,  did  the  actual  ground  breaking. 

The  new  plant  is  being  built  on  Web¬ 
ster  Avenue.  It  will  provide  60,000 
square  feet  of  plant  space,  an  additional 
6,000  square  feet  of  offices  and  a  100-car 
parking  lot. 

It  is  reported  that  it  will  be  the  larg¬ 
est  one-story  plant  in  the  county  and 
the  largest  industrial  site  in  the  area  with 
a  main  line  railroad  siding.  Mr.  Gavrin 
said  the  new  facilities  will  allow  the 
company  to  double  capacity  of  present 
operations. 

Cost  of  the  whole  project,  including 
transfer  of  equipment,  is  expected  to 
run  about  $500,000.  The  expansion, 
however,  will  create  room  for  at  least 
60  more  employees  and  permit  the  firm 
to  increase  its  annual  business  to  the 
tune  of  approximately  $2  million. 

Gavrin  Press  started  as  a  small  print 
shop  on  Grand  Street  in  1938,  employ¬ 
ing  only  five  persons.  In  1940  it  moved 
to  its  present  site  on  Webster  Avenue 
and  has  grown  to  include  140  employes. 


COMPACT! 

POWERFUL! 

VERSATILE! 

HOBBS  iggSflil 

TRI 

POWER^^^^  y 

PRESS  I  W 


The  combi-  "  |  ;  ■ 

nation  of  ex-  '  -  ;>  :  j  I 

tro  power,  I  "  ^ 

rugQed  construction,  efficient  design 
and  completely  variable  control  makes 
the  Hobbs  Tri-Power  the  most  mod¬ 
ern  die  press  on  the  market  today. 
For  higher  production  profits,  investi¬ 
gate  today  the  performance  of  Hobbs 
Tri-Power.  Prompt  reply  to  your  re- 
^^^^^quest  for  complete  information. 


MANUFACTURING  CO. 

1ST.  i(B2  20  Solisbury  Sf.,  Worcester,  Moss. 


PROFIT  MAKER 
for  Gathering  and  Jogging 


Buys  Motor  City  Roller  Company 

S.  A.  Gumola  purchased  the  Motor 
City  Roller  Company  from  William  L. 
Lewis  on  July  21. 

Mr.  Gumola  has  been  in  the  roller 
game  for  more  than  20  years  and  is 
known  to  hundreds  of  printers  through¬ 
out  the  midwest.  He  spent  many  years 
as  a  roller-maker  before  entering  the 
sales  end  of  the  business.  He  worked  for 
such  large  firms  as  the  Buckie  Printers’ 
Roller  &  Ink  Company,  with  the  Dayco 
Division,  Dayton  Rubber  Company,  and 
also  with  the  Sam’l  Bingham  &  Son 
Company.  He  will  personally  mahage 
the  Motor  City  Roller  Company. 


Wfitv  for  Prices  and  Information 
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FTANG 


Takes  from 
3x5  to  7x10 


SAVE  MONEY-SAVE  SPACE 

WITH  LINDLEY 

LEHERHEAD  BOXES 

for  letterheads,  staffers,  forms,  billheads 

Send  for  full  information 

LINDLEY  BOX  &  PAPER  •  MARION,  INDIANA 


200  S.  Peoria  St.,  Chicago  7,  III. 


ASTENERS 

on  your  next  LOOSE  LEAF  job 


This  popular  loose  leaf  cover  with 
built-in  double  prong  fasteners  and 
reinforced  metal  binding  holes  can 
be  furnished  complete  or  converted 
from  your  printed  stock.  4  grades  of 
material,  wide  color  range.  For  Cata¬ 
logs,  Reports,  Surveys,  Price  Lists, 
Presentations,  Manuals,  etc. 

Writ*  for  somplos  and  pricos 


IVe%%s  About  People 

IPI  has  appointed  Paul  N.  Baxter  of 
Los  Angeles  to  direct  IPl’s  West  Coast 
activities.  He  succeeds  David  Elliott  of 
San  Francisco,  retiring,  as  president  of 
The  International  Printing  Ink  Corpora¬ 
tion  Ltd.,  of  California.  A  second  new 
appointment  is  that  of  Ernest  A.  Green 
to  manage  the  IPI  San  Francisco  branch. 


George  C.  Obermeicr,  a  practical  Mono¬ 
type  operator  from  St.  Louis,  Mo.,  has 
been  added  to  the  staff  of  the  Lanston 
Monotype  Machine  Company,  Philadel¬ 
phia,  according  to  A.  E.  Giegengack, 
executive  vice-president.  Mr.  Giegengack 
said  that  Mr.  Obermeier  is  another  of 
the  qualified  young  men  who  are  being 
recruited  to  serve  in  the  sales  and  tech¬ 
nical  departments  of  the  company  in  ac¬ 
cordance  with  its  current  expansion  pol¬ 
icy. 


Frederick  B.  Heitkamp  of  Westfield, 
N.  J.,  has  become  a  director  of  ATF 
Incorporated,  Elizabeth,  N.  J.  Nation¬ 
ally  known  as  an  authority  on  sales  ami 
management  affairs,  Mr.  Heitkamp  has 
been  a  vice-president  of  the  company 
since  1946. 


Anderson  Banding  Press 


Edward  J.  Nolan,  president  of  Nolan 
Corporation,  Rome,  N.  Y.,  announces 
the  appointment  of  Charles  T.  Sykes  as 
factory  representative  in  the  New  Eng¬ 
land  area. 


A  twist  of  screw 
and  it’s  sat 

SEND  FOR  CIRCULARS! 
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thenewH&H 

DRYSPRAY 

WAY 


IHSmUTION  ON  MIEHLE 
VERTICAL 


POWDER 
ALWAYS 
VISIRLE  IM 
CONTAINER 


•  Can  ba  installed  on  all  Letterpress 
and  Ofhet  presses. 

•  Specially  designed  H  &  H  air  cieaner 
separator  and  condensor  standard  equip¬ 
ment  on  H  &  H  Drysprays. 

•  The  only  drysprayer  that  can  be  op¬ 
erated  continuousiy  or  at  intervais  from 
2  to  12  lbs.  air  pressure. 


Write  for  full  information 

H  &  H  PRODUCTS 

IMP  South  State  St.  Chicago  16,  III. 


Irving  McHenry,  president  o£  Mid- 
States  Gummed  Paper  Company,  an¬ 
nounced  the  appointment  of  Charles 
Hammen,  formerly  with  the  Ecusta  Pa¬ 
per  Corporation,  as  a  specialty  contact 
man  of  the  new  products  sales  staff.  He 
will  spend  all  of  his  time  in  the  field 
introtlucing  new  'products  to  the  con¬ 
sumer  and  following  through  with  Mid- 
States  field  representatives  in  increasing 
new  products  sales  volume. 

S.  H.  deMontmorency  has  joined  the 
sales  organization  of  Gaetjens,  Berger  and 
Wirth,  Incorp<jrated  of  Chicago  and 
Brooklyn,  according  to  Herbert  Gaetjens 
of  the  firm’s  Chicago  plant.  Mr.  de- 
Montmorency  plans  to  reside  in  Fort 
Worth  and  cover  the  entire  states  of 
Texas,  Louisiana  and  Arkansas.  His  line 
will  be  complete  with  letterpress,  litho¬ 
graphic  and  die  stamping  inks  as  well 
as  special  driers,  varnishes  and  associated 
items  in  the  printing  ink  field. 


HAMILTON  WOOD  TYPE 


WRITE  FOR  CATALOG 

HAMILTON 


Paul  H.  Fieberg  Jr, 

Paul  H.  Fieberg  Jr.,  36,  publisher  and 
printer,  residing  at  809  Michigan  Ave., 
Wilmette,  111.,  died  Saturday,  July  22. 
Mass  was  said  at  St.  Francis  Xavier 
Church  in  Wilmette  with  burial  in  All 
Saints  Cemetery.  He  was  publisher  of 
Chicago  Stagebill,  a  weekly  devoted  to 
the  theatre,  and  a  partner  in  Fieberg 
Press  at  540  N.  La  Salle  St.,  Chicago. 
Surviving  are  the  widow,  Laura;  two 
sons,  Paul  H.  3rd  and  John  W.,  and  a 
brother,  F.  Robert  Fieberg. 


I  RUBBER  PLATE  USERS  ji 

•  •  Write  today  Tor  your  ■ ' 

i  free  booklet  —  the  Haco  ! 

■  Rubber  Printing  Plate  ■ 

5  Grinder.  It  will  show  you  ! 

■  how  to  save  time,  plates  ■ 

I  and  money.  • 

O.  CHANEY  CO.  j 

;  I20S  Mipit  Ays,,  Lm  Ai(*Im  15,  Cal.  J 


Thomas  V.  Burns,  formerly  associated 
with  the  Payne  and  Craig  Corporation 
of  New  York,  has  been  appointed  Eastern 
district  sales  representative  for  the  Print¬ 
ing  Machinery  Division  of  Electric  Boat 
Company,  it  is  announced  by  Peter  A. 
Rice,  Eastern  district  sales  manager  of  the 
company. 

answeriuff  the  advertisenteuts  or 
sending  inQuiries  to  firms  mentioned  in 
the  editorial  eolnmns,  say  you  sazv  it  in 
The  Graf'hic  Arts  Monthly, 
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Koijal  deception 


Chicago  proved  it  again.  You  naturally  open 
your  heart  to  bright  new  personalities, 
whether  from  Main  Street  or  Mayfair.  When 
American  Type  Founders  introduced  the 
world  famous  line  of  Mann  Offset  Presses  at 
ihe  Graphic  Arts  Exposition,  printers  from 
ill  parts  of  the  country  hailed  these  master¬ 
pieces  of  craftsmanship.  It  was  a  royal  re¬ 
ception  for  a  distinguished  arrival. 

Compare  the  time  and  money  saving  fea¬ 
tures  that  the  Mann  offers :  centralized  con¬ 
trols  for  cylinder  paralleling  and  impression 
control,  while  press  is  running;  clamp  bars 


prearranged  on  plates  and  blankets,  away 
from  the  press  if  desired,  then  dropped  into 
position  on  the  cylinders;  vernier  gauges 
for  precision  register;  hydrostatic  water 
control;  trap  delivery  on  the  larger  two- 
color  presses;  a  superb  inking  system  and 
many  other  features  that  are  recognized  in 
55  different  countries  as  outstanding. 

Mann  Offset  Presses  are  available  in  thir¬ 
teen  single  and  two  color  models,  for  sheets 
from  22"x34"  to  43"x65".  A  38"x53A4" 
sheet-fed  perfecting  press  is  also  offered.  For 
full  facts,  ask  your  ATF  Representative. 


ft 


rnencan 
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•  Branches  in  all  principal  cities 


£clitonaf:  Foremen  and  Management 

Many  of  the  talks  given  before  the  relations  with  employees  and  with  cus- 
various  graphic  arts  group  conven-  tomers  may  become  serious, 
tions  in  Chicago  in  September  were  high-  The  answer  to  the  problem  of  the  rela- 
ly  educational  and  stimulating.  They  un-  tionship  between  management  and  fore- 

doubtedly  made  their  impression  upon  men  is  the  Foreman’s  Management  Pro- 

the  many  delegates  and  visitors.  We  wish  gram,  formulated  by  a  joint  committee 

we  had  in  GAM  the  space  to  comment  on  under  the  Education  Committee  of  P.I.A. 

each,  but  this  is  physically  impossible.  and  from  the  Lithographic  Technical 

We  do,  however,  wish  to  call  attention  Foundation  and  teing  set  up  with  the 

to  one  talk,  the  subject  of  which  should  Research  Institute  of  America, 

interest  all  owners  and  managers  of  print-  '*  ®  program  that  will  help  foremen 

ing  and  lithographing  plants.  *eir  department  as  a  busmess- 

,  ,  within-a-business!  It  is  devised  to  put 

It  was  the  talk  on  the  Foreman  s  Man-  ^ 

agement  Program  given  before  the  con-  carry  out  their  part  of  the  management 
Industry  of  America  satisfactorily,  with  the  least  amount 

by  William  F.  Guiwein  of  the  of  delay,  at  the  lowest  cost,  and  with  the 

Dearing  Printing  Company,  Louisville,  friction.”  And  it  is  a  program 

Ky.  Despite  the  fact  that  foremen  in  ^  great  help  to  many  in 

our  industry  are  the  front-Ime  represen-  management  positions  who  are  so  busy 

tauves  of  top  management,  and  they  ac-  financial,  sales,  accounting,  and 

tually  conduct  more  than  80  ^r  cem  of  equipment  problems  that  they  do  not 

management  s  labor  relations,  Mr.  Gut-  know  the  requisites  of  a  good  foreman 

wein  pointed  out  that  management,  with  foreman  for  granted, 

few  exceptions,  does  little  to  keep  fore-  ^ere  is  a  program  that  the  average 
men  posted  on  managements  viewpoints  owner  or  manager  of  a  plant  should  look 
and  on  company  policies.  Management  £^^1  certain  that  Mr.  Gutwein 

fails  to  provide  a  “continuous  program  ^in  be  pleased  to  give  full  information 

of  contact”  between  itself  and  foremen.  if  he  be  written  in  care  of  Printing  Indus- 

The  result  may  well  be  that  production  try  of  America,  Inc.,  719  I5th  St.,  N.W., 

and  quality  of  work  may  suffer,  and  that  Washington  5,  D.  C. 

VAe  Qraphic  ^rts  Monthly 

.nd  THE  PRINTING  INDUSTRY  “ins'll", ‘Z 

Pnt-  Off.)  Key  on  the  position  of 

Published  bi;  The  Graphic  Arts  Publishing  Co.  siik  screen  in  the  indus- 
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